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Having opened its doors on May 1st and bringing together over 140
countries for the next six months, Expo Fair has become one of the top
three most important economic and cultural organizations across the
world. Spanning an area of 1.1 million m? and hosting nearly 20 million
visitors, this year’s theme is dedicated to technology that can ensure
healthy and proper nutrition. As the Turkish Cosmetics Promotion
Group we took our place at the fair as well with our informational booth
from July 15th-31st. Once again, we continue our mission to bring and

increase the awareness of the Turkish cosmetics sector abroad.

Now let’s look ahead and see what’s in store for us: one of our goals is
to attend the Cosmoprof Asia Fair in November, which is celebrating
its 20th anniversary. This year’s fair will take place between
November 11th and 13th in Hong Kong where 10 Turkish companies
will attend. Last year, Cosmoprof Asia covered an area of 82000 m?,
hosted over 2,000 companies and with 60,000 visitors; it has become
the largest cosmetics fair in the Asian Pacific region. We will be
sharing detailed information on its introduction, development and

outcome in the issues to come.

In this new issue, you will come across our peace ambassador, or
otherwise known as the olive and its effect on the cosmetic world,
Cappadocia’s beauty and history, fragrances that reminisce love and
how to redefine natural makeup. Start turning the pages for the rest.
Dive into summer one last time before we begin to feel the onsets of

autumn.

................................................................................ . <<.>>
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140 tlkeyi bir araya getiren, 1 Mayis’ta kapilarini agan ve bu tarihten
itibaren alt1 ay boyunca devam edecek olan Expo Fuari, ekonomik
ve kiltiirel agidan dinyanin en 6nemli ilk {¢ organizasyonu
arasinda sayilabilir. 2015 yilinin konseptini saglikli ve dogru
beslenmeyi saglayabilecek teknolojiye adayan, 20 milyona yakin
ziyaretgiyi agirlayan ve 1.100.000 m?lik bir alana yayilan fuarda,
Kozmetik Tanitim Grubu olarak 15-31 Temmuz tarihleri arasinda
info standimiz ile biz de vardik. Ve Turk kozmetik sektdriiniin yurt

disindaki bilinirligini arttirma gérevimizi burada da devam ettirdik.

Simdi zamani biraz ileriye sarip gelecek planlarimizdan
bahsedecegim; Kasim ayinda ise 20. yilini kutlamaya hazirlanan
Cosmoprof Asia Fuarrna katilmak hedeflerimiz arasinda. 11 — 13
Kasim tarihleri arasinda Hong Kong’da dizenlenecek olan fuarda,
10 Tiurk firmas: yer alacak. Gegtigimiz yil 8200 m®ye yakin bir
alanda iki bini agkin firmaya ev sahiplii yapan ve Asya Pasifik
boélgesinin en biyik kozmetik fuar: sayilan Cosmoprof Asia’y1 60
bin kisi ziyaret etmisti. Giris, gelisme ve sonug¢ bolimu hakkindaki

detayli bilgileri ise ilerleyen sayilarimizda sizinle paylagacagim.

Yeni sayimizda ise baris elgisi olarak tanimlayabilecegimiz zeytinin
kozmetik diinyasinin tzerindeki etkilerine, Kapadokya’nin tarihi ve
cografi guzelligine, agki animsatan kokulara, yeniden tanimlanan
dogal makyaj yorumuna rastlayacaksiniz. Gerisi i¢in sayfalar:
cevirmeye baglayabilirsiniz. Sonbaharin etkilerini hissetmeden 6nce

son bir kez, dolu dolu yazi yagsamaniz dilegiyle.

G.0.5.B. Glzeller Organize Tembel Ova

Alani 3300 Sk. Gebze: Kocaeli / TURKEY

Phone: +90 262 677 0000/ Fax: +90 262 677 00 25



MISEL GULCICEK

INNOVATION & EXCITEMENT

A TRUE GENTLEMAN WHO STARTED HIS ADVENTURE AS A PERFUME
WHOLESALER AT A SMALL SHOP CONTINUES WITH THE PRIDE OF CREATING A
GIANT BRAND ON AN INTERNATIONAL LEVEL. MISEL GULCICEK HAS BEEN ON THE
JOB FOR EXACTLY 54 YEARS.

questions seda camcioglu
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"TO IMPROVE

When you go back and look at MG Giil-
cicek’'s history, which moment stands out
for you?

Actually each period’s importance is different
and vast. In a timeframe of 54 years we have
always strived to be better, aim higher and be
a pioneer in our field. Currently, we are con-
tinuing our leadership in this sector with firm
and steady steps. One of the most important
features that make us a pioneer and distinguish
us from everyone else is the work we do in
R&D. Of the 4000+ raw materials that we use
in the production of our fragrances, more than
200 of them are the raw materials that we have
manufactured ourselves. This is what makes our
fragrances unique and impossible to copy. We
have four “captive” molecules, meaning the mo-
lecular structures completely belong to us. We
are close to finishing the infrastructure work
and research at our new facilities and will soon
establish the “microencapsulation” system sign-
ing off on another first. A 5000 sq. meter syn-
thesis lab, another first in Turkey, will be at our
new facilities a total of 45.000 sq. meters. At
the same time, we are also increasing our pro-

duction capacity from 2500 tons to 33.000 tons.
How did MG Giilcicek, this 54-year per-
fume manufacturer, enter the scent
world? How did you begin this adven-
ture?

I started my working life in 1961 in a small
shop in Tahtakale as an essence wholesaler.
After having set up this small business, I
moved it from Tahtakale to Bahgekap: where
I worked in a bigger store as a perfume whole-
saler and began importing raw materials for
perfumes. Once we moved to Bomonti in the
1970s, I noticed that with a team of 56 people
our small production workshop was preform-
ing much better than I had anticipated. While
all these developments were happening, I sent
my nephew, Erol Mesulam to study and master
perfumery on an international level abroad. In
1983, we relocated to a 6000 sq. meter factory
in Ayazaga. As we are now celebrating out 54th
year, we have begun automated production at
our unprecedented new facilities in Gebze.
We started full operation at our new facilities
in June. At present, we have 200 experienced
employees and work in collaboration with well-
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known perfumers on an international platform.
What is MG Giilcicek’s vision and mission?
Our top priority is to manufacture according
to national and international standards, to cre-
ate the best product according to our custom-
ers needs by following the trends closely in all
the sectors we provide service to. To improve
and grow without fear, we offer our customers
with scientific, modern information and solu-
tions. Basically, our initial goal is to please our
customers by going beyond what they expect.
Smell and fragrance are two different con-
cepts, can we hear from you what you
think of these two different notions?
When smell comes to mind we first think of
the perfumes we wear. Yes, smell and perfume
may mean the same in some languages but in
our area of expertise it covers all types of smell,
including cosmetics, detergents, personal hy-
giene products as well as several industrial
products you may come across. For example,
air cleaner sprays, scented paper, leather dyes,
ink cartridges, plastic and rubber. We have
separate field areas for each of these industrial
products, which are manufactured on a large

4[> M6 Giilgicek tarihcesine ddniip
baktiginizda hangi donem sizin icin dzellikle
dne cikiyor?

Aslinda her danemin onemi farkli ve biyiik. 54 senelik
zaman suresince hep daha iyiyi ve hep daha ileriyi
hedefledik, sirketimiz sektorunde her zaman bir oncii
oldu. AR-GE'de ilklerimizden biri olan ve bizi farkl
kilan en onemli dzelliklerden biri de, esans yapiminda
kullanmakta oldugumuz 4000'den fazla ham madde
icerisinde 200'den fazla esans ham maddesini
kendimizin tretmesi. Bu durum esanslarimizi essiz

ve taklit edilmesini imkansiz kiliyor. Kendimize
ait dort adet “captive” molekilimiz bulunuyor,
yani molekiil yapilar tamamen bize ait. Yeni
yerimizde ise alt yapi calismalari ve arastirmasi
bitmek tzere olan “mikroenkapsilasyon” sistemi
kurup yine yeni bir ilke daha imza atmis olacagiz.
45,000 metrekarelik yeni tretim alanimizda 5000
metrekare alana kurulu sentez laboratuarimiz
Turkiye'de bir ilk olacak. Ayni zamanda retim
kapasitemizi de 2500 tondan 33.000 tona
clkartiyoruz.

Bu 54 yiluik koklii esans iireticisi, koku
diinyasina nasil adim atti? Siz bu seriivene
nasil atildimiz?

1961 yilinda Tahtakale'de kiigik bir dikkanda
esans toptancisi olarak ticaret hayatina atildim.
Kurmus oldugum bu kiiik isletmeyi, Tahtakale'den
Bahgekapr'ya tasiyarak dahabyiik bir dikkanda esans
toptanciligl ve esans ham maddelerinin ithalatina
bagladim. 1970'lerde Bomonti'ye tagindiktan sonra 56
kisinin calistigi kiigtk Gretim at6lyemiz bekledigimden
daha iyi bir performans sergileyince, is artik sadece

bir parfimeri olmaktan ¢ikti ve sanayi tipi esans
retimi devreye girdi. Tum bu gelismeler esnasinda
yegenim Erol Mesulam’t parfimarlik egitimi almas
ve uluslararas dizeyde uzmanlasmasi igin yurtdisina
gonderdim. 1983'te Ayazagada 6000 metrekarelik
alana kurulan fabrikaya gecildi. 5. ylini kutladigimiz
bu ginlerde sirketimiz esi benzeri gdrilmemis yeni
tesisiyle Gebze'de tam otomatik dretime baslad.
Su anda toplamda 200 kisilik deneyimli personel
ve Uluslararasi platformda taninmis parfimérlerle
calisiyoruz.



Ceylan Demirel

scale. Various industrial experiments and re-
search is carried out here on customer expecta-
tions. The result is a high volume of beautiful
smelling products.

What goals have you set yourself for 2015-
2016? What are your investments and
dreams for the future?

Our primary goal for 2015 is to have the opening
of our factory in Gebze, one of Europe’s most pres-
tigious industrial sites, its construction has been
completed and we are already in active produc-
tion. We are establishing a system first of its kind
worldwide and there is nothing like it in Tur-
key in terms of technology. These facilities will
have suit hotel rooms, cinema and entertainment
rooms, a half-Olympic swimming pool, fitness
and health center and a mosque. These invest-
ments are towards creating a happiness center

for our employees and colleagues, not just a factory.
We believe that happy employees will have a greater
contribution to research, development and produc-
tion. Therefore we intend to achieve it. Our other
goals for 2015 include increasing our export levels,
growing our partnerships as well as increasing our
shipping to international firms that manufacture
fast moving consumer goods.

Turkey's first fragrance magazine is amongst
your projects. Can you tell us about Petals
Magazine?

We have always made a point to be a pioneer in
this sector and bring innovation and excitement to
it. In the beginning, Petals had entered our minds
as a dream but soon after our marketing team was
able to turn it into a reality in a short time. We carry
out work in a very detailed manner with a team of
expert editors and publication team. It truly makes

-
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us very happy to be praised and complimented
on our magazine by our perfume manufacturers
abroad.

You closely follow trends worldwide, can
you tell us what sort of innovations to ex-
pect in the fragrance world?

One of our greatest advantages in this area is that
we work together with the sector’s leading brands.
Since we supply products to trendsetting brands,
it helps us have an idea of what the next season’s
trends may be. We can also foresee what scents will
be preferred through the trend analyses our market-
ing and product development departments study.
Which fragrances are in your scent history?
Ever since I entered the perfume and scent
world T've preferred to wear the scents I've
created specially for myself. Lately, I've been
wearing a perfume that has a light touch of

oud, patchouli, vetiver and sandalwood.
Amongst your projects you also produce
special fragrances that represent Turkey.
According to you what would be the scent
of our country?

Yes, we have worked on several projects about Tur-
key’s scent and continue to do so. In the last cou-
ple of years we completed an 18-month project for
Turkish Airlines and the result was a perfume titled
TK1933.This scent has bergamot on top notes and
floral notes at the heart. This year we created a spe-
cial perfume for Turkish Cosmetics. Since Turkey
and the cosmetics sector is in the foreground, the
leading notes are rose, other rose-like scents and
deep woody notes.

How many perfumers are there within MG
Giilcicek?

15. Five of these expert noses are master perfum-

ers who have been in the sector for many years.
Through their experience, knowledge and creative
power we have been able to sign oft on many suc-
cessful projects.

As Turkey's deep-rooted fragrance compa-
ny what sort of advice would you give to
young and ambitious perfumers?

To be a perfumer means to be patient and disci-
plined, also to have a great principle to keep you
awake and excited for many years. Other than edu-
cating their noses and developing it, they should
learn all the raw materials. Working with raw mate-
rials will definetely add to a perfumer's imagination
and thought process. In short, smell everything and
constantly follow up on new raw material trends.
What kind of a process do you undertake
when designing special fragrances for
brands?

<>
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I compare this process a bit to painting. If a brand
comes to us with a special brief, we first visit and get
to know the brand, look into what kind of a world
they have. Afterwards, we work towards creating
scents that would fit that world with the values the
brand wants and reflecting this in an enduring fra-
grance. We design fragrances that could stand as the
brand.

Lastly, can you evaluate the cosmetics sec-
tor for us from yesterday to today?

As the cosmetics sectors importance is growing
more each day so does its production/consump-
tion volume. Being a part of such a dynamic sector
is wonderful for us. The level of Turkish cosmetic
products exported has accelerated at a high rate
these last years and thanks to this our fragrances
along with other products are on the shelves of
many countries across the world.

