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EVERYTHING ABOUT
FRAGRANCE

Seluz Fragrance Company olarak koku alaninda diinyanin en hizli

baytyen sirketlerinden biriyiz... Global blyimeye ve yaraticiligin

FOREVER YOUNG

vazgecilmez oldugu katma degerli Urtinlere odaklanan

vizyonumuzla yatirimlarimiza devam ediyoruz.

Seluz Dubai ve Seluz Tahran ofislerinden sonra son
yatinmimizi koku sektdrindn diinyadaki en dnemli

Uslerinden kabul edilen Isvicre'ye, Zirih kantonuna yaptik.
“Seluz Switzerland Creative Center” istanbul merkezimizden
sonra kreatif calismalarin yapilacagi ikinci ssimuz olacak...
isvicre ofisimizle ayni zamanda Avrupa pazarindaki

musterilerimize daha yakindan kaliteli hizmet sunabilecegiz.

»
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» »
HAIR MATTERS EVERY MAN IS AN ISLAND
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To every extent possible IKMIB explicitly disclaims
liability for any errors or mistakes, but to the
knowledge of IKMIB, information in this publication
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www.seluz.com

created In

Istanbul and Zurich

As Seluz Fragrance Company, we are globally one of the fastest
growing companies in the field of fragrance... We continue our
investments with the vision that focuses on global growth and

value-added products where creativity is indispensable.

After Seluz Dubai and Seluz Tehran offices, we made our last
investment in the Zurich canton of Switzerland, considered

as one of the most important hubs of the fragrance industry

in the world. “Seluz Switzerland Creative Center” will be our
second base for creative work after our Istanbul Headquarters...
Besides, we will be able to offer high quality service to our

customers in the European market more closely.

seluz
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Hello,

We are in the heart of winter and the weather is playing tricks on us; one day
it’s freezing cold and the next day you can get away with lending yourself to
a light jacket. So, as the weather is constantly changing and transitioning
into a surprisingly sudden warmer climate, we here at Turkish Cosmetics

Promotion Group are getting ready to add a little ‘shine’ to our products.

For our cover shoot this season, we followed one of the most popular
makeup trends of today and constructed the story of the photoshoot
with guidance from multi-colored pigments and glitter. In addition to
this flamboyant movement, we set the course on international beauty
scenes from 2017 makeup trends. In these pages you'll find which Turkish
Cosmetics products to use with each trend. We didn't forget the men
either, and dedicated our Window Shopping pages to men’s grooming
products.

The beauty and cosmetics fairs we've attended in 2016, still continue to
excite us. Among these fairs are; Cosme Tokyo Fair, The Turkish Export
Products Fair that took place in Turkmenistan, InterCHARM Ukraine,
Cosmoprof Bologna and the Antalya Expo, which holds a dear place for

us because of its location.

Hope to see you in our next issues where we’ll be sharing with you a new

era full of discoveries and change.

Merhaba,

Kis mevsiminin tam kalbindeyiz ama bize oyunlar oynayan iklim sayesinde
bir giin dondurucu sogukla karsilastyor, bir sonraki giin ise 1stnan viicudumuzu
ince bir cekete emanet edebiliyoruz. Havalar sagirtici derecede ¢abuk isinirken
ve bahar yliziini gostermeye baglamigken, Tiirk Kozmetik Tamtim Grubu

olarak biz de trtinlerimize biraz ‘igilt1’ katmaya hazirlaniyoruz.

Bu sayida kapak ¢ekimimiz i¢in, senenin en 6nemli makyaj akimlarindan birini
mercek altina aldik. Hikayemizi tasarlarken farkli renkte pigmentlerden, 1giltils
doku ve malzemelerden yola ¢iktik. Bu dominant ve gosterisli akimin yan
sira rotamuzi uluslararas: giizellik manzaralarina gevirerek 2017'nin makyaj
trendlerine odaklandik. Hangi Turk kozmetik trtinlerinin hangi goriiniime
eslik ettigini ilerleyen sayfalarda bulacaksiniz. Erkekleri de unutmadik,
onlarin kisisel bakim iriinlerini Windowshopping bélimimizde sizlerle

bulugturmay: ihmal etmedik.

Katildigimiz giizellik ve kozmetik fuarlar: bizim i¢in heyecanlarini korumaya
devam ediyor. 2016 yiinda katildigimiz fuarlar arasinda; Cosme Tokyo,
Turkmenistan'da gergeklesen Turkish Export Products Fuari, Ukraynada
diizenlenen InterCHARM, Italyada gerceklesen Cosmoprof Bologna ve
konumundan dolay: bizim i¢in biyiik 6nem tagtyan Antalya Expo bulunuyor.

Kesif ve degisim dolu bir dénemi sizlerle paylagacagimiz yeni sayilarda

gortismek dileklerimizle.

................................................................................ . <<.>>
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SINCE 1961...

MG International Fragrance Company, founded by Giilgigek Family
in 1961, opened the world’s highest-capacity fragrance plant under
one roof in 2015, in Gebze Industrial Zone just East of Istanbul. The
supplier of fragrances to well-known international brands manufactures
more than 200.000 fragrance formulations, selling to 2500 accounts,
exporting to 65 countries, including the UK, US, France, Saudi Arabia,
and Russia. Through recent investments in R&D and an expanded
production capacity, it aims to grow into one of the worlds’ top ten
companies within its sector in the next decade.
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§ MURAT OZTURK *
A SUCCESS STORY

SELUZ FRAGRANCE COMPANY OWES ITS SUCCESS TO AN HONEST
COOPERATION. ADDING R&D POWER ON THESE VALUES IN THE COMPETITIVE
FRAGRANCE AND COSMETICS INDUSTRY, CEO MURAT OZTURK BELIEVES TURKISH
BRANDS WILL INCREASE THEIR SHARE OF PRODUCTS IN THE SHORT RUN.

questions soner gller photography seluz fragrance company archives
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It has been a decade since Seluz Fra-
grance Company began production in
2007. How did you develop as a fra-
grance company in ten years?

Although our quality understanding and busi-
ness perfectionism haven’t changed since the
first day, we are a company that constantly in-
vests in technology and human resources. Our
headquarters in Istanbul’s Silivri district has
changed the dynamics of fragrance industry in
Turkey and in the region, and this makes us
very happy. We have six master perfumers
working in our company and every one of them
is known to be one of the best in the global
scene. I find this very important in terms of
creativity. In addition, at the end of 2016 we
established a “Creative Center” in Zurich,
Switzerland, to increase our efficiency in the
European market and to support our creative
perfume researches. In the past few years we
opened two regional offices in Dubai and Teh-
ran within the framework of our growth poli-
cies in the Middle East.

How do you personally feel about fra-
grances?

Although fragrance is my business, it is also my
passion. Since the number of fragrances we de-
velop in our company is quite high, I can actually
smell only some of them. However, in my daily
routine I definitely try to smell some of the fra-
grances in the design process. In addition, being
able to keep track of the innovations in terms of
fragrances and raw materials in the world is very
important to me.

Which notes can be found in the fragrance
you mostly wear nowadays?

Nowadays I wear a perfume based on bergamot,
oakmoss, patchouli and a rich blend of woody
notes. Both heart and base notes have a peaceful
amber effect that I am very fond of. It is possible
to say that tonka bean, balsamic and leather ac-
cords at the base, characterize the authenticity of
the fragrance.

If we are to talk about olfactory diversity,

B8 BIRBASARI HIKAYES 2%
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which is the first note that comes to mind?
It seems that the olfactory diversity of oud is in-
creasing in recent years. Especially the trends in
European market bring about modern and inter-
esting interpretations of oud.

What are the most successful fragrances
you produce?

At the moment our fragrance library has more
than 15 thousand fragrances. Our creative per-
fume design and R&D teams develop around
1500 fragrances annually, some of which have
been used in the products of the most impor-
tant brands in Europe, Middle East and many
other markets. We find a fragrance successful as
long as it contributes in the success of our cus-
tomer’s product or the brand. In this sense it
won't be wrong to say that we have thousands of
successful products that aromatize many per-
fumes, cosmetics or home care products around
the world.

Did growing up in Germany as a Turk

&> Seluz Fragrance Company’nin 2007'de
iiretime baslamasinin iizerinden 10 yil gecti.
Bu zaman icinde bir esans sirketi olarak nasil
gelistiniz?

Kalite ve mikemmeliyetcilik hakkindaki tutumumuz
kuruldugumuz ilk ginden bu yana degismese de,
teknoloji ve insan kaynagi anlaminda stirekli yatinm
yapan bir sirket oldugumuzu soyleyebilirim. Istanbul
Silivrideki merkezimiz, Tirkiyede ve bolgede esans
sektorindn- dinamiklerinin- degjismesine yol acti, bu
bizim icin bir mutluluk. Sirketimiz biinyesinde her biri
global arenada bu isin en iyilerinden olarak gosterilen,

altr kidemli parfumdrimiiz bulunuyor. Bu  durumu,
yaraticilk acisindan cok gnemli buluyorum.  Diger
yandan 2016 sonunda, Isvicremin Ziirh kantonunda
hem Avrupa pazarindaki etkinligimizi artiracak, hem
de yaratici parfim calismalanmizi destekleyecek bir
“Creative Center" yatnmi yaptik. Son yillarda Orta
Dogu'daki biyame politikalanmiz kapsaminda, Dubai
ve Tahran'da agtigimiz iki de ofisimiz bulunuyor.

Sizin parfiimlerle aramiz nasil?

Koku her ne kadar isim olsa da, dier yandan benim igin
bir tutku. Sirketimizde gelistirilen kokular sayica cok
fazla oldugundan bunlarin cok azini koklama sansim

olabiliyor. Ancak yine de guinlik rutinimde muhakkak
tasarm  siirecinde olan  calismalarin  bir - kismini
koklamaya calisiyorum. Diger yandan tim dinyadan
koku ve ham madde yeniliklerini takip edebiliyor olmak
benim icin Gnemli.

Su siralar kullandiimiz koku, hangi notalara
sahip?

Bugiinlerde, bergamot, mese yosunu, paculi ve zengin
bir odun harmanindan ana karakterini alan bir esans
strtiyorum. Hem kalp hem de dip notasinda ok
begendigim, dingin bir amber etkisi var. Dip notadaki
tonka gekirdedi, balsam ve deri bilesenleri, kokunun

0zgunligunt cok iyi belirliyor diyebilirim.

Olfaktif cesitlilikten bahsedecek olursak
aklimza ilk olarak hangi nota geliyor?

Son yillarda oud icin olfaktif gesitiligin - arttigini
soyleyebiliiz. Ozellikle de Avrupa pazannda olugan
trendle modem ve ilging sayilabilecek oud yorumlan
gorebiliyoruz.

Esanslarimz icerisinde bagarili olanlar
hangileri?

Suanda koku kiittphanemizde 15.000'in tzerinde koku
bulunuyor. Parfum tasarim ve AR-GE ekiplerimiz her yil
ortalama 1500 adet yeni koku gelistiriyor. Bu kokular

&l
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have an effect on you as a businessman?
I have internalized my roots and all the values
that represent my motherland, and I hold on to
them with my heart and soul. On the other
hand, the fact that I was raised in Germany and
started my business career in Europe gave me a
lot in terms of business culture and discipline. I
would like to add that, combining discipline
which is very significant in German business
culture with speed and agility which comes from
Turkish culture has paid off very well.

In what areas Seluz Fragrance Company
products are used?

We can list three basic areas where Seluz prod-
ucts are used. The first one is fine fragrance, in
other words the perfume sector, which is also
the driving force of our business. The second ba-
sic category is the personal care segment which
is made up of many subcategories including hair
care, skin care, baby products, wet wipes and so

on. Finally there is the home care segment which
includes detergents, surface cleaners or air fresh-
eners. These are the main fields where our prod-
ucts are used. However thanks to technological
improvements, new and innovative fields of use
are emerging ranging from textiles to chemistry.

How does working in the fragrance indus-
try change your perspective when you are
traveling?

Fragrance implies change and movement. There is
no room for immobility in the world of fragrance.
Discovering natural regional ingredients is very
important to me especially when I am traveling to
new places. Not only it gives me an idea about the
people living there and their culture, but also helps
me discover the plants and flowers that naturally
grow in that soil and climate. I am especially pas-
sionate about spices and flowers and every new
discovery is an opportunity for me to realize how
infinite is the world we are working in.

<>

You also have a perfume academy at Seluz
Fragrance Company. What kind of train-
ings do you give there?

The training process at Seluz Perfume Academy

begins with teaching essential fragrance families
and raw materials. Then, perfumer trainees learn
the scents of various raw materials that come from
different fragrance families and begin to develop
simple formulas. After that, the training focuses
on more complex fragrances with different tech-
nical specifications such as personal care and
home care products. The fact that our young col-
leagues at our perfume academy are trained by
master perfumers who are by all means among the
best in the world is very important in developing
their technical skills and creativity.

At the moment you train only Seluz Fra-
grance Company employees at your per-
fume school. Do you plan to expand this
educational opportunity externally to

""ALTHOUGH VERY

those who want to become perfumers
in the future?

In fact all our trainees at Seluz Perfume Acad-
emy want to become perfumers in the future
and this is why they are here, but this academy
is an in-house training establishment. There-
fore, our Human Resources Unit carefully eval-
uates candidates from Seluz team and calls in
the suitable trainees to the program. Although
part of the evaluation process depends on cer-
tain technical capabilities, having a passion for
fragrances and a potential for development are
the main criteria.

