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Holiday plans are being made. Our souls count down the days to have a
peace of mind. Our expectations are changing. We add little escapes to our
priorities. Our bodies and souls can’t wait to rejuvenate and carry on from
the vicious circle they’ve been stuck in. Actually, everything slowly falls into
place. With our every step, the sun that warms us also puts an automatic
smile on our faces. We are talking about summer and the things summer

repr esents.

We want you to feel the summer in every one of your cells, when you turn
the pages of our magazine’s newest issue. We are at your disposal to save
you from all the heavy stuff and make you feel light again by including

cocoa beans and carrots on our pages.

On this summer season, we try to pause or at least slow down the days and
also, as Turkish Cosmetics Promotion Group, we carry on on our mission
to represent the cosmetic brands of Turkey. This summer we are adding
Beautyworld Middle East 2016, which is one of the most important fairs in
the cosmetics industry, Cosmobeaute Asia 2016, Cosmoprof North America

Las Vegas, Intercharm Ukraine and The Touch of Paris to our route.

Now, let’s pretend that you're lying under the sun somewhere near the sea.
While you hear the distant sounds of the waves from the sea, and enjoy the

sun, start turning the pages of our magazine.

Tatil planlar: yapiliyor. Ruhumuz ihtiyaci olan dinginlife ulagabilmek i¢in
giin sayiyor. Beklentilerimiz bir nebze de olsa degisiyor. Onceliklerimiz
arasina kisa siireli kacamaklar ekleniyor. Iginde yer aldigimiz kisir
donglinin digina ¢ikan bedenimiz ve ruhumuz yenilenip kaldigi yerden
hayatina devam etmek i¢in giin sayiyor. Aslinda her sey yavas yavas yoluna
giriyor. Sokaga atilan her adimda i¢imizi 1sitan giines, yliziimizde istemsiz

bir giiliimsemeye yol agyor.

Yazdan ve yazin bizim i¢in temsil ettiklerinden bahsediyoruz. Hal boyle
olunca, dergimizin yeni sayisinin sayfalarini ¢evirdifinizde de yazi tim
hicrelerinize kadar hissedebilmenizi istiyoruz. Kakao cekirdeklerini ve
havucu dahil ettifimiz yeni sayimizda agirhginizdan kurtulup hafiflemenizi

saglayacak bir icerikle karginiza gikiyoruz.

Gunleri duraklatmaya ya da en azindan yavaglatmaya hazirlandigimiz
bu yaz doneminde, Kozmetik Tanitim Grubu olarak bir yandan da Tiirk
kozmetigini temsil etme misyonumuzu siirdirtiyoruz. Rotamiza Kozmetik
sektdriiniin en 6nemli fuarlarindan biri Beautyworld Middle East 20167,
Cosmobeaute Asia 2016’1, Cosmoprof North America Las Vegasl,
Intercharm Ukraine’i ve The Touch of Paris’i ekliyoruz.

Simdi deniz kiyisinda oldugunuzu varsayalim. Denizdeki dalgalarin sesini
dinleyip glinesin tadini gikarirken sayfalarimizi ¢evirmeye baglayin.

................................................................................ . <<.>>
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DEREN OZTURK
THIS WORKS

DERMOCOSMETICS MARKET, BECOMING STRONGER EACH DAY, LIKES TO LOOK
AT BEAUTY FROM A PLACE OF INTELLIGENCE AND PROBLEM SOLVING. DEREN

OZTURK, THE CREATOR OF COSMED SHARES THE SAME POINT OF VIEW.

questions merve ekinil photography gékhan polat
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Cosmed started its chemical journey in
1984. What kind of design and develop-
ment process did the brand go through?
The brand’s seeds were planted during a trip to
Paris in 2005. The source of inspiration for Cos-
med is a French aromatherapy boutique I visit-
ed when I was 16. The idea of solving people’s
skin problems and increasing their beauty had
really affected me which led to researching the
local and foreign actors in the Turkish cosmetics
market and sector. We studied the future of cos-
metics in the world and different trend analyses.
After a three year R&D process we had our
products ready to use by customers in 2009.
When I look back, we created many formulas
that work for all skin problems and tried many
new products. Those that are most effective and
powerful continue successfully on their path as
a part of the Cosmed product line.

What was the first series or products
you introduced to the market?

As Cosmed, our goal has been to become an in-
dispensable part of people’s daily beauty rou-
tines, from head to toe. With this goal, our
brand started out with 20 products in seven
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product groups within the hair, skin and body

care categories. We quickly overcame the pre-
sumption that starting out with 20 products at
once was a big risk. Once consumers were happy
with one, they started trying our other products
which resulted in a very loyal group of Cosmed
consumers. This gave us the courage to develop
new products and expand our brand.

When you look at dermocosmetics today,
do you see differences in definition and in
analysis comparing it with the past?
Dermocosmetics became much stronger in the
last ten years. People prefer dermocosmetics
products for their skin problems rather than a ge-
neric product. There is an increase in people who
consult dermatologists rather than asking friends
for recommendation. This in turn increases the
use of the right product for the right skin type.
On another note, the ingredients are more plant
based, natural and harmless than they were ten
years ago.

Some people put dermocosmetics aside
from natural and organic products, some-
how the words "natural” and "dermocos-

'BEAUTY EXPERT,

metics” don't come side by side. What do
you think about that?

For me, dermocosmetics products are products
that focus on skin problems and have a scientific
background. Organic products tend to be clean-
ing and moisturizing products rather than prob-
lem solvers due to their concern of natural ingre-
dients. But this doesn't mean that dermocosmetics
don’t include natural ingredients. At Cosmed, we
are able to use the words natural and dermocos-
metics together. We solve skin problems with for-
mulations containing natural ingredients, which
makes us a dermocosmetics brand with natural
ingredients.

Cosmed has a unisex identity like many
other dermocosmetics brands. What is
the male customer’s approach like?

40% of our consumers are men, and our records
show that male consumers not only prefer our
hair care products, but also skin care products,
products especially developed for sensitive skin
and anti-aging products. The Soothing SOS
Cream Gel from the Ultrasense line is the most
preferred skincare product because of its after-
shave soothing effect.

€LY Cosmed, kimya yolculuguna 1984 yilinda
baglamis, marka nasil bir tasarim ve geligim
siirecinden gecti?

Markanin tohumlan 2005 yilindaki bir Paris seyahatine
dayaniyor, 16 yasinda girdigim Fransiz aromaterapi
butigi bugin Cosmed'in ilhami aslinda. Bireylerin cilt
problemlerine ¢ziim olma, giizelligine guizellik katma
fikri beni gok etkilemisti. Sonrasinda Turkiye kozmetik
pazari ve sektordeki yerli — yabanci aktorler arastinld.
Dinyada kozmetigin gelecegi ve trend analizlerinin
yer aldigi raporlart incelerken tg yillk bir Ar-Ge sireci
sonrasinda 2009 yiinda Grdinlerimizi miisterilerimizin

kullanimina hazir hale getirdik.

Piyasaya siirdiigiiniiz ilk seri ya da iiriin neydi?
Cosmed ile hedefimiz sagtan ayaga bireylerin gunlik
bakimlarinin vazgegilmez bir parcasi olmakti. Bu hedef
dogrultusunda markamiz ncelikli olarak sag, cilt ve
viicut bakimi kategorilerinde yedi tirtin grubuyta 20 triinle
piyasaya gikti.

Bugiin dermokozmetige baktiinizda bu
alanla ilgili yapilan tamim ve analizlerin on
sene oncesiyle fark gosterdijini diigiiniiyor
musunuz?

On senede dermokozmetik yerini cok daha saglamlastird.

Bireyler artik cilt problemlerine yonelik herhangi bir trtin
kullanmaktansa dermakozmetik triinleri tercih eder hale
geldiler. Arkadas tavsiyesinden cok dermatologa danisma
oranlan artti. Igerikler ise on sene dncesine gore daha
bitkisel, daha doal, daha zararsiz.

Su an dermokozmetigin egildigi en Gnemli cilt
problemi nedir?

Icerigindeki tzel etken maddeler ve dzel formillasyonlar
nedeniyle hassas cilt.

Cosmed, diger tiim cilt bakimi markalar gibi
uniseks iiriinler iiretiyor bir kimlige sahip.
Erkek miigterilerin yaklagimlan nasil?

Kullanicilarimizin %640't erkekler, ve kayitlarmiz gasteriyor
ki erkek misterilerimiz sadece sag bakim Uriinlerimizi
degjil ayni zamanda giines koruyucularmiz, hassas
ciltler icin gelistiriimis Grinlerimizi ve yaslanma kargti
(rtinlerimizi de tercih ediyorlar.

Dermokozmetigi dogal ve organik
iiriinlerle 21t kdseye oturtanlar da var,
“dogal” ve “dermokozmetik” kelimeleri
nedense yanyana getirilemiyor. Siz bu
konuda neler diigiiniiyorsunuz?
Dermokozmetik Uriinler bana gdre daha bilim kokan,
cilt sorunlarma odaklanan drinler demek. Organik
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What is the most important skin prob-
lem that dermocosmetics pays atten-
tion to right now?

Sensitive skin type, because of its need for spe-
cial active ingredients and formulations.

What are your star products?

Restorer Shampoo and Restorer Serum from our
Hair Guard series for the prevention of hair loss,
Dark Spot Reducer Brightening Cream from the
Alight series, Anti Redness Repair Cream from
the Ultrasense series for skin types that have cu-
perosis and capillary problems, CC Cream which
comes in two different shades, DD Cream with
SPF 50 from our Sun Essential sun protection
line.

What kind of reactions do you get from
outside of Turkey?

We especially get the attention of foreign visitors
to our country. We have many foreign consumers
who have bought our products here and want to
find them in their own countries. We are starting
our export business this year. In six years, we
placed our brand in 820 authorized pharmacies
and Watsons stores around Turkey. 450 dermato-

{riinler, dogal igerik kaygisiyla coziim Grint olmaktansa  Griinin iki farkli renk altematifiyle sunulan CC Krem'i ve
temizleme, nemlendirme aracina dontistiyorlar. Ama bu  giines koruma serimiz Sun Essentialdan SPF 50 koruma

logues around Turkey recommend our products.
Our goal was to establish ourselves in Turkey and
then expand overseas, we now feel ready for ex-
port. We also continue having meetings with dif-
ferent countries about distribution.

In the last five years, pharmacies became
the go to place for beauty and cosmetics
products. We can even say that they
have created a new category. Do you
think this trend will continue?
Dermocosmetics is steadily increasing its pres-
ence in the cosmetics market, the reason for
which is the customer’s expectation for problem
solving products. Customers who noticed that
products which solve skin problems can also ca-
ter to their cosmetics concerns, became loyal
consumers of the dermocosmetics world. I be-
lieve that this trend will continue and encompass
the cosmetics brands as well.

Cosmed is a brand with award winning
R&D projects. Can you tell us about these
projects and your R&D approach?

Cosmed is a brand based on R&D and innova-
tion and feeds itself from it. We follow world

trends closely and consider their adaptability
to Turkey. Our R&D team does all the work
in creating formulas from innovative technol-
ogies and trends. In the last year’s quarter, we
received second place in the 5th R&D Project
Market
Since our product is suitable as an innovative

competition’s cosmetics category.
product both for the local and export market,
it allows us to expand. In other words, you can
spend a lot of money on a product, use the
most effective ingredients but if you can’t
transform these ingredients into a working
formula, you cannot do R&D. This is where
we succeed. We research and develop.