MG Giilgicek'in vizyonu ve misyonu nedir?
Hizmet verdiimiz ttm sektcrlerdeki egilimleri yakindan
takip ederek miisterilerimizin istek ve gereksinimlerini en
iyi karsilayacak trindi, ulusal ve uluslararasi standartlara
gore Uretmek oncelikli hedefimizdir. Kendimizi ylmadan
gelistirmek, miisterilerimize bilimsel, giincel bilgi ve
coztimler sunmak, kisaca miisterilerimizi beklentilerinin
de tesine gecerek memnun etmek cnceligimizdir
2015-2016 sezonu icin nasil hedefleriniz var?
Gelecekle ilgili hayal ve yatirimlariniz nedir?
2015 icin oncelikli hedefimiz, ingaasini bitirdigimiz ve

aktif sekilde Uretim yapmaya bagladigimiz Avrupanin
en prestili sanayi sitesinden biri olan Gebzedeki
fabrikamizn  aglisini - yapmak. Teknolojik - anlamda
Turkiyede esi olmayan, dinyada bir ilk olarak kabul
gorecek bir sistem kuruyoruz. Bu tesiste calisanlar ve
bizi yurt disindan ziyarete gelen misafirlerimiz icin st
odalardan olusan otel, sinema ve eglence salonlari, yari
olimpik ytizme havuzu, fitness, saglik merkezi ve mescit
bulunuyor. Tdm bu yatinmi sadece bir fabrika kurmak
hedefiyle degil, beraber calistigimiz is arkadaslarimiz igin
bir mutluluk merkezi yaratmak adina yapiyoruz. Mutlu

calisan arkadaslarmizin arastimaya, gelistimeye ve
retime daha bk katkida bulunacagina inaniyoruz,
bu nedenle bunu bagarmak niyetindeyiz. 2015 iin diger
hedeflerimiz ise ihracat seviyemizi daha yiiksege tasimak
ve uluslararasi hizli tiketim mamlleri treten fimalarla
tonajimizi ve isbirligimizi yukseltmektir.

Tiirkiye'nin ilk parfiim dergisi de projeleriniz
arasinda yer aliyor. Petals Magazine'den
bahsedebilir misiniz?

Sektorde her zaman oncti olmayi ve yeniliklerle
sektorimiize heyecan katmay ilke edindik. Petals

ilk basta bir hayal olarak giindemimize girdi ve daha
sonra pazarlama ekibimiz kisa bir stirede bu hayali
gercegje doniistiirdd. Konusunda uzman editorlerimiz ve
yayin ekibi olarak gok detayli bir calisma yapiyoruz. Yurt
disindaki esans reticilerinden dergimizle ilgili ovgli
stzler duymak bizi gok mutlu ediyor.

Sizin parfiim gecmiginizde hangi parfiimler
var?

Parfim ve kokularn dinyasina girdigim ginden beri
kendime zel hazirladigim kokulan kullanmay tercih
ediyorum. Son zamanlarda hafif oud dokunuslarina

I
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sahip, paculi, vetiver ve sandal agacinin eglik ettigi
ozel bir parfum kullaniyorum.

Projelerinizde Tiirkiye icin Gzel parfiimler
de iiretiyorsunuz, iilkemizi nasil bir esans
temsil ediyor?

Evet, bircok projede Tirkiye'nin kokusunu calistik
ve calismaya devam ediyoruz. THY igin gectigimiz
senelerde 18 ay stiren uzun bir calisma sonucu TK
1933 isimli bir koku yarattik. TK 1933, sizi bergamotla
karsllarken kalp notasinda yer alan ciceklerle
kucakliyordu. Bu sene de Turkish Cosmetics igin dzel

bir koku yarattik.

Turkiye ve kozmetik on planda oldugundan basrollerde
giil ve gile giic katan odunsu notalar bulunuyor.
Tiirkiye'nin en kdklii esans firmasi olarak gen¢
ve hevesli parfiimérlere nasil bir tavsiyede
bulunursunuz?

Parfiimor olmak icin prensipli bir sekilde uzun yillar
calismak gerekir. Sabirli ve disiplinli olmaksa sart.
Burunlarini egjitmek ve gelistirmek disinda, tim ham
maddeleri tanimak, onlarla calismalar yapmis olmak
yaratim srecinde hayal giiciine gii¢ katar. Kisaca

herseyi koklamalari ve yeni ham madde trendlerini
stirekli takip etmeleri cok onemli.

Markalara  Gzgii  konsept  parfiim
tasarimlarinda nasil bir siirec izliyorsunuz?
Ben bu siireci biraz resim yapmaya benzetiyorum.
Bir marka bize boyle bir teklifle geldiginde once o
markay! taniyip, nasil bir dinyaya sahip oldugunu
arastinyoruz. Sonrasinda ise bu diinyaya uygun koku
icerikleri calisarak markanin vermek istedigi degerleri,
en akida kalicr duyu olan kokuya yansitiyoruz.
Sonucunda da markanin imzasi olabilecek kokular

tasarliyoruz.

Son olarak kozmetik sektdriinii bizim icin
diinii ve bugiiniiyle degerlendirebilir misiniz?
Kozmetik sektori ginden giine artan onemi ve
tretim/tiketim hacmiyle bizim de dretimimizin
biyik bir yiizdesini olusturuyor. Bu kadar hareketli bir
sektorin icinde yer almak bizim icin oldukca keyifli
Turk kozmetik Grtinlerinin ihracat seviyesi de son
yillarda yiksek ivmeli bir artis gosteriyor, bu sayede
bizim esanslarimiz da bu trinlerle birlikte dinyanin
birgok tlkesinde raflardaki yerini aliyor.

Ceylan Demirel






'PEACE AMBASSADOR!

NOT EVEN ZEUS OR ATHENA HAD EVER IMAGINED THAT THE SYMBOL OF PEACE, THE
OLIVE, WOULD ONE DAY BECOME THE COSMETIC WORLD’S STAR... THIS PRECIOUS FRUIT HAS A
FASCINATING AND ADVENTUROUS STORY STEMMING BACK 8000 YEARS.

words nilay yalginkaya

Felipe Caparrds / Getty Images Turkey

It is known that the olive tree is native
to Mesopotamia and stretched quickly
all the way across to the Mediterranean
countries. Come to think of it, the cu-
riosity behind its significance to hu-
man life has become more important
than when and where the olive ap-
peared. By the way, we can say that our
country is truly an olive haven. Com-
ing in at 4th position in world rank-
ings, Turkey is one of the geographical
areas that produce this fruit the most,
contributing to 8% of the global olive
oil production. A serious amount of
olive is found mostly in the Aegean re-
gion, especially in Edremit and Aydin,
but it’s also grown in the Marmara,
Mediterranean and Southeastern Ana-
tolian regions. Gemlik and Balikesir
lead in these areas. Now let’s take a

'EDITOR'S CHOICE,

Walter Zerla / Getty Images Turkey

awhile for the olive tree to grow,
it lives for a long time and its
fruits are so rich and effective
that it’s taken its place in skin
and hair care. Once regularly
included in your diet, it acts as a
defense mechanism against
blood pressure, diabetes and
even cancer. Olive oil has the
same PH level as our skin and is
rich in Vitamin E and Ome-
ga-3. As soon as applied to your
face, it reaches into the deeper
layers of the skin, creating a
long-term moisture shield. If
you have oily skin, after you've
applied a drop of olive onto a
cotton pad and softly massaged
it onto your skin, you can re-
move the excess oil with rose

look at the use of the olive from the past

until today: In the olden days, olive and olive oil
had a more sacred and religious presence than its
role today in food or care products. In ancient
Egypt, it was used as purification in religious burial
ceremonies; the Romans used olive oil to conse-
crate alters where the holy bread was kept. Through-
out history the olive has been a symbol for peace,
friendship and prosperity, in fact, Cecrops, founder
of Athens described it as, “Self born and cannot be

destroyed.” He even showed how to extract oil from

its fruit. Besides symbolizing sacredness, abundance
and peace today and in history, the olive and its oil
has become a symbol of beauty and health. Actu-
ally, early Greek doctors discovered and used the
amazing curative properties of olive oil for the
treatment of burns, many skin diseases and injuries.
The olive oil is known as one of the best-kept beau-
ty secrets of the Greeks. Used as an effective oint-
ment and known as beautifully scented oil in the
past, the olive oil has now become an indispensable

part of many beauty rituals. Although it takes
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water. Olive oil is also another solution to removing
eye make up as well as moisturizing the area around
our eyes. Dry and cracked skin can also make use of
it. Olive oils healing effects for scalp and dandruft
problems were discovered when it first appeared in
history. Back then it was mixed with various herbs
and used as soap, but now making use of advanced
technological processes, it stands in front of us in its
most powerful state. have strong, shiny hair and a
healthy scalp. Try looking at the virgin olive oil in
your kitchen from this perspective.

€I» Zeytin agacinin anavataninin Mezopotam-
ya oldugu ve oradan biiyiik bir hizla Akdeniz tlkele-
rine yaylldigi biliniyor. Bu arada tlkemizin de gergek
bir zeytin cenneti oldugunu soyleyebiliriz. Turkiye, bu
meyvenin en cok Gretildigi cografyalardan biri, diin-
ya siralamasinda dordiinct sirada yer aliyor ve global
zeytinyag) dretimine de %8 oraninda katki saglyor.
En gok Egede; ozellikle Edremit ve Aydin bolgelerin-
de ciddi bir tarim ugrasi olsa da Marmara, Akdeniz ve
Giineydogu Anadolu bélgelerinde de zeytin yetistirili-
yor. Gemlik ve Balikesir bu konuda basrolde diyebiliriz.
Simdi gelelim zeytinin gecmisten giintmiize kullani-

mina: Eskilerde zeytin ve zeytinyag, bir yemek ya da
bakim malzemesinden daha kutsal bir yere sahipmis.
Eski Misirda dini ayinlerde arinmak, Romalilarda ise
kutsal ekmegin saklandigi mihrabin aydinlatilmasin-
da rol almis. Tarih boyunca bereket, dostluk ve bari-
s1 simgeleyen zeytin icin Atinain kurucusu Kekrops,
“Kendinden yeniden dogan ve yok edilemeyen” demis.
Hatta meyvelerin yaginin nasil clkarilacagini goster-
mis. Kutsalligin, bereketin, barisin yanisira gecmisten
bu yana gizelligin ve sagligin da bir simgesi olmay!
basarmig zeytin ve zeytinyag. Hatta gecmiste Yunan
doktorlart bircok deri hastaliklar, yara ve yanik teda-

vilerinde zeytinyaginin mucizevi faydalarindan yarar-
lanmis. Yunanlilar igin zeytinyagj en iyi guzellik sirla-
rindan biri olarak biliniyor. Tarihte etkili bir merhem ve
glizel kakulu yag olarak kabul edilen zeytinyagr sim-
dilerdeyse bir gok insanin bakim rutininin vazgegil-
mezi haline gelmis durumda. Agir biyiyen ama ol-
dukga Uzun yasayan zeytin agacinin meyvesi, cilt ve
sac bakiminda dzellikle 6ne clkiyor. Beslenme duze-
nine girdikten sonra viicutta tansiyon ve sekere, hatta
kansere kars bile savunma mekanizmasi olugturuyor.
Zeytinyaginin cildimizin PH seviyesiyle birebir uyumlu
bitkisel asitleri, E vitamini ve Omega-3 agisindan da

zengin. Yiize strtldugd anda cildin derin katmanlarina
kadar inebiliyor, uzun stireli bir nem kalkani olusturu-
yor. Eger yagli bir cilde sahipseniz bir pamuga dam-
lattiginiz zeytinyagiyla cildinize yumusak bir masaj
yaptiktan sonra giil suyuyla bu yogun yagin etkisini
hafifletebilirsiniz. Gz makyajini, goz gevresini nem-
lendirerek temizlemek isteyenler icin de anahtar keli-
me, zeytinyagjl. Haftada bir kere sag diplerine ve ucla-
rina zeytinyag stirp iki-tg saat bekleyerek giiclii ve
parlak saclara ve saglil bir sac derisine de sahip ola-
bilirsiniz. Mutfakta duran sizma zeytinyagji sisesine bir
de bu gdzle bakin.
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CAPPADOCIA CLASH
THE LAND OF BEAUTIFUL HORSES

CAPPADOCIA IS A REGION SHAPED NATURALLY OVER THOUSANDS OF YEARS, AND STILL
CHANGING ITS FORM EACH SECOND. WHILE ONE MAY NOT BE SEE DRASTIC CHANGE OVER
THEIR LIFETIME “FAIRY CHIMNEYS” ARE THE RESULT OF THIS LONG PROCESS.

words koray caner photography gdkhan kali
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Let’s kick this off with a widespread misun-
derstanding: Cappadocia is not the name of a
district, a town or a region. Cappadocia can
best be described as “the land of beautiful
horses” as the elders did. Sticking to that
definition, one can explore “the land” with a
different perspective than the others. Here
you will read how can that be possible.

Cappadocia is a region shaped naturally over
thousands of years, and still changing its
form each second. While one may not be see
drastic change over their lifetime (at one
point, one of the locals explained he has been
told the rock over his home will fall more
than sixty years ago and today the rock is
still sitting there) “fairy chimneys” are the
result of this long process. A definite source
of Instagram-friendly photography, these

natural artefacts have been the signature
sightseeing attraction of Cappadocia.

Speaking of photography; hot air balloon
tours, which take off mainly from Goreme
region at sunrise, is another important op-
portunity for immortalising one’s Cappado-
cia experience. Several operator companies
provide different types of packages ranging
from low-budget tours with 20 people per
basket to VIP tours, which start with private
transfers and early breakfasts and end with
special champagne ceremony where flight
certificates of the participants are distribut-
ed. Either you are up in the air, gliding in a
basket or on the ground, woke up at sunrise
to see balloons flying over your head; hot air
balloon tours are the number one attraction
nowadays. A quick reminder; every morning
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aviation authorities decides if the weather is
suitable for the tours. This means the par-
ticipants wake up early, get ready at the sta-
tions and wait for the big decision about ei-
ther having a once-in-a-lifetime experience
or a huge disappointment. If hot air balloons
are not enough, ATV expeditions, jeep safari
and horseback riding are among other out-
door activities, which also depend on weath-
er conditions.