What is your most important value at
Seluz Fragrance Company?

Although very young, Seluz Fragrance Com-
pany became one of the main actors in the re-
gion. A great deal of our success comes from
our determination and perfectionism. Perfec-
tionism, while shaping our business processes,

"'BEAUTY EXPERT,

also defines our quality understanding which
has led us to develop one of the most precise
protocols of our industry in the world. I think
our honest attitude towards our customers and
business partners has an important role in forg-
ing powerful collaborations.

How do you see Turkey's position in the
fragrance and cosmetics market; do you
think we are in good shape?

I think it is possible to answer your question by
considering the branded products that the end
consumer buys. Turkey’s serious potential in
fragrance and cosmetics markets as well as in
many other areas has just begun to realize.
There are many perfume and cosmetics pro-
ducers in Turkey and when we compare our
brands with global brands, we see the quality
standards achieved in Turkey are higher in
terms of fragrance, packaging and many other
areas. Especially the increasing emphasis on de-

/ / N\
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sign and innovation in recent years have con-
tributed a great deal in the success of our
brands. I believe Turkish brands will prove to be
even more successful and further increase their
share of high value added products in the next
five or 10 years.

When it comes to fragrances what is the
best marketing strategy?

Even though we adopt a B2B (business to busi-
ness) model, our marketing strategy is based on
understanding the preferences of the end con-
sumer as much as the needs of our customers. In
other words, in every project we place ourselves
into our customers’ shoes and follow a strategy
that will appeal to the market that their brand
targets. Our marketing team conducts in-depth
analyses of world trends and customer expecta-
tions in every segment from perfumes to per-
sonal care and home care, and develop creative

. . all
ideas for our customers based on these findings'

arasinda Avrupa, Orta Dogu ve daha birgok pazarin en
gnemli markalarina ait riinlerin kokular bulunuyor. Bir
esans, miisterimize ait tagimakta oldugu markay ve
Urtin0i bagariya goturiiyorsa biz o calismamizi baganl
gorebiliiz. Bu baglamda dinyanin farkli yerlerinde
parfim, kozmetik veya ev bakim triinlerini kokulandiran
binlerce basarili Grintimizdin oldugunu soyleyebilirim.
Hem Tiirk olup hem de Almanya'da biiyiimeniz,
hir is adam olarak size neler katti?

Ben koklerimi ve anavatanimi temsil eden tiim degerleri
dzlimsemis ve Tirkiye diginda iken de bu degerlere
dort elle sanlmig birisiyim. Diger yandan Almanyada

blyimiis olmanin ve is hayatina Avrupada baslamis
olmanin is kiltiird ve disiplini anlaminda katkilarinin
oldugunu  sbyleyebilirim. Alman s kiltirinde cok
belirleyici olan disiplini, Tork kiiltirimiizden beslenen
hiz ve ceviklik ile birlestirebilmis olmanin gok faydasini
qordugimi de eklemek isterim.

Esans sektoriinde calismak, seyahat ettiginiz
zamanlarda bakis agimizi nasil dedistiriyor?
Esans demek degjisim demek, hareket demek.
Esans dinyasinda duraganliga yer yok. Ozelikle yeni
cografyalara seyahat ettifimde o bolgeye ait dogal
icerikleri kesfetmek benim igin cok Gnemli. Bu, bir taraftan

0 corafyada yasayan insanlara ve onlarin kiltdiriine
dair izler verirken, diger yandan o topragin ve iklimin
yetistirdigi doal bitki ve cicek turlerini kesfetmemi
saglyor. Ozellikle baharatlar ve cicekler benim icin
vazgegilmez bir ilgi alani ve kesfettigim her yeni sey,
ne kadar sonsuz bir diinyada is yaptigimizi anlamama
firsat oluyor.

Seluz Fragrance Company'de bir parfiim
akademiniz de bulunuyor. Burada ne gibi
egitimler veriyorsunuz?

Seluz Parfum Akademisindeki streg, temel koku
aileleri ve ham maddeler konusunda egitimle baliyor.

Parfimor adaylannin farkli koku ailelerinden temel
ham maddelerin kokularini 6grenerek basit formdller
olusturmaya  baglamasiyla devam ediyor. Bundan
sonraki stirecte kisisel bakim ve ev bakimi Urtnleri
gibi daha karmasik yapidaki, teknik agidan dzellikleri
farkllagan Grinler icin nasil koku tasarlanacagi
konusunda egitim veriliyor. Parfim akademimizde
egitim gdren geng arkadaslanmizin, alaninda dtinyanin
en iyilerinden oldugunu rahatlikla syleyebilecegimiz
master parfumarlerden egitim aliyor olmast hem teknik
becerilerinin hem de yaratici yaklagimlarinin gelismesi
acisindan ¢ok onemli.

I
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Parfiim okulunuzda yalnizca Seluz Fragrance
Company biinyesinde calisanlara egitim
veriyorsunuz. ileride parfiimr olmak isteyen
insanlara da bu egitim firsatim tammayi
diigiiniiyor musunuz?

Aslinda su anda Seluz Parfim Akademisinde egitim
goren arkadaslarmizin hepsi ileride parfumér olmak
istedikleri icin buradalar, ancak bu akademi, bir ic
egjitim kurumu. Dolayisiyla Insan Kaynaklan birimimizin
detayli degerlendirmeleri sonucunda Seluz ekibine
dahil olan uygun kisiler buradaki egjitim programina
alinyorlar. Yapilan degerlendirmelerde teknik bazi

konular filtreden gecirilse de esas kriterin koku
konusundaki tutku ve gelisim potansiyeli oldugunu
soyleyebiliriz.

Seluz Fragrance Company’de sizin icin en
onemli deger nedir?

Seluz Fragrance Company gok geng bir firma olmasina
ragmen kisa sire icerisinde bdlgenin en onemli
oyuncularindan birisi olmayr basard. Bu basarida
calisma azmimizin ve milkemmeliyetci yaklagimimizin
biyok payr var. Mikemmeliyetcilik bir yandan is
streclerimizi - sekillendirirken  diger yandan  kendi
sektdrimizde dinyadaki en hassas protokollerden

birine sahip oldugumuzu iddia edebilecegim kalite
felsefemizi de belirliyor. Ancak bizi biz yapan en
onemli dederin ne oldugunu sorarsaniz seffaf ve
samimi ishirligi anlayisimizin oldugunu soyleyebilirim.
Saniyorum ki miisterilerimize ve is ortaklanimiza karsi
dirtist olusumuz glcli isbirliklerinin - olusmasinda
gnemli bir role sahip.

Tiirkiye'nin parfiim ve kozmetik pazarindaki
konumunu nasil degerlendiriyorsunuz, sizce
bu pazarda giiclii miiyiiz?

Bu sorunuzu son tiiketiciye ulagan markali parfim
trtnlerini degerlendirerek cevaplayabiliriz saniyorum.

Turkiye olarak diger birgok alanda oldugu gibi parfum
pazarinda da sahip oldugumuz ciddi potansiyel
ortaya clkiyor diyebiliriz. Turkiye kokenli bircok
parfim ve kozmetik Ureticisi var ve markalarimizi
dinya markalanyla kiyasladigimizda koku, ambalaj
ve bircok acidan Turk markalarnin kalitesinin ne
kadar yukanda oldugunu gorebiliyoruz. Ozellikle son
yillarda tasarim ve yenilige verilen Gnemin blyimesi,
markalarimizin bagarisini daha cok artirdi. Oniimdizdeki
bes yiligerisinde, Turk markalarinin baganisinin daha da
artacagina ve yiksek katma degerli rinlerin payinin
daha yukar cikacagina inaniyorum.
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FRAGRANCE

DO YOU KNOW THE ORIGINS OF THE WORD PERFUME? HAVE YOU EVER

HEARD ABOUT FRAGRANCE PYRAMIDS? IF YOU WANT TO GET TO KNOW

YOUR SCENT BETTER, ITS ORIGINS AND HOW IT WAS MADE, YOU WILL
FIND THIS ARTICLE QUITE INTERESTING.
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The word perfume we frequently use is derived
from the Latin word “per fumus” which refers to
something that comes with smoke or carried by
smoke. In fact, incense based fragrances, religious
ceremonies and solid perfumes that can be rubbed
on, have played an important role in the formation
of the name. Basically there are two kinds; fine fra-
grances and functional fragrances that are used in
fast moving consumer goods such as soap, sham-
poo, detergent and personal care products.

The history of perfume dates back to much earlier
times than we could imagine. Although mostly at-
tributed to the French, in fact perfumes were seen
as a means to communicate with gods in ancient
times. Discovering scented flowers and fragrant
resins that ooze out of trees, mankind had used
perfumes as part of religious rituals rather than a
cosmetic item.

In essence a perfume is a mixture of many fragrant
raw materials some of which are natural and others
synthetic. Natural ingredients actually refer to oils

kokouu / iStock Turkey

distilled from tree resins, fragrant woods, plant roots
and flowers. On the other hand, synthetic ingredi-
ents that mark the beginning of modern perfume
making are artificially produced chemical substanc-
es that may or may not mimic natural fragrances.
Wider use of synthetics not only protects the envi-
ronment but also gives way to the creation of new
perfumes that we could not have designed before.

The first synthetic molecule introduced into the
world of perfumes was coumarin, an extraordinary
base for its time derived from tonka beans. De-
signed by Paul Parquet for Houbigant Perfumes,
Fougére Royale was the first perfume ever to be
made with coumarin. Another synthetic molecule
that came about a little later was vanillin. Vanilin
has opened a new industrial channel, shortening
the way to achieving a longer lasting, powerful va-
nilla scent. Combining these two new molecules
with natural essences, Guerlains legendary per-
fume Jicky, the brainchild of Pierre Frangois Pas-
cal Guerlain, sparked off a revolution that made
an indelible impression on the market for many
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years to come. While other perfumes of the period
were based on a single flower or a combination of
different flowers, Jicky paved the way to designing
abstract perfumes that do not mimic nature. Fa-
mous perfumer Edmond Roudnitska was gener-
ous in adding another powerful synthetic mole-
cule, Hedione, into his Eau de Sauvage formula,
making room for other ingredients in the compo-
sition to breathe.

One of the issues the consumers are very curious
about is the fragrance pyramid we often see at per-
fumeries or while reading about perfumes. When
introducing a perfume people first talk about the
top notes, then the heart notes and finally the base
notes. Top notes often include citruses, orange
flowers and fruit notes while heart notes are rath-
er floral. Jasmine, gardenia, rose or lily are among
the flowers that bloom in the heart notes of many
perfumes. The notes at the base of the pyramid
provide a solid foundation for the perfume. Resins,
amber, patchouli, vanilla and wood notes are often
considered within this category.

Sikca kullandigimiz parfiim kelimesi, Latince “per
fumus’, yani dumandan gelen, dumanla tasinan
anlamina geliyor. Tiitstiyle teneffiis edilerek kulla-
nilan kokular, dini ritteller ve kati formuyla stiri-
len parftmler bu ismin olusmasinda onemli rol oy-
namis aslinda. Kokular ince ve islevsel olarak ikiye
aynlyor: Ince kokular, “fine fragrance” adi altinda
sunulurken islevsel olan parfimler, hizli tiiketim
mallarini, yani sabun, sampuan, deterjan ve kisisel
bakim Urdinlerini igeriyor.

Parfimiin tarihine doniip baktigimiz zaman, tah-
minimizden cok daha gerilere gidiyoruz. Fransizla-
ra atfedilen kokular, aslinda eski caglarda tannlarla

iletisim kurma araci olarak kullaniliyormus. Agac-
tan akan kokulu recineleri, ciceklerin guzel ko-
kularini kesfeden insanoglu, kokuyu bir kozmetik
aracindan ziyade dini rittellerin bir parcas olarak
benimsemis ve hayatina sokmus.

Parfiim, oziinde birgok ham maddenin harmanlan-
mastyla olusan, kokulu bir karisim. Bu maddeleri
dogal ve sentetik olarak ikiye ayirabiliriz. Karigimin
icinde yer alan dogal maddeler agac recineleri, ko-
kulu odunlar, bitki kokleri ve ciceklerin distile edil-
mesiyle elde dilen yaglar aslinda. Modern parfime-
rinin baslangicindan itibaren esanslarda kullanilan
sentetikler ise dogada var olan ve akliniza gelebi-

lecek her kokulu seyin icinde yer alan ya da doga-
da olmayip kimyasal metotlarla tretilen maddelere
deniyor. Sentetiklerin artmasi hem dogaya verilen
tahribati azaltiyor hem de farkl, daha dnce hic ta-
sarlanmamis parfiimlerin tasarlanmast icin yeni bir
kapi aclyor.

Parfumeri ziyaretlerinde ya da bir parfum hakkin-
da bilgi edinirken siklikla karsimiza ¢ikan koku pi-
ramidi, tiiketicinin en ok merak ettigji konulardan
biri. Parfiim tanitilirken dnce Ust notalardan, ardin-
dan kalp notalardan ve son olarak baz notalardan
bahsedilir. Ust notalardan bahsedilirken narenci-
yeler, portakal cigekleri, meyve notalan siralanir-

ken kalp notalarda floral yani ciceksi notalar ele
alinir. Yasemin, gardenya, giil ya da zambak gogu
parfimde, orta notalarda hayat bulan ciceklerden
birkagl aslinda. Baz notalar ise piramidin en altinda
yer alirken parfiime saglam bir zemin hazirlar. Re-
cineler, amber, vanilya, paculi ve odunsular genelde
bu kategoride yer alir.