What is your definition of beauty?
A fresh, healthy and glowing skin.

Are sun care products really the strong-
est shield for our skin? What kind of
ingredients does Cosmed use for its
sun care series?

Cosmed understands that protection and de-
fense are different words in terms of treatment
too. Protection is a potential situation while
defense is kinetic. When you add sun damage

sonrasinda yurtdisina acllmay! hedeflemistik, su an  Pazan yansmasi kozmetik kategorisinde 2'lk odili aldik.
kendimizi ihracata hazrr goriyoruz. Bircok Glkeyle

Urtinimiiz hem Tairkiye pazart hem de ihracat igin oldukca

on our skin to today’s world, protection isn't
sufficient anymore. Therefore we developed
products that both protect and defense with
our Sun Essential series; they strengthen skin’s
natural defense systems and protect its immune
system. I must also add that they are not even
enough when you look at today’s world; the in-
crease of immigration to big cities, population
and vehicle traffic triggers the production of
free radicals which cause our skin’s aging pro-
cess. This in turn damages our skin’s protection
system and may even trigger the formation of
skin cancer. Our series include products more
complicated than just simple sun protection,
they are protective, defensive and have antioxi-
dants.

Cosmed packaging has a sleek, trust-
worthy and modern image. Who does
the design?

We developed our packaging design with our
design agency. We asked the opinions of our
dermatologists, pharmacists and consumers,
and chose to work with global skin care colors.
We had intended to create a sleek, trustworthy
and modern image; I believe we achieved that.

savunma- kinetiktir. Giinesin cilt Uzerinde olugturdugu yaninda sik sk Ar-Ge laboratuvanmizin calistigi gesitli -~ Tasarimimizi
zararlan ve gunimz dunyasini bir araya getirdigimizde — numuneleri kullaniyorum.

Are you a woman who does her beauty
shopping from a pharmacy?

I prefer buying all my skin and hair care products
from pharmacies. My desk, bathroom cabinet
and makeup bag is filled with Cosmed products,
I also use many of our sample products that the
R&D laboratory develops. I make sure to use
new products to have an idea about our com-
petitors’ products. My Cosmed must haves are
Sun Essential DD Cream, Complete Benefit
Acne Control Gel, Day-to-Day Vanilla Mois-
ture Mask.

Do you make beauty stops during your
travels?

I always get a skin care treatment at Guerlain
Institute in Paris, which is one of the first SPAs
in the world. I also try to visit thermal sources
around the world. This year, I have a visit planned
to the Amazon Forests in Brazil to discover
source plants of cosmetics active ingredients.

What will be Cosmed'’s most exciting
projects in the near future? What are you
currently working on?

We are very excited about a new product we have

olustururken

dermatologlarimizin,
eczacilanmizin ve kullanicilanimizin gorislerini aldik. -~ Hayatimi kiigiiltmeyi ve sadelestirmeyi arzulayan

been developing within the framework of TUBI-
TAK. We launch at least five new products every
year, which we create with different dermatolo-
gists from different cities around Turkey. In the
next few months, we will launch the serum we
created for skin blemishes, we have been doing
R&D on this product for the last three years.

Which products would you recommend
to a woman who only wanted to use
three products in order to simplify her
life?

A three-step skin care ritual is a must for a
healthy skin: Clean, moisturize, protect. First you
need to choose the correct cleanser for your skin
type. You can then find a product which has
moisturizing and protecting effects in one, and
some of them even have concealers in them. Our
DD (Daily Defense) Cream from the Sun Es-
sential series, and Color Regulating DD Cream
from our Ultrasense series come in two different
colors; they are excellent for women who want to
simplify their lives. One item I always carry with
me is Complete Benefit Acne Control Gel; my
savior for last minute pimples. It has to be a
part of every woman’s life”

gelistirdigimiz serumun lansmanini yapacagiz.

demek degjil ki dermokozmetik Griinler dogal icerikler
icermiyor. Cosmed olarak biz, hem dogal hem de
dermokozmetik kelimelerini yan yana getirebilen bir
markayiz.

Markanin yildiz iiriinleri hangileri?

Sac dokulmesi sorununa yonelik gelistirilmis Hair Guard
serisinden Yenileyici Sampuan ve Serum, Alight serisinden
Koyu Leke Karsiti Aydinlatict Krem, kuperoz ve kilcal damar
problemi yasayan cilt tipleri icin gelistirilmis Ultrasense
serisinden Kizariklik Karsiti Onarici Bakim Kremi, yine ayni

faktoriine sahip DD Krem.

Yurtdisinda nasil tepkiler aliyorsunuz?

Ozellikle iilkemize gelen yabancllarin ok  dikkatini
cekiyoruz. Ulkemizden aldiktan sonra kendi- lkelerinde
de Uriinlerimize nasil ulasacaklarini soran  yabanci
misterilerimiz var. Ihracata ise heniiz bu sene baglyoruz.
Altr yil gibi bir stirede markamizi Tarkiye genelinde 820
yetkili eczane ve Watsons magazalarinda konumlandirdik.
Turkiye genelinde 450 dermatolog Griinlerimizi- tavsiye
ediyor. Oncelikli olarak Tirkiyede konumlanmak ve

distribiitorlik goriismelerimiz devam ediyor.

Cosmed, dzellikle odiilli Ar-Ge projeleriyle
dikkat ceken hir marka. Bize biraz bu projelerden
ve Ar-Ge yaklagiminizdan bahsedebilir misiniz?
Cosmed ; Ar-Ge ve inovasyon temelli bir marka ve buradan
besleniyor. Tum diinyadaki trendleri yakindan takip
ediyoruz ve Tirkiyedeki uygulanabilirligine bakiyoruz.
Tum yeniliki teknolojileri ve trendleri calisan bir formiil
haline getirmek ve sonuglarini gormekte Ar-Ge ekibimizin
pay! biyik. Gegtigimiz ylin son ceyreginde 5. Arge Proje

uygun, inovatif bir Grin olmasi acisindan da bizim igin
yeni kapilar araliyor olacak ve hatta simdiden araladigini
soyleyebiliriz.

Sizin giizellik taniminiz nedir?

Saglika 1sildayan, canli bir cilt.

Cosmed, giines koruma serisinde nasil bir
icerikten faydalaniyor?

Cosmed olarak biz koruma le savunma kelimelerinin hem
farkll kelimeler oldugunun hem de isleyislerinin farkl
oldugunu biliyoruz. Koruma daha potansiyel bir olayken,

I
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artk sadece korumak yeterli olmuyor. Korunan cildin
kendini savunuyor olmasi da gerekiyor. Biz de Sun
Essential serisi ile cildin dogal savunma sistemlerini
gliclendiren ve cilt bagisiklik sistemini koruyarak hem
koruyan hem de savunan Griinler gelistirdik.

Siz tiim giizellik aligverigini eczaneden yapabilen
bir kadin misimiz?

Renkli kozmetik Uriinleri digindaki tum cilt ve sag bakim
{rinleri icin tercihim eczaneler. Masam, banyom, tuvalet
aynam ve makyaj cantam Cosmed tirtinleri ile dolu, bunun

Seyahatlerinizde mutlaka ugradifimiz giizellik
duraklari var m?

Parise her gittigimde mutlaka diinyadaki itk SPAlardan
biri olan Champs-Elyséesdeki Guerlain Enstitiisiinde
cilt bakimi yaptinnm. Diinyadaki termal kaynaklan
olabildigjince ziyaret etmeye calisiyorum.

Cosmed ambalajlari, yalin, giivenilir ve modern
hir imaja sahip. Ambalaj tasarimi kimin imzasim
tastyor?

Ambalajlarmizi tasanim ajansimizia birlikte gelistirdik.

Evrensel cilt bakim renkleri Gzerinden ilerledik.
Yalin, giivenilir ve modem bir imaja sahip olmasini
hedeflemistik. Bunu yakaladigimizi diistintiyoruz.
tniimiizdeki dénemde Cosmed’in en heyecan
verici projeleri neler olacak?

Su anda en biyik heyecanimiz TUBITAK projesi
cercevesinde gelistirdigimiz ozel bir Grdin. Bunun
yaninda her sene en az bes yeni Ur(in lansman
yapyoruz. Oniimiizdeki aylarda, ¢ yldr Ar-
Ge caligmalari devam eden cilt lekeleri icin

bir kadina sizin tavsiyeniz ne olur?

Saglikli cilde ulasmak igin tic adimb bir bakim rittieli sart.
Temizle — nemlendir — koru. Cilt tipine uygun temizleyici
seciminin - ardindan artk nemlendirme, koruma ve
hatta kozmetik kaygiya yonelik kapatici — renklendirici
ozellgi tek bir rinde bulabiliyorsunuz. Bu anlamda
Sun Essential serimizdeki DD (Daily Defense) Krem ve
Ultrasense serisindeki Renk Diizenleyici DD Krem iki ton
altematifleriyle hayatini kiiciltmeyi ve sadelestirmeyi
arzulayan kadinlarin gozdesi olmaya aday.__"
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GIVE ME COCOA

SUMMER BORROWS TWO POWERFUL INGREDIENTS FROM WINTER:

COCOA AND CARROT.THESE SUN-KISSED ECO BRONZERS, RICH IN
ANTIOXIDANTS WILL MAKE YOU GLOW.
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BY FIGHTING

What do you need to become a bronze colored,
glowing summer goddess? How about cacao beans?
Hidden in the kitchen, natural raw ingredients car-
rot and cacao are warriors that you will need for a
healthy tan during the summer. When summer
comes, all of us, especially the 'whiter than white'
porcelain  complexions, have one goal on their
minds: getting tan. Since lighter skin doesn’t con-
tain many dark color pigments, this hard attained
tan becomes even more valuable, almost jewel like.
Does this scenario seem familiar to you too? Spend-
ing the first three days of the vacation in bright red
like a lobster, finally having a brownish tone on the
last day. Like in many cases, natural methods are
once again quite effective: Let’s look closely at these
two raw ingredients used in Bebak, Otaci, Sun-
shower and Pereja sunscreen series. Cacao, used in
many different fields, is grown in Ecuador’s hot and
humid zone that sits between 10 degrees north and
10 degrees south. It is not grown in our country due
to the lack of necessary climate conditions, it is
carefully grown on the coasts of Africa, Asia and
Latin America. The cacao tree flowers bloom twice
a year; every six months. At the end of the six
month period, the cacao flowers turn from green to
yellow-orange. The fruits are carefully removed by
plantation workers, with special care given not to
damage the branches. Cacao fruits ripen a few days
after the harvest. The outer shells are removed with