Since Cappadocia is a region scattered
around many towns and cities, it’s best to lo-
cate the sightseeing areas and culinary expe-
rience spots beforehand. Goreme Open Air
Museum includes Red Valley (Kizil Vadi),
Ask Vadisi (Love Valley), Pigeon Valley
(Giivercinlik Vadisi), U¢ Giizeller (Three
Beauties), Uchisar Castler (Ughisar Kalesi)

&Y Bir yanlis anlasimay! duzelterek baslayalim: Ka-
padokya bir kasaba, kent ya da bdlgenin adi degil En
yakin ve kulaga hos gelen tanimiyla Kapadokya, eskiden
beri sylendigi izere “qiizel atlar diyan”. Bu diyar farkl
yonlerden ele almaksa bu yazinin temel amacl.

Binlerce yil icerisinde, her saniye biraz daha farkli bir
sekle birinen bir bolgeden bahsediyoruz. Burada-
ki degisiklikleri fark etmeye yetmeyecek kadar kisa
yasasak da (6megin burada yasayanlardan birisi, evin-
in Uzerindeki kayalardan birisinin disme tehlikesi
oldugunu sdyliiyor ancak kayanin seklinin ya da yerinin
altmis yili agkin stiredir bir santimetre bile degismedini

hatirlatiyor) “peri bacalar” bu uzun degisimin sonucu
meydana geliyor. Instagram dostu fotograflara sonsuz
bir kaynak yaratan bu dogal olusumlar, Kapadokyanin
diger dogal alanlardan farkli olarak ele alinmasini
saglyor.

Fotograf demisken, Goreme bdlgesinde sabahin ilk
isiklarinda goge yiikselen balonlara deginmemek olmaz.
Kapadokya deneyiminin zinvelerinden sayilabilecek ba-
lon turlan, farkl sirketler tarafindan gerceklestirilebiliyor
ve her hitceye uygun altematifleriyle hem yurt ici hem
de yurt digindan gelen misafirlerin bir hayli ilgisini ge-
kiyor. Unutmadan, balon turlarinin’ gerceklesebilmesi,

hava durumunu ve ugus gvenligini kontrol eden siv-
il havacilik otoritelerine bagl. Eger hava durumu ugusa
miisaade etmiyorsa, ATV turu, safari ve binicilik gibi diger
aktivitelerin tercih edilebilecegini hatirlatalim.

Kapadokya farkl kasaba ve kentlere yayldigi icin,
seyahat dncesi farkli agk hava olusumlarini ve lezzet
duraklarini kesfetmekte fayda var. Goreme Agik Hava
Mizesi Kizil Vadi, Ask Vadisi, Giivercinlik Vadisi, Ug Gi-
zeller, Uchisar Kalesi gibi pek gok nefes kesen dogal
olusum ve gorselliiyle seyahat tutkunlarini cezbederk-
en bu dogal olusumlarin neye benzediini bulmaya
calismaksa ziyaretcilere farkli bir eglence vaad ediyor.

Ipucu vermeden gecmeyelim; dizleri izerinde dinlenen
bir deve, kulaklarini dikmis bir kedi ya da Che Guevara,
en popiiler benzerlikler arasinda.

Lezzetin pegine digenler, Kapadokya da kadim
ustalklarin taze Grinlerle bulusmasina sahit olabili-
yor. Zamanin baglangicindan beri farkli tiziim cesitlerine,
ve dolayisiyla dikkat ceken saraplara ev sahiplii ya-
pan bolgede yerel lezzetler de yeni sumunlarla
zenginlesmeye devam ediyor. Ibrahimpasadaki Babay-
an Evi veya Urglip'teki Muti Restaurant, farkli mutfak
deneyimleri icin adres defterine not edilmesi gereken
yerler arasinda.
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and many other breath-taking spots for out-
door lovers. Some of the areas depict the an-
cient life in the caves while some provide the
visitors fun time while trying to guess what
the natural forms look like - is it a camel, cat
or Che Guevara’s face?

For foodies, Cappadocia presents its oldest
tricks and fresh ingredients. Home for pre-
cious grapes, the region is a hot spot for wine
production from the beginning of the time.
Since it’s not possible to think of wine with-
out great food, Cappadocia residents excel at
bringing fresh ingredients to the table and
creating joy out of those. A couple of sugges-
tions won’t hurt: 1. Babayan Evi is one of the
hidden gems located in Ibrahimpasa neigh-
bourhood, having visitors all around the
country. You can have different home made
courses cooked in clay pots. 2. Muti Restau-
rant is another rising spot for culinary lovers
with its spacious garden located in a 250
years-old caravanserai and mouth-watering
courses mixing Ottoman and Turkish cui-
sine.

If you are into arts and crafts, Cappadocia
may add the flavour you need for your collec-
tion. All sorts of pottery can be found at sev-
eral pottery houses across the land, even giv-
ing the visitors to chance to create their own
artworks. From stone paperweights to me-
ters-wide ceramic plates, it’s not possible not
to sneak one or two items into your luggage.
For the ones who are seeking a deeper con-
nection to history instead of the contempo-
rary pieces crafted by residents, Guray Mu-
seum is the newest option. Builtunderground,
the museum is a credible source of history
and craftsmanship presenting thousands-of-
years-old pottery and utilities, which were
found and protected around Cappadocia.
Precious Ottoman tiles and contemporary
items produced by the best artists can also be
found in Guray Museum.

Cappadocia has always been a crossroads for
different beliefs. The land of beautiful horses
helped early Christians who fled from death,

giving them shelter, which later on will be
transformed to different kinds of chapels,
monasteries or churches. Early period
paintings, dating back to sixth century, de-
pict the life of Jesus and the saints while
carvings add a spiritual touch to the atmos-
phere. With the help of the tolerance and
respect to the religions throughout time,
most of the establishments remain solid till
present. Nowadays, the land is home to
Christian structures as well as sacred hous-
es of Alawi and Sunni Islam. If a spiritual
voyage is needed, the harmony of different
beliefs awaits you in those ancient caverns.
Last couple of years have been quite busy
for Cappadocia region. Hotels being
opened one-by-one, restaurants creating
added value for the locals and activities
such as Cappadox (a region wide festival
that combines musical, artistic and culi-
nary experiences) are giving the boost Cap-
padocia needs. Since the region’s climate
conditions are limiting the “high-seasons”
for summer travellers, expanding the ac-
tivities throughout the year is the vital point
in order to keep engines running for local
industries. Concept hotels popping up
around Goreme is the result of this need and
provide neo-classical experiences for their
guests. Attending a soulful tour by Sacred
House or diving into an infinity pool at Mu-
seum Hotel can be among the alternatives.
From naturally shaped houses for fairies to
contemporary festivals, Cappadocia is on the
spotlight and seems to be the destination for
both domestic and international visitors.
Flights to Nevsehir or Kayseri airports or a
road trip driving through Anatolia; pick
your favourite way of travelling and give
Cappadocia a chance.

Note to the reader: “Cappadocia Clash” is
the broad name of the art installation activi-
ties, which took place on May, 2015 as a part
of Cappadox festival.
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El sanatlan, Kapadokyanin bir diger ylzini yansitiyor.
Farkli gomlek atolyelerinde her tirli htiyact kargilayacak
veya sadece siis amacl kullaniabilecek Griin-
ler alicilarni beklerken bu  zanaatin tarih ile olan
bagini yansitacak calismalar da hiz kazaniyor. Omegjin
yer altinda konumlandinlan Giray Mzesi, bir yan-
dan canak comlek islerinde ustalasan Giray ailes-
inin tarihi degerleri ziyaretcilerle bulusturdugu bir alan
olarak Kapadokyaya kazandirlmis. Binlerce yil onc-
esinden ginimiize taginmis kaplar veya Osmanlinin
ihtisami cini isleri; miizenin koridorlarinda sanat ve tarih

meraklilarini cagiran pek gok eser var.

Giizel atlar diyan, bulundugu konum itibariyle, insanligin
varoldugu zamanin baslangicindan beri pek cok farkli din
ve inanigin kesisme noktast haline gelmeye devam edi-
yor. Hristiyanligin yaylmaya basladig donemde baski ve
olim tehditlerinden kacan kesislere siginak olan bolge,
zaman icerisinde pek cok sapel, kilise ve manastira ev
sahipligi yapmis; bugtin de merakli ziyaretcileri kabul et-
meye devam ediyor. Tahmin edebileceginiz gibi biitin
bu yapilar, maharetli ustalar sayesinde kayalarin icer-
isinde hayat buluyor. Altinci yiizyla kadar tarihlendi-

rilebilen duvar boyamalannda Hz. Isanin ve azizler-
in hayatlarindan kesitlerle karglasabilir, Hristiyanligin
gectigi yollart adim adim takip edebilirsiniz. Gegen za-
man icerisinde, bolgede hikim stiren imparatorluklarin
farkli din ve inanislara saygli yaklagimlan sayesinde,
bu ibadethaneler varliklarini stirdirmeyi- basarabilmis.
Bugiin, sakli vadiler arasinda mistik bir yolculuga
clkabileceginiz Hristiyan ibadethaneleri, Alevi-Bektasi
dergahlan ve farkli donemlerde insa edilmis kulliyel-
erle ayni giin dogumunu paylasir halde. Farkli din ve
inanislarin bulustugu bu topraklar, ruhani bir yolculuk

icin de ideal segeneklerden. Kapadokya bolgesi, birbi-
ri ardina agilan butik ve deneyimsel oteller ve dizenle-
nen etkinliklerle son yillarda ziyaretci trafigi agisindan da
yikselise gecen bir bolge. Dilerseniz Nevsehir ve Kayseri
havaalanlarindan hava yolu, dilerseniz keyifli bir karayo-
|u seyahati ile kara yoluyla ulasabileceginiz Kapadokya,
sira digt bir deneyim icin sizi bekliyor

Okuyucuya not: "Kapadokya Carpmasi’, Cappadox fes-
tivali kapsaminda Mayis 2015 boyunca farkli noktalar-
da sergilenen sanat eserlerinin yer aldigi sergiye ver-
ilen isimdir
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ACCORDING TO VICTOR HUGO, ‘PERFUME IS A BREATH OF HEAVEN, THE
HUNGARIAN QUEEN ELISABETH SAYS IT°S THE SECRET TO SEDUCTION. WE
TAKE A JOURNEY INTO THE ESSENCE WORLD.
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During the 1370s, when 25 year-old Polish
King fell in love and proposed to Hungarian
Queen Elisabeth. Could it have been love at
first site or the intoxicating scent of lavender
and rosemary? The fragrance Elisabeth wore,
was composed of scented aromatic plant oils
and was the first alcohol-based perfume. It was
coined the term, ‘Hungarian water’since no one
could deny the powerful effects this special
mixture had on the opposite sex. Today, per-
fume has been accepted as the strongest weap-
on behind seduction, but if we take a look back
in history, we see that it all started very inno-
cently.

Ancient Egyptians used to burn scented herbs,
resin in religious ceremonies and believed that
this incense pleased the Gods. Besides this,
they would mummify bodies in beautiful fra-
grant oils so they could carry this scent onto the
next life. Later on, alongside religious beliefs,
essential oils where used for beauty purposes
for body and hair. In the early 11th century,
ibni Sina, a man of philosophy, science and

medicine created the first perfume and it was
during the Crusade that it was introduced to
Europe and soon after, the enchanted world of
flowers, essences and scented oils was discov-
ered.

There is no doubt that France has the biggest
share in the growth and development of per-
fume. We all know that it was in the 14th cen-
tury, in Southern France where the base of per-
fume was created with beautifully scented
flowers. Along with the Renaissance in the
16th century, the production of perfume con-
tinued to develop and rise. Who could have the
courage to stop themselves having discovered
the undeniable power of scent? In our country,
it started with the extraction and production of
oil from Isparta roses in the 19th century. Tur-
key still holds an extremely significant position
in terms of providing the world with this pre-
cious raw material.

A perfume is created with accords obtained
from natural extracts as a result of the rapidly
growing essences and raw material production
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across the world. Nowadays, synthetic mole-
cules are just as important as naturals. Notes
that make the base of perfumes, just like in ar-
chitectural structure, is composed of a three-
tier pyramid. Even if these layers arent pre-
served in the bottle, it keeps this order from the
moment it touches the skin until it disappears.
Let’s take a closer look at this fragrance pyra-
mid of top (head), middle (heart) and base
(deep) notes.

Top notes

Top notes are always the first smell that comes
when you spray the perfume. Top notes are sole-
ly responsible for that moment when you first
encounter a perfume where you either experi-
ence shock, admiration or turn the other way.
The most volatile raw materials are combined in
these top notes to seduce the other side. Maybe
this is why perfumers give so much importance
to the players who first come on the scene. Gen-
erally members of the citrus family such as lem-
on, bergamot, orange and mandarin introduce us

R iskavaver S8

13701 yillarda hentiz 25 yaginda olan Polonya kralinin
72'lik Macar kralicesi Elisabeth'e evienme teklifi etmesi-
nin nedeni ilk goriiste agk miyd yoksa lavanta ve biberi-
yenin karst konulmaz etkisi miydi? Elisabeth'in kullandig
ilk alkol temell, kokulu bitki yaglanindan olusan, ‘Macar
suyu’olarak adlandinlan bu dzel kangimin karsi cins tize-
rinde yarattig etkiyi, sahip oldugu giicti inkar etmek im-
kansiz. Bugtin, bastan cikarmanin en bilyik silahi olarak
kabul edilen parfiimiin tarihgesine doniip baktgimiz-
daher seyin ne kadar masumane basladigini gortyoruz.