Son zamanlarda adindan sik¢a soz ettiren nis par-
fim sektordi, her gecen giin basaril islere imza
atarak biytyor. Nis parfimleri ana akimdan fark-
I, pazara yonelik olmayan, tamamen sira digi, fark-
li zevk ve bakis acisi gerektiren parfumler olarak
tanimlayabiliriz. Farkli msteri profiline uygun par-



It is impossible to achieve that deep and power-
ful scent you are looking for without a solid
foundation because the perfume would evapo-
rate from your skin as soon as the top and middle
notes lose their effect. On the other hand, linear
perfumes, in other words perfumes without tra-
ditional top, middle and base notes and smell the
same throughout, do not allow new or different
notes to appear as you wear them. In this sense
they are reliable and easy to understand. Linear
perfumes are often based on the small difference
between volatility and molecule sizes. Creating a
successful linear perfume is harder for the per-
fumer and perhaps this is the reason why they are
considered to be a test within the industry. De-
signed by Sophia Grojsman around the Methyl
Ianone, Galaxolide and Iso E Super trio, the un-
forgettable Tresor is the first perfume that comes
to mind when talking about linear perfumes.

Do you wonder why base notes are longer lasting
and more effective while top notes are volatile?
As we mentioned earlier, volatility depends on
the molecule sizes of raw materials. The mole-
cules of citrus and fruit notes at the top are small-
er in size than those of heart and base notes,
therefore they easily leave the skin and evaporate.
However resin, wood and animal notes at the
base have larger molecules and may last on the
skin sometimes for days on end without losing
their effect.

One of the most talked about topics in recent
times, the niche fragrance segment grows very
rapidly with a new success story almost every day.
What differentiates niche segment from the
mainstream is the fact that, they are completely
unusual perfumes that are not market oriented
and require a different understanding of taste
and perspective. Since they target a different
consumer profile they give their designers a larg-
er area to work in and more freedom. Another
differentiating characteristic of niche perfumes is
that, they put their perfumers on stage just like
famous stars. Previously, it wasn't easy to learn
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who created the perfume and the packaging nev-
er gave a clue about such information. While de-
signing extraordinary and very creative perfumes,
the cornerstones of niche segment, names like
Frédéric Malle, Serge Lutens and Annick
Goutal, preferred to underline the artisanship
behind the perfumes by highlighting their per-
fumers. Today with the fast development of the
sector both young and experienced perfumers
begin the race at the same time by opening their
own perfume houses.

Labeling women’s and men’s perfumes as two
different categories is a marketing strategy that
aims to prevent confusion on the consumer’s
side. Marketing stories and images to impress
the opposite sex and convey a message further
strengthen the distinction. Since niche perfumes
and androgynous compositions that defy such
distinctions begin to gain popularity, perhaps we
will be using genderless perfumes in the near fu-
ture.

Another popular issue is where and how to apply
the perfume. In order to have a longer lasting ef-
fect you might want to change or completely al-
ter the way you put on your perfume. All fra-

grances are made up of volatile substances and
they can be described as a sum of molecules
that vaporize with heat. Therefore applying the
perfume to the warmer areas of the body would
be the wisest choice. Another tip to increase
the diffusion is to spray the perfume over the
areas where you can feel the pulse. Spraying
perfume at the back of ears and knees, the
wrists, and the chest will increase the perfor-
mance of the fragrance so that it can be felt
even after many hours. Another very effective
area is the hair. One important tip here is not
to spray perfume directly over the hair but to a
comb and comb the hair with it. This way fra-
grance molecules will spread evenly and the
damage the alcohol might cause will be re-

duced.

As perfume market gets stronger, more and
more people are drawn to fragrances and they
look for special and unique designs. If you are
still in search of the perfume of your life, do not
pay attention what the rules or other people
might say, go to a perfumery and try whichever
brand you like on your skin. Give it some time
to show itself and test if it smells good on you.
If it does, then you've found it.”

fumler olduklan igin tasanmeilarina daha dzgur ve
rahat bir alan sunuyorlar. Nis parfumerinin bir diger
farki da parfimarleri adeta tnli yildizlarmiscasina
sahneye ¢ikarmasi. Onceleri bir parfimi kimin ya-
rattigini bilmek bu kadar kolay degildi ve asla am-
balajin Gzerinde bu konuyla ilgili bir bilgi bulunmu-
yordu. Nis sektoriinin mihenk taslarindan Frédéric
Malle, Serge Lutens, Annick Goutal gibi isimler, bu
kokularin arkasindaki kahramani, yani parfumori
de on plana gikarip bu isin zanaat kismini da vurgu-
lamay! tercih etmislerdi. Buginlerde, gelisen sek-
torle birlikte deneyimli ve genc isimler yarisa ayni
anda, kendi parfiim evlerini acarak basliyor.

Parfumleri erkek ya da kadin olarak siniflandirmak,
pazarlama diinyasinin olusturdugu, tiketiciyi kafa
kanisikligindan korumayr amaglayan bir ayrim. Kar-
st cinsi etkilemek, ona mesaj vermek icin yazilan
hikayeler ve garseller de bu ayrimi percinliyor as-
linda. Bu algiy1 yikan nis parfimler ve androjen ka-
nisimlar, parfiim severlerin ilgisini cektigi icin bizle-
i gelecekte cinsiyet ayriminin yapilmadigi kokulu
giinler bekliyor olabilir.

Bir diger merak edilen konu ise parfimin na-
sil ve nereye uygulanmasi gerektigi. Kalicligr ar-
tirmak icin uygulama yonteminizi iyilestirebilir ya
da tamamen degistirebilirsiniz. Esanslan olusturan

maddelerin hepsi ucucu ozellikteler, 1st aldikca ha-
vaya karisan molekdiller buttint olarak da tanim-
anabilirler. Bu yiizden parfim bedenin en sicak
noktalarina uygulamak dogru bir tercih olur. Yayi-
limr artirmak icin nabiz bolgelerine stirmek de bir
baska ipucu. Kulak arkasl, bilekler, diz arkasi ve
gogus bolgesine sikilan parfim, kokunun yayilimi-
ni artiracak ve saatler sonra bile hissedilir olmasini
saglayacaktir. Parfimi sac telleriyle bulusturmak
da oldukca etkili bir yontem. Burada dikkat edile-
cek nokta, parfiimii direkt saca uygulamak yerine
bir taragja stkmak ve ardindan o tarakla saci tara-
mak. Bu sayede koku molekilleri saca esit sekil-

de dagilacak ve alkolin saca verecegi hasar on-
lenmis olacak.

Parfim pazari glictni arttirdikca parfime olan
merak artiyor ve insanlar daha ozel ve farkli tasa-
rimlara yoneliyor. Eger hala hayatinizin parfumiyle
karsilasmadiysaniz ve arayis icerisindeyseniz, ku-
rallara ve baskalarinin fikirlerine kulak asmadan
parfumeriye gidin ve istediginiz kokuyu ozellikle
teninizde deneyin. Anlamak icin ona zaman verin
ve size uygun olup olmadigini test edin. Bir baska-
sinda begendiginiz koku yerine kendi teninize uy-
gun parfimi bulmayr basarirsaniz, emin olun, on-
dan asla ayrilmak istemeyecelasiniz.11
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DIRTY HANDS

__II

WHEN SPRING COMES ALL WE WANT TO DO IS TO CLEANSE AND DETOX OUR
BODIES, BUT BEFORE DOING THIS WE NEED TO GET A LITTLE DIRTY! CLAY AND

MUD ARE TWO TIMELESS MATERIALS THAT NATURE PRESENTS US.

GIVE THEM A CHANCE.

words elif kocarli
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TURKEY IS A

Clay and mud have been used for
therapeutic purposes since ancient
times and we are sure this is not a
surprising news for anyone. We
wonder if mankind had realized the
value of his discovery when he saw
wild animals wallowing in the mud
and decided that they knew some-
thing. Many wild species in nature
coat their wounds and soothe their
skin irritations, itches and rashes
with mud. Those who like wildlife
documentaries will remember the scene imme-
diately. Let’s say you had a difficult month at
the office and now your body feels slowed
down with a sense of heaviness that you can’t
quite understand... In that case you know
where to go: the mud bath. But let’s complicate
the scenario and add that you are not in a posi-
tion to go to a SPA or a thermal facility. If this
is the case, the only place to go is your bath-
room. Here is what you should do: Fill your
tub with warm water. In the meantime dry-

brush your body making sure that the brush

moves from bottom to top, towards your heart.
This rough massage will accelerate blood circu-
lation and increase the therapeutic effect of
mud. Take two cups of mud or clay and slowly
pour into the water. Be careful not to inhale
the steam. Gently stir the water with a wood-
en spoon, get into the bathtub and lie in there
for at least 20 minutes. Another important
thing to remember is to drink lots of water be-
fore and after. So what do our bodies get from

'EDITOR'S CHOICE,

taking regular clay or mud
baths? Increasing blood cir-
culation, detoxing the body,
getting rid of dead skin cells
and restoring your healthy
and radiant skin. If you have

kazmulka / iStock Turkey

oily or combination skin,
clay masks can be lifesaving.
Removing all the dirt on the
skin, soaking in the excess
oil and cleaning the clogged
pores, clay masks may also
create a wonderful opportu-
nity for an Instagram selfie.
But be careful! You must
not let any clay mask or
peeling product to dry on
your skin since it will do
more harm than good. You
can begin rinsing after the
color becomes two shades
darker while the texture is
still sticky and wet. Turkey
is a very rich country in
terms of clay and mud. There
are a vast number of thermal
facilities around the country,
so why not indulging yourself
with an authentic SPA week-
end? Rich in organic sub-
stances the Afyon-Sandikli
mud is highly radioactive and
therefore very good for mus-
cle pains, rheumatism, vari-
ous skin conditions and obe-
sity. Tuzla thermal springs combine clay and
mineral water to rejuvenate the skin. Balikesir-
Susurluk-Kepekler mud is one of the four
mud types approved by the Ministry of
Health. Denizli Tekke marsh is the home of a
miraculous estrogen rich mud type called Tur-
ba. As for the bottom mud steer your direction
to Dalyan, one of the many touristic attrac-
tions in our country. You can either visit these
places or fill your bathtub. But make sure to
treat your body with the miracle of mud.’
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& Kil ve camurun antik caglardan beri tedavisel
amaclarla kullanildigini duymak, eminiz kimseyi sagirt-
mayacaktr. Hayvanlarin gamur icinde yuvarlanmasi-
ni seyreden ve onlarin bir bildigi olduguna kanaat ge-
tiren insanoglu, ne kadar dogru bir sonuca vardiginin
farkinda miych acaba? Dogada birgok tir, kil ve mine-
rallerden igguidisel olarak faydalaniyor, ‘savas' yarala-
nini onunla sarmalyor, derilerinde tahris olan, kaginan,
yanan balgeleri anunla sakinlestiriyor. Doga belgesel-
lerine diskin olanlar, bu manzaray! hemen hatirlaya-
caklardr. Diyelim ki bilgisayar basinda, ofiste, gok yo-
gun bir ay gecirdiniz, vicudunuz hem hareketsizlikten

hem de anlayamadiginiz bir agirlktan yavaslad... 0 hal-
de adresiniz belli: Camur banyosu. Senaryoyu hiraz
daha zorlayalim, diyelim ki herhangi bir SPAya ya da
termal tesise gidebilecek durumda defilsiniz. O halde
istikamet, banyonuz. Daha da dojrusu kiivetiniz. Izie-
meniz gereken adimlar sunlar: Kiveti sicak suyla dol-
durun. Suyun dolmasini beklerken viicudunuzu kalbini-
ze dogjru, yani yukari dogru hareketlerle kuru fircalayin.
Bu sert masaj, kan dolagimini hiziandiracak, kilin go-
revini daha hizli gergeklestimesine yardime olacak.
Sectiiniz kil ya da camurdan iki kap doldurarak suya
yavasca bogaltin. Yukselen buhar icinize gekmeme-

ye tizen gdsterin, hatta mimkiinse bu stire boyunca bir
maske takin. Tahta bir kagikla suyu yavasca karistirin,
Kivetin igine girin ve en az 20 dakika tiim viicudunuzu
bu camurlu suda tutun. Hatirlamaniz gereken bir baska
Bnemli nokta da bu banyonun dncesinde ve sonrasin-
da bol miktarda su igmek. Camur ve kili viicutla dizenli
olarak bulusturmanin faydalan nedir peki? Kan dolasi-
mint hizlandirmak, toksinlerden anindirmak, 6l deri-
den kurtulmak ve cildin saglikla isildamasini saglamak.
Eder karma ya da yagl cilde sahipseniz kil maskeleri,
kurtariciniz olabilir. Yiizdeki tum kiri icine toplayan, yagj
emen ve tikanmig gdzenekleri acan bu maske, size ha-

rika bir Instagram fotografi igin de firsat verebilir. An-
cak, dikkat dikkat! Highir kil maskesinin ya da camurlu
peeling trinndin ciltte tamamen kurumasina ve sert-
lesmesine izin vermemelisiniz. Bu hataya diistiigiiniiz-
de cilde yarardan ok zarar verecegjinizi hemen soyle-
yelim. Peki hangi noktada durulayacaksiniz? Maskenin
rengi iki ton koyulasip, hala nemli ve yapiskan bir do-
kudayken durulama islemini baglatabilirsiniz. Tirkiye,
kil ve camur agisindan oldukca bereketli bir tilke. Bu
cagrafyanin farkli noktalarinda cildinizi bastan yarata-
cak tesisleri ziyaret edehilir, kendinize otantik bir SPA
hatta sonu hediye edebilirsiniz”
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1 Kendi Redberry Red Magic Candle/Kendi Cosmetics
2 Dell’Amore Bonbon Eau de Toilette for Women/Fon Cosmetic