redmal / iStock Turkey

a special cutting technique, and the seeds are not
touched during this process. This technique is done
twice a year. The valuable cacao seeds, which con-
tain the extract of the cacao fruits, is removed from
the fruit’s outer shell and gathered in big baskets.
The beans are then set to rest between five and
seven days to ferment, the period of time is defined
by the bean’s kind. During this time, cacao seeds are
let to dry on the floor covered with banana leaves or
in baskets. The fermentation process is important
since it allows the removal of the fruit extract resi-
due. The seeds transform from beige to purple and
develop their aromas. The cacao producers bring the
dry seeds to collection centers where the seeds are
separated into different batches according to their
quality. 100 seed samples are taken from each pro-
ducer’s harvest, the seeds get classified by the qual-
ity of their ingredients and each producer’s product
is assigned a quality code. You can use cacao, which
goes through a difficult production and harvesting
process, in in your skin care routine as a mask or
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cream, in any form its high levels of antioxidant
and vitamins make it an excellent skin protector.
'The natural cacao oil mask which you can prepare
at home will energize and rejuvenate your skin and
protect it from inside out. By fighting the free
radicals which harm your skin, cocoa fixes many
skin problems from tone changes to wrinkles, dull
looking skin to loss of firmness. Mix two table-
spoons of cacao oil with one tablespoon of yogurt
and one teaspoon of honey. Wash your face with
warm water and then apply this semi-thick mask
all over. Let it rest until it dries up or approxi-
mately 10-15 minutes, and rinse with plenty of
water. You can use this cacao oil mask once a week
or after exposing your skin to the sun; it will re-
generate, moisturize and protect your skin against
aging factors. Another bronzing agent is carrot oil,
you can use it if you are looking for a natural tan.
'The beta-carotene in carrots speed up melanocytes.
Eating carrots or drinking carrot juice while sun-
bathing at hours when the sun rays aren’t too sharp,
will help the skin gain a desired tan. Beta-carotene
neutralizes damaging matters to the skin, therefore
it has a rejuvenating effect on the skin against the
sun. You can also apply carrot oil while sunbathing
to get than quickly. Carrot oil also helps moistur-
izing flaky skin and soothing the skin after a sun-
burn. Apply it around the eyes to moisturize the
small wrinkles, or around your neck and décolleté
to benefit from its cell-renewing effect. Make sure
you always apply it on clean and makeup free skin,
put a few drops of carrot oil in your palm, warm it
up with your fingertips and gently apply to your
skin with small circular gestures. Mix one table-
spoon of milk with two tablespoons of oat flour
and carrot oil. Apply it on your face, neck and dé-
colleté area. Let it rest for 20 minutes and rinse
with warm water.”
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&Y Teninizde igildayan bir cikolata rengine kavus-
mak igin sizce neye ihtiyaciniz var? Kakao gekirdekleri
nasil bir fikir? Turk markalarin da siklkla araladigi mut-
fak raflarinda gizlenen dogal ham maddelerden havug ve
kakao, yaz aylarinda saglikli bronzluk icin ihtiyag duya-
caginiz savasglar. Yaz geldigi zaman hepimizin, dzellikle
de porselen tene sahip olanlanmizin aklinda tek bir he-
def oluyor: Bronzlagmak. Acik ten, koyu renk pigmentle-
ri fazlaca barindirmadigindan bu bronzluk zor elde edi-
len bir miicevhere dontisebiliyor. Su sizin igin de tanidik
bir manzara mi”? Tatilin ik ti ginGnti kipkirmiz: bir ten-
le geirip ancak en son giiniinde kahverengiye yakin bir
ton yakalayabilmek. Dogal yontemler her zaman oldugu

gibibu konuda da etkili. Kakaa ve havug gibi bronzlastirici
dzellige sahip icerikler, cildinizi beslerken ayni zamanda
sagUkl bir sekilde giineslenmenize de yardime oluyor.
Bebak, Sunshower, Otaci, Pereja gibi markalarin da gu-
nes serilerinde sikUkla yer verdii bu iki dogal ham mad-
deyi biraz daha yakindan taniyalim. Bircok farkli alanda
kullanilan kakao, Ekvator'un on derece kuzeyi ve on de-
rece guneyi arasindaki sicak ve rutubetli kusakta yeti-
siyor. Yeterli iklim sartlaninin olusmamas nedeniyle l-
kemizde yetistirilemeyen kakaonun dzenle yetistirildigi
bolgeler arasinda Afrika, Asya ve Latin Amerika sahille-
ri sayllabilir. Kakao agact cigekleri tim yilda alti aylik iki
donemde aciyor. Alti aylik donemin sonunda kakao mey-

velerinin renkleri yesilden sari-turuncuya déndiyor. Mey-
veler dzenle ve dallara zarar vermeden plantasyon isgile-
ri tarafindan toplaniyor. Kakao meyveleri hasattan bir kag
qln sonra olgunlasiyor. Dis kabuk uzun bigaklar kullani-
larak ve 6zel bir kesme hareketiyle, cekirdeklere dokun-
madan soyuluyor. Bu kadar zor yetistirilen ve zorlu topla-
ma kogullarindan gecen kakaoyu kendiniz cilt bakiminda
maske ya da krem olarak kullanabilirsiniz, zira iginde ba-
rindirdid yiiksek derecede antioksidan ve vitamin nede-
niyle cilt icin mikemmel bir koruyucu. Diger bir bronz-
lastirict igerik havug yad! ise; turuncuya yakin bir renge
sahip oldugu icin ciltte bu tonda bir bronzluk sagliyor.
Dogal bir bronzluk istiyorsaniz havug yagini tercih ede-

bilirsiniz. Havucta bulunan betakaroten melanositlerin
cogalmasini hiziandiryor. Giines 1sinlarinin cok dik gel-
mediji saatlerde giineslenip havug yemek ya da havug
suyu icmek de cilde istenilen bronz goriinimin kazan-
dinlmasina yardimer oluyor. Betakaroten icerigi cilde za-
rarl maddeleri nétralize ettigi icin giines kargisinda cil-
di canlandirici etkisi var. Giineglenme esnasinda havug
yag strerek cildinizin daha cabuk bronzlasmasini sag-
layabilirsiniz. Havug yagi gtines yaniklarina gok i geldi-
i icin gines sonrasi bakimi olarak kullanabilirsiniz Cilde
cok faydali olan bu icerigi ayni zamanda pullanmis ciltte
nemlenmesi igin ve giines yanklarinda cildin rahatlama-
stigin kullanabilirsiniz. ™




i

_—H

SENIOR LEAGUE

THE MAKEUP INDUSTRY IS YET TO CATCH UP WITH THE DEMAND FROM SENIORS.

words emmanuelle moeglin / global fragrance & personal care analyst / mintel

Agelessness has become the new anti-aging
and this opens huge opportunities for beauty
brands to target seniors, offering beauty and
makeup products adapted to their needs. An-
ti-aging is not the only way to position prod-
ucts for an older age group; makeup that offers
adapted claims and a range of shades that ap-
peals to seniors and takes them out of their
comfort zone is the way forward. Baby boom-
ers (those aged between 51 and 70 years) are
taking care of their appearance and expect
brands to run advertising campaigns they can
relate to, using ambassadors of their age and
products suited to their style.

According to Mintel's Mature Beauty — UK,
December 2015 report, approaching two
thirds of women aged over 65 look for beauty
products suited to their age (compared to 54%
for all ages) so launching products that are
suited for them in terms of claims, formats,
packaging, shades and types of communica-
tion is key.

Anti-aging is not the only message that will
appeal to today’s mature audience. Fewer UK
women aged over 65 than average think that
using skin care products or treatments is es-
sential for maintaining a youthful, glowing
appearance (43% versus 50%), and this sug-
gests that skin care is not the only route to ap-
peal to them. Products that will make mature
people feel better about their age are also im-
portant and coloured cosmetics have a big op-
portunity here.

—

Mature women are heavy users of makeup and
according to Mintel’s Face Colour Cosmetics
— UK, July 2015 report, four in five women
aged over 55 are makeup wearers (compared
to 88% for all ages). However, mature women
have a smaller repertoire of products than the
younger audience and just three in 10 UK
women aged over 65 use between one and four
products. Mascara, used by 83%, and lipstick,
used by 87% are the two cosmetics staples for
women aged over 65. Brands should offer
ranges adapted to seniors, offering key prod-
ucts adapted to a shorter routine.

According to Mintel GNPD (Global New
Products Database), only a handful of mas-
caras are formulated for mature lashes and this
opens an opportunity for brands to develop
products this audience. Makeup brands should
focus on what older women need from their
makeup; for example, according to Mintel,
women aged over 55 tend to look more for
moisturising, UV protection and anti-ageing
claims in face products.

But it is not only about claims, shades prefer-
ences are also an important factor. Colour
choices tend to change with age and it shows
how brands should offer relevant colours de-
pending on the age they target. According to
Colour Cosmetics — UK, July 2014, the top
three lip colour preferences for women aged
over 65 are baby pink, bright pink and nude
beige, while overall consumers tend to prefer
baby pink, nude beige and dark red.

—
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In eye colour cosmetics, the colour preferences
are also different for women aged over 65.
Grey/silver, light blue and green are among
the top five preferred colours favoured by
women aged 65+. To target seniors, brands
need to change the way they advertise their
products and understand changing attitudes
towards signs of ageing. According to Anti-
Aging Beauty - UK, October 2015, over two
thirds of women aged over 65 think that there
are not enough mature models in beauty ad-
vertising. It is also interesting to note that a
higher percentage of women of pre-retirement
age (i.e. those aged 45-64) would like to look
younger than their age compared to those of
retirement age (65+), at 60% vs. 52%, respec-
tively, suggesting that the work environment
has an impact on how people feel about their
appearance.

Meanwhile, YouTube star and makeup artist
Lisa Eldridge released a makeup tutorial for
mature women: Glowing, Youthful Makeup
Look for Mature Skin.

Since Japan has one of the highest percentages
of seniors in the world, the market sees a
greater targeting of older people. The over-65s
account for a quarter of the country’s popula-
tion and are forecast to account for 40% by
2060. To respond to this demand, Japanese
market leaders in colour cosmetics have lines
that specifically target mature women, such as
the Shiseido Prior range of skincare, makeup
and haircare products.

I
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Mintel’s report Baby Boomers and Technology
— UK, August 2015 shows that ownership of
laptops and tablet computers amongst Baby
Boomers is comparable to the general popula-
tion. This means brands can sell online, pro-
duce apps and online tutorials to target seniors
the same way they target the younger audience.
Bloggers and vloggers should post more make-
up tutorials to encourage mature women to
experiment with looks and different types of
make-up. Retailers should segment their on-
line offerings by age group with ranges of
products generally adapted to older shoppers.

The Analyst’s View where; seniors are playing
a growing role in modern society. They are
working for longer and the perception of age-
ing has switched towards agelessness. While
anti-aging is an obvious claim to target the
mature audience, there are many different
ways to speak to seniors. Makeup is an impor-
tant step to help seniors look better for their
age and beauty brands need to develop prod-
ucts with claims, formats and shades that are
adapted to what seniors are looking for and
move away from the ‘Silver’ marketing.

Although mascaras and lipsticks are two sta-
ples for women aged 65 and over, only a hand-
ful of mascaras are dedicated for this age
group. As women age, eyelashes become fewer
and thinner, and there is more room for brands
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to target women with mature lashes in par-
ticular.

Brands have to choose the right ambassadors
and recognise the importance of the online
channel for the connected baby boomer gen-
eration. A growing, yet still small number of
brands are casting mature spokespersons. Al-
though modern society is slowly being intro-
duced to “unusual” beauty standards (e.g. ma-

ture women, plus size models, transgender), a
beauty product for a mainstream audience that
uses a non-typical spokesperson (e.g. an older
woman) will likely fail to connect with the
general audience. This is why segmenting of-

'BEAUTY TRENDS.

ferings with sub-ranges designed for, and ad-
vertised by, age-appropriate women is key to
appealing to specific age groups.