Eski Misirllar kokulu bitki ve recineleri yakarak elde et-
tikleri tiitstiyd, dini torenlerde tanrilarini memnun etmek
icin kullaniyorlarmis. Bununla da kalmayip guizel kokula-
M1 yasamin Gtesine tagima amaciyla oluleri giizel kokulu
yaglarla mumyalayip gomuyorlamis. Daha sonra 6z yag-
lar, dini inanclarin yani sira gizel kokmak amaciyla vii-
cuda ve saca sirtilmeye baslanmis. 11. yiizyilin bagla-
rinda filozof, tp ve bilim adami olan Ibni Sina'nin drettig
ilk parfuim, Hacl Seferleri sirasinda Avrupa'ya taginmis ve
kisa bir stire sonra ciceklerin, esanslarin ve kokulu yag-

(arin byl dinyast kesfedilmis.

Parftimin olusumu ve gelisiminde en biyik pay ise hig
kuskusuz Fransaya ait. 14. yyda Fransanin giineyin-
de yetistirilmeye baslanan hog kokulu cigeklerin par-
fim sanayisine temel olugturdugunu artik hepimiz bili-
yoruz. Rinesansla birlikte 16. yyda ltalyada gelismeye
baslayan parfiim yapimi, hiz kesmeden yikselmeye de-
vam ediyor. Kokunun giictnii bir kere kesfettikten son-
ra kim durmaya cesaret edebilir ki zaten? Ulkemizdeyse
19. yyda Isparta gillerinden elde edilen gl yagyla ugu-

cuyag retimine baslaniyor. Tarkiye, gtindmiizde de diin-
yaya bu esans! tedarik etmek konusunda oldukga onem-
[i bir yere sahip.

Tiim diinyada hizla gelisen esans ve icerik tretimi sonu-
cunda dogjal dzlerden elde edilen akorlar bir araya gele-
rek parfumd olusturuyor. Bugiin, sentetik molekiller de
en az dogal ham maddeler kadar gnem tasiyor. Parfii-
merinin temelini olusturan notalar, mimari eser niteli-
ginde, Ug katmanli bir piramit olarak diziliyor. Sisede bu
duizenlerini birebir korumasalar da, tene ilk degdikleri
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to the perfume. When choosing a perfume, give
it some time and observe the initial notes that

come to your nose.

Middle notes

Middle notes are known as the heart notes
since they give the scent its identity and only
appear after a few hours on your skin. This is
the first moment you can truly make a decision
if this a fragrance you or not. This temporary
base usually consists of floral and aromatic ac-
cords and from time to time it’s made up of
deep spices and woody notes.

Deep notes

Just as it is with people, a perfumes true identity,
character and mark only emerge after some time has
passed where we can literally smell the essence of its
matter. Deep notes create the true base of a perfume.
In modern perfumery, some complex essences have
the power to confuse us with their deep notes. Deep
notes are what add that richness and depth where it

CITRUS

AROMATIC

FLORAL

GREEN

FRUITY

SPICY

WOODY

BALSAM

sinks into the skin and only appear with just a
whiff of the wind or one movement of the body.
Main players here are bark, resin and woody
notes.

So what should you be aware of when picking
perfume? Listen up if you don’t want to be disap-
pointed when you buy the perfume you liked on
your friend! Firstly, you must try the scent on
your own skin. When trying a new fragrance see
if you can be outside and make sure you have no
other scent on you. It’s worth remembering that
our sense of smell has some limitations. Once you
try perfumes back to back, our noses create a
sense of immunity and by the third time you may
have difficulty discerning them. Therefore, morn-
ing hours are preferred when choosing a new per-
fume. First spray them on sample sheets and pick
your three favorites, then try it on your skin.
Finding the ‘right’ smell can be just as hard as
finding the right career. Even if your character,
diet and fashion style directs you towards a spicy
oriental, maybe an aromatic citrus is a better

choice for you. Then again let’s get to know the
perfume families better so you can have your own
say on this subject.

PERFUME FAMILIES

Citrus

Lemon, bergamot, grapefruit, mandarin are the
main members of this family. The citrusy notes
have a relaxing and refreshing effect. Especially
ideal in summer months, they are the perfume
world's most visited notes.

Floral

Rose, jasmine, violet, carnation, lily, hyacinth
and daffodil are the stars of this scented family
where sometimes one or more floral notes find
their way in. Floral is the strongest family in
perfumes 'pour femme'.

Fougére
This families base consists of sharp green herbs,

andan kalicklanini yitirdikleri son saniyeye kadar, mut-
lak bir diizene boyun egjiyorlar. Ust (tepe), orta (kalp) ve
alt (dip) notalarin olusturdugu bu piramidi daha yakin-
dan taniyalim.

Ust nota

Parfiimii siktiginizda duydugunuz ilk koku, her zaman
{ist notalan ele verir. Ciinku en ugucu ham maddeler,
ilk anda karst tarafi ele gecirmek icin bu notada top-
lanir. Belki de bu sebeple, parfumorler, sahneye ilk

olarak ¢ikan bu oyuncuya biraz daha fazla onem ve-

rir. Genelde limon, bergamot, portakal, mandalina
gibi turuncgiller, yani citrus ailesiyle yapilr bir parfii-
miin agilist. Siz yine de bir parfum segerken ona bi-
raz zaman tanimaya ve burnunuza itk degen koku-
nun pesinden gitmemeye dikkat edin.

Orta nota

Kokuya kimlik kazandiran ve kalp notasi olarak da bili-
nen orta notalarin kendini tam olarak hissettirmesi va-
kit alabilir. Kalp notayla tanistiginiz andan itibaren artik
bu parfiimiin size uyup uymadigiyla ilgili sagukl bir fi-

kir olusturabilirsiniz. Genelde floral ve aromatik akorlar-
layaratilan bu gegici iskelet, zaman zaman yogun baha-
ratlara ve odunsulara da ev sahipligi yapabilir.

Alt nota

Ayni insanlarda oldugu gibi bir parfimdn gergek kimlig,
karakteri ve kaliclig, uzun bir zaman dilimi gegtikten, isin
0zii ortaya ciktiktan sonra anlasilir. Alt notalar, parfimin
gercek iskeletini olugturur. Agirlkli olarak agac kabuklar,
recine tiirleri ve odunsular bagroldedir.

Peki parfiim segerken nelere dikkat etmelisiniz? Uncelik-

le her kokuyu mutlaka kendi teninizde denemeniz gere-
kiyor. Bunu yaparken ejer imkaniniz varsa dig mekanda
almaya dzen gosterin ve teninize bagka kokulu bir Grtiniin
degmenmis olmasina dikkat edin. Arka arkaya denedigi-
niz parfumler bumunuzda bagisikik yaratabilir ve tigtin-
cli denemeden sonra kokulan ayirt etmekte zorlanabi-
lirsiniz. Bu ytizden yeni bir parfim deneme asamasinda
sabah saatlerini tercih etmeniz, kokulan dnce tus ola-
rak adlandinlan kaitlarda koklayip favori tgliniizi belir-
lemeniz, daha sonra ise teninizde denemeniz gerekiyor.
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oakmoss, lavender and geranium notes. Generally
preferred in masculine fragrances, these keen aro-
mas have also come across us in modern feminine
scents.

Chypre

'This family is made up of rich and lasting members
like tree, oakmoss, patchouli and musk. These dom-
inant and rich raw materials are often softened

with flowery and fruity accords.

Woody

Notes that are dry, warm and appealing like sandal-
wood, rosewood, cedar wood, musk and vetiver are
a must in this family. Unique, striking and intoxi-
cating perfumes generally come from this strong
family. Woody notes are unisex and long lasting.

Oriental

Warm and deep accords such as spice, powder, am-
ber and vanilla take their place as the stars of the
oriental family. Actually, these oriental notes are the

basis of many iconic women perfumes on the mar-
ket. Passion, lust and mystery lay in these notes.

Leather

Leather is also the hero of many sharp and strong
fragrances. Nothing else can top the masculine
character it creates. Tobacco, the tar from fir a
birch trees and sometimes, very rarely the leather
of animals gives off this scent.

FOR A LONG LASTING EXPERIENCE

Spray your perfume on areas where blood circula-
tion is the strongest such as your ear, neck, inside
the elbows and wrists for a deeper and perpetual
scent. Of course, you have to take into account the
longevity of it on the skin. If you have dry skin then
the time it lasts on your skin is cut in half. So, grab
an un-scented moisturizer or the body cream of the
same perfume and warm the lotion in the palm of
your hand. Then, spray some of the perfume in your
hands and apply it behind your ears, neck, breasts
and shoulders by compressing. The results are quite
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impressive. The moister your skin, the more the
perfume is felt and lasts. Or just as Estée Lauder
said: “The best way to apply perfume is to spray it in
the air and then walk into it.”

So let’s take a look at which perfumes to prefer
during the cold season... With the weather cool-
ing, stronger and sharper notes take the place of
the refreshing citrus notes, oriental, woody and
leather notes. Come into play. While crossing over
into autumn with spicy, vanilla scented oriental
notes, we face deep leather and creamy powder
scents in the winter. This seasons trendiest per-
fumes will be those combining sensual and senso-
ry scents, that means great contrasts are on the
rise. For example, the merging of two complete
opposite families such as leather and rose will have
a stunning and sophisticated effect. We will be
seeing warmer and enticing woody notes such as
sandalwood and cedarwood, heady florals like jas-
mine, rose and white flower combinations made of
iris a lot more. Get ready to leave your mark by
finding the best scent that reflects who you are!

“Dogru" kokuyu bulmak, dogru meslegi bulmak kadar
zor olabilir. Bunun icin parftm ailelerini yakindan tani-
yarak bu konu hakkinda soz sahibi olabilir ve muhtegem
parfimin izini stirebilirsiniz.

Parfiim aileleri

Turunggiller

Limon, bergamot, greyfurt ve mandalina bu aile-
nin temel tyeleridir. Rahatlatici ve ferahlatici et-
kileriyle modunuzu aninda yiikseltecek gice sa-

hipler. Ozellikle yaz aylari igin kullanilabilecek en

ideal parfiimler bu ailenin Gyeleridir

Floral

Bir ya da birden fazla gicek notasinin yer aldii bu par-
fim ailesinin yildizlan arasinda gil, yasemin, menek-
se, leylak, karanfil, zambak, simbil ve nergis yer alir.
Kadin parfumlerinin aranan en giiclu ailesidir.
Fougere

Bu koku ailesinin temelini yesil keskin otlar, mese yo-
sunu, lavanta ve sardunya notalar olusturur. Genelde
erkek parfumlerinde tercih edilse de modern parfi-

meride kadinst esanslarda da karsimiza cikarlar.
Sipre

Kalici ve zengin icerige sahip olan bu aile agag, mese
yosunu, paculi ve miskten olusur. Bu giilii ve zengin
ham maddeler, genellikle igek ve meyve esanslary-
la yumusatilr

Odunsu

Sandal agaci, guil agacy, sedir agaci, misk ve give otu
gibi kuru, sicak ve gekici notalar bu ailenin olmaz-
sa olmazidir. Feminen ve carpict parfimler genellikle

odunsu kokularla agia cikar.

Oryantal

Baharat, amber ve vanilya gibi daha sicak ve yogun ko-
kular oryantal ailesinin yildiz notalan arasinda yer alir
Piyasada artik ikoniklesmis hbircok kadin parfuminin
temelinde de oryantal notalar yatiyor.

Deri

Keskin ve gl notalarin kahramani olan deri notalarin
maskiilen bir kimlik yaratmada tistiine yoktur. Tiitin, kok-
nar ve hus agacinin katraninin islenmesiyle aciga gikiyor.
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GOZDE ATAKOGLU

BEAUTY ON AIR

FOLLOWING YEARS OF EXPERIENCE AT TURKEY’S MOST PRESTIGIOUS PUBLICATIONS,
GOZDE ATAKOGLU NOW SIGNS OFF ON HER OWN BEAUTY WORLD WITH EDITORIAL
RESEARCH BRINGING WOMEN A BRAND NEW KIND OF RELATIONSHIP.

questions asli giinyedin photographer gokhan polat

"THERE ARE TWO

Gbzde, what is your first memory or image
of beauty?

I'm a little girl... Backstage at my ballet recital,
getting my makeup on. Mothers are helping their
daughters with their stage makeup... I remember
not blinking while I was trying to apply the thick
mascara, the kind that’s blotchy. Red lipstick and
using that same lipstick as a blusher. To take it off
we used the classic cream in the blue box that if you
got in your eyes you were done for! And that bun...
it was important then and it still is today. I'd never
like the bun others would do for me. I was seven
when I tried to do it on my own and ever since
then I could put my hair into a perfect chignon just
below my neck in just two seconds!

As a woman have your ideas on beauty
changed over the years?

Of course it has, I realized that beauty takes ‘ef-
fort.”You have to ‘work’ to be beautiful. One-way
or another, ‘beauty’ is what keeps us women on
our toes. But you definitely need other traits be-
cause it doesn’t work on its own. On its own, it
has no depth, beauty becomes just an image. As a
person grows up, they understand this much bet-
ter and become wiser through life experiences.

How did you decide to become a beauty
editor?

It was my dream in high school to become an
editor, in fact I'd write it in my diary back then.
I started working as a style editor at Turkey’s first
shopping magazine, Siiper, but I had nothing to do
with fashion. My main goal was to research and
write. My interest in beauty appeared during those
times when the then Editor in Chief, Icim Gémiic
noticed me and said, ‘let’s move you to beauty.’

I started by doing a few pages and soon enough
the whole section was mine. I was extremely happy.
What did you learn about the cosmetics
sector when you were working at the mag-
azine?