1 Ceres Anti-Wrinkle Cream/Kéniarge Kozmetik
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1 Kendi Scrumptious Body Lotion Vanilla & Toasted Sugar/Kendi Cosmetics 1 Elite Matt Eyeshadow 82/A4/far Kozmetik
Taking care of our body is justas = 2 Be_ba% Sun Care Milk with Cocoa/Bebak Kozmetik The best way to draw attention to 2 Golden Rose Lash Pr’imer/.];';/‘/m/K?zmvn/c
|mportant! A gOOd bOdy lotion 3 Olive'n Body Hand & Body Lotion/Sera Kozmetik 3 New Well Mascara/Makyaj Kozmetik
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5 Dalan d'Olive Body Butter with Olive Oil/Dalan Kimya 5 Pineapple The Star Mono Eyeshadow 803/Monna Cosmetics -
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1 Momo Newborn Baby Wipes/drsan Kimya

Baby products are not just for

R \ 3 Uni Baby Lotion/Eczacibas:
babies. It's for you, too. ’

4 lva Natura Baby Shampoo/Laber Kimya
5 Uni Baby Cotton Swabs/Eczacibag:
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1 Freshmaker Make-Up Remover Wipes/Fulya Kozmetik
Taking off makeup and putting on a face 2 Ultra Compact Waterproof Make-Up Cleanser/Arsan Kimya
mask is the equiva|en‘t of skin care heaven. 3 Iva Natura Black Face Mask/Laber Organic Cosmetic

' 4 Freshmaker Make Up Remover Wipes/Fulya Kozmetik
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2 Ma Boy mini Dino Perfumed Spray for Kids/Crea Cosmetic
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Using natural products is always a
good idea!
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1 Leafy Coconut Oil/Cagdas Eczacilar Laboratuvar:
2 |va Natura Cream Peeling/Laber Organic Cosmetic
3 Dalan d'Olive Intensive Cream with Olive Oil/Dalan Kimya
4 Bio Balance Sun Care Protection Milk/A4lpaya Dermaceuticals

1 Sansiro Beauty Romance Fragrance Mist/Adhenk Kozmetik
This Spring, change up 2 Kendi Scrumptious Body Splash Vanilla & Toasted Sugar/Kendi Cosmetics
your game and switch to | 3 imaj Sweet Dreams Body Splash/Ukip Cosmetic
a new fragrance. 4 Purixima Woman Perfumed Spray/Marka Kozmetik
5 Fresh & More Lavender & Chamomile Reed Diffuser/Adtak Farma Kozmetik
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We could say that soaps are
essential to everyday life. So,
you can never have too many!
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Using natural shampoos makes
the hair grow healthier.
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1 Saloon Sultan Has Bahc¢e Liquid Hand Soap/Tibet Kozmetik
2 Olive'n Body Hand Wash/Sera Kozmetik

3 Saloon Liquid Hand Soap with Wheat/Tibet Kozmetik

4 Rubis Soap Smell of Spring/Bilal Soaps

5 Dalan d'Olive Massage & Cellulite Soap/Dalan Kimya
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1 Olive'n Body Shampoo with Olive Oil & Vitamin E/Sera Kozmetik
2 Lilafix Hair Care Shampoo with Argan Qil/Lila Cosmetic

3 Banat Romance Hair Brush/Banat Fir¢a

4 Rain Argan Care Shampoo/Sera Kozmetik

5 Iva Natura Shampoo Daily Care/Laber Kimya

6 lva Natura Shampoo for Dry Hair/Laber Kimya
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THE NEW

CENE

THESE ARE THE TRENDS THAT CAUGHT OUR EYES AT THE FASHION SHOWS OF
SPRING/SUMMER 2017 WHERE THE MOST FAMOUS MAKEUP ARTISTS, HAIR STYLISTS,
MODELS AND DESIGNERS CREATE THE UNDERTONES OF THE NEXT SEASON.

GRAPHIC GAMES

This look further underlines geometric details of

the past few seasons. Make sure to get an even
look on both sides while playing games on the eye-
lids and eyebrows with a fine tipped brush or an
eyeliner. We recommend gel eyeliners for sharp-
er lines. Lining the lower inner rim with white eye
pencil will brighten and slightly enlarge your eyes.
Skin makeup must be as minimal as possible, so
try a quality primer to create a very fine base.

Cecile No Transfer Matte Performance
Foundation/@zsoy Kozmetik, Golden

Rose Make-Up Primer Mattifying & Pore
Minimising/Erkul Kozmetik, Note Sunglow
Foundation SPF 15/A/tona Cosmetics, Golden
Rose Silky Touch Matte Eyeshadow/Erkul
Kozmetik

words dilge yenitas collages riiya dilara sen

SOFT FEMININITY

Prepare to say farewell to matte skin in the com-
ing season. Dubbed as the ‘soft feminine’ at fash-
ion show backstages, this new look combines nude
makeup with shades of pink and a very moist, wet-
looking skin. Add a few drops of shiny pigments
or illuminating oil into your moisturizer in order
to properly apply this style in which skin care be-
comes as much important as the makeup itself.
The eyebrows are very dominant as we saw at the
Del Pozo show where the makeup was accompa-
nied by Spring flowers.

Isabelle Dupont Soft Velvet Compact Powder/
Giz Kozmetik, Colleen Nude Eyeshadow/
Merker Kozmetik, Colleen Sun Matte Bronzer/
Merker Kozmetik, Moda Highlighter Powder/A4zag¢
Kozmetik

I
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INNER EYE

Although very familiar to us in our everyday lives,
this look was welcomed as an exciting novelty at
the catwalks of London, New York, Paris and Mi-
lan. Combined with white tuxedo jackets and hair
combed to one side, 3.1 Philip Lim’s kohl rimmed
eyes create a very modern and striking look rath-
er than oriental. Black eyeliner and eye pencil cir-
cle around and in the eye. The look gets younger
without powder or blush while lips surrender to
soft shades like dusty rose and pale pink.

Golden Rose Eyeshadow Primer/Erkul
Kozmetik, Colleen Perfect Longlash Ultra
Mascara Extra Black/7 Renk Kozmetik, New
Well Eye Brow Pencil/Makyaj Kozmetik, New
Well Dipliner/Makyaj Kozmetik

"TRENDING '
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RELAXED RED

Makeup artists must have come to the Jason Wu
show with very light cases since only four ingredi-
ents are needed to create this impressive look: red
lipstick, lip pencil, foundation cream and bronzer.
When it comes to using red lipstick, leaving the
rest of the face as natural as possible is always the
wisest choice and this look is no exception. The
complexion has an important role in this timeless
makeup so expect slight interventions of founda-
tion cream. Using bronzer instead of blusher will
create a more natural looking canvas.

Colleen Stardust Terracotta/Merker Kozmetik,
Moda Highlighter Powder/Atag Kozmetik,
Golden Rose Highlighter Stick/Erkul Kozmetik,
New Well Matte Long-Lasting Liquid Lipstick
Cherry Lips/Makyaj Kozmetik

MUDGE SMUDGE

Altuzarra’s choice of a sophisticated and feminine
look translates into a velvety skin and smoky eyes.
The skin glows healthily thanks to makeup artist
Tom Pechaux’s use of glitter cream over the face
and the neck. The makeup focuses on the eyes.
Choose an eye pencil slightly lighter than black,
such as anthracite or grey to circle your eyes and
blur with soft brush strokes. This smoky look is the
star of the show. Orange eye shadow brightens up
your looks. We see the same color on the temples.

Lips are entrusted to rose pink.

BeautiX Shimmer Body Mist Oud/Sera
Kozmetik, Pineapple The Star Matte
Lipstick 105/Monna Cosmetics, Colleen Matte
Eyeshadow 204/Merker Kozmetik, New Well
Waterproof Eyeliner/Makyaj Kozmetik




MINIMALLY YOURS

Making a comeback after the 90s, glitter continues
to be the most enjoyable and fun material of make-
up games. This time we see glitter on the lips, turn-
ing minimalist makeup upside down in a modern
way. It softens the Gothic burgundy and creates an
alluring naivety. You can top your favorite lipstick
with glitter pigments to create the bold lips at the
DKNY show that were combined with a flawless
skin, eyes without makeup and colorful nail pol-
ishes. Sadly, this is one of those trends that is very
hard to use and maintain.

Golden Rose Longstay Blush Trio/Erkul
Kozmetik, Moda Absolute Rose Eyeshadow
Palette/Atac Koxmetik, Colleen Matte Nude
Longlasting Lipgloss/7 Renk Kozmetik, Golden
Rose Vision Lipstick Vitamin E 127/Erkul
Kozmetik

BURGUNDY IS THE
ANSWER

Set aside red for a while and try the darker and
deeper burgundy. Although a Winter color, stylish
burgundy lightens up for the Spring. Combined
with a nostalgic hairstyle reminiscent of the 60s
and Amy Winehouse look, burgundy gets a new
flair by applying the color evenly over the face.
Shades of burgundy and reddish browns on the
eyelids and the lips are topped with translucent
gloss which teams up with a highlighter to add
shine to the inner corners of the eyes. Cheekbones
are only slightly accentuated with powder.

Golden Rose Velvet Matte Lipstick 14/
Erkul Koxmetik, Note Mineral Eyeshadow
Natural Healthy Glow/A/tona Cosmetics, Moda
Terracotta Blusher/A4tas Kozmetik

SURFER BABE

Alexander Wang brings to the city the careless
and relaxed summery attitude of surfers, a look he
sees as a cultural code. Leaving the complexion
as natural as possible with no intention of hiding
imperfections, the sun-kissed skin is just slightly
tinted, while the lips look very natural with matte
nude lip liner or lipstick pen. The lips are accen-
tuated with a shade lighter than the natural skin
tone which can also be achieved by a touch of
concealer. Focusing more on skin care, this style
needs a well hydrated, moist skin.

Colleen Sun Bronzer/Merker Kozmetik, Moda
Lipbalm Sticks/Atag Kozmetik, Note Bronzing
Powder 30/A4/tona Cosmetics, Golden Rose
Make-up Primer Luminous Finish/Erkul
Kozmetik

N

PICK YOUR COLOR

Victoria Beckham prefers an exaggerated look in
her last fashion show although she says she car-
ries only a lip balm and a lip liner in her purse.
Sharply applied indigo blue or petrol green over
the eyelids steals all the attention. Apply the
color from the inner corners of your eyes all the
way to the outer tip of your eyebrow since this
exaggerated look defines the makeup. The skin is
light and fresh enough for Spring with illumi-
nating tinted moisturizer, while a peachy blusher
creates a healthy bloom on the cheeks.

Colleen Eye Shadow 24 Colors/Merker
Kozmetik, New Well Boom Volume Mascara/
Makyaj Kozmetik, Golden Rose Highlighter
Stick/Erkul Kozmetik

Colleer
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BARE

Inspired by the photographs of supermodels like
Christy Turlington and Linda Evangelista in the
90s, this look is full of "no-makeup makeup" tips.
Main color: brown. Smudge your brown eyelin-
er or pencil around the eyes and support with just
a little eye shadow if necessary. The wrong shade
of brown may create a tired look so find the right
shade that will best complement your skin and eye
color. As seen in the Thkoon show, all you need
is a light foundation, pink lips and a supermod-
el confidence. And perhaps that lock of hair fall-
ing on the face...

Colleen Lipstick 106/7 Renk Koxmetik, Colleen
Lip Gloss/7 Renk Kozmetik, Note BB Lip
Corrector/Altona Cosmetics

METAL FLUSH

Creating an almost metal texture over the eye-
lids with wet, shiny and paint-like gold and silver,
this is not a makeup style for everyone. A flawless
semi-matte skin is the right base while combed
natural eyebrows balance between a natural and
an exaggerated look. The eyelashes have no in-
tention of hosting a mascara. Applying a bronzer
or a blusher in peach tones from just beneath the
cheekbones all the way up to the temples adds di-
mension to the face. Lips in creamy nude tones
merge into the skin.

Golden Rose Mineral Terracotta Powder
08/Erkul Kozmetik, New Well Derma Make-

Up Cover Foundation/Makyaj Kozmetik, Elite
Terracotta Powder 104/4/far Kozmetik, Colleen
Matte Nude Lipstick/7 Renk Kozmetik
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NICHE FRAGRANCES

THE "IN THE KNOW" APPEAL OF HIGH QUALITY NICHE FRAGRANCES IS DRIVING
SPECIALIST RETAILERS TO OFFER MORE ENGAGING AND IMMERSIVE SHOPPING EXPERIENCES.

words michelle strutton, global research manager for beauty, personal care and household at mintel.

Playing to niche fragrances’ strengths

Niche fragrances have the same high quality
selling point as well-known prestige brands plus
an advantage in terms of inherent exclusivity
appeal. Limited availability and fresh backsto-
ries help niche brands appeal to potential buy-
ers.

Retail specialists are cultivating the mystique

of little-known high quality fragrance brands. A

nontraditional store environment and sampling
process makes for a more immersive and inter-
esting shopping experience.