As seniors are just as technologically connect-
ed as any other age group, promoting beauty
products and campaigns online and via tutori-
als will also appeal to this group.”
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Asla yaslanmamanin yeni yaslanma karsi-
ti yontem olmasiyla, yas olarak biiyiik kesi-
me hitap eden giizellik markalar icin birgok
kapi agildi, boylece daha cok giizellik ve mak-
yaj iriinii bu kesimin ihtiyaclarina uyarlanma-
ya basladi. Yas! ilerlemis olan kesime sadece
yaslanma karsiti driinlerin reklamini yapmak-
tan ziyade, farkli renk tonlarindan olusan ve
yas olarak daha olgun bir kesime hitap etmeyi
hedefleyen makyaj iiriinlerinin reklami da yapi-
liyor. Bdylece kadinlarin konfor bdlgelerinden
cikip yeni makyaj trendlerini denemeleri ve yeni
makyaj iiriinleri almalari hedefleniyor.

“Baby boomer” jenerasyonu yani 50 ve 70 yas-
lan arasinda olanlar, markalardan baglanti ku-
rabilecekleri reklam kampanyalar yapmala-
rini, stillerine uygun driinler Gretmelerini ve
kendi yaslarinda marka elcileri kullanmalari-
ni bekliyor, bu sekilde di goriiniiglerine dzen
gosteriyorlar.

Aralik 2015 yilinda ingiltere'de yapilan Mintel
Olgun Giizellik aragtirma raporuna gore 65 yas
ve iistii kadinlarin iigte ikisi kendi yaslarina uy-
qun giizellik iiriinleri seciyor, bu da demek olu-
yor ki burada anahtar; onlarin zevkine, genel
diizenlerine, istedikleri paketlemeye, renk to-
nuna ve iriin tipine gore driin tasarlamak ve
iiretmek oluyor.

Bugiiniin olgun kesimini cezbetmek igin yas-
lanma Kkargiti riinler yapmak yetmiyor.
ingiltere'de yasayan ve 65 yasinin iistiinde olan
kadinlar, geng bir goriiniim elde etmek icin cilt
bakimi iriinleri kullanmanin ve tedavinin gok
onemli oldugunu diisiiniiyor. Bu da onlarin go-
ziinde sadece cilt bakiminin degil, baska yol-
lanin da dnemli oldugunu gdsteriyor. Kadinlarin
kendi yaslar hakkinda daha iyi hissetmelerini
saglayan riinlerin de dnemli oldugu bu saha-
da, renkli kozmetik driinlerinin biiyik bir rolii
bulunuyor.

Mintel'in yine ingiltere'de Temmuz 2015'te yap-
tigi ve renkli kozmetik riinleriyle ilgili arag-
tirmaya gore ise, olgun yastaki kadinlar mak-
yaj iiriinlerini oldukga sik kullaniyor. 55 yaginin
iistiinde olan bes kadindan dordii makyaj iiriin-
leri kullanicisi oldugunu sdyliiyor, ama buna
ragmen olgun kadinlar icin iretilen giizel-
lik driinleri geng kesim icin piyasaya siiriilen
iiriinlerden cok daha az. ingiltere'de 65 yasin
iistiinde olan kesimden yalnizca on kadindan
iicii bir ya da dort cesit makyaj iriinii kullani-
yor. Kozmetik sektoriiniin vazgegilmezleri ara-
sinda olan ruju %B87'lik bir kesim, maskara-
yi ise %83'lik bir kesim kullanyor. Kozmetik
markalarinin bu durumda yas olarak biiyiik ke-
sim igin daha fazla secenek tasarlamasi, daha
kisa bir giizellik rutinine adapte olabilecek ve
islevselligiyle one cikan iriinler iiretmesi ge-
rekiyor.

Mintel GNPD veri tabanina gdre, yalnizca birkag

maskara cesidi orta yasli kadinlara hitap edi-
yor. Bu durum da markalarin bu kesime gére
iriinler gikarmasi icin yeni firsatlar doguru-
yor. Makyaj markalarinin kadinlarin ihtiyaclari-
ni kargilayabilecek driinler tasarlamalar gere-
kiyor, ornek verecek olursak, Mintel'e gdre, 55
yagin iistiindeki kadinlar yiiz icin olan iriinler-
de daha cok ciltlerini nemlendirmeye, giinesten
korumaya ve yaglanma karsiti iiriinler kullan-
maya dnem veriyorlar.

6oz makyajina odaklandigimizda ise, 65 yasin
tistiindeki kadinlarin renk secimleri diger yas
kesimlerinden farkli oluyor. Gri/giimiis, acik
mavi ve yesil bu kesimin en cok tercih ettigi
renkler arasinda yer aliyor.

Sonug olarak, markalarin bu yas grubunu hedef
almasi igin, driinlerinin tantimlarini daha farkli
bir sekilde yapmalari, yaslanmaya karsi miis-
terilerinin ne diisiindiigiinii ve ona olan yakla-
simlarini iyice anlamalan gerekiyor.”
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WHEN TEMPERATURES SOAR, YOUR HAIR AND SKIN NEED EXTRA CARE.
WE'VE GATHERED THE TOP TRICKS UNDER THE SUN TO HELP YOU LOOK
HOT AND KEEP YOUR COOL THIS SEASON.

words betill aydogmus
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REJUVENATE WITH SEA SALT

Research done in the last years made it clear that

sea salt has great effect on skin care and beauty. This
'tiny dancer' activates the metabolism, speeds up the
circulation in the veins and strengthens immune
and nervous system. These are not the only skills of
sea salt, this natural ingredient also works as an an-
ti-aging miracle. Crystal sea salt has 90-95% sodi-
um chloride and 80 different minerals. The sea’s
healing effects are the reason why many people
want to spend the summer by the sea. Salty sea wa-
ter is like the health valve of the body. Most people
dream of spending the summer by the beach, unfor-
tunately without succeeding, or short term vaca-
tions don't provide the benefits of the sea. We have
a solution; you can create the same effect on your
body by using sea salt at home. Adding sea salt to
your bath water gives the skin back its flexibility, the
skin becomes more elastic and the cellulite slowly
disappears. Sea salt is also very effective on acne
treatments because of its antiseptic effects: It cleans
and dries the skin. In summary it is like an elixir
solving every problem. Sea salt is highly recom-
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mended for hair care as well: Rubbing your damp
hair roots with this salt helps getting rid of dead
skin cells. Add olive oil or Indian oil to one table-
spoon of sea salt and rub this mixture in. Wrap your
hair in a towel and wait for 20 minutes. If you do
this once or twice a week, you will have stronger,
softer and more flexible hair. To fight cellulite, you
will need a sponge or massage brush to use with the
sea salt. Put the salt in a bowl, dip wet brush and
brush away the areas with cellulite. You can do the
same things with a bath sponge, soon enough the
appearance of cellulite will decrease.

MOISTURIZE YOUR SKIN

One of the biggest reasons that cause the basis of
many skin problems is the lack of moisture. Losing
moisture skin gets dry, gets damaged more easily by
environmental factors and as a disappointing result,
wrinkles quicker. In summer, environmental effects
and the sun makes our skin a target for damage,
therefore it is important to moisturize our skin as
much as we can. The change of temperature and
moisture causes our skin to dry and increases its

need for moisture. The moisture barrier, which is
the skin’s protective shield, protects it against free
radicals. In summer, the skin cracks, gets strained
and peels off because of the lack of moisture. In
order to keep your skin moisturized, tight and
smooth, you need to moisturize it with oil based
products or extra creamy, special moisturizers
when you get off the shower or of the sea.

PREPARE YOUR SKIN FOR A TAN

One of the most important beauty routines you
need to do before the sun shows its face, and during
the summer, is peeling. This procedure which pre-
pares the skin for the sun also contributes to the
lifespan of your tan. Besides its rejuvenating effects,
the proper peeling gets rid of dry skin and creates a
smooth base before tanning. Epidermis, the higher
layer, regenerates itself periodically. You can think of
this regeneration as a refreshment process. This
marks the beginning of natural healing by getting
rid of the dead skin cells. Sometimes, you will see
the same effect by over tanning; dead skin on your

hands, shoulders and face will peel off. Peeling is
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DENIiZ TUZU ILE YENILENIN

Son yillarda yapilan arastimalar sonucunda deniz tuzu-
nun giizellige ve genclige olan etkisi netlesti. Bu muci-
ze tuz, metabolizmayr aktive ederek, damarlarda dolag-
mi hiziandinyor, baigiklk ve sinir sistemini giiclendiriyor.
Tabii ki, deniz tuzu bu yiletirici ozellikleriyle sinirl degil
Genclik ve guizelligi korumaya da yardimer oluyor budogal
madde. Kristal deniz tuzunda sodyum Klorir ytzde 90-95
civarinda ve buna ek olarak yaklagik 80 farkli mineral ba-
rindirtyor. Yazin herkesin denize kogmas denizin iyilegtiri-

ci ozelligiyle de balantil. Tuzlu deniz suyu bedenin adeta
salik sibobudur. Yaz boyunca gogu insan sahilde olmay!
hayal etse bazen basaramiyor ya da kisa siiren tatillerle
denizden istenilen fayday! elde edemiyor. Ama kend evi-
nizde deniz tuzu kullanarak bedeninize buiyiligi yapabilir-
siniz. Suya deniz tuzu ilave ederek banyo yapmak cildin
esnekligini geri kazandinyor. Cilt daha elastik hale geliyor
ve selilitlerin garindmiini azaltiyor. Akne bakiminda da
deniz tuzu kullanmak ok faydali clinkii antiseptik 6zel-
liklere sahip: Cildi temizliyor ve kurutuyor. Ozetle her so-

runa kars! etkili bir iksir gorevi gortiyor! Deniz tuzu saclar
icin de siddetle tavsiye ediliyor. Islattiiniz sag koklerini
bu tuzla ovmak olii deri hiicrelerinin yok olmasini sagliyor.
CILDINiZ NEME DOYSUN

Uzellikle havalar 1sinmaya basladiginda sikga karsilag-
lan nemsizlik, cilt sorunlarinin temelinde yatan en biiyik
sebeplerden biri. Nemini kaybeden cilt kuruyor, evresel
etkilerden daha cabuk zarar goriiyor ve daha cabuk ki-
nisiyor. Yaz daneminde giines ve dis faktorlerin etkisiyle
yipranmis cildin taze ve genc kalmast igin nem ihtiyaci-

ni karsilamamiz onemli. Isi ve nem degisiklii cildimizin
kurumasina ve nem ihtiyacinin artmasina neden oluyor.
Cildin kalkant olan nem bariyeri ise onu dis etkenlere
karsi koruyor. Yazin nem yani asin su kaybr nedeniyle
deri catlyor, gerginlesiyor ve pul pul soyuluyor. Cildinizin
nemli, gergin ve puiriizstiz kalmas! icin her dustan ya da
denizden ¢iktiktan sonra yag bazli ya da krem yapida-
ki nemlendirici ozellikteki Uriinler ile nemlendimelisi-
niz. Isterseniz doal yontemlerle de bunemlendirici ba-
kimi salayabilirsiniz.



getting rid off dead cells with outside factors with-
out waiting the dead skin to rid off waiting during
its own period. This will make your skin look new
and fresh. You can create your own peeling masks
at home: Take five to six middle size strawberries,
remove its stems, wash them well and add them to
a bowl with two tablespoons of fat free yogurt.
Mash with the help of a fork and mix well. Apply
this mixture to your neck and face, make sure you
stay away from the eye area as strawberries contain
acid. Let it sit for 20-25 minutes and rinse off with
warm water. You will see its effects in a month if

you apply it once or twice a week.