I first learned this: as long as women are around
this sector will never die. We want to be young and
beautiful and will do anything for it. There are two
areas where women don’t shy away from spending
money: one is on their children and the other is
on their beauty. Therefore, this sector is also very
open to human exploitation; there are so many
options but unfortunately no direction nor guid-
ance. Staff training is very weak and I think this is
the biggest gap in this sector. Another important
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point I've learned: Beauty is very innovative, con-
stantly changing and as an editor you cannot stop
it. When someone asks you about recent innova-
tions you can’t say you don't know, you always have
to be informed.

How do you think beauty should be com-
municated?

I believe that beauty and care should be topics
communicated clearly because it can easily lead to
confusion. A woman is a busy being, she does 30
different things at once. Therefore, topics on beauty
and care should be clearer and easier to understand.
Things said about beauty shouldn't just hang in the
air, they should be solution oriented. Always re-
member that beauty is special and different to each
person: ‘What’s good for you, may not be good for
me and what works for me, may not work for you.’
What do you think of the current percep-
tion of today's modern beauty? Do you
think beauty still remains as a relative con-
cept?

Universal beauty principles such as thick lips, thin
legs, strong hair, bold eyes, and pointed noses are
‘beautiful’ for everyone. However, style, stance,
fashion, aura, light are what add life to beauty.

S GUZELLIK YAYINDA 2o

Gdzde, giizellikle ilgili hatirladigin en eski am ya
da gdriintii nedir?

Bale yapan kictk bir kizm, resitale ghkacagiz, sahne
arkasindayiz. Balerinler sahne makyaji yapmali, anneler
kizlarina yardim ediyor. Gozlerimi gok kirpiyorum, zar zor
stirilen maskarayr hatirliyorum. Yer yer bulasan. Kimizi
ruj ve yanaklarda ayni rujdan yapilma allk. Clkarmak igin
de mavi teneke kutudaki klasik bir kremi kullaniyoruz, goze
kacarsa yandin! Vie topuzum... O zaman da gok dnemliydi
simdi de. Baskasinin bana yaptigi topuzu begenmem. Yedi
yasinda filandim kendi kendime yapmaya basladigimda, o

zamandan bugiine parmakla gosterilecek kadar kusursuz
topuz yaparim, hem de iki saniyede.

Bir kadin olarak giizellikle ilgili fikirlerin yillar
icinde degisti mi?

Elbette degisti, guzelligin ‘emek’ istedigini anladim. Glizel
kalmak ya da gizel olmak icin ‘caba” harcaniyor. Oyle ya
da boyle ‘giizellik’ biz kadinlan mesgul eden bir konu. Ama
kesinlikle baska ozelliklerin olmadan da bir ise yaramiyor
Giizellik tek basina sadece gorsellik, derinligi yok. Bunu
insan biytdikee, olgunlastikca, tecribe ettikge cok iyi
anlyor.

Sence giizellik nasil bir dille iletilmeli?

Bence gizellk ve bakim konularinin kolay anlasilir bir dili
olmal. Kadin mesgul bir varlk. Bakim ve giizellik konulariyla
ilgilenenlerin bu durumu kadinlar adina kolaylastirmalan
gerekiyor. Giizellikle ilgili soylenenler havada kalmamal,
cozim odakli olmali. Giizelligin kisiye dzel oldugunun her
zaman alti cizilmeli: ‘Sana iyi gelen bana gelmeyebilir, bana
yarayan sana olmayabilir.

Giizellik Yayinda'yi nasil hayata gecirmeye karar
verdin?

Giizellik Yayinda'yr gectigimiz yil Mayis ayinda hayata

gecirmeye karar verdim. Yanliz basima, sadece bildigim
konuya yogunlasmanin bana harika bir geri donisu
olacagini biliyordum. Oyle de oldu.

Senin igin nasil bir siirec oldu?

Dogumlar sancisiz olmuyor. Bana benzeyen, beni anlatan bir
site olsun diye bayag ugrastim.

Giizellik Yayinda'nin vizyonu ve misyonu nedir?
Kadinlara giizellik konusunda rehberlik eden bir mecra
olmak Denenmemis highir sey kaleme  alinmiyor,
begenilmeyen dnerilmiyor. Kisiye dzel giizellk danismanligi
servisi vermeye de basladim, site (izerinden de devam



There are other details that power a woman’s soul.

For example, for me an essential part of being a
woman is grace. Another may call this detail ‘in-
nocence’, for another it may be sex appeal...

How did you decide to implement Beauty
On Air?

I made the decision to launch Beauty On Air in
May of this year. I knew that I would love and gain
a lot from working on my own, on the topics I
know best. And that’s exactly what happened.
What kind of a process was it for you?
Births cannot be painless. I worked extremely hard
to have a website that represented me and ex-
plained who I was.

What is Beauty On Air's vision and mis-
sion?

Everything we write about has been tested and
we don't recommend what we don't like. I've also
started offering personal beauty consulting and

continue doing this on my site. I use
all of my experience and knowledge to
make a womenss life easier.

You include the cosmetic prod-
ucts you've tried and used in
your own beauty and care rituals
and sports activities. How do
you set your radar? What sort of
features should a product or a
beauty care ritual have to be no-
ticed?

It really needs to work. When I choose
or do my stories I'm a woman, not an
editor. And I come across all sorts of
problems that each woman does. If it’s
going to be news worthy, everything I
try has to work.

What do you think of plastic sur-
gery and recent procedures that
have become quite popular?

The most important place plastic
surgery has come is avoiding plastic
surgery for a long time by using ‘non-
invasive’ methods. Even surgeons prefer
delaying operations and would rather
work around practices such as liposuc-
tion, lip fillings and only Botox if re-
ally necessary. Botox is truly a signifi-
cant discovery because it’s applied through special
methods and technology. The same goes for fillings.
It is now possible to look beautiful and avoid nose
operations and neck liposuctions through fillings.
Where women lose control is the dosage. Women
are always expecting a miracle so as they do these
procedures they want more but that miracle hasn't
been discovered yet.

What kind of a world do you see in the fu-
ture in terms of beauty?

There are going to be more findings and projects on
anti-ageing. But the world has finally understood
that anti-ageing is a big wrong. We can't stop anti-
ageing or prevent it with care, but we can continue
in a more relatable manner. So I believe the idea,
‘aging well’ will hold a much more important place
in the future. We are going to direct ourselves to
ageing well and staying young through what we
eat, drink, supplements and applications we use.

Actually, this is the best and healthiest way anyway.
What was the most exciting innovation
you've come across in the last few years?
PRP. The idea that I can renew myself with my
own blood is amazing. No allergic reactions, no
additives or impurities. The healing is from within.
It also makes a lot of sense. Your blood is taken
and the blood platelets are separated through cen-
trifuge processes. Pure blood platelets are injected
into the skin. Since it’s injected into the skin, the
blood platelets naturally begin to stimulate the
healing and rejuvenation of the skin that had been
lacking it so much. Don’t expect a miracle after
just one procedure. I can say that after few sessions
wrinkles start to diminish and skin feels more luxu-
rious. Best times are before and after summer.

As a mother of two daughters, what kinds
of advice have you given about beauty?
They'’re still young but I've already started to. The
girls growing up now speak and mimic like their
mothers, so I'm trying to teach them to control
their mimics on their foreheads. When they frown
their eyebrows, I tell them to quickly laugh! Be-
cause the wrinkles from laughter are the most
beautiful, it gives a person light and charisma.
Whereas, wrinkles from frowned eyebrows will
create a tired, angry and older face.

What products are always in your makeup
bag?

I always have a cream or serum that moisturizes my
dry skin during the day. My other musts include: a
bronzer that highlights my cheekbones, illuminat-
ing pearl cream stick, natural colors like pink-beige,
a matte rose lipstick that matches my natural lip
color and brown mascara. Another essential prod-
uct is my cream blush, which I sometimes apply
just on my cheeks or on my lips for fullness.
What do you think about the Turkish cos-
metics sector?

As a consumer and as an editor I am one of the
hugest supporters of Turkish cosmetics. I truly
believe that one day a global brand will come
from us. The content and the technology we
have is the same as the best international brands.
Our biggest drawback is a lack of vision. Brands
should not neglect consulting services, they

should be bold.
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ediyor. Tim bilgimi ve birkimimi kadinlarn - hayatini
kolaylastirmak igin kullaniyorum.

Radarini nasil belirliyorsun? Sana gére bir iiriin
ya da bakimin dikkate alinmasim saglayacak
ozellikler nedir?

Gergekten ise yaramasl. Haber segerken ya da
yaparken oncelikle bir editdr degilim, bir kadinim. Ve
her kadinin karsilastig, karsilasabilecegi problemlerden
yola ¢ikiyorum. Denedigim her ne ise haber degeri
olmas! icin gercekten ise yaramasi gerekli.

Son yillarda karsina gikan en heyecan verici

yenilik nedir?

PRP Kendi kanimla yenilenme fikri stper geliyor. Alerjik
reaksiyon yok, katki ya da yabanci madde yok. Sifa
kendinde. Hem gok da mantikli. Kaniniz aliniyor, sentrifuj
yontemiyle  trombositleriniz ~ aynistirliyor. - Enjeksiyon
yontemiyle cilde saf trombosit veriliyor, hem  ignenin
verdigi tahribat yizinden dogal olarak hem de disardan
takviye olarak trombosite maruz kalan cilt kendini
onamaya ve iyilesmeye baslyor. Bir kez yaptirdiginizda
mucize beklemeyin. Ancak birkac defalk kirler halinde
uygulandiginda  kingkliklann  gozle  gortiniir  ekilde

azaldigini ve cildin konfor kazandigini deneyimledim. Yaz
dincesi ve yaz sonras! mikemmel zamanlama.

iki kiz annesi olarak ocuklarma giizellikle ilgili
nasil bir oiiit veriyorsun?

Simdiden bazi cgiitler vermeye bagladim bile. Aln
ortasindaki kas catma mimigini kontrol etmeyi
dgretmeye calistyorum. Kaslarini cattiklarinda onlara
hemen gulin diyorum. Ciinkii gilmekten olusan
kingikliklar cok guzeldir, insana isik verir, karizma katar.
Oysa catik kas cizgisi yillar iginde yorgun, ofkeli ve
oldugundan yasli bir yiiz yaratr.

Makyaj cantanda her daim bulunan iiriinler
nedir?

Kuru cildimle gin icinde savagabilmem igin cilde nem
veren bir serum ve ¢lkmadan engelleyeyim diye uguk lacim
mutlaka gantamdadir Kemik yapimi 6ne gkamay salayan,
bronz allik ve aydinlatici sedefli krem stick, bej-pembe ve gill
kurusu renklerinde dogal, dudak rengimi destekleyen rujlar
ve kahverengi maskara da diger demirbaglar. Bazen sadece
yanaga, bazen matlik ve dolgunluk versin diye dudaklarma
stirdigtim & farkl pembe tonunun birarada oldugu allgim ise
kesinlile vazgegilmezim.
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Bluemoore Exclusive Star Bath & Shower Gel

Sansiro Lotus Eau de Cologne Spray Regenerating Oil
By Pielor Hammam El Hana Argan Therapy Body Splash
Pielor Cubico EDP for Women

Flormar Full Color Nail Enamel

Pastel Fast & Easy Long Lasting Waterproof Eye Pencil
Daphne Eau de Toilette for Women

Ixora Star Light Deodorant Perfumed Body Spray

NO U hHh WN-=

Snob Eq Perfumed Deodorant for Men

Sansiro Beauty Romance Fragrance Mist

Dolce Classic Body Spray For Women

Isabelle Dupont Perfect Mascara Lashes-R-Long
Prize Cosmetics Olive Line Shower Gel

Prize Cosmetic Body Mist Oud

Flormar Extreme Color Lip Lacquer

)
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1 Colleen Nail Lacquer 1 Prize Cosmetics Olive Line Hand & Face Soap

2 In Mari EDP for Men 2 Dalize EDP for Women

3 Sansiro E for Men 69 Perfume Deodorant Spray 3 Flormar Long Wearing Lip Gloss

4 Otaci Aromatherapy Relaxing Massage Oil 4 Sansiro Sweet Heart Fragrance Mist

5 Flormar Color Liner 85 5 Isabelle Dupont Hi-Gloss Lip Colour 328

6 Pastel Lipstick 82 6 Note Matte Moist Lipgloss 407

7 Dalan Multi Care Skin Mousturizing Creamy Soap 7 Bluemoore Luxury Breeze Bath & Shower Gel 2
34 8 Ixora Moisturizing Hand and Body Cream 8 Sansiro Orchid Eau de Cologne 35



1 Daphne Jasmine Body
Mist Therapy Hair Mask

2 Fonex Olive Touch Body
Oil with Natural Olive Oil

3 Black&Red Clay Mask
Aloevera

4 Pineapple Multicolor
Quick Dry Nail Polish 818
5 Fonex Olive Therapy
Hand & Body Lotion

"WINDOWSHOPPING

1 Sansiro K for Women 60
Perfume Deodorant Spray
2 Fonex Fruity Grape &
Blueberry Hand & Body
Butter

3 Ave Grape & Flover
Elegance Liquid Hand Wash
4 ipek Makeup Cleansing
Pads

5 Colleen Nail Lacquer 163
6 Flormar Full Color Nail
Enamel FC29

7 Prize Cosmetics Gourmand
Blueberry Smoothie Body
Mist
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NURETTIN USTAOGLU
THE KOHL STRIKES BACK
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WHAT KIND OF A POWER IS BEHIND A SUCCESSFUL BRAND? WE
LISTENED TO NURETTIN USTAOGLU WHO DISCUSSED HIS GOALS FOR
THE FUTURE AND THE STORY BEHIND SHEIDA COSMETICS.

questions deniz kocak photography gokhan polat

Can you share the story on how Sheida
was established? What was the purpose
behind embarking on this adventure?
After years of work experience and work-
ing with a team of professionals in makeup
and skin care products, we wanted to create
our own specific product range. With this
thought in mind, we targeted one of the first
makeup products dating back 4000 years; its
underlying production had been on the mar-
ket but it hadn’t been used in modern cosmet-
ics yet. After the inspiration we got from all
the packaging we came across in our archives,
we decided to bring it a modern outlook and
created our first product, Kohl Powder under
international standards (GMP). As Sheida
makeup group, we continue to provide our
customers with unique and extraordinary
professional products in ergonomic packag-
ing designs.