Prestige brand leaders can take on some prod-
uct positioning elements of the niche sector
while looking to deepen engagement at retail
level. Interaction should aim towards height-
ened customer enjoyment of trying and buying
prestige fragrances.

Niche brands combine quality with exclusivity

A new generation of niche fragrance brands
shares similar in-demand product qualities to
established prestige brands, including high con-
centrations of more natural, botanical perfume

extracts and deeper, longer-lasting scents.

Quality is very much the leading purchase driv-
er for prestige beauty overall, but where emer-
gent niche brands enjoy an inherent advantage

TOP 5 European markets, importance of staff in chois of retailer for fragrance/aftershave, October 2015.
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is in terms of exclusivity linked to limited distri-
bution and the mystery of a little-known brand.

Mintel’s In the Know trend confirms how pow-
erful exclusivity can be. This is particularly evi-
dent in fragrances, where more than one in four
consumers across Furope’s five largest econo-
mies have yet to use but are interested in scents
that are not widely available.

The level of attraction of scents that are available
only in selected outlets is on a par with luxury
fragrances created by high-end brands.

Niche retailers market quality and cele-
brate difference

Wider interest in niche fragrances is also linked
to development of innovative retail concepts
that play to these products' strengths.

Avery pioneered new stylish, minimalist selling
spaces for niche brands, stripping away the sec-
ondary packaging and point-of-sale materials
usually associated with prestige brands. Avery
customers are invited to choose from an eclectic
range of fragrances using special glass and pyrex
sampling boules.

The brands stocked also differ significantly from
the standard prestige fragrance offerings, with
an emphasis on avant-garde fragrances that fuse

MINTEL

the worlds of perfume, art, fashion and design.

Trying unusual, high quality brands in a very
different retail environment makes for a much
more engaging and entertaining shopping expe-

rience.

- /&_,.
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Developing "in the know” appeal and
enjoyable experiences

Well-known prestige brands can look to develop
some sense of being "in the know" that makes
early adopters aspire to own niche fragrances, as
well as look for more engagement at retail level.
In terms of product mix, limited editions and
seasonal launches can contribute to exclusive

'BEAUTY TRENDS.

appeal, as can innovation along the lines of sub-
brand collaborations with guest perfumers and
designers. In turn, these initiatives provide sto-
ries about inspirations, ingredients and sourcing
that assistants and perfumers can communicate
to customers.

Staff expertise is currently rated fairly low inim-
p y y
portance by buyers of fragrance or aftershave when

choosing where to shop, especially in the UK.

'The popularity of retail models that rely on a high
level of personal interaction in sampling and dis-
cussing fragrances suggests a need for greater
brand or store investment in assistants.

A Return to the Experts (Mintel Trend) could
help enhance the pleasure of buying prestige fra-
grances that is foremost in the mind of potential

buyers.

ABOUT MINTEL

Mintel inform 3,000 beauty and personal care
brands globally. Their global team of world-class
beauty analysts don't only predict what's hot now
but more importantly predict what's coming next
- so market leaders can influence the beauty indus-
try dynamics, create successful products and stay
one step ahead of their competitors. For more in-
formation on Mintel, please visit our website:
www.mintel.com™
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4> Nis kokulara oynamak

* Nis kokular, satisa yonelik dzelliklerinin prestijli mar-
kalarla ayni kalitede olmasinin yani sira, dogalarindan
kaynaklanan ayricalikli olma cekiciligine de sahip. Si-
nirli erisim ve yeni 6zgegmisler nis markalarin potansi-
yel alicilara hitap etmesine katkida bulunuyor.

« Perakende uzmanlan az bilinen yiiksek kaliteli koku
markalari etrafinda mistik bir hikaye drlyorlar. Gele-
neksel olmayan magjaza atmosferi ve deneme siirec-
leri daha kapsayici ve ilgi cekici bir alisveris deneyimi
yaratiyor.

* Prestijli markalarin liderleri perakende diizeyinde ka-
tilimi derinlestirmenin yollarini ararken nis sektdrinin
{irtin konumlama unsurlarindan bazilarini benimseye-
biliyor. Etkilesim, prestijli kokular denemenin ve sa-
tin almanin miisteriye daha fazla keyif vermesini he-
deflemeli.

Nis markalar kaliteyi ayricalikla birlestiriyor
Yeni nesil nig markalar, talep goren trin nitelikleri

agisindan kurumsallasmis markalarla benzer ozellik-
ler paylasiyor; daha dogal, botanik parfiim esanslari ve
daha derin ve kalici kokular gibi.

Prestijli giizellik Grinlerinin tamaminda baslica satin
alma faktorli kalite, ama yikselmekte olan nis mar-
kalarin dogalarindan kaynaklanan avantaj, sinirli dagji-
tim ve az bilinir bir markanin gizeminden gelen ayrica-
ikla ortaya glkiyor.

Mintel'in In the Know (haberdar olma) trendi ayricaligin
ne kadar giiclu olabilecegini dogruluyor. Bu durum dzel-
likle, Avrupanin en biyik bes ekonomisinde her dort
tilketiciden en az birinin hentiz almamis olsa da erigimi
sinirl kokularla ilgileniyor olmasinda kendini gasteriyor.
Erigimi belirli yerlerle sinirli kokularin cazibesi, en st
segmentteki markalarin yarattiklan ks kokularla ayni
dizeyde.

Nis perakendeciler kalite pazarliyor ve
farklilig yiiceltiyor

Nis kokulara duyulan ilginin yayginlasmas! ayni zaman-

da, bu Urinlerin gl niteliklerini cne cikartan yenilik-
¢i perakende konseptlerinin gelismesiyle de baglantili.
Averynin oncilik ettigi nis markalara yonelik yeni sik,
minimalist satis noktalan, genellikle prestijli markalar-
la zdeglestirilen ikincil ambalaj ve satis noktasi mal-
zemelerinden aniniyorlar. Avery miisterileri, ozel cam
ve payreks numune toplart kullanarak eklektik bir ko-
kular skalasindan segim yapiyorlar.

Stoklanan markalar da, parfim, sanat, moda ve tasa-
rim diinyalarini birlestiren avangart kokulara agjirlk ve-
rerek, standart prestiji kokular seckisinden ciddi suret-
le ayrisiyor.

Alisilmigin diginda, yiiksek kaliteli markalar cok fark-
(i bir perakende ortaminda denemek daha katilimei ve
eglenceli bir alisveris deneyimi yaratiyor.

“Haberdar olma” cazibesinin gelistirilmesi ve
keyifli deneyimler

Taninmis prestijli markalar, ilk tiketicileri bir nig koku-
ya sahip olmaya tzendiren bir tiir “haberdar olma’ hissi

gelistirmeyi ve perakende diizeyinde daha fazla katilim
saglamay! deneyebilirler. Uriin karmas agisindan, si-
nirli Gretimler ve mevsimlik lansmanlarin yaninda, mi-
safir parfiimor ve tasanmeilarla yapilan alt-marka is-
birliklerinde yenilikci yaklagimlar da ayricalikli olma
duygusunu artirabilir. Boylece, satis elemanlart ve par-
fumarlerin misterilere aktarabileceg, esin kaynakla-
n, icerikler ve nereden geldikleri ile ilgili hikayeler ya-
ratilmis olur. Koku ya da trag losyonu satin alanlarin
alisverisi nereden yapacaklart kararinda uzman per-
sonel, dzellikle de Birlesik Krallk'ta, simdilik cnem-
(i bir rol oynamiyor. Kokularin denenmesi ve tartigilma-
sinda kisisel iletisime dayanan perakende modellerinin
poplerlik kazanmas, markanin ya da magazanin sa-
tig elemanlarinda daha fazla yatinm yapmasi gerekti-
gini dlstndrtyor. A Retum to the Experts (Uzmanlara
Danis) adli Mintel Trendi, potansiyel alicilarin goziinde-
ki en dnemli sey olan prestijli koku satr alma keyfini ar-
trmaya yardimel olabilir”
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' FOREVER YOUNG
LESSONS ON AESTHETICS

WHEN IT COMES TO SKIN CARE THERE IS NO USE IN DENYING THE POWER OF NATURAL
METHODS AND NATURAL RAW MATERIALS. ON THE OTHER HAND, THANKS TO NEW
TECHNOLOGIES, THERE ARE AESTHETIC INTERVENTIONS WITH LASER BEAMS AND

NEEDLES THAT CAN STOP OR FREEZE THE TIME MUCH EASIER THAN EXPECTED.

words gilberk arpacay photography extrem-photographer

From The Most Natural To The Most Ar-
tificial: Micro-Bleeding Revolution

One of the most interesting and innovative
treatments that came about at the end of 2016
was a technique using tiny needles called “mi-
cro-bleeding”. Although needling is the last
method people would want to try, it is as easy
as to be applied at home and not very painful.
Micro needling is helpful in restructuring the
skin against ageing, reducing wrinkles, reduc-
ing sun damage, pimples and sunspots, rejuve-
nating dry skin and getting rid of dead skin
cells easily. The device used for this treatment
is called a “dermaroller”. Dermaroller is a cy-
lindrical device with tiny needles that rolls over
the skin. Thanks to the tiny holes the dermarol-
ler opens on the surface, the healing and ther-
apeutic active substances easily penetrate into
the deeper layers of the skin. The aim is to dam-
age the skin to activate wound healing mecha-
nisms and accelerate collagen production by in-
creasing blood circulation.

Although dermaroller seems somewhat fright-
ening, it is known to be a miracle that does not

leave permanent damage on the skin. Accord-
ing to the experts, the tiny wounds the nee-
dles cause completely heal in one week. Con-
trary to the popular belief it can be applied to
all skin types easily. So who should prefer this
method? This method is suitable for everybody
unless they have active skin infections, sensi-
tive and dry skin, or if they underwent peeling
or laser treatments recently. Other than peo-
ple with diabetes or skin cancer, it is suitable
for all skin types. Of course people with acne
should consult with a doctor before applying
this method. Although micro needling can be
applied at home, experts recommend the treat-
ment to be done in the sterile environment of
a beauty clinic.

A Whole New World

As those who are interested in skin care and
aesthetic surgery know very well, collagen is
one of the building blocks of the skin. One of
the most talked about substances, collagen is
very resistant to stretching and puling of the
skin. Together with elastin proteins, collagen
provides skin elasticity and firmness. As peo-

ple get older the skin produces lesser amounts
of elastin and collagen. This way the ageing be-
gins, the skin gets loose and sagging and wrin-
kles appear.

Hollywood's New Favorite: Coolaser

Known as Kim Kardashian’s favorite skin treat-
ment, Coolaser vaporizes the outer layer with-
out burning the skin. As you may have guessed,
the idea behind the treatment is similar to
that of micro-bleeding. After the treatment a
younger, brighter and smoother looking skin
begins to grow. In other words Coolaser re-
news the outer layer of the skin while it replac-
es the collagen tissue which was decayed over
the years. Certainly consulting with a qualified
plastic surgeon or dermatologist is a must. Ap-
plied on the face and the hands the most, this
special laser energy not only renews the surface
but, unlike other laser treatments, it also pen-
etrates into deeper layers of the skin and does
not cause heat damage. Coolaser is especial-
ly effective in treating diverse skin problems.
Those with dull or uneven skin, enlarged pores,
acne scars, mild stretch marks, skin pigmenta-

En Dogaldan En Yapaya: Ciltte igneleme Devrimi
2016 yilinin son donemlerinde kulaga olduka yenilikci
gelen uygulamalardan biri de “mikro-bleeding” adiyla
anllan mikro igneleme teknigi oldu. Igne birgok kisinin
basvurmak istedigi en son yontem olsa da, mikro
igneleme evde kullanilacak kadar kolay ve az acil.
Mikro igneleme yaslanmaya karsi cildin - yeniden
yapllandinlimas),  kingiklk  cizgilerinin ~ giderilmesi,
ginesin verdigi hasarin azaltilmas), sivilce ve glines
lekeleri, kuru cildin yenilenmesi, ol hiicrelerin kolayca

dokulmesi igin uygulaniyor. Bu uygulamanin yapilmasini
saglayan aletin adi ise “dermaroller” olarak geciyor.
Dermaroller, tizerinde minik ignelerin bulundugu, cilt
ylzeyinde donerek uygulanan bir alet. Dermaroller
kullanarak ciltte agilan kiigiik bosluklar sayesinde deri
altina kolayca niifuz eden etken maddeler, iyilestirici ve
tedavi edici etkiye sahip. Amag deride hasar olusturarak,
yara iyilestirme mekanizmasini aktif hale getirmek,
artan kan dolagimiyla kolajen tretiminin hizianmasini
saglamak.

Dermaroller, uzaktan bakildginda korkutucu  bir
yontem gibi goriilse de, ciltte hasar birakmayan
bir mucize olarak taniniyor. Ignenin biraktigi minik
hasarlar uzmanlara gore bir hafta icinde tamamen
iyilesiyor. Sanilanin aksine bir cok cilde sorunsuz sekilde
uygulanabiliyor. Peki hangi ciltler bu yontemi tercih
etmeli? Aktif deri enfeskiyonu olanlar, hassas ve kuru
ciltler, yakin zamanda yiiziine peeling ve lazer yaptiran
herkese uygulanabiliyor. Diyabet ve deri kanserine sahip
kisiler haricinde uygulama yapilamayacak bir cilt tipi

de yok. Elbette akneli ciltlerin bu yontemi bir uzmana
danisarak uygulamast gerekiyor. Mikro igneleme evde
yapilabilen bir uygulama olsa da uzmanlarin onerisi bu
islemin steril bir merkezde yaptinlmasi.