ENJOY THE SUN

The sun that we miss during the winter takes its
place back in the spotlight during the summer,
causing many people to wonder about the benefits
and damages of the sun. The ultraviolet (UV) rays
coming from the sun causes early aging, wrinkles,
sun allergy and even skin cancer in the long term.
But sunrays also have many benefits like activat-
ing the metabolism, triggering circulation, in-
creasing the oxygen in our blood levels. D vitamin
synthesis which provides calcium absorption
strengthening the bones is also provided by sun-
rays. D vitamin also triggers serotonin, the happi-
ness hormone of the body. All these reasons mean
that we do not need to run away from the sun, but

U

find the best way to protect ourselves from it. You
must apply the most suitable protective sun cream
for your skin type and color before going out into
the sun. You also need to reapply in between
swimming and drying off. Make sure you read the
prospectus when choosing your suncare product.
Last year, FDA set new standards, creating a new
point of view about SPF. The United States has 17
approved ingredients in its sunscreens, meanwhile
28 in Europe and 40 ingredients in Japan are al-
lowed to be used. Two different kinds of sun rays
cause UVA skin cancer and early aging, while
UVB causes skin burns. SPF only protects against
UVB protection, the higher SPF level, the longer
you can protect your skin from UVB without get-
ting a burn. However UVA rays affect the skin’s
deeper level, causes the skin to age early and the
formation of skin cancer. The “B” in UVB can be
thought of as burning, and “A” in UVA as aging.
Chemical sunscreens contain synthetic ingredi-
ents which absorb these rays before they touch the
skin. These products contain ingredients like Par-
sol, PABA and Mexoryl XL and protect both
agains UVA and UVB. Chemical sunscreens need
to be replaced frequently since they can lose their
protective effects quickly.

AFTER - SUN CARE
Skin exposed to sun needs water and moisture;

<>

therefore you need to moisturize your skin after
spending the whole day at the beach applying
sunscreen. You re-applied your creams and lo-
tions every time you came out of the sea or every
two hours, you kept your large straw hat on to
protect your face from the damaging sun rays and
you stayed under the umbrella. All good until
here! However, you have to be as cautious mois-
turizing your body and skin after a day in the sun.
The after sun cream is as important as the sun-
screen. The sun exposed skin needs to regenerate
itself. Key words are protecting the water reserve
and extra moisture. Aloe vera plant is seen in
most of the aftersun creams. Aloe vera has a re-
laxing and cooling effect, moisturizing the tanned
skin by soothing it. Known as the fastest regener-
ative plant for the skin, aloe vera has more than
120 micronutrients creating a synergic composi-
tion. Provitamin B5 is another ingredient that is
quickly absorbed by the skin; it increases skin’s
moisture levels and adds a silky softness. E Vita-
min protects the skin against premature aging.
We like to keep our tan for as long as possible, for
this you can choose products that provide long
term bronzing. Some after sun products prevent
aging but regenerating the skin and prepares it
for the next sunny day. So, when you go out, to
have a fun day at the beach, remember to protect
and moisturize your skin.?

CILDINizi BRONZLUGA HAZIRLAYIN

Glnes yuizini gostermeye baslamadan dnce ve

yaz boyunca yapmaniz gereken en dnemli guzellik
rittellerinden biri de peeling. Cildi ginese hazirlayan
buislem, bronz tenin kaliciligina da katkida bulunuyor.
Canlandirma etkisinin yaninda ol deriyi de atarak
bronzluk dneesi purtizstiz bir zemin hazirlyor. Cildimizin
en (st katmaninda bulunan epidermis belirli araliklarla
yenileniyor. Epidermisin bu yenilenmesini cildin komple
yenilenip canlanmasi gibi diistinebilirsiniz. Bu stire

zarfinda ol hiicrelerin ciltten atlmas dogal iyilesme
stirecinin baslangicidir. Bazen asin giineslenme gibi
etkiler sonucunda el, omuzlar ve ytizde 6lii derilerin
atimasina sahit olursunuz. Peeling islemi, old derileri
cildin kendi periyodunda atmasini beklemeden, disaridan
etkilerle 6l hiicreleri sokiip alma islemidir. Bu sayede
cilt yenilenmis ve canlanmig gorindr.

GUNESTEN KEYIF ALIN

Kis boyunca 6zlenen ve yollan gozlenen giines, yazla bir-
likte yeniden giindemdeki yerini aliyor. Ginki pek ok in-

san aklinda, ginesin hem faydasi hem de zararina dair
soru isaretleri tagiyor. Giinesten yayllan ultraviyole (UV)
isinlari; erken yaslanma, kingik, giines alerjisi ve hat-
ta uzun vadede cilt kanseri gibi tehlikeli hasarlara neden
olabiliyor. Bununla birlikte giines 1sidinin; metabolizmayi
aktive etmesi, dolasim tetiklemesi, kandaki oksijeni ar-
tirmas! gibi azmsanmayacak faydalan da bulunuyor. Ke-
mikleri guclendiren kalsiyumun emilimini saglayan D vi-
tamini sentezini, yine guines 1sig diizenliyor. D vitamini
ise viicudun, mutluluk hormaonu olarak bilinen seratoni-

ni salglamasini tetikliyor. Bu yiizden giinesten tamamen
kacmak yerine, en iyi sekilde korunmanin pesine diis-
mek gerekiyor. Gunese gkmadan cnce, mutlaka cilt tipi
ve rengine uygun faktorde giines kremi uygulanmal, gin
icerisinde diizenli olarak tekrarlamalisiniz.

GUNES SONRASI BAKIM

Giines sonrast kremlerin cogunun igeriginde aloe vera
bitkisine rastlyoruz. Rahatlatic ve serinletici azelligi ile
bilinen aloe vera, yanmis cildin yatismasini saglayarak
nemlendiriyor”

jirkaecj / iStock Turkey
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CALL IT THE SUMMERTIME EFFECT; AS THE
TEMPERATURE RISES, HEAVY MOISTURIZERS ARE
SWAPPED FOR SERUMS, BLOW-DRYERS ARE STOWED
AWAY, AND A DAB OF CREAM BLUSH TAKES THE
PLACE OF AN OVERCOMPLICATED MAKEUP BAG. BUT
WHAT ABOUT THE PERFECT FRAGRANCE TO PAIR
WITH YOUR CRISP, WHITE SHIRT?

of

an original idea by CO
photographer mustafa nurdogdu
styling basak ulubilgen
photography assistant orkun eray

Left: Ixora EDP Strawberry/Espas Kozmetik
Right: Ixora EDP Coconut/Espas Kozmetik




There are certain fragrance notes that are best left to the colder
seasons. In the heat of summer, fresh and natural ingredients are
the most welcome.

Body Mist Men/Pereja Cosmetics
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To help make your fragrance last longer, you can also
try layering products such as soap and body lotion.



HOT TIP;

You should prefer refreshing notes; citrus, exotic flowers,
island fruits, green tea and lavender better be on your
shelves.

de Cologne Lem ereja QosSmetics

r, Mandarin, Ros@fPercja Cosmetics
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SALIH CITA
TECHNOLOGY MEETS TRADITION

SORA GROUP COMPANIES RANK AMONG THE TOP FIVE FIRMS IN MACHINE TECHNOLOGY
AROUND THE WORLD. THEIR COSMETICS LINE HAS OTHER STRONG SUITS; TAKING PLACE IN
DIFFERENT GENERATIONS’ LIVES AND FOLLOWING WORLD TRENDS VERY CLOSELY, SALIH
CITA TELLS US ABOUT THIS PRESTIGIOUS BRAND.

questions seda gliler photography gokhan polat
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BEBAK GUNESTEN KORUYUCU
BAKIM KREMI

COCOA

What is the most exciting project you
are working on right now?

Our strong R&D infrastructure and techno-
logical power makes us a firm that gained many
new products to the Turkish market. We're cur-
rently working on the Bag-On Valf technology,
which has been gaining popularity around the
world. Bang-On Valf technology is a packaging
technology that started with shaving gels and
moved on to other products. We are working
with this technology to offer our customers sun
care, hair care and many more cosmetic prod-
ucts with an innovative and functional packag-

ing.

Sora Makine within the Sora Group has
patents on cosmetic filling, packaging
technologies and creates innovative
projects with TUBITAK. Could we talk
about that?

We can only talk about four firms in the world
that produce technology in the Aerosol sector.

-
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Our machine firm is within the top five firms
in the world with the technology it produces,
and the first in our country. This of course makes
us really proud. On the other hand, TUBITAK
and like-minded government institutions con-
tinue to support the technologies we produce.
Our Cosmetics R&D works on new products
and concepts while our Machine R&D put their
heart out to beat the top four companies around
the world. The work we did in the last year ena-
bles us to produce better quality products than
our rivals and develop practical ways that don't
require service assistance. Our next goal is to
make sure Sora Makine’s name is heard around
the world and create value for our country.

You also produce Bebak products, which
have been considered beauty secrets for
generations in Turkey. What kind of dif-
ferences do you notice when you com-
pare the past, the present and the future?
Just like in any sector, dynamism continues in

C TEKNOLOJi GELENEKLE BULUSUYOR

"'BEAUTY EXPERT,

BAKIM SUTU

SUN CREAM

the cosmetics sector, consumer expectations
increase and quality becomes the keyword.
This of course creates the increase in variety
of products. The only way we can be successful
is to produce products that have high perfor-
mance, even higher than the customer’s ex-
pectations. Cosmetics product use has taken
the fast-food model, therefore if you cannot
answer the expectations, you cannot become
better than your competitor. Consumers want
to try and use every product they see online,
and expect each new product to be better than
the last. That’s why, you have to do much more
than what you need to.

What is your favorite Bebak product?

Of course, Bitter Almond Milk and Cream
that has been highly popular for more than
a century, is one we cannot do without but
the brand has new and innovative products as
well. Leg Foundation and Double Phase Eye
and Lip Makeup Remover are products that

€I Su siralar iizerinde calistijiniz en heyecan
verici proje nedir?

Giclii Ar-Ge alt yapimiz ve teknolojik guicimdizle Tiirkiyede
bircok yeni Uriinti sektore kazandimis bir fimayiz. Su
siralar kiiresel dinyada yayginlasmaya baslayan Bag-On
Valf teknolojisi tizerinde caligiyoruz. Bag-On valf teknolojisi
oncelikle tirag jelleriyle baslayan, daha sonraki stireclerde
farkl triinleri de kapsayan bir ambalaj teknolojisi.

Sora Grup biinyesindeki Sora Makine, kozmetik
dolum, ambalaj ve paketleme teknolojileri
konusunda patent sahibi ve TUBITAK'la bu

alanda inovatif projeler geligtiriyor. Bu alanda
ne gibi calismalar yiiriitilyorsunuz?