Can you briefly tell us about the brands
in your company?

We were established as Nural Dig Tic. in

1996. We entered the cosmetics market as
one of the distributors of Jeanne Arthes per-
fumes in Turkey. In 2001, we also took on
Barbara Bort, one of Italy’s rooted colors
cosmetic brands distribution rights in Tur-
key and increased our knowledge of the sales
and marketing in the color cosmetics area.
With our own team of professionals we suc-
cessfully positioned ourselves in over 300
select perfume stores across all of Turkey.
With all the information and knowledge we
had gained, creating our own brand was now
a necessity. So, we began production under
own brand, Sheida from 2009 onwards. Our
first priority was to produce makeup prod-
ucts that were made of minerals, meaning
natural or closest to natural. We put forth
products that are normally used profession-
ally into unique packaging design created for
personal use. In time, our customers got to
know our products and we won their loyalty.
What direction did your R&D projects
take?

................. <<>>

&Y Sheida'nin kurulug hikayesini bizimle yizkazandirarak, uluslararasi standartlarda (GMP) retim

'BEAUTY EXPERT .

We established a center where we could carry
out our R&D projects in the framework of the
Ege University Science & Technology Appli-
cation & Research Center. With our expert
R&D engineers, consultants and the support
of TUBITAK (Scientific & Technological
Research Council of Turkey) we were able to
discover the treatment of skin discoloration
from the molecules obtained from an orange
peel. Through this we successfully completed
our project and were able to create a cream
for production. With the active extracts we
created in our own team we created our skin
care cream range. In order to continue as a
whole and have a better quality of production
under international GMP standards, we built
our factory in Izmir. We now carry out all our
production here.

You produce makeup and skin care
products. How are your products met
abroad?

Currently, our products under the Sheida
brand can be found in over 50 markets world-

distribltorldgiini de alarak, renkli kozmetik alaninda da - miisteri kitlesine ulastik.

paylasir misimz? Nasil bir amagla bu seriivene yaparak ilk Urintmiiz Kohl Powder' yarattik Sheida satis ve pazarlama tecribemizi artirdik. Kendi uzman  Ar-Ge ¢aligmalarimz nasil bir yon kazandi?

atildimiz? makyaj grubunda hep Gzgiin ve siradisi profesyonel

Yillara dayall is tecriibemiz ve uzman kadromuzla hizmet
verdigimiz makyaj ve cilt bakim Griinleri yelpazesine
kendimize 6zq0 bir Griin kazandmak istedk. Bu
distinceyle modem  kozmetige  kazandinlamamig
ama merdiven alti Uretimiyle varlgini - bugine
kadar strddrmis, 4000 yillk gecmisiyle bilinen itk
makyaj malzemesini siirmeye odaklandik. Arsivierde
rastladigimiz ambalajlardan etkilenerek ama modem bir

trtinleri ergonomik ambalaj tasanmlanyla tiketicimize
sunmaya devam ediyoruz

Biinyenizdeki markalardan kisaca hahsedebilir
misiniz?

Nural Dis Tic. olarak 1994 ylinda kurulduk. Jeanne
Arthes parfumlerinin Turkiye distribiitorligiyle kozmetik
pazarina girig yaptik. 2001 ylinda Italyain kokli renkli
kozmetik markalanndan Barbara  Bortun Tiirkiye

kadromuzla Tirkiye genelinde 300den fazla seckin
parfumeride yer alma hasarisini gdsterdik. Elde ettiimiz
bilgi ve birikimle kendi markamizi tretmemiz artik bir
ihtiyag haline gelmisti. Bu nedenle 2009 yilindan itibaren
kendi markamiz olan Sheidanin Gretimine basladik
Oncelikli olarak mineral yani dogal veya dogala en yakin
makyaj riinlerini Urettik. Profesyonel olarak kullanilan
{riinleri siradis! tasarimlara sahip ambalajlarla kisisel
kullanima  sunduk. Urlinlerimiz tanindikga sadik bir

Ege Universitesi Bilim Teknoloji Uygulama ve Aragtima
Merkezi biinyesinde Ar-Ge calismalarimizi yiiritmek
icin bir merkez kurduk. Uzman Ar-Ge miihendislerimiz
ve danisman hocalanimizla hazirladigimiz proje sayesinde
portakal kabugundan elde edilen molekiille cildimizde
olusan lekelerin tedavisinde  kullanabilecegimiz ve
anti- aging ozelligi bulunan bir krem Gretimi icin
TUBITAK  destegini de alarak, Gretimini basanyla
tamamladik. Kendi biinyemizde Grettigimiz aktif dzlerle,



wide. We also participate in the sectors most
important fairs across the world. Our prod-
ucts have seen a lot of interest abroad. Our
unique packaging, high-quality allergen-free
products are what make it exceptional. We
develop and formulize our skin care products
in our R&D departments and enrich them
with the active molecules we created in our
own team. Through this we are able to of-
fer our customers with a high-quality prod-
uct with a competitive price tag. So, our skin
care products are also met with intrigue.

In the last couple of seasons eyebrows
have taken their place on the beauty
radar. What products do you have for
eyebrow makeup?

As a company, we foresaw the popularity of
eyebrow products and began working early
on. As a result of this, we presented our cus-
tomers with a high-quality eyebrow shadow.
With its 4-color option, practical and pro-

fessional eyebrow brush and its easy-to-use
packaging, it has become one of our highest
selling products.

What goals have you set for the next
quarter?

We are planning to add more innovations to
our product range with our R&D projects at
our new production facility. Other than spe-
cial projects with makeup products, we are
going to put more emphasis on classic collec-
tions. We will add new product series to our
skin care group that are highly effective with
natural active extracts. Alongside these aims
in production, we will invest towards sales
and marketing at our selling points domesti-
cally and internationally. In this way, we are
aiming to grow our brand value and aware-
ness.

Can you tell us about the products
you presented in the 4th R&D Project
Market through the support of iKMiB

""WE_ARE ABLE

(istanbul Chemicals & Chemical Prod-
ucts Exporters’ Assocation) and
AKMiIB (Aegean Chemicals & Chemical
Products Exporters’ Assocation)?

Our R&D Manager is Mr. Fatih KARA-
BEY, an Msc PhD Candidate and through his
idea and the support of TUBITAK we were
able to present our skin stain remover cream,
Lightening Cream. With a 1.000.000,00 TL
budget, TUBITAK covered the costs of the
18 months out of the 3-year project. We pre-
sented a product unique to us with the cos-
metic use of the patent under our belts. With
the active molecules we've developed on our
own, we were able to present a product more
effective than others.

You also offer consulting on interna-
tional exports to several companies in
the cosmetics and chemicals sector in
Turkey, true?

In connection with our high capacity manu-

facturing facility that meets European GMP
standards, we carry out support for Turkish
firms and Turkish exports under Private La-
bel productions. In this framework, we con-
sult companies that are our customers on how
to create a unique product, brand develop-
ment and advice on international marketing
projects.

How is a normal day at your office?

I come to work very early in the morning. 1
finish all of my office work and emailing be-
fore everyone comes to work. I coordinate
with the R&D, sales and production teams;
we share our suggestions and needs and I put
forth a work plan for the whole team. After
this, I hold all my meetings with those here
and abroad and make my visits. When I have
the time I make sure to visit the team while
they’re working.

What are your hobbies? Can you take
time for yourself away from work?

My job doesn’t leave much time for my hob-
bies unfortunately. Even if it isn’t a lot, I'm
interested in trekking and hiking. I love going
on off-road trips with my family. I want to
spend as much time as I can with them. Fam-
ily comes first, always.

Do you get the chance to enjoy this
city? What are your favorite activities
to do in Istanbul?

Istanbul truly is a beautiful city. I love meet-
ing with friends for dinner along the Bospho-
rus, it really helps you forget how tired one
can be.

What is your most important principle
in business?

I never make short-term plans. No matter
what the market conditions are, I make sure
not to compromise our standards. Rushing
our work is not in our company’s philosophy.
What are the golden rules of the cos-
metics sectors’ sales and marketing?

"'BEAUTY EXPERT,

Which rules do you remain faithful to?
In the cosmetics sector, you can stay ahead by
closely following the trends and can achieve
success if you don’t compromise its quality.
You have to truly understand the customers
and the markets needs. Each market has dif-
ferent needs and expectations. If you don’t
foresee these expectations or needs, you won't
be able to achieve success.

How would you describe the word
beauty?

A woman's prior goal should always be
'health', beauty should be the outcome of
health and care. Even if you wear the best,
the most luxurious makeup, an unhealthy face
can't hide itself. If you care about your beauty
then you have to stay focused on your health,
eat well, exercise and take care of yourself.
Our priority in our products is to maintain
health through care and to restore it. There-
fore, beauty comes from within.

cilt bakim krem serimizi olusturduk. Parcall olan
retimimizi tek bir alanda toplamak ve daha kaliteli
bir dretim  gerceklestirebilmek icin uluslararasi GMP
standartlanindaki fabrikamizi lzmirde insa ettik. Artik
{iretimlerimizi burada gergeklestiriyoruz.

Makyaj ve cilt bakim iiriinleri iiretiyorsunuz.
Uriinleriniz yurt disinda nasil karsilaniyor?
Sheida markalarina ait Uriinlerimizi diinya genelinde
50nin Gzerinde pazarda satisa sunmug durumdayiz.
Diinya genelinde sektortin onemli ve etkili fuarlarinda
da katilmel olarak bulunuyoruz. Uriinlerimiz yurt disinda

cok ciddi bir ilgi goriiyor. Makyaj trinlerimizin kendine
has tasarimlar, alerien ve benzeri maddeler icermiyor
olmalari ve yiiksek kaliteleri onlan essiz kiliyor. Cilt bakim
Urinlerimizde ise Ar-Ge departmanimizda gelistirilerek
formilize edilen, kendi biinyemizde Grettigimiz, aktif
molekilllerle zenginlestirilmis yiksek kalitede Grinleri,
rekabetci bir fiyat etiketiyle misterilerimize sunabiliyoruz.
Bu nedenle cilt bakim Griinlerimiz de lgiyle karsilaniyor.
Kaslar, son birkag sezondur giizellik radarinda
yer aliyor. Sizin kas makyajiyla ilgili hangi
iiriinleriniz bulunuyor?

Biz firma olarak kas trtinlerinin popiilerliginin artacagini
ongorerek calismalanmiza daha onceden baslamistik.
Bu calisma sonucunda yiiksek kalitedeki kas farimizi
msterilerimizin begenisine sunduk. Dort farkli renk
segenegi, kolay kullanim saglayan ambalajl, pratik ve
profesyonel fircasiyla kisa stirede en yitksek satislan
yakaladigimiz triinlerimizden biri haline geldi.
tniimiizdeki ddnem igin koydugunuz hedefler
neler?

Yeni tretim tesislerimizde, Ar-Ge galismalanmizla trin
yelpazemize yenilikler eklemeyi planlyoruz. Makyaj

tiriinlerinde 6zel calismalar diginda Klasik koleksiyona da
agirlk verecegiz. Cilt bakim grubuna yiksek etkili, dogal
aktif iceren yeni seriler ekleyecegjiz. Uretime bagli bu
hedeflerin yani sira, satis-pazarlama kisminda da yurt ici
ve yurt digi noktalanmizi arttiracak yatinmlar yapacagz.
Bu sayede markamizin degerini ve bilinirliligini arttirmayi
hedefliyoruz.

IKMIB ve AKMIB ortakliinda gerceklesen &.
Arge Proje Pazarinda sergilediginiz iiriinlerden
de bahsedebilir misiniz?

Ar-Ge Midrimiiz Sayin Bio. Fatih KARABEY Msc (Phd

Candidate) fikriyle TUBITAK destekli proje trinii olan
Leke Giderici Krem'imiz (Lightening Cream) sergilendi
Yaklagik tic yil stiren bu projenin 18 aylik boltimi TUBITAK
tarafindan 1.000.000,00 TL biitceyle destek kapsamina
alind. Gelistirdigimiz aktif molekdille es deger trtinlerden
cok daha etkili, kozmetik triin kullanim patenti bize ait
alan, zgiin bir rtintimizd sergiledik.

Kozmetik ve kimya sektoriinde Tiirkiye'de var
olan bircok sirkete dis ticaret damsmanligi da
yapiyorsunuz, degil mi?

Uretim tesisimizin yiiksek kapasitesi ve Avrupa GMP

Standartlarinda olmasi minasebetiyle Tiirk firmalarina
ve Turkiye ihracatina katkida bulunmak igin Private Label
tretimler yapiyoruz. Bu stireg icerisinde de misterimiz
olan fimalara 6zgin Uriinler kazandirmak, marka
gelistime, yurt disi pazarlama calismalan konusunda
danigmanlik veriyoruz.

Hobileriniz neler? is diginda kendi hayatiniza
vakit ayirabiliyor musunuz?