A Whole New World

Citt bakimi ve estetik cerrahiyle ilgilenenlerin bildigi
gibi kolajen, cildin yapitaslarindan bir tanesi. Adi skga
duyulan kolajen, gerilmelere ve cekilmelere oldukga
dayanikli. Kolajen, elastin proteinleriyle beraber cildin
esnekligini ve dayanikilgin - saglyor. Yaslanmayla
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tion as well as those who need skin renewal can
apply this treatment.

Welcome to the Cabin

Collagen cabin is only one indicator of the
point technology has reached. New methods
bring about brand new treatments every day.
Researchers have shown collagen to be very ef-
fective in healing scars. In order to heal scars
and skin damages experts began looking for
ways to produce collagen. Designed for this
purpose, the collagen cabin increases colla-
gen production to support the connective tis-
sue which will stop and reverse the loss of skin
elasticity.

The cabin stimulates deep tissues with red light
and induces bi-directional collagen increase,
reducing wrinkles that come about with age. It
also stimulates new collagen production. Since
wrinkles appear after the age of 30, the colla-
gen cabin method is recommended for wom-
en over 35 and men over 40. Collagen produc-

PLAINVIEW / iStock Turkey

tion process has to continue for ten sessions,
two or three times a week with each session
taking 20 minutes. Therefore one-time trials
or incomplete treatments don’t show signifi-
cant results. A solution containing hyaluronic
acid, antioxidants and vitamins is applied to the
skin in order to improve the results. Since the
process does not involve ultraviolet light there
are no unwanted side effects like burn marks.
The treatment doesn't cause pain or discomfort,
doesn’t need a healing process afterwards and
you can easily continue your daily routine af-
ter each session.

Let There Be Light

Skin pigmentation may have diverse reasons
including sun damage, pregnancy, birth con-
trol pills or hormonal disorders. Some discol-
orations are actually the unwanted gifts of our
genetic heritage. Although we try to avoid the
situation with regular skin care routines, the
miraculous treatments of the aesthetic world
are finally able to offer easier and faster meth-

ods. Older methods of pigmentation treatment
took long sessions and could not yield signifi-
cant results in some patients. Have you heard
about light peeling? With this method it is
possible to get rid of pigmentations and have a
brighter skin in just one session. Before begin-
ning the treatment the skin is cleansed thor-
oughly and a solution balancing the PH level
is applied over the entire face. At this stage the
skin barrier is expanded in order to have the so-
lution and the mask penetrate deeper into the
skin to get rid of pigmentations more easily.
Then a peeling solution is applied for as long as

the skin type of the patient calls for.

The treatment involves a specially developed
mask to get rid of skin pigmentations. The
mask has to be applied for a duration of eight
to 12 hours and rinsed with warm water. The
treatment should be followed up with anti-pig-
mentation creams and moisturizers and avoid-
ing the sun. Light peeling is known to be suita-
ble for all age groups and skin types. Although

the method is designed to reduce or wipe off
sun spots and acne scars, it has an anti-ageing
effect too. Peeling accelerates the renewal pro-
cess and the skin regains its healthy glow. Light
peeling is useful in treating sun spots, birth
marks, acne scars, pigmentations, visible preg-
nancy spots, melasma and ageing. According to
experts the application protocol of light peel-
ing was developed as a medium depth peeling
light to homogenize the skin’s melanin distri-
bution. The skin is treated with three different
solutions derived from rye for 20 to 30 min-
utes. After soothing the skin with gauze band-
age the mask is applied. Then you must contin-
ue to use the same product at home.

What To Expect During Light Peeling

Since light peeling works on pigmentations
and scars, it requires careful skin care after the
treatment. Peeling the skin is not a simple pro-
cedure as we think. Therefore the treated area
must be kept away from water for eight hours.
The expert who gave you the treatment will

also prescribe additional skin care products to

be used at home. It is very important to reg-
ularly apply these products. However don’t let
such warnings scare you. Light peeling is safe-
ly applied to all skin types including sensitive
skins.

Say Goodbye to Tired Eyes

We all know that skin care does not focus on
only acnes, pigmentations and wrinkles. Lack
of sleep, irregular eating habits and problems
we experience everyday first manifest around
our eyes, causing dark circles. Dark circles and
under eye puffiness begin to appear especial-
ly after the age of 30 and one of the best solu-
tions to this problem is the “light filling” treat-
ment. Light filling rejuvenates deeper layers of
the skin, builds up collagen tissue and reduces
wrinkles. One of the most effective methods to
treat such problems, light filling can help with
dark circles and under eye hollows in just one
session. Although dermal fillers can be used in

many areas of the face for cosmetic purposes,

"BEAUTY REPORT,

under-eye applications were said to be not very
successful since the skin in this area is thin and
sensitive, prone to swelling and bruising, and the
filling looks artificial. However the latest light
filling methods are able to sort out such hassles,
making it possible to safely apply fillers under
the eyes.

Unlike other fillers, light filling is applied on the
bone not to the skin. Therefore the filler is ap-
plied very slowly. Thanks to anesthetic creams
there is no pain involved and the result is visi-
ble right after the treatment. The effects of light
filling lasts up to one and a half years, so you can
forget everything about under eye concealers.
One of the most popular laser solutions devel-
oped by the world of aesthetics to fight against
ageing and skin damages, light filling is especial-
ly popular among those who has to cope with
dark circles at an early age. Only qualified clinics
can provide this treatment and although some
find it a little costly, it is effective in preventing
future skin problems from early on.

beraber derideki elastin ve kolajen maddelerinin
Uretimi azaliyor. Bdylece yipranma basliyor, cilt kendini
birakiyor, gevsemeler, sarkmalar ve kingikliklar birer
birer ortaya glkiyor.

Hollywood’ un Yeni Gozdesi: Coolaser

Kim Kardashian'n favori cilt uygulamasi olarak
bilinen Coolaser, gelismis bir lazer teknolojisiyle
deriyi yakmadan Ust tabakanin atlmasi diyebiliriz.
Tahmin edebileceginiz gibi uygulamanin nedeni, mikro
bleeding (mikro igneleme) yontemiyle benzesiyor. Bu

islem sonrasinda alttan genc, parlak ve piriizsiiz bir
cilt gelisimi baglyor. Kisaca Coolaser, st tabakay!
yenilerken altta da yillar iginde azalan kollajen dokunun
yerine konulmasini saglyor. Elbette uzman bir plastik
cerrah veya dermatologdan yardim almanizin sart
oldugunu soylemeliyiz. En sk yiiz ve el Gzerine
uygulanan bu ozel lazer enerjisi sadece derinin st
tabakasini yenilemekle kalmiyor, ayni zamanda derin
tabakaya da uzaniyor. Diger lazerlerden bu farklanyla
ayrilirken ayni zamanda 1s1 hasar da olugturmuyor.

Coolaser tekniginin ozellikle etkili oldugu cilt sorunlan
oldukea cesitli. Parlaklini kaybetmis ciltler, piirtizldi
gorinime  sahip olanlar, genis gdzenek sorunlar
yasayanlar, svilce izi skintisi yasayanlar, hafif catlaklar,
deri lekelenmeleri ve deriyi yenilemek isteyen herkesin
uygulayabilecegi bir yontem.

Kabine Buyurun

Kolajen kabini, teknolojinin  geldigi son noktanin
gostergelerinden sadece bir tanesi. Yaslanma karst
gelistirilen yontemler sayesinde her gin yepyeni bir

tedaviyle karsilasilyor. Yapilan arastirmalarla, kolajenin
yara iyilesmesinde cok etkili bir yapitas oldugu da fark
edildi. Bu yaralarin ve hasarlarin iyilesmesini saglamak
icin uzmanlar kolajen Gretiminin yontemlerini aramaya
basladi. Bu amacla tasarlanan kolajen Gretim kabini,
ciltteki elastikiyet kaybini tersine cevirecek olan bag
dokusunun en biiyik ihtiyact olan kolajen dretimini
artimaya dayaniyor. Bu kabin, kimizi isikla derin
dokulart zorlayarak iki yonli kolajen artimi- sagliyor.
Boylece yaslanmayla birlikte gorilen kingikliklar

azaliyor. Bir diger etkisi ise yeni kolajen dretimi artisi.
30 yas sonrasinda gorilmeye baslanan kingikiklar
nedeniyle kolajen kabini yontemi, kadnlarda 35
erkeklerde 40 yasindan sonra dneriliyor. Kolajen
Uretim isleminin on seans ve haftada iki tc kere 20
dakikallk uygulamalarla  deneyimlenmesi  gerekiyor.
Bu nedenle sadece denemek icin yapildiginda ya da
yarm birakild@inda cok fazla bir etki goriilemiyor
Uygulama sirasinda etkiyi artirmak icin cildin tizerine
hiyalironik asit, antioksidan ve vitamin agirlkli bir

cozelti uygulaniyor. Ultraviyole 1sinlan icermedigi igin
ciltte yanik gibi sevimsiz yan etkilere sahip olmadigini
hatirlatalim. Agri ya da aci hissine neden olmayan
tedavinin ardindan bir iyilesme sireci olmadigi gibi
ginlik hayata rahatlikla devam etmek de miimkiin.
Let There Be Light

Cilt lekelerinin ortaya ¢ikmasinda bircok farkli sebep
akif rol oynuyor. Giinesin zarar veren iginlar, hamilelik,
dogum kontrol haplar, hormonal faktdrler, bunlardan
bazlan. Bazi lekeler, genetik mirasin aslinda almak

istemedigimiz hediyeleri. Her ne kadar dtizenli bakim
rutinleriyle bu durumdan kagmaya calissak da estetik
dinyasinin mucizevi elleri bizleri daha kolay ve hizl
yontemlerle bulusturmaya hazir. Bugiine kadar leke
tedavisinde uygulanan yontemler uzun seanslar stirtiyor
ve baz hastalarda tam sonug elde edilemiyordu.
Isk peeling'iyle tanistiniz mi? Bu yontemle tek bir
seansta lekelerden kurtulmak ve daha parlak bir cilde
sahip olmak miimkiin. Oncelikle, 15tk peelingi icin cilt
temizleniyor. Cildin PH seviyesini dengeleyen cozelti,

tiim ytize uygulaniyor Bu asamada cozelti ve maskenin
cilde daha iyi niifus etmesi ve lekelerin daha rahat
giderilmesi icin cilt bariyerleri genisletiliyor. Ciltte soyma
etkisi yapan cozelti uygulaniyor ve hastanin cilt yapisina
uygun olan stire bekleniyor. Bu islem icin dzel olarak
tretilmis olan, leke giderici bir maske de uygulaniyor.
Hastanin bu maskeyle sekiz ila oniki saat beklemesi
gerekiyor, sonrasinda maske Ilik suyla yikaniyor. Tedavi
sonrasi verilen leke agici ve nemlendirici kremlerin
kullanilmast ve cildi gtinesten korumak da §ar‘[.1-l

gruzzia / iStock Turkey
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SELEN YORGUN,
HAIR MATTERS

SELEN KOZMETIK HAS ALL THE CHARACTERISTICS OF A SUCCESSFUL FAMILY BUSINESS.
WHILE EMBRACING VALUES SUCH AS INTEGRITY AND OPENNESS, THE COMPANY GRABS
THE CHANCE OF REPRESENTING TURKEY AT THE INTERNATIONAL SCENE THANKS TO
ITS ACHIEVEMENTS. SELEN YORGUN TELLS US ALL ABOUT THIS PRESTIGIOUS COMPANY’S
PRODUCTS AND BRANDS THAT SHAPE THE PERSONAL CARE MARKET.
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What do you think is the most common
mistake people make in hair care?

The first thing that pops into my mind is
skipping hair conditioner. Unfortunately in
Turkey hair conditioner is seen somewhat un-
necessary however we absolutely recommend
using cream after each wash. Another com-
mon mistake is to think that a single product
is good for the hair, however the ends and the
scalp have very different characteristics and it
is only natural that they need different types
of products. Therefore instead of going for the
whole set of hair care products of your sham-
poo brand, it is important to come up with
the right and contemporary combinations.
For instance the scalp may be oily but the hair
ends may be dry. In that case one must go for
a purifying shampoo for the scalp and a nour-
ishing and moisturizing product for the ends.

What are your most popular products
abroad?

Our serums are very popular abroad. Especially
our Argan Oil serum and Shake N Repair re-
storative care mousse, which cares after your
hair all day long and smells great. We are also
credited a great deal for our packaging.

One of your brands, Urban Care keeps
track of one of the most significant beau-
ty trends in the world with paraben-free
products. What is the driving force be-
hind the series?

Thanks to a formula containing herbal keratin,
all Urban Care products provide the restructur-
ing, repair and protection all hair types need.
With different products for different hair prob-
lems, our brand keeps pace with the fast moving
times we live in, providing fast and practical hair

B sacLar Hakkinpa 8
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care for women in their daily urban routines.
No-rinse products play an important role in
hair care because they continue to work for you
throughout the day. You benefit from moisture
supplement not only during the shower but the
whole day long. No-rinse Urban Care products
do not contain silicon and the whole series is
based on paraben-free formulas.

Selen Kozmetik was established in 1997.
Can you tell us about the company’s
journey in the past 20 years? What has
changed from past to present?