Bugin tim dinyada Aerosol sektoriinde teknoloji Ureten
dort firmadan soz edebiliiz. Makine firmamiz drettigi
teknolojiyle diinyada ilk bes firma arasinda, tlkemizde
ise ilk sirada yer aliyor. Bu durum, elbette ki bizlere
mithis gurur veriyor. Dier taraftan TUBITAK ve benzeri
devlet kuruluslan tiim bu- gelistirdigimiz teknolojilerde
bize destek vermekten kacinmiyor. Kozmetik Ar-
Ge'miz araliksiz yeni- Griinler, yeni konseptler (izerinde
calisrken Makine Ar-Ge'miz de dinyadaki ilk dort

firmanin ontine gecebilmek icin canla basla caligiyor. performansa sahip, tiketici beklentilerinin de  Gizerinde

Tiirkiye'de jenerasyonlar boyu bir giizellik
sim olarak kabul edilen Bebak iiriinleri de
biinyenizde bulunuyor. Gecmis, bugiin ve
gelecege ait giizellik anlayiglarinda nasil bir
fark goriiyorsunuz?

Tim sektorlerde oldugu gibi kozmetik sektdrinde de
dinamizm devam ediyor, tiketici beklentileri ginden
gine artiyor ve kalite on plana lkiyor. Buna paralel
olarak Grin gesitliigi hizla artiyor. Bu asamadan sonra
basarii olabilmenizin tek ve yegane yolu kaliteli, yiksek

{rtinler Uretebilmek. Fast-Food modeli haline gelen
kozmetik driin kullaniminda  bu  beklentilere  cevap
veremezseniz  rakiplerinizin - Gniine  gegemezsiniz.
Bebak’ta sizin favori iiriiniiniiz nedir?

Elbette ki bir asirdan fazla bir stredir tiketici tarafindan
begeniyle kullanlan Aci Badem Siitt ve Kremi
vazgecilmezimiz. Ancak markanin iddiali ve yenilikci
{irtinleri de var. Bacak Fondoteni ve Cift Fazli Goz ve Dudak
Makyaj Temizleyici, Bebak'in gelenek ve teknoloji arasinda
kurdugu bir koprii niteliginde.



"JUST LIKE IN ANY

bridge the gap between tradition and technol-
ogy.

From afar the cosmetics sector looks
like a colorful and light world, howev-
er the finance and marketing side of
the business is quite complicated. As a
businessman, what is your view about
the sector?

The financial system is changing around the
world, and new models that will strengthen
the financial process are being invented. Years
ago there was a system based on trust; we
made sales with open accounts, credits and
payments extended to long periods of time.
Now we do 90% upfront and 10% secured de-
posit. The crisis and devaluations around the
world make many markets risky. Profits are
decreasing, so the new system aims for guar-
anteed sales with minimum risks by creating
a strong chain from the raw material supplier
to the producer, from the producer to the dis-
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tributor, from the distributor to wholesaler
and then to the consumer. Those who can
keep up with this financial system will survive,
those who can’t, will disappear.

How do you interpret Turkey's place in
world cosmetics?

The new generation is more equipped and has
a visionary point of view, therefore the cus-
tomary styles and points of view are chang-
ing. Companies now realize that they also
need marketing departments on top of their
sales department and are trying to build their
marketing teams. Many factors like easy com-
munication, foreign fair participations, the
increase of business or technical visits are
important but the most important thing is
this: The amount of workforce and labor put
in this sector all these years have increased
our country’s accumulation of experience and
strengthened our infrastructure. We now need
to keep up with the new trends in the world,

<>
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which means changes in the advertising and
marketing processes. This opens up the way of
our country to become a world brand. There
are brands, which introduce great products to
the world market with ‘Made in Turkey’ on
their packaging, as well as those who are not
so successful because of lack of care or atten-
tion. Sora and Bebak brands are our sources of
pride in our country’s export sector, we believe
that we raise the bar everyday.

In which cosmetics fields is Turkey es-
pecially powerful and competitive at?
We have a very strong infrastructure com-
pared to many regions and countries around
the world. Our production and marketing
processes are being supported by the govern-
ment which of course contributes greatly to
our development. We have a strong presence
in the global cosmetics sector, however I think
we are most powerful in Aerosol and colored
cosmetic fields.

Sora Group has won many awards.
Which one means the most to you?

Of course the awards we won in export rank-
ings. These awards show us the huge amount of
Turkish products we sold overseas and the con-
tribution we made to our country. I can’t think
of anything that is more valuable than that.

What is your daily routine like? How
many hours of the day do you spend in
the office?

Our daily work hours are between 08.30am and
18.00pm. Since our system works well, eight
hour work time is sufficient for us. We finish
our work in an organized and stress-free envi-
ronment, and make time to rest and spend with
our families. This allows us to start the next day
energized and highly motivated.

Do you use products from your own
brand for your personal care routine?
Yes, we use most of them. We feel like we have

to try new products more often because we
want to make sure of their quality and effective-
ness before introducing them to our consumers.

We imagine that you travel a lot for
business, what was your most pleasant
trip recently?

Many of our staff members, be it for R&D or
business matters, travel overseas. We also travel
a lot for Sora Kozmetik, Sora Makine or Bebak
products doing customer visits, going to con-
ventions, seminars, fairs and market research.
The most pleasant trip was to the African con-
tinent.

What is the most important thing
about cosmetic products for children?
What kind of design process do you go
through?

We put a lot of time and effort into our cosmet-
ics for children. As you know, there are many
children cosmetic products in the market today

-
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but when you look closely at their formulation
from a quality perspective, many of them don't
meet the required standards at all. Our belief is
this: We don’t put a product out to the market
unless we believe that it is something we our-
selves would use or trust. Without getting too
technical I can summarize it by saying that you
have to be very careful throughout all the pro-
cesses from production to quality control and
packaging to get the best result.

Sora Group has been in the sector since
1981. What are your goals for the next
five years?

As a producer that continues its work with
the capital stock of our country and sector, we
want to be part of many more effective markets
around the world. Our goals include increas-
ing our activities in the countries we take place,
bring more awareness to our quality and brand,
to reach more consumers everyday and contrib-
ute to our country’s cosmetic export numbers.’

Kozmetik, uzaktan bakildiginda renkli ve
hafif bir diinya gibi griinse de igin finans ve
pazarlama kismi oldukca cetrefilli. Siz bir is
adami olarak sektére nasil bakiyorsunuz?

Finans sistemi tiim diinyada degjsiyor ve her gecen gin
finansal stireci giiclendirecek modeller ortaya clkiyor.
Uzun yillar once biitiin pazarlara agk hesap, kredi ve uzun
doneme yayllan cdemeler le satis yapilirdi, giivene dayal
bir sistem vardi. Ama artk satiglarmizin % 90'mi nakit
ve %10nu teminath satislar olarak yapiyoruz. Dinyadaki
krizler ve devaliasyonlar bircok pazari riskli hale getirdi.
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Yeni diizende suyun kaynagindan atldigi noktaya kadar
tiim agamalarda azalan karlar kargisinda minimum riskle
garantili satislar hedefleniyor. Ham madde tedarikcisinden
{reticiye, Ureticiden distribiitre, distribiitorden toptanciya,
toptancidan tiketiciye kadar saglam bir finans zinciri
kuruluyor. Artik yeni dinyanin getirdigi bu finans sistemine
ayak uydurabilirsek var olacagiz, ayak uyduramayanlar ise
kaybolacaklar

Peki Tiirkiye'nin diinya kozmetigindeki yerini
nasil degerlendiriyorsunuz?

Kozmetik  sektorinde  Turkiyedeki  alisilagelmis

tarzlar ve bakis agilar degjisior. Yeni jenerasyon daha
donaniml, vizyoner bakis agisina  sahip. Firmalar
satis  departmanlarinin - yanisia artk  pazarlama
departmanlarinin da gerekliligini anladilar ve kadrolar
olusturma cabasi icindeler. Yeni jenerasyonla birlikte
dinyadaki trendlerin takibine hizla ayak uydurulmasi
gerekiyor Reklam, tanitim ve tim pazarlamastirecleridebu
baglamda degisiyor. Tuketici memnuniyeti on plana aliniyor.
Ulkemizin kozmetikte dzellikle giicli ve
rekabetgi oldugju alanlar hangileri?

Diinya genelinde bircok bolge ve tlkeye gore gelismis

bir altyapiya sahip oldugumuzu rahatlikla soyleyebilirim.
Gegmisten farkli olarak gerek Gretim gerekse pazarlama
stireclerimiz devlet tarafindan destekleniyor ve bu durum
gelisim stirecimize dnemli katklar sagliyor. Ulkemiz diinya
genelinde kozmetik endistrisi konusunda cnemli- bir
yere sahip, ancak Aerosol ve renkli kozmetik alanlarinda
ozellikle giicli oldugumuzu dustindyorum.

Sora Grup, bugiine kadar bircok ddil de
kazanmis. Sizin icin bu ddiillerin iginde hangisi
dzellikle deger tagiyor?

Tabii ki ihracat siralamalarinda aldigimiz ddller. Bu

odiillerle yl sonunda ne kadar gok Turk drtinding yurt
diginda sattigimizi ve Glkemize ne kadar biiytk bir katki
sagladigimizi gortiyoruz. Bundan daha degerli ne olabilir..
is dolayisiyla siklikla seyahat ettiinizi tahmin
ediyoruz. Son dénemde yaptifimz en keyifli
seyahat hangisiydi?

Gerek Ar-Ge gerek ticari konular sebebiyle birgok
calisanimiz yurt dist seyahatlere gikiyor. Bizler de ekibimiz
gibi sik sik seyahat ediyoruz. Bu seyahatler Sora Kozmetik,
Sora Makine veya Bebak Urtinleri icin miisteri ziyaretleri,
kongreler, seminerler, fuar gezileri veya pazar arastimasi

gibi konu basliklarina sahip. En keyifli rotamizi sorarsaniz
Afrika Kitast diyebilirim.

Sizin kigisel bakim rutininizde markalarimz
arasindan kullandiginiz iiriinler var mi?

Hemen hemen hepsini kullaniyoruz Ozellikle piyasaya yeni
cikan Grinlerimizi daha yogun kullanma zorunlulugunu
hissediyoruz. Tuketicimizle bu Uriinleri bulusturmadan
once kalitelerinden, etkilerinden emin olmak istiyoruz.
Cocuklara ydnelik kozmetik malzemelerinde
dikkat edilmesi gereken en gnemli konu nedir?
Cocuk trtnleri kozmetik triin gruplan arasinda en yogun

emek ve zaman harcadigimiz driinler. Bildiginiz gibi bugtin
sektorde binlerce gocuk driintinden bahsedebiliriz, ancak
nitelik olarak incelendiginde birgogunun gerekli standartlari
karglamadigini gorebilmek miimkin. Biz anlayis olarak
kendimizin kullanmayacagi ya da giivenmeyecegi hichir
Urlni pazara sunmayiz. Girdisinden Uretimine, kalite
kontrolinden ambalajina kadar tim strecleri zenle ve
dikkatle uygulamak gerekir.

Su an diinyada cilt bakimi mi, makyaj mi, sag
bakimi mi dnde gidiyor?

Geng kalmak, genc ve giizel goriinmek insanligin var

olusundan gindimize kadar taginmig bir arzu.
Kadinlar, guzellikte highir alanda geride kalmak
istemiyor.