Isim hobilerime firsat birakmiyor ne yazik ki. Az da olsa
trekking ve dagcilkla ilgileniyorum. Ailemle birlikte off-
road gezintilere gikmayr ok seviyorum. Miimkiin oldugu

kadar onlarla vakit gegirmek istiyorum.

is hayatindaki en Gnemli prensibiniz nedir?
Hichir zaman kisa vadeli programlar yapmadim. Piyasa
sartlar ne olursa olsun belirledigimiz standartlardan
adin vermemeye de ozellikle dikkat ediyorum. Gini
kurtarma adina galismalar yapmak bizim markamiza
gore degil

Kozmetik sektoriinde satis ve pazarlamanin
altin kurallari nelerdir? Siz hangi kurallara
mutlaka sadik kaliyorsunuz?

Kozmetik sektdriinde cagjin gerisinde kalmadan, trendleri

takip ederek ama asla kaliteden ddtin vermeden basariyi
yakalayabilirsiniz. - Misterilerin isteklerini, pazarin
taleplerini cok dogru okumalisiniz. Her pazar farkl
talepler ve beklentilerle gelecektir. Bu beklentileri gormez,
talepleri karsilayamazsaniz basariy! yakalayamazsiniz.
Giizellik kelimesini nasil tarif ediyorsunuz?
Giizellik, bakim ve sagliin bir neticesi olmali. Glzelliginize
gnem veriyorsaniz saglikli kalmali, bakiminizi- dojru
yapmalisiniz. Urettigimiz her @rinde 6nceligimiz saglig)
koruyarak bakim ve onarim yapmak. Boylece guizellik
kendiliginden agiga clkacaktir.
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red desert

A WARM AND DRY CLIMATE. IN THE

production an orginal idea by CO
realization aysecan ipek & deniz irem ¢ek
photographer erman istahli

makeup fezi altun

hair isa tére/no:21

models sophie/up models
natalia w/new models

The sunburnt nude is a major autumn trend. Warm, reddish tones of
peach and bronze have an illuminating effect on the complexion.
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Start slowly and build your desired level of bronze and depth. There is Start with a light foundation or CC cream, the next step is to contour,
a right shade of copper and bronze for everyone. define your cheekbones with a bronzing powder.

™ all
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Nude makeup is all about groomed eyebrows and soft lips. For a more

seductive look, cover the eyelids with glossy, wet copper.
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Reddish brown and rusty orange is a bold duo. The bolder you get the
smokier is your makeup.






T 7 = 2
WELL - GROOMED DEAR OLIVE

HAIR CAN MAKE OR BREAK AN OUTFIT, SO TAKE GOOD CARE OF IT. STYLE YOUR SHORT BACK AND SIDES OLIVE OIL ADDED TO YOUR DIET AND BEAUTY ROUTINE, CAN GIVE YOU A RADIANT COMPLEXION AND THE
CAREFULLY BEFORE YOU WALK OUT THE DOOR. SKIN YOU'VE ALWAYS WANTED.

X sevoiLizeviin N

SAC BiR KIYAFETIN EN BUYK TAMAMLAYICISIDIR, 0 YUZDEN ONA iYi BAKMALISINIZ. KAPIDAN CIKMADAN ONCE GEREKLI DOKUNUSLARI YAPTIGINIZDAN EMiN OLUN. BESLENME VE GUZELLIK RUTiNINiZE DAHIL EDECEiNiZ ZEYTIN, HER ZAMAN HAYALiNi KURDUGUNUZ SAGLIKLI CiLDE KAVUSMANIZI SAGLAYACAK.
1 Pielor Men Masculine Power Marine Anti Dandruff Shampoo 1 Bianna Olive Oil Skin Care Cream
2 Caldion EDT for Men 2 Fonex Olive Therapy Ultimate Care Shampoo with Keratin Nutritive
3 Black & Red Collection Mat & Strong Super Hair Wax 3 Hunca Care Argan & Olive Oil Shampoo for All Hair Types
4 Fonex Gummy Hair Tonic Herbal Complex 4 Prize Cosmetics Olive Line Hand & Face Soap with Olive Oil
5 Sandy Body Mist Men 5 Pielor Hammam El Hana Olive Therapy Shampoo
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CHOCOLATE THERAPY

DISTINCTLY INTENSE AND VELVETY, THE DELICIOUS CHOCOLATE BROWN IS READY TO AWAKEN THE SENSES
AND TO CREATE THE SMOKIEST OF SMOKY EYES.

r 2
$.0.8 BEAUTY

WE ALL HAVE OUR LITTLE BEAUTY PROBLEMS AT SOME POINT, KEEP THESE SMART PRODUCTS IN
YOUR MAKEUP BAG AND YOU CAN HANDLE THEM WITH A SINGLE TOUCH.

R ciL GuzeLik

0 cikoLATa TERAPSl N

YOGUN VE KADIFEMSI ETKISIYLE, iSTAH ACAN CIKOLATA KAHVESi DUYULARI HAREKETE GECIRIRKEN CEKIiCi MAKYAJIN DA BAS KAHRAMANI OLUYOR.

BU URUNLERI MAKYAJ CANTANIZDA TASIRSANIZ GUZELLIKLE ILGILI HER SORUNUN USTESINDEN KOLAYLIKLA GELEBILIRSINIZ.

1 Otaci Argan Hair Care Serum for Dry and Normal Hair
2 Black & Red Collection Clay Face Mask Chocolate

3 Prize Cosmetics Gourmand Chocolate Fudge Body Mist
4 Colleen Eyebrow Color with Vitamin E

5 Catherine Arley Silky Touch Nail Lacquer 933

1 Cosmed 8 in1 Color Correcting Cream SPF 20

2 Prize Cosmetics Gourmand Raspberry Cake Body Mist
3 Freshmaker Make Up Remover Wipes

4 Sheida Snow White Lightening Serum Dark Spot

5 Flormar Extreme Color Lip Lacquer 02 Freedom Spirit

-
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In Bl
FAIRLY GENTLE SEALITIN

IF YOU HAVE SENSITIVE SKIN, IT'S BEST TO REMOVE MAKEUP AND TO MOISTURIZE EFFECTIVELY YET GENTLY.

LOCKING IN MOISTURE IS QUINTESSENTIAL FOR KEEPING DRYNESS AND BREAKAGE AT BAY. CHECK
ALWAYS REMEMBER TO MAINTAIN SKIN'S HEALTHY BALANCE.

THESE PRODUCTS OUT!

R Nazik TemizLK X nemiiLinie

HASSAS BIR CILDE SAHIPSENIZ TEMIZLIK VE NEMLENDIRME KONUSUNDA NAZIK YARDIMCILARA IHTIYACINIZ VAR. CILT DENGENIZi KORUMAYI UNUTMAYIN. KURULUK VE CATLAMA GiBi PROBLEMLERIN EN BUYUK ¢62UMU NEMI CILDE KITLEMEKTE YATIYOR. BU URUNLERI MUTLAKA DENEYIN!

1 Bluemoore Deodorant Roll-On for Women

2 ipek %100 Pure Cotton Wool

3 Bluemoore Men Intimate Cleanser Feel Fresh & Cool
4 ipek Nail Polish Remower Pads with Glycerine

5 Freshmaker Make Up Remover Wipes Face & Eye

1 Cosmed Day-to-Day Moisturizing Vanilla Mask

2 Sansiro Aloe Vera Face Hand and Body Cream for Daily Use

3 Sheida Snow White Lightening Day Cream with SPF 15

4 Prize Cosmetics Olive Line Hand & Body Lotion with Olive Oil
5 Ixora Moisturizing Hand and Body Cream
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WHEN IT COMES TO BRICK RED, FAIR SKIN TONES SHOULD TRY A MATTE FINISH, WHEREAS
MEDIUM SKIN TONES SHOULD GO FOR A RED WITH A HINT OF ORANGEY RUST.

KiREMIT KIRMIZISINDA DOGRU TONU BULMAK iCiN CILT TONUNUZA GGRE HAREKET EDIN: ACIK TENLER iCiN SOGUK, KOYU TENLER iCiN SICAK
ANAHTAR KELIME.

1 Catherine Arley Lipstick 215 Rossetto
2 Colleen Blush On 27

3 Pastel Nail Polish 15

4 Flormar Puffy Blush 4 Boho Chic

5 Pineapple The Star Color Lipstick 941

-
60

HAVING A SPA DAY AT HOME CAN BE JUST AS RELAXING AND BEAUTIFYING AS A DAY SPENT
SOMEWHERE EXPENSIVE. PICK A DAY, PICK A PRODUCT!

EVINIZDE SPA KEYFi YASAMAK SiZiN iCiN SECTIGiMiz BU GRUNLERLE KOLAY VE KEYIFLi. GGNE KARAR VERMENiZ YETERLI!

1 Cosmed Glabrous Hair Reducing Body Lotion

2 Bluemoore Nourishing Body Scrub Sesame Oil & Shea Butter
3 Doal & DoalAntiperspirant Foot Care Cream

4 Otaci Aromatherapy Warming Massage Oil

5 Black & Red Collection Aloevera Clay Face Mask

r "
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GET THE SENSATIONAL, STRONG, AND HEALTHY STRANDS YOU DESERVE WITH A LITTLE HELP FROM A
NOURISHING SHAMPOO, ULTRA-MOISTURIZING CONDITIONER AND A NATURAL HAIR MASK.

BESLEYiCi BIR SAMPUAN VE DOGAL BIR SAC MASKESIYLE NEMLENDIREMEYECEGINIZ SAC YOK! SAGLIKLI SACLARA KAVUSMAK SIMDI COK KOLAY.

1 Bluemoore Hair Conditioner For All Hair Types 3D CareComplex

2 By Pielor Hammam El Hana Argan Theraphy Hair Mask Damask Rose
3 Fonex Argan Therapy Hair Mask

4 Kontes Professional Hair Care Mask Volume & Texture Biomask

5 Prize Cosmetics Normal Hair Shampoo with Argan Extract

In !
BODY WORK

YOUR SKIN IS YOUR BODY'S LARGEST ORGAN, SO TREAT IT AS WELL AS YOU WOULD ANY
OTHER.TAKE SHORT SHOWERS AND MOISTURIZE INSANELY.

CILDINizZ HERKES TARAFINDAN GORULEN, EN BUYUK ORGANINIZ. ONA IYi BAKMAK ICIN KISA DUSLAR ALIN VE CILGINCA NEMLENIN.

1 Otaci Aromatherapy Relaxing Massage Oil

2 By Pielor Hammam El Hana Argan Therapy Body Milk Arabian Oud
3 Dalize Cosmetics Crystal Tears 24h Deo Spray for Woman

4 Cosmed Body Elixir Anti Cellulite Lotion

5 Bluemoore Aqua Fresh Bath & Shower Gel

63

B



64

THE PURIST

C)

MOTHER NATURE HAS A CURE FOR ALMOST EVERYTHING AND MANY BEAUTY BRANDS

ARE KEEPING THEIR INGREDIENTS LIST AS CLOSE TO THE EARTH AS POSSIBLE. SAY NO TO
UNNECESSARY CHEMICALS, FILLERS, PARABENS, OR ADDITIVES.

1 Otaci Aromatherapy Exotic Massage Oil

2 Pielor Hammam El Hana Olive Theraphy Body Splash

3 Fonex Olive Theraphy Bi-Phase Spray Nourishing & Moisturising
4 Daphne Liquid Soap with Natural Olive Oil

5 Bluemoore Tooth Gel Aloe Vera & Bee Propolis

6 Dalan Shea Butter Cream Soap Ultra Moisturizing Bar

1 Artemis Spa Tropical Camur Maskesi

2 Cosmed Hair Guard Restorer Shampoo

3 Otaci Argan Soap

4 Prize Cosmetics Olive Line Hand & Body Lotion
5 ipek Organic Cotton Buds

r A
NATURAL |
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FALL FRAGRANCES TO
SUIT YOUR STYLE

FRAGRANCE, LIKE FASHION, IS A DEEPLY PERSONAL EXPRESSION OF STYLE.
FORTUNATELY, THIS SEASON THERE IS A SCENT FOR EVERY ONE AND EVERY
STYLE.

photographer berkant demirbek/rpresenter imaginary & words asli korkmaz

Ixora Lollipop EDP for Woman / By Sansiro Angel Vaporisateur Natural Spray for Women / Delicia Pielor Cubico Platinum EDT for Men / Verdure Bronze for Men EDT / Eq Snob for Men EDT /
EDT / By Sansiro Ivy Vaporisateur Natural Spray for Women / By Sansiro Princess for Woman Hunca Jagler Sport EDT for Men / Ixora Gladiator EDP for Men / By Sansiro Brave Vaporisateur
Vaporisateur Natural Spray for Women / Bona Dea EDT / Lady Cocosh EDT for Women Natural Spray for Men a
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www.ermankozmetik.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK
AS.
www.ixoraparfum.com

EUROMIS KIMYA
www.euromis.com
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EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.
TIC.SAN. LTD.STi
www.dermokil.com.tr

FiLiz CELIK LTD. STi.
www.filizcelik.com

FLORA UCAN YAGLAR
www.floraucanyaglar.com

FLORMAR
www.flormar.com

FON KOZMETIK LTD.STI.
www.fonkozmetik.com

FROMA KiIMYA GIDA
LTD.STI
www.fromakimya.com

FULSER KOZMETIK LTD. STI.
www.fulser.com.tr

FULYA KOZMETIK LTD. STI.
www.fulyakozmetik.com.tr

GATA KIMYA KOZMETIK
SAN.VE TiC.LTD.STI.
www.gatakimya.com

GELISIM KOZMETIK AS.
www.gelisimkozmetik.com

GERCEK KOZMETIK&
ALTERNATIF KOZMETIK
www.rapunzelstore.com

GiZ COSMETICS LTD.STI
www.gizcosmetics.com.tr

GULF TEMIZLIK A.S.
www.newcity.com.tr

GUL KOZMETIK LTD.STI.
www.gul.com.tr
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GULEC KIMYA TEMIZLIiK
LTD.STI.
www.guleckimya.com.tr