Selen Kozmetik has been in cosmetics industry
since 1997 under the management of my father
Biilent Yorgun. In addition to being an import
company, we launched our own hair care brand
Urban Care three years ago and became a local
brand competing with global giants in personal

4€I» Sizce sa¢ bakiminda yapilan en biiyiik
hata nedir?

Aklima ilk olarak sac kremi kullanmamak geliyor. Ne
yazk ki sac icin krem kullanimi Turkiye'de cok gerekli
gortlmiyor, oysa biz sac icin her ylkamada kremi mutlaka
oneriyoruz. Haftada bir kere de maske kullanimini
tavsiye ediyoruz. Bir diger hata da tek bir Urinin saca
iyi gelecedi distincesi, halbuki sag derisiyle sag ucu
birbirinden gok ayn dzellige sahipler ve doal olarak farkli
tzellikte Grinlere intiyag duyuyorlar. 0 nedenle ‘ben su
sampuani kullaniyorum, o zaman sagim icin tim seriyi
alaym'’ demek yerine sag icin dogru ve gtincel kombinler

yapabilmek dnemli. Omegjin sac derisi yaglidr ama uglan
kurudur, 0 zaman deri icin arindirici sampuan kullanirken
uclar iginse besleyici ve nem takviyesi yapan bir rin
tercih edilmeli.

Markalarinizdan Urban Care, paraben icermeyen
bakim iiriinleriyle diinyadaki en Gnemli giizellik
haraketlerinden birini yakaliyor. Serinin giicii
nereden geliyor?

Urban Care, hitkisel keratin iceren formliiyle tim sag
tiplerinin ihtiyaci olan yeniden yapllandirma, onarim
ve korumay! biittin Grinleriyle tuketiciye sunuyor. Her
{irini baska bir sag problemine ¢6zim sunan markamiz,

sehir hayatinda kadinlarin kisa zamanda, pratik sekilde
bakimini saglayan riinlerle icinde bulundugumuz hizl
tempoya uyum saglyor. Sac bakiminda, durulanmayan
{rtinlerin Gnemi biiytk, ¢iinkd gtne sizinle birlikte devam
edebiliyorlar. Nem takviyesinden sadece dus boyunca
degil, giin boyunca faydalanabiliyorsunuz. Urban Carede
durulanmayan bakim trtinlerimiz silikon icermiyor ve tim
seri parabensiz formllerle gelistiriliyor

Yurt diginda en cok ilgi gdren iiriinleriniz
hangileri?

Serumlarimiz yurt diginda en bilytk bagany yakalayan
trinlerimiz. Ozellikle Argan Oil serumumuz ve onarici

ozelligiyle, giin boyunca bakim sagjlayan, sacta hog bir
koku birakan Shake N Repair bakim kop(gtimiz dikkat
cekiyor. En cok ambalajlarmiz hakkinda dvgii aliyoruz.
Selen Kozmetik, 1997 yiinda kurulmus, 20
sene icinde nasil bir yolculuk yapti? Diinden
bugiine neler degisti?

1997 yilindan bu yana babam Biilent Yorgun tarafindan
kozmetik sektortinde varligini stirdiren Selen Kozmetik,
ithalatc! kimliginin yani sira tc yil once kendi markasi
Urban Care sac bakim Grinlerini clkartarak, global
devierle kisisel bakim pazarinda yansan yerli bir
marka haline geldi. Farkli pazarlama aktiviteleri, sosyal
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care market. The brand has managed to attract at-
tention instantly with different marketing activi-
ties, social responsibility projects, brand identity
and a growing visibility in the digital realm. Urban
Care was a dream and it became a reality thanks
to my father’s support and and faith in it. Since its
launching the brand consolidated its success with
various awards. Our Argan Oil hair care serum re-
ceived the “Best Product of the Year” award in the
first year of Watson Tirkiye’s Personal Care Prod-
ucts Awards which is now in its second year and
this time Urban Care’s Biotin & Keratin shampoo
received the “Best Shampoo of the Year” award.

Were these awards helpful in gaining ac-
cess to new sales points abroad?

Yes, these awards have carried our brand to Wat-
sons stores in Singapore, Malaysia and the Phil-
ippines. We organized a press launching in Sin-
gapore and in just one year we began exporting
to 13 countries including India, Saudi Arabia,
Singapore, Philippines, Malaysia, Cambodia and
Azerbaijan.
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Which hair and care products do you use
in your daily routine?

At the moment I am using our Macadamia se-
ries developed for lifeless and damaged hair. My
dyed and processed hair needs special care. Nev-
ertheless my favorite product is Shake N Repair
because I can use it no matter if my hair is wet,
damp or dry; it is a terrific product for a person
with a busy schedule like me. I carry it with me
all the time. Also I apply Lock N Roll spray every
day before leaving home.

You have been supporting breast cancer
awareness campaigns since 2005. Can
you tell us about your projects?

Urban Care as a brand exists in women’s world
and takes its power from women, therefore get-
ting involved in issues related to women and con-
tribute in their solutions is our duty. In addition
to our breast cancer awareness campaigns of the
past 12 years, we launched a new campaign two
years ago to raise awareness about cervical cancer,
which is the most common type of cancer after

-

“OUR PLANS

breast cancer, causing a woman to die in every
two minutes in the world. We implemented the
global “Smear for Smear” project in Turkey. This
year we will be running our campaign together
with Life Without Cancer association and
thanks to the support of young and interested
actors like Aybiike Pusat and Enis Arikan.

How do we contribute in the project?

Actually, making a fun video or photo shoot
would be enough. We want them to put on their
red lipstick which is a typical symbol of being a
woman and take a picture or shot a video while
smearing it. Then they must share it under #ru-
junubulastir (smear your lipstick) hashtag. We
aim to raise awareness against cervical cancer,
underline the importance of the smear test, tell
people that early diagnosis is possible with a very
simple procedure and there is no reason to be shy
about it. We want everyone to reach out their
own followers and turn this into an awareness
network. Early diagnosis is the key to success-
ful treatment with 90 percent chance of heal-
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ing. Taking into account all segments of Turkish
society we think this is not a widely discussed
subject, that people usually shy away from it,
therefore we believe it is important to encourage
them to share.

Argan oil, keratin and tea tree oil... Which
other raw materials do you frequently
use in Urban Care products?

In addition to those you mentioned we use natu-
ral raw materials like biotin, collagen, Macada-
mia oil and milk proteins.

What are you working on these days?

We are working on a hair straightening care
mousse that lasts up to 72 hours. Our plans this
year also include a dry shampoo and a sea salt
spray which is widely demanded by the consum-
ers. We are also going to expand our hair styl-
ing category. Styling products are demanded as
much as hair care, and in fact I believe we are
now living in the age of smart products that can

do the both.
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Washing, caring and styling... Which step
is the most important?

Care. It is very important to address the specific
needs of the hair with special care products. We
play with our hair all the time; we damage them
but at the same time we want them to act as an
accessory that shapes the way we look. We have
to take good care of our hair.

What do you think is the greatest hair
problem today?

The most complained about hair problem in re-
cent years is hair loss. Damaged hair comes the
second. I believe the problem stems from the fast
pace of our lives, the food we eat, the stress and all
those chemicals around us. And the solution is to
start repairing in the right way both from within
and from outside.

What is the right path to success in this
very competitive industry?

While mapping out a road plan as a brand I be-
lieve it is important to devise the right strategy

-
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and write the right story. You need to really listen
to what the customer says. Being able to empa-
thize with people brings about power and success
in business life as it does in all walks of life. When
it comes to sales and marketing, keeping track of
your rivals and the developments in the world in
general take you to success. I guess the most im-
portant rule is to keep on doing what you do with
the same excitement of the very first day.

What do you think about the consump-
tion habits of Turkish customers?
Contrary to the wide belief Turkish consum-
ers are very open to and love trying new things.
When they like a brand they adopt it to the full
extent and even form an emotional bond. They
find cosmetic consumption important, they like
to be well groomed, they seek out and follow the
latest developments, all of which, I believe, has
a positive impact in the development of our in-
dustry. I think hair and skin products come first
for Turkish women followed by perfumes and
makeup products.”

sorumluluk projeleri, marka kimligi ve dijital dinyada
bilytyen bir marka olmasiyla dikkatleri gok kisa strede
izerinde topladh. Urban Care markasi bir hayaldi, babamin
bana destegi ve inanciyla gercege doniistii. Rafa gkt
glnden bugtine bagansini ddillerle pekistirdi. Son iki
ylldir, Watsons Tiirkiye tarafindan dizenlenen kisisel
bakim ve giizelik &diillerinde itk yl Yiin En lyi Orind'
fidiiliinii Argan Yal Sag bakim serumumuz ald. Ikinci yil
Yilin En lyi Sampuani’ 6dlini yine Urban Care'den Biotin
& Keratin sampuanimiz ald.

Bu ddiiller yurt diginda yeni satig noktalarina
ulagmamzi sagjladi m?

.
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Evet, bu ddiller markamizi Singapur, Malezya ve Filipinler
Watsons magazalarina tagidi. Singapurda bir basin
lansmani diizenledik. Bir yilda 13 tilkeye ihracata basladik:
Hindistan, Suudi Arabistan, Singapur, Filipinler, Malezya,
Sli, Kambocgya, Azerbeycan bu tilkelerin baginda geliyor.
Sizin sa¢ bakim rutininizde hangi bakimlar ve
iiriinler var?

Ben su anda cansiz ve yipranmis saclar icin gelistirilen
Macademia serimizi kullaniyorum. Saclarm boya ve
islem gorddg icin ozel bir bakima ihtiyag duyuyor. Yine de
favori Uriinim Shake N Repair, ¢inkd onu sagim islakken,
kuruyken ya da nemliyken kullanabiliyorum, benim gibi

durmadan bir yerlere kosturan biri icin miithis bir
{irtin. Her an yanimda. Lockn Roll spreyimizi de evden
¢ikmadan mutlaka sagima uygulanim.

Tiirkiye'de meme kanseri bilinglendirme
caligmalarina 2005 yilindan bu yana destek
veriyorsunuz, ne gibi projeler yiiriitiiyorsunuz?
Urban Care kadinlarin dinyasinda varligini- stirdiren
ve tim glciini kadindan alan bir marka, bu
nedenle kadinlari ilgilendiren sorunlarla ilgilenmeyi,
cozimlerine  katki saglamayl gdrevimiz  olarak
goryoruz12 yildr devam eden meme kanseri
bilinglendirme calismalanmiz diginda, son iki yildir

diinyada her iki dakikada bir kadinin 6limine neden
olan, meme kanserinden sonra en yaygin kanser
cesidine, rahim agjzi kanserine karst bir proje baglattik.
Yurt diginda ‘Smear For Smear” adiyla bilinen projeyi
‘Rujunu Bulagtir' olarak Tirkiye'ye tasidik. Bu yil,
Kansersiz Yasam Demegi ile birlikte, Aybike Pusat
ve Enis Arikan gibi genc ve duyarl oyuncularin da
destediyle, kampanyamizi ydiriitiyoruz.

Bu projeye katkida bulunmak isteyenler ne
yapmali?

Edlenceli bir video ya da fotograf cekimi yapmalilar
aslinda.  Soyle ki, amacimiz kadinlarm  cnemli

simgelerinden biri olan kirmizi rujun dudaga stiriilmesi
ve sonra da bulastinldigi bir fotograf ya da videonun,
#rujunubulastir - hashtagliyle  sosyal  medyada
paylasiimasl. Rahim adzi kanserine karsi farkindalik
yaratmayl, smear testinin Gnemini, erken teshisin
aslinda cok basit bir islemle ogrenilebilecedini ve
bu konu hakkinda cekinmeye gerek olmadigini
vurgulamayl  hedefliyoruz.  Herkesin  yaptigi
paylasimlarla kendi cevresine erismesi ve bu projenin
bir bilinclendirme agina doniismesini istiyoruz aslinda.
Tedavinin anahtar, iyilesme oranini %903 kadar
yikselten eylem, erken teshis. Bugiine kadar tizerinde

cok konusulmayan, Tirkiyenin genelini hesaba
katinca cekinilen bir konu oldugu icin, paylasimi
cesaretlendirmek cnemli diye diisindyoruz.

Su siralar ne iizerinde caligiyorsunuz?

72 saat boyunca etkisini kaybetmeyen, dizlestirici
etkili bir sac bakim kopugu Ustinde calisiyoruz.
Tuketicilerin bizden siklikla talep ettidi deniz tuzu spreyi
ve kuru sampuan da bu seneki planlanmiz arasinda.
Sekillendirici kategorimizi de genisletmeyi planlyoruz.
Sekillendiriciler, en az bakim Griinleri kadar talep
gordiyor, hatta iki islemi ayni anda gergeklestiren akill
{irtinlerin caginda yasadigimizi distintyorum.

Yikama, bakim, sekillendirme. Sizce zellikle
dne ¢ikan agama hangisi?

Bakim. Yikama esnasinda ve sonrasinda saglarin gzel
problemlerine gore 6zel bakimlara ygnelmek gok dnemli.
Saclanmizla siirekli oynuyoruz, onlar yipratiyoruz ama
buna ragmen onlan dig goriinisimizi sekillendiren
ve yansitan bir aksesuar olarak da kullanmak istiyoruz.
Saclanmiza iyi bakmak zorundayiz.