Sora Grup, 1981'den beri bu sektdrde hizmet
veriyor. niimiizdeki bes sene icin kendinize
koydugunuz hedefler nedir?

Daha fazla pazarda yer alabilmek, bulundugumuz
{ilkelerdeki aktivitelerimizi daha yilksek seviyelere
cikarmak, kalite ve marka bilinirliligimizi st diizeylere
tagiyarak daha fazla tiiketiciye ulasmak ve tlkemiz
kozmetik ihracatina 6nemli katkilar saglamak.™
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WE DON'T JUST EAT OLIVES; THEY LEND THEIR IMITATE THE SUMMER SKY ON YOUR EYES AND IN

POWERS (OR COLORS) TO OUR SKINCARE.

/

dalan
d'Olive
/

Olive O
LIQUID SOAP

r .l
'FOCUS

SOME MAY FORGET TO USE TONIC IN THEIR BEAUTY ROUTINE,

BUT THEY ARE ACTUALLY ESSENTIAL TO SKINCARE.
IF YOU CAN'T GO TO A TROPICAL ISLAND, THEN BRING THE

TROPICS TO YOUR HOME WITH THESE BEAUTY PRODUCTS.

1 Fonex Fruity Hand & Body Butter/Foneks Kozmetik
2 Freshmaker Wet Towel/Fulya Kozmetik
3 Daphne Cherry Blossom and Peach Body Mist/Pereja Cosmetics

4 |xora Argan Cream/Espas Kozmetik

5 Ixora Green Tea Eau de Cologne/Espas Kozmetik
sha Ultimate Rosewater/Giirkan Giilyag:

Rose Water/Kurtsan Ilaglar:
Rose Purifying Tonic/Erkul Kozmetik
o0-Day Refreshing Tonic/Deren Kimya

SSSSS
5SS
S

YOUR BATHROOM WITH BLUE PRODUCTS.

1 Dalan d'Olive Olive Oil Liquid Soap/Dalan Kimya

2 Pastel Waterproof Volume Mascara Color/Pinkar Kimya

3 imaj Pure Glamour Shampoo/Ukip Kosmetik

4 Prize Cosmetics Olive Line Shampoo 2 in 1/Pereja Cosmetics

SURIE & L St
1 Golden Rose Wet & Dry E})es ado\
2 Sandy Body Mist Lavender/Pereja Cosmetics s o
3 Fonex Body Senses Waterfall Shower Gel/roneh® 0:
4 Pereja After Sun Milk/Pereja Cosmetics




r .l
'FOCUS

DON'T FORGET TO PROTECT YOUR SKIN ’ \ ' ARGAN OIL HAS BEEN HELPING OUR HAIR LOOK GREAT SINCE THE
FROM THE HOT AND HEAVY SUNLIGHT! ' : J OLDEN DAYS, AND IT LOOKS LIKE IT'S NOT GOING ANYWHERE YET.

1 Fonex Hair Elixir with Argan T 5

2 Passionate Argan Tree Oil Hair Serum/Ukip K

3 Prize Cosmetics Argania Body Care Shower el,
4 Bebak Hair Cond Argan Qil a

2 imaj Taste of Life with Cocoa Butter Extract Shower Gel/
3 Sunshower Sun Care Collection SPF 8/Pereja Cosmetics

4 Dalan Cocoa Butter Cream Soap/Dalan Kimya

5 Bebak Sun Care Milk with Cocoa/Bebak Kozmetik

IN THE SUMMER, YOUR HAIR AND BODY LOSE WATER, TOO. S el COCOADOESN T JUST AFFFAR IN OUR CHOCOLATE;
DON'T FORGET TO CONDITION AND MOISTURIZE. VL U ' :

1 Bio Balance Argan Oil Cracked ‘a
2 |va Natura Conditioner/Laber Ki}nya

F 50 Sun Essentia
3 Pereja Suntan Oil with Carrot SPF
4 Otaci Sun Cream with Carrot and

an

ogne/Eis- s K




GENTLEMEN, IF YOU'RE LOOKING TO FRESHEN UP YOUR
MAINTENANCE, THEN TAKE A LOOK AT THESE PRODUCTS BELOW.

1 imaj Espejo After Shave Cologne/Ukip Kozmetik

2 Fonex Youth Cologne Blue/Foncks Kozmetik

3 Gummy Styling Wax Hard Finish/Foneks Koxmetik
4 Banat Special Shaving Brush/Banat Firca ve Plastik
5 Dr. Ea Foot Odor Preventing Serum/TIM Kozmetik

STYLING
Wax
HARD FINISH
EXTRA STARK
Genglik
Kolonyasi

> 4 > 4 > <

KIDS DEFINITELY NEED MORE PROTECTION DURING THE SUMMER, ||——
AS THEIR SKIN IS MORE SENSITIVE TO THE SUN.

N~
S
—_ll

S

\\\\\\\\\\\w
S~
N O

1 Ilva Natura Nappy Cream/Laber Kimya

2 Bebak Baby Sun Spray 50+ Very High/Bebak Kozmetik

3 imaj Baby Head & Body Shampoo/Ukip Kozmetik

4 Bio Balance Sun Care Protection Milk 50+/A4/paya Dermaceuticals

——

i ULYA

K*® O° Z* M¢*E‘*T¢ i K

=
> = Freshmaker
:

10k Cream

Islak Mendil imalat ve Pazarlama Ltd. Sti.

Kirag istiklal Mah. Kiiglik Ayazma Cad. No:17

Esenyurt / ISTANBUL / TURKIYE

Tel :+90 212 689 28 28 (pbx) Fax :+90 212 689 82 28
fulya@fulyakozmetik.com.tr www.fulyakozmetik.com.tr



WITH GLOWING SKIN, BRIGHT LIPS, AND KALEIDOSCOPIC
EYES, THE MODERN MERMAID IS REDEFINED. THIS SUMMER,
DON'T LEAVE YOUR BLUE CREAM SHADOW BY THE POOL,
TAKE IT WITH YOU EVERYWHERE.

production an original idea by CO
photographer mustafa nurdogdu
photography assistant orkun eray
styling aysecan ipek
makeup fezi altun
hair talat kivrak
styling assistant basak ulubilgen
models nastya & michelle/option management
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Go under the sea with soft waves and iridescent green.

48



Overdose on blue and let your eyes speak for themselves

50
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The Cleopatra look always works. Even in blue.
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Golden Rose WOW! Nail Colour No 41/Erkul Koxmetik, Lady's Secret Body
Splash Shimmer/Sora Cosmetics, Dalan Garden of Dreams Care Soap/Dalan

Kimya, Prize Cosmetics Argania Body Care Shower Gel with Argan Extract/
Pereja Cosmetics, Pina Olive Oil Soap/Madam Gida
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HOLD FIX
%0000

EXTRA
STRONG

PROFESSIONAL
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EXTREME
SPARKLE
Eyelinel

Iva Natura Black Face Mask/Laber Kimya, Passionate Wax Professional Hard/Ukip
Kozmetik, Fonex Hair Spray Hold Fix Extra Strong/Foneks Kozmetik, |xora Liquid Soap/
Espas Kozmetik, Golden Rose Extreme Sparkle Eyeliner No 102/Erkul Kozmetik



"WINDOWSHOPPING

Fonex Argan Therapy Ultimate Care Shampoo with Keratin Coloured & Highlighted
Hair/Foneks Kozmetik, Fonex Argan Therapy Ultimate Care Shampoo with Keratin Dry
& Damaged Hair/Foneks Kozmetik, Fonex Fruity Hand & Body Butter/Foneks Kozmetik,
lva Natura Moisturizing Body Lotion/Laber Kimya, Colleen Make Up Terracotta T2/
Komet Koxmetik, Golden Rose Sheer Shine Stylo Lipstick SPF 25, No 31, No 29/Erkul
Kozmetik, Banat Hair Brush Romance 495/Banat Firca ve Plastik

Otaci Laurel Shampoo with Olive Oil/Kurtsan [laglar:, Prize
Cosmetics Olive Line Hand and Body Lotion/Pereja Cosmetics,
Bebak After Sun Balm/Bebak Cosmetics, Dalan Antique Lavender
/Soap with Olive Oil/Dalan Kimya, lva Natura Whitening Cream/
Laber Kimya, Cosmed Anti Cellulite Serum/Deren Kimya

205 ml €9,25 fl.oz - ¥ ‘

{ a> ¥ "y gan
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/ : I SOOTHES AND Rf { >
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Coloureq &, pightighted ¥’ Dry & Damaged Half




COWOR

ol YuC \

STl

herbal hair
styling

average - stro’

‘U
VOLUME MASCARA

&

| |Sv‘ |

- e © PASTELRPASTE

i
clur Tirex!
O PAPAT

ECI Professional Shine and Care Hair Serum/Sora Koxmetik, Bebak Eye & Lip
Make-Up Remover/Bebak Kozmetik, Otaci Herbal Hair Styling Average - Strong/
Kurtsan Ilaglar:, Pastel Waterproof Volume Mascara Color No 102, No 103/Pinkar
Kimya, Pastel Lipstick Classic No 67/Pinkar Kimya, Golden Rose Terracotta
Eyeshadow No 123/Erkul Kozmetik, Golden Rose Silky Touch Pearl Eyeshadow No
120/Erkul Kozmetik,Banat Hair Brush/Banat Firca ve Plastik
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"WINDOWSHOPPING
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HAIR

CONDITION:
Sivi SAG KRET |
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PROTEIN
ELASTIE

WA\R STUD\O

\nct & 7
Annd Tormi

COMEFEUR SALON
PROTESS\ONAL
MAR Swes-

Cosmed Complete Benefit Purifying and Mattifying Cleansing Gel/Deren Kimya,
Bebak Hair Conditioner Liquid Hair Cream Protein Elastin/Bebak Koxmetik, Fonex
Bl Phase Nutritive Conditioner Wheat Protein/Foneks Kozmetik, Passionate Hair
Spray Professional System Full Tank/Ukip Kozmetik, Pastel Pro Fashion Quad
Eyeshadow No 203/Pinkar Kimya, Pastel Nail Polish No 09, No 100/Pinkar Kimya

63




Prize Cosmetics Olive Line Shampoo with Olive Oil Dry & Brittle Hair/Pereja
Cosmetics, Cosmed Matrixyl 3000 Anti-Glycation SPF 15 Revolution Age Defying
Cream/Deren Kimya, Amore Spray-On Shower-Off Rose & Vitamin E Hair Remover
Foam/Sora Kozmetik, Moda Gel Effect Nail Polish No 314/Atac Cosmetics, Golden
Rose WOW! Nail Colour No 17, 19, 23, 33/Erkul Kozmetik, Golden Rose Sheer
Shine Stylo Lipstick SPF 25 No 19, No 28/Erkul Kozmetik

OSME

Miiirix ) !
Ami.g.',i‘;‘zﬁ f SPRAY-ON
sp SHOWER-OFF

ROSE & VITAMINE

* TOvooxocoKor0x |
HAIR REMOVER

Cowoen nosk

R
Wow!