GULER ELEKTRONIK
KOZMETIK A.S.
www.gulerelektronik.com

GULER KiIMYA LTD. STI.
www.gulerchemical.com

GULSAH URETIM
PAZARLAMA TiC.
www.gulsah.com.tr

GULTEKS DIS TICARET
LTD. STI.
www.verdaa.com
www.gulteks.com.tr

GUNO PAZ. REK.TUR.SAN
VE TiC. AS.
www.guno.com.tr

GURKAN ROSEOIL INC.
www.gulsha.com.tr

HAYAT KIMYA SAN A.S.
www.hayat.com.tr

HAYAT LABORATUARI
KOZMETIK LTD.STI.
www.hayatlab.com.tr

HOBI KOZMETIK A.S.
www.hobikozmetik.com

HS SABUN KOZMETIK LTD.STI.

www.hskozmetik.com

HUNCA COSMETICS A.S.
www.hunca.com

HUMA KOZMETIK LTD.STI.
www.humakozmetik.com

IDA KIMYEVI VE SIHHI
MAD. LTD.STI.
www.idaltd.com

4

IFFCO KISISEL
BAKIM URUNLERI
www.iffco.com

INNOVA COSMETICS
www.innovacosmetics.com

ISIK TERAPI
www.isikterapi.com
www.organicum.com

IPEK IDROFIL PAMUK A.S.
www.ipekpamuk.com.tr

ITIMAT LUKS HIRDAVAT A.S.
www.fonex.com.tr

JUVENTA KOZ.UR.LTD.STI.
www.juventa.com.tr

KADIOGLU KOZMETIK A.S.
www.gabrini.com

KAIZER AMBALAJ LTD. STi.
www.kaizer.com.tr

KALE KIMYA A.S.
www.kalekimya.com.tr

KALI KIMYA A.S.
www.kali.com.tr

KAMELYA KOZMETIK LTD. STi.
www.kamelyacosmetics.com

KARADENIZ KOZ.SAN.INS. VE
TiC. LTD. STi
www.karadenizkozmetik.com

KARDESLER GIDA
VE TEMIZLIK A.S.
www.javel.com.tr

KARDESLER UCAN
YAGLAR SANAYI A.S.
www.freshnsoft.com

KAYLA KOZMETIK
www.kayla.com.tr

KAZANCI CEVRE TEK.
BIYOTEK.MUH.LTD.STI.
b www.kazancionline.com

KESENLER KOZMETIK A.S.
4 www.kesenlerkozmetik.net

> www.kirmizigulgroup.com

KOMET KOZMETIK
LTD.STI.
4 www.kometkozmetik.com.tr

KONT KOZMETIK
LTD. STI.
4 www.kontcosmetic.com

KOPAS KOZMETIK A.S.
> www.kopas.com.tr

KORUMA TEMIZLIK A.S.
4 www.koruma.com

KOZ-AK KOZMETIK
LTD.STi.
b www.kozakkozmetik.com

KOZAS KOZMETIK A.S.
4 www.kontes.com.tr

KOZMO ARTI
KIMYA KOZMETIK LTD.STI.
www.kozmoarti.com

KOZMO KIMYA LTD.STI.
b www.kozmokimya.com

KOZMOPLUS KOZMETIK
> www.cosmoplus.com.tr

KURTSAN ILACLARI A.S.
b www.kurtsan.com

LABER KIMYA AR-GE SAN.TIC.
b www.laberkimya.com

LACIVERT LOUJISTIK

4 www.lacivertlojistik.com

KIRMIZIGUL KOZMETIK LTD.STI.

LEVANTEN EV TEKSTILI
LTD. STI.
www.machrique.com

LIDER KOZMETIK LTD.STI.
www.liderkozmetik.com

LILA KOZMETIK LTD.STI.
www.lilafix.com

LM KOZMETIK LTD.STI.
www.Imcosmetics.com

LTS LOTUS KOZMETIK
LTD.STI.
www.ltscosmetics.com

LUX GROUP KOZ.LTD.STi.
www.luxgroup.com.tr

MAKYAJ KOZMETIK LTD.STI.
www.makyajkozmetik.com.tr

MARKA KOZMETIK LTD.STI.
www.purixima.com

MAR-KOZ-SAN KOZ.LTD.STI.
www.fumekozmetik.com

MATSAN iC VE DIS TICARET
ILAC SAN. A.S.
www.matsangroup.com

MAYAN LTD.STI.
www.mayan.com.tr

MERT-KOZ LTD.STI.
www.mert-koz.com

MEY KOZMETIK ITHALAT
IHRACAT LTD.STI.
www.meykozmetik.com

MG GULCICEK A.S.
www.gulcicek.com

MHC MARMARA HIJYEN VE
KOZMETIK UR. LTD. STI.
www.marmaratemizlik.com

4
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ZMHD KIiMYA
www.flavia.com.tr

MiS NIiTA KOZMETIK AS.
www.missnita.com

MOHEN KIMYEVI
MADDELER A.S.
www.mohen.com.tr

MONNA COSMETICS
www.monhna.com.tr

MORS KOZMETIK
www.morscosmetics.com

MOTIVA DIS TiC. LTD. STi.
0216 348 1033

NATUREL KOZMETIK LTD.STI.
www.pronwer.com

NETPAK ELEKT.PLASTIK
KOZMETIK LTD.STI.
www.net-pak.net

NEVA KOZMETIK LTD.STI.
www.nevakozmetik.com.tr

NUCOS KOZMETIK
LTD. STI.
www.nucoscosmetics.com

NURAL DIS TICARET LTD. STi.
www.nural.biz

NURLIFE KOZMETIK LTD.STI.
www.nurlife.com

ODAK KOZMETIK A.S.
www.odakcosmetics.com

OKYANUS KIMYA LTD.STI.
www.okyanuskimya.com.tr

OLIVOS PAZARLAMA
LTD.STI.

www.olivos.com.tr
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ORJIN HIJYEN VE SAGLIK
LTD.STi.
> www.orjinhijyen.com.tr

ORKIDE KOZMETIK A.S.
4 www.orkidecosmetics.com

OZDEN KiMYA VE
PLASTIK LTD.STI.
www.ozdengroup.com

OZTURK ILAC A.S.
> www.ozturk.com.tr

OZUN KOZMETIK
LTD.STi.
b www.ozunkozmetik.com

PAMIR KOZMETIK LTD.STI.
S www.mysticalparfum.com

PEREJA COSMETICS
> www.pereja.com.tr

PINKAR KIMYA A.S.
4 www.pinkar.com

PINKIM KOZMETIK A.S.
4 www.pinkim.com

PRIMO KIMYA A.S.
< www.primo.com.tr

PROMAKS KiIMYA
LTD.STi.
> www.promaks.net

PROMART PROMOSYON LTD.STI.
> www.prom-art.com

RAEN KiSISEL BAKIM
URUNLERI LTD.STI.
www.raen.com.tr
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REBUL KOZMETIK A.S.
> www.rebul.com

RENKSAN Plastik Stinger Sanayi ve
Ticaret Ltd. Sti.
www.renksan.com.tr

ROSENSE COSMETICS
» Www.rosense.com

S.P.A.KOZMETIK A.S.
4 www.spakozmetik.com

SAPRO TEMIZLIK URUNLERI A.S.
> www.sapro.com.tr

SARUHAN KIMYA A.S.
> www.saruhan.com.tr

SCK ZETA COSMETICS
4 www.zetacompany.com

SEBA KIMYA A.S.
4 www.sebakimya.com

SEBAT KIMYA A.S.
> www.fomy.com.tr

SELARDIS DOGAL KOZMETIK
> www.selardis.com

SELESTA KOZMETIK LTD. STi
b www.selesta.com.tr

SELUZ FRAGRANCE COMPANY
> www.seluz.com

SENTEZ KOZMETIK VE
KiIMYA LTD.STI.
> www.ellino.com.tr

SES KIMYA A.S.
> www.seskimya.com.tr

SEVIMLER GIDA KOZ
LTD.STi.
www.sevimlerkozmetik.com

SEVINCLER SAGLIK
URUNLERI AS.
www.sevincler.com.tr

SOLARES LTD.STi.
www.solares.com.tr

SORA KOZMETIK LTD.STI.
www.soracosmetics.com

SPC KOZMETIK LTD.STI.
www.spckozmetik.com

SUDESAN DETERGENTS
& COSMETICS
www.sudesan.com

SENYUVA FIRCA LTD.STI.
www.nivabrush.com

TAHA KIMYA VE KOZMETIK LTD.STi
www.biiwipes.com

TALIANI LTD.STI.
www.taliani.com.tr

TANACAN A.S.
www.tanacan.com

TAN-ALIZE KOZMETIK A.S.
www.farmasi.com.tr

TANAY TURIZM OTELCILIK LTD.STi.
www.tanay.net

TARIS ZEYTIN A.S.
www.ta-ze.com.tr

TARKO LTD.STI.
www.tarkokozmetik.com

TARSAN KOZMETIK A.S.
> www.tarsan.com.tr

TAT KIMYA SABUN A.S.
> www.tatkimya.com

TEMKO COSMETICS
> www.temko.net

TiIM KOZMETIK SABUN OTEL
b MALZ.LTD.STI.
www.timkozmetik.com

TIBET iTH. IHR. VE KOZM. SAN. A.S
4 www.tibet.com.tr

TIMPA HiJ. MAD. LTD.STI.
» www.timpaltd.com.tr

TiTiZ TEMIZLIK LTD.STI.
4 www.titiz.com.tr

TOPAZ DIS TICARET A.S.
> www.topaztr.com

TREDA HIZLI TUKETIM
> UR.LTD.STI.
www.blenior.com

TURK HENKEL KIMYA A.S.
4 www.henkel.com.tr

TURKLAB TIBBI MALZEMELER A.S.
4 www.turklab.com.tr

TURKUAZ LTD.STi.
) 0212 465 7788

TURKUAZ MEDIKAL KOZMETIK LTD.STI
» www.turkuazsaglik.com.tr

TUTKU LTD.STI.
> www.lapitak.com

UFT TEKSTIL GIDA LTD.STi.

www.ufttekstil.com.tr

UKIP KOZMETIK LTD.STi.
www.ukipcosmetic.com

ULUSQY ILAC VE
KOZMETIK A.S.
www.banhair.com.tr

UMDE MUH.MUT.
KOLL.STI.
www.lanahygiene.com

UNICARE (ROZA) LTD.§Ti.
www.unicare.com.tr

UNIVERSAL KIMYA LTD. STi.

www.universalpl.com
www.bluemoore.com

UPI-UGUR PLASTIK LTD.STi.

www.vivol.com.tr

URHAN GROUP
www.urhangroup.com

UZMAN KOZMETIK LTD.STI.

www.uzmancosmetic.com

UNVER HIRDAVAT LTD.§Ti.
www.unver.com.tr

VENTEKS DIS TiC.
LTD.STI.
www.venteks.com.tr

VENUS FIRCA URUNLERI
LTD STi
www.venusline.com.tr

VEPA FIRCA A.S.
www.vepafirca.com.tr
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VERA KOZMETIK LTD.STI.
www.verakozmetik.com

VIKING TEMIZLIK
www.vikingtemizlik.com.tr

Vi-VET KOZMETIK
SAN.TIC.A.S.
www.vivetkozmetik.com

VK KIMYA KOZMETIK
LTD.STI.
www.vk-cosmetics.com

YALINKAYA KUAFOR
MALZEMELERI LTD.STi
www.yalinkayatarak.com

YAGMUR KOZMETIK LTD. STi.
www.alamokozmetik.com

YASARLAR KOZMETIK A.S.
www.yasarlar.com.tr

YESIL ILGAZ KOZMETIK KIMYA
LTD.STI.
www.yesililgazkozmetik.com

YESILGUN KOZMETIK LTD.STi.
www.yesilgun.com.tr

YILDIZ KOZMETIK LTD.STI
www.siorecosmetics.com

ZEYTINDALI GIDA LTD.STI.
www.midaszeytinyagi.com

ZIGAVUS ILAC KOZMETIK LTD.STI
www.zigavus.com

ZUMRUT KOZMETIK
www.zumrutkozmetik.com.tr

ZVS GIDA LTD.STI.
www.zeytinvs.com
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"There is beauty in
everything, just not

Turkish Cosmetics Promotion Group TCPG every b @) d y sSees 1t."
proper noun ¢ 1° A national unit that aims to bring

contribution to the economy and exports by bringing Turkish

cosmetic porducts in accordance with worldwide brands.

0 2° A marketing expansion and developmental entity that

accelerates exports of the Turkish Cosmetics sector through

promotional strategy and private activities. 0 3° A body of And y Warhol
people with the principle of improving the public perception

of Turkish Cosmetics. O 4° A public body with aims to increase

contribution and awareness at home and abroad. ¢ 5° An

industrial promotional group supporting branding activities

in the cosmetics sector through global marketing channels.

0 http://www.immib.org.tr

Board Members

0 Mehmet Akat ¢ Akat Kozmetik Sanayi ve Ticaret A.S, Ersin Tari O Gold Kimya Uriinleri Ur. ve Paz. A.5., Aysu Dalan Benlioglu ¢ Dalan Kimya Endiistrisi A.§.,
Pervin Ejder ¢ Ejder Kimya Damsmanhk Sanayi Ve Ticaret Ltd.sti., Bulent Konca ¢ Giilgigek Kimya ve Upanyaglar Sanayi ve Ticaret AS.,Ugur Adiyaman ¢ Erkul
Kozmetik San.ve Tic. A.S, Faruk Yildiz O Titet [thalat Ihracat ve Kozmetik Sanayi A.S, Hakan Gundiiz ¢ Eczacibas: Hijyen Uriinleri San ve Tic. A.§
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