Giiniimiizde en biiyiik sa¢ problemi nedir sizce?
Son yillarda en gok sikayet edilen ve ¢ozim aranan
problem  dokilme. Yipranma da ikinci sirada geliyor.
Yasadigimiz hizll hayat, yediklerimiz stres ve etrafimiz

saran kimyasallar bu problemin en bilyiik sebebi bence.
Bu rekabetci sektdrde bagariya giden yol nedir
sizce?

Bir marka olarak kendine yol cizerken dogru stratejiyi
izlemek, dogru hikayeyi yazabilmek cnemli bence.
Musteriyi dinlemek, ona kulak vermek gerek. Empati
kurabilmek, hayatin her alaninda, tabii ki is hayatinda da
kisiye glic ve bagan kazandinyor. Is satis ve pazarlamaya
geldiginde rakipleri ve dinyay takip etmek de sizi
basarl kiyor. Saniyorum en dnemli kural, isini hic
ara vermeden, ilk ginin heyecaniyla yapmaya devam
etmek”
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GET SHAVED, NOT IRRITATED!

‘Revitalize both your skin
“ and your style!”

‘W FORMULA
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EXTRA GLIDING
ANTI IRRITATION FORMULA

Exclusively designed for Arko Nem
by famous top model Tiilin Sahin.



Established in late 2013, Turkish Cosmetics has been having a very successful career
so far, despite being a relatively young company. Behind Turkish Cosmetics, there is
a team of immensely experienced staff of experts, engineers and businessman. That’s
why the company has been having great achievements over the past few years. 2016

was particularly busy year for us; we had our first ever Influencers Meeting where

we hosted six of the leading makeup artists and bloggers throughout the world. We
also participated in many beauty fairs and we continue to organize beauty-related
photoshoots and work on Beautyland Magazine.

WORLDWIDE BOLOGNA

COSMOPROFE
MARZO 2017

17-20

COSMOPACK 16-19-..,
COSMOPRIME 16-19%
BOLOGNA
QUARTIERE FIERISTICO

UN NUOVO MONDO PER LA BELLEZZA
BOLOGNA LAS VEGAS HONG KONG

Turkish Cosmetics Promotion Group participated
in Cosmoprof 2016 that took place in Bologna, Italy
for the 9th time in a row last year. IKMIB President
Murat Akyiiz pointed out that Turkish companies
have made a groundbreaking progress in the last
year and also most of the brands have updated

their products and their ingredients as well as their
packaging, which drew more attention in last years
Cosmoprof Fair.

Freshmake”
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Kirag Osmangazi Mah. Kiigiik Ayazma Cad. No:17 Esenyurt/ ISTANBUL
Tel: +90 212 689 28 28 Fax: +90 212 689 82 28
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Cosme Tokyo 2016

seeecssccccsssccssTeccccsccccs s

Turkish Cosmetics Promotion Group started its beauty fairs tour in Tokyo, Ja-
pan at the 5th annual Cosme Tokyo Fair in January of 2016. Mete Ozbalaban,
who's the Tokyo Commerce Adviser has said during his visit that the Japanese

market is extremely big and it is a big opportunity to increase the awareness of
Turkish Cosmetics products via the sympathy Japan has for Turkish culture.

The Promotion Group participated in the fair with a custom made beauty
stand and drew massive attention from cosmetics enthusiasts with their skin

care and makeup products that are all made in Turkey.

InterCHARM Ukraine 2016

seeecsssccssscesssscsssscesssscssssscsssncns

InterCHARM Ukraine is the only international business platform that
displays the state of Ukrainian beauty industry market as well as meeting all
international standards of service. It is known for its saturated program of
professional training events, thematic forums, conferences and also demon-
strations. Turkish Cosmetics Promotion Group was in Ukraine to participate

|
!

in this massive event that took place in Kiev in September 2016.
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The Cosmetic Chemicals
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| Turkish Cosmetics Promotion Group works
really hard to represent Turkey in international
promotion events and also works hard to im-

Kimyasi, Uretimi ve Standardizasyonu prove the quality when it comes to exporting

o Turkish Cosmetics products. To support the
K u N G n E s i local cosmetics industry, The Chemists Asso-
www.kozmetikkongresi.org ciation will be organizing the 7th annual Cos-

metic Chemicals Production and Standardiza-

Kozmetik Kongresi bir Kimyagerler Dernegi Organizasyonudur.

tion Congress on February 24-26 in Antalya,
Turkey. In this three-day event, various lectures

% and workshops will take place. These activities
SIDESTAR will include: perfume workshops, a lecture on
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In April of last year, Turkish Cosmet-

ics Promotion Group hosted one of the
biggest beauty fairs in the world. Beauty
Euroasia 2016 took place in Istanbul and
some of the biggest brands in the cosmet-
ics sector joined this event that celebrated
the advanced possibilities in the industry.
Turkish Cosmetics Promotion Group
also hosted six of the most popular beauty
bloggers from around the world in Istan-
bul. The first ever Influencers Meeting
lasted three days and the first stop in the
bloggers' agenda was Beauty Euroasia.
This year, the beauty fair will take place
on April 27-29 2017 in Istanbul Expo
Center.

TURKEY: "

made in beauty

#turkishcosmetics
A

Turkish

Cosmetics

TURKEY:

reaut1
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The 7th Annual Turkish Export Products
Fair took place in Ashkhabad, the capital
city of Tukmenistan, in February 2016. The
fair received great interest from the high
state officials in Turkmenistan. 160 compa-
nies participated in the fair. High number of
top officials particularly including Samu-
hammet Durdulyyew, the Assistant Presi-
dent National Assembly of Turkmenistan,
and Rasid Meredov, the Minister of Foreign
Affairs and Deputy President Council of
Ministers, attended the opening ceremony.
Mustafa Elitag, the Deputy Minister of
Economy, and Rifat Hisarciklioglu, the
President of Turkish Union of Chambers
and Commodity Exchanges attended the
event which received great interest from the
foreign mission chiefs in Turkmenistan.
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"WINDOWSHOPPING

IS AN ISLAND

production an original idea by CO
photographer gékhan yorganci
styling asli gdker

pour homme

FINE

Snob Classic Perfumed Deodorant for Men/Pinkar Kimya Naviga Pour Homme Fine Eau de Toilette/Crea Kozmetik
Button-down shirt/Network
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SHAVING

FOAM

Banat Special Shaving Brush/Banat Fir¢a Arko Men Shaving Gel Anti-Irritation/Evyap
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Atelier Rebul istanbul Eau de Cologne/Atelier Rebul, Ixora Night Bomb Eau de Parfum for Men/Espas Kozmetik,
T-Shirt/Network Hankerchiefs/Kigi/i, Divarese
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Atelier Rebul Vetiver Car Perfume/dtelierRebul Gummy Shampoo for Men/Fonex Koxmetik, Button-
Dark brown strechter/Divarese down shirt/Divarese
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"WINDOWSHOPPING

Ekol Limited Edition Eau de Parfum/Fon Kozmetik Dalan Men Shaving Cream/Dalan Kimya
Ties/Que, Kigil1
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c/¢c .
CAG KOZMETIK
www.kuafprofessional.com
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ELSO FRAGRANCES
www.elsokimya.com

ERQETiN GULYAGI A.S.
www.ercetin.com

ERDOGMUS PARFUM SANAYi
www.erdogmusparfum.com
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INDEX

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.

TIC.SAN. LTD.STi
www.dermokil.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com

EVYAP SABUN, YAG,

GLISERIN SAN. VE TiC. AS.

www.evyap.com.tr

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.

TIC.SAN. LTD.STi
www.dermokil.com.tr

F
FiLiz CELIK LTD. STi.
www.filizcelik.com

FLORA UCAN YAGLAR
www.floraucanyaglar.com

FLORMAR
www.flormar.com

FON KOZMETIK LTD.STI.
www.fonkozmetik.com

FONEKS KOZMETIK
www.fonex.com.tr

FROMA KIMYA GIDA
VE AMB. LTD.
www.fromakimya.com

70

FULSER KOZMETIK LTD. STI.
www.fulser.com.tr

FULYA KOZMETIK LTD. STI.
www.fulyakozmetik.com.tr

G

GATA KIMYA KOZMETIK
SAN.VE TiC.LTD.STI.
www.gatakimya.com

GELISIM KOZMETIK A.S.
www.gelisimkozmetik.com

GERCEK KOZMETIK&
ALTERNATIF KOZMETIK
www.rapunzelstore.com
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TARIS ZEYTIN A.S.
www.ta-ze.com.tr

TARKO LTD. STi.
www.tarkokozmetik.com

TARSAN KOZMETIK A.S.
www.tarsan.com.tr

TAT KIMYA SABUN A.S.
www.tatkimya.com

TEMKO COSMETICS
www.temko.net

TiM KOZMETIK SABUN
OTEL MALZ. LTD. STi.
www.timkozmetik.com

TIBET iTH. IHR. & KOZMETIK
SAN. A.S
www.tibet.com.tr

TIMPA HiJ. MAD. LTD. STi.
www.timpaltd.com.tr

TiTiZ TEMIZLIK LTD. STi.
www.titiz.com.tr

TOPAZ DIS TICARET A.S.
www.topaztr.com

TREDA HIZLI TUKETIM
UR. LTD. STI.
www.blenior.com

TURK HENKEL KIMYA A.S.
www.henkel.com.tr

TURKLAB TIBBI MALZEMELER A.S.

www.turklab.com.tr

TURKUAZ LTD. STi.
0212 465 778

TURKUAZ MEDIKAL KOZMETIK LTD. STi.
www.turkuazsaglik.com.tr

TUTKU LTD. STi.
www.lapitak.com

u/0
UFT TEKSTIL GIDA LTD. STi.
www.ufttekstil.com.tr

UKIP KOZMETIK LTD. STi.
www.ukipcosmetic.com

ULUSOQY ILAC VE KOZMETIK A.S.
www.banhair.com.tr

UMDE MUH.MUT.KOLL. STi.
www.lanahygiene.com

UNICARE (ROZA) LTD. §Ti.
www.unicare.com.tr

UNIVERSAL KIMYA LTD. STi.
www.universalpl.com
www.bluemoore.com

UPI-UGUR PLASTIK LTD. STi.
www.vivol.com.tr

URHAN GROUP
www.urhangroup.com

UZMAN KOZMETIK LTD. STi.
www.uzmancosmetic.com

UNVER HIRDAVAT LTD. STI.
www.unver.com.tr

v
VENTEKS DIS TiC. LTD. STI.
www.venteks.com.tr

VENUS FIRCA URUNLERI LTD. STi
www.venusline.com.tr

VEPA FIRCA A.S.
www.vepafirca.com.tr

VERA KOZMETIK LTD. STi.
www.verakozmetik.com

VIKING TEMIZLIK
www.vikingtemizlik.com.tr

VI-VET KOZMETIK SAN.TIC. A_S.
www.vivetkozmetik.com

VK KIMYA KOZMETIK LTD. STi.
www.vk-cosmetics.com

Y
YALINKAYA KUAFOR
MALZEMELERI LTD. STI.
www.yalinkayatarak.com

YAGMUR KOZMETIK LTD. STi.
www.alamokozmetik.com

YASARLAR KOZMETIK A.S.
www.yasarlar.com.tr

YENSA DOGAL KOZMETIK URUNLERI
SANAYI VE TIC. LTD. STi
www.morethansoap.com

YESIL ILGAZ KOZMETIK
KIMYA LTD. STi.
www.yesililgazkozmetik.com

YESILGUN KOZMETIK
LTD.STI.
www.yesilgun.com.tr

YILDIZ KOZMETIK
LTD.STI.
www.siorecosmetics.com

z

ZEYTINDALI GIDA

LTD. STi.
www.midaszeytinyagi.com

ZIGAVUS ILAC KOZMETIK
LTD.STI.
www.zigavus.com

ZMHD KIMYA
www.flavia.com.tr

ZUMRUT KOZMETIK
www.zumrutkozmetik.com.tr

ZVS GIDA LTD. STi.
www.zeytinvs.com

7K DAGITIM MURAT TASTAN
www.spumy.com.tr




Turkish Cosmetics proper noun ¢ 1° A national unit
that aims to bring contribution to the economy and exports by
bringing Turkish cosmetic porductsinaccordancewithworldwide
brands. 0 2° A marketing expansion and developmental
entity that accelerates exports of the Turkish Cosmetics sector
through promotional strategy and private activities. 0 3° A
body of people with the principle of improving the public
perception of Turkish Cosmetics. O 4° A public body with aims to
increase contribution and awareness at home and abroad. O 5°
An industrial promotional group supporting branding activities
in the cosmetics sector through global marketing channels.

O http://www.immib.org.tr

Board Members

Ersin Tari ¢ Gold Kimya Uriinleri Ur. ve Paz. A.8.,0, Aysu Dalan Benlioglu O Dalan Kimya Endiistrisi A.S., Pervin Ejder O Ejder Kimya Dangmantik Sanayi Ve Ticaret
Lz, §ti., Bullent Konca O Giiliek Kimya ve Uganyaglar Sanayi ve Ticaret A.5., Ugur Adiyaman O Erkul Kozxmetik San. ve Tic. A.5, Faruk Yildiz O Tiet Ithalat Ihracat ve
Kozmeti Sanayi A.§., Hakan Giindiiz O Eczacibas: Hijyen Uriinleri San ve Tic. A.§., Oguzhan Aslan Evyap Sabun, Yag, Gliserin San. ve Tic. A.§.
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MOISTURIZING MILK
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www.bebak.com
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Experience the Turkish Quality and Originality.
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Discover Cosmetics
the potential