Nail Colour

"WINDOWSHOPPING

-

Prize Cosmetics Olive Line Hand and Face Soap/Pereja Cosmetic, Sunshower Sun
Care Collection SPF 4 Carrot Oil/Pereja Cosmetics, Sunshower Sun Care Collection
SPF 30 Sun Milk/Pereja Cosmetics, Bebak Carrot Sun Cream SPF 2/Bebak Kozmetik,
Moda Color Plus Lipstick No 23/A4tac Kozmetik, Moda Velvet Lipstick No 188/A4¢ac
Kozmetik, Pineapple Ultra Long Lasting Lipstick No 16/Monna Kimya
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"WINDOWSHOPPING |

Favori Fresh White Polishing Tooth Powder Fast Stain Remover/Yasarlar
Kozmetik, Sandy Body Mist Soft/Pereja Cosmetics, Bebak Leg Make Up Tan Tone/
Bebak Kozmetik, Moda Extra Volume Mascara with Argan Qil/Atac Koxmetik,
Pineapple The Star Compact Powder No 110/Monna Kimya, Golden Rose 60
Seconds Express Dry Nail Lacquer No 11, 14, 15, 31/Erkul Kozmetik

Hugva Herbal Shampoo Olive Oil/Memba Dig Ticaret, Bio Balance Dermasoothe

Facial Cleansing Gel/Adlpaya Dermaceuticals, Jasmine Body Mist/Pereja Cosmetics, Dalan
Antique Made From Olive Oil Soap/Dalan Kimya, Golden Rose Style Liner Metallic No
04/Erkul Kozmetik, Golden Rose No 60 Seconds Express Dry Nail Lacquer No 64/Erkul
Kozmetik, imaj Skin Cream with Olive Qil Extracts/Ukip Kozmetik

Bio /7
Balance

DERMASOO

SANDY
BODY misT
Soft 3

Soothing
Facial Cleansing Gel |

250m

A
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INDEX

A
ABN DIS TiC. PAZ KOZM.
VE TEKS.SAN.A.S.

0212 970 0660

ADA CIFTLIK GIDA URUNLERI AS.
www.adatepe.com

ADNAN AKAT KOZMETIK LTD STI.

www.aakozmetik.com

AGROSOL DIS TiC. LTD. STI.
www.agrasol.eu

AHENK KOZMETIK LTD STI.
www.sansiro.com.tr

AKATLAR KOZMETIK SAN.
DIS TiC. LTD. STi.
www.akatlarkozmetik.com.tr

AKDENIZ DIS TiC. GIDA
SAN. LTD. STI.

www.akdenizcompany.com
www.akdenizcosmetics.com

AKOS KOZMETIK LTD. STI.
www.akos.com.tr

AKSAKAL GUL YAGI UCUCULAR
TARIM URUNLERI SAN VE

TiC. LTD. STi.
www.aksakal32.com

AKSAN KOZMETIK LTD.STi.
www.aksankozmetik.com

AKSU VITAL A.S.
www.aksuvital.com.tr

AKTEN KOZMETIK SAN.PAZ.
LTD.STi
www.aktenkozmetik.com.tr

ALAEDDIN SUNUCU
SABUN LTD.STI.
www.sunucusoap.com

ALMIRA KiL KOZMETIK iM.
PAZ.SAN.TIC.LTD.STI
www.novakil.com

68

ALAMO YAGMUR KOZMETIK LTD.STI.

www.alamokozmetik.com

ALCOR LTD.STI
www.alcor.com.tr

ALFAR KOZMETIK A.S.
www.alfar.com.tr

ALPAYA DOGAL VE KOZMETIK
UR.SAN VE TiC A.S.
www.alpaya.com.tr

ALPEDA LTD. STi.
www.alpeda.com.tr

ALTONA COSMETICS INC.
www.notecosmetics.com

AMAC-NET BiL. VE ILETISIM HiZ.
SAN. VE TiC. LTD STi.
www.pharmaozon.com

ANA GIDA ALS.
www.kirlangic.com

APS AMBALAJ KOZMETIK VE
TEMIZLIK UR.SAN. A.S.
www.apsambalaj.com

ARBA KIMYASAL TEMIZLIK VE
KOZMETIK LTD. STi.
www.arbatrade.com

ARl KIMYA LTD.STI.
www.ari-kimya.com

ARICILAR LTD. STi
www.aricilar.com.tr

ARIKAN PLASTIK LTD.STI.
www.sweetbaby.com.tr

ARIAN KIMYA TiC.SAN.A.S.
www.ariankimya.com.tr

ARON KOZMETIK LTD. STI.
www.aronkozmetik.com.tr

ARSAN KIMYA A.S.
www.arsankimya.com

AS ILAC SAN.LTD. STI.
www.asilac.com

ASLANBABA LTD. STi.
www.aslanbaba.com

ASTEL KAGIT(;ILIK. A.S.
www.canbebe.com.tr

ASYA PAMUK LTD.STI
www.luxpamuk.com.tr

ATAC KOZMETIK A.S.
www.ataccosmetics.com

ATAK FARMA KOZMETIK A.S.
www.atakfarma.com

ATAK KOZMETIK
LTD. STi.
0212 441 5631

ATAS TUKETIM
MALLARI LTD. STi.
www.atasgroup.com

ATOMIZER KOZMETIK A.S.
www.atomizer.com.tr

AYCAN KOZMETIK
www.aycankozmetik.com.tr

AYKIM TEMiZLiK LTD. STI.
www.tex.com.tr

AYTAS TARIM URUNLERI
www.aytash.com

AZMUSEBAT CELIK SANAYIi VE

TICARET A.S.
www.azmusebat.com.tr

B

BAGDATLI ITHALAT
PAZARLAMA A.S.
www.bahdatlias.com

BASAK INTERNATIONAL
MARKETING LTD. STi.
www.basakmarketing.com

BANAT FIRCA A.S.
www.banat.com

BESMA KOZMETIK LTD.STI.
www.besma.com.tr

BERAY KOZMETIK SAN.
VE TIC.LTD.STi
www.beraykozmetik.com

BESYILDIZ TELEKOMUNIKASYON
LTD. STI.
www.depistar.com

BEYAZ KOZMETIK LTD.STI.
www.beyazcosmetic.com

BFF KOZMETIK A.S.
www.beautyff.com

BIOLANDES GUL SANAYIi A.S.
www.biolandes.com

BISAR COSMETIC
www.bisarcosmetic.com

BILAL SABUNCU YAG
VE SABUN SAN. LTD.§T].
www.bilalsoaps.com.tr

BILESIM KIMYA TEM.UR.LTD.STI.
www.bilesimkimya.com

BIOCURA KOZMETIK LTD. STi.
www.biocura.eu

BiTKi DERMAN KOZ.LTD.STI
www.bitkiderman.com

BRN KOZMETIK SAGLIK GIDA
TRZ.TIC.LTD.STi
www.argansatis.com

BURDA BEBEK ANNE A.S.
www.babywee.com

BUR-IS PAZ. TEM. LTD.STI.
www.bur-is.com

BUHARA ESANS iC VE DIS TICARET
www.buharaesans.com.tr

c/c _
CAG KOZMETIK
www.kuafprofessional.com

CIMEN KOZMETIK SAN VE TIiC.A.S.
www.cimenkozmetik.com

C.R.E.A KOZMETIK COZUMLERI
SAN. Ve TiC. LTD.STi.
www.creakozmetik.com

CMC CONSUMER MED.CARE LTD. STi.

www.cmc-group.de

D
DALAN KIMYA END. A.S.
www.dalan.com.tr

DELTA DIS.TIC.A.S.
www.deltatradetr.com

DEPAR KOZMETIK GIDA LTD.STi.
www.deparkozmetik.com

DEREN KiMYA A.S.
www.cosmed.com.tr

DIFAS FIRCA VE PLASTIK SAN.VE TIC.A.S

www.difas.com.tr

DOGACI DOGAL KOZMETIK
GIDA SAN VE TiC. LTD. STI.
www.dogaci.com.tr

DOGATEK KOZMETIK
www.dogatek.com.tr

DUAL KIMYA SAN VE TiC. LTD. STi
www.dualkimya.com

DUNYA GIDA TICARET VE SAN A.S.
www.belindagroup.com

E
ECZACIBASI HIJYEN URUNLERI
SAN. VE TIC.A.S.
www.eczacibasihijyen.com.tr

EEOSE LABORATUVARLARI KOZM.
LTD.STi.
www.eeose.com

EFE KOZMETIK
www.efekozmetik.com

EJDER KIMYA DANISMANLIK
SAN. VE TIiC. LTD. STi.
www.ejderkimya.com

EKOKIMYA KIMYEVi UR.
SAN.TIC.LTD.STI.
www.ekokimya.net

EKSIMET LTD. STI.
www.eximet.biz

ELA KOZMETIK LTD.STI.
www.elacosmetics.com

ELIF KOZMETIK LTD.STI.
www.elifcosmetics.com

ELMADAG KIMYA LTD.STI.
www.elmadagkimya.com.tr

ELOPAR A.S.
www.elopar.com.tr

ELSO FRAGRANCES
www.elsokimya.com

ERQETiN GULYAGI AS
www.ercetin.com

ERDOGMUS PARFUM
SANAYI
www.erdogmusparfum.com

ERKUL KOZMETIK A.S.
www.goldenrose.com.tr

ER-MAN KOZMETIK
PLASTIK LTD.STI.
www.ermankozmetik.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com

EUROMIS KIMYA
www.euromis.com




INDEX

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.
TIC.SAN. LTD.STi
www.dermokil.com.tr

ER-MAN KOZMETIK PLASTIK
LTD.STI.
www.ermankozmetik.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com

EVYAP SABUN, YAG,
GLISERIN SAN. VE TiC. A.S
www.evyap.com.tr

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A'S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.iHR.
TIC.SAN. LTD.STi
www.dermokil.com.tr

F
FiLiz CELIK LTD. STi.
www.filizcelik.com

FLORA UCAN YAGLAR
www.floraucanyaglar.com

FLORMAR
www.flormar.com

FON KOZMETIK LTD.STI.
www.fonkozmetik.com

FONEKS KOZMETIK
www.fonex.com.tr

FROMA KIMYA GIDA LTD.STI

www.fromakimya.com

70

FULSER KOZMETIK LTD. STI.
www.fulser.com.tr

FULYA KOZMETIK LTD. STI.
www.fulyakozmetik.com.tr

G

GATA KIMYA KOZMETIK
SAN.VE TiC.LTD.STI.
www.gatakimya.com

GELISIM KOZMETIK A.S.
www.gelisimkozmetik.com

GERCEK KOZMETIK&
ALTERNATIF KOZMETIK
www.rapunzelstore.com

GiZ COSMETICS LTD.STI
www.gizcosmetics.com.tr

GULF TEMIZLIK A.S.
www.newcity.com.tr

GUL KOZMETIK LTD.STI.
www.gul.com.tr

GULEC KIMYA TEMIZLIK LTD.STI.

www.guleckimya.com.tr

GULER ELEKTRONIK
KOZMETIK A.S.
www.gulerelektronik.com

GULER KIMYA LTD. STI.
www.gulerchemical.com

GULSAH URETIM PAZARLAMA TiC.

www.gulsah.com.tr

GULTEKS DIS TICARET
LTD. STI.
www.verdaa.com
www.gulteks.com.tr

GUNO PAZ. REK. TUR. SAN VE
TiC. AS.
www.guno.com.tr

GURKAN ROSEOIL INC.
www.gulsha.com.tr

H

HAIRTON A.S.
www.joykoz.com
www.hairton.com

HAYAT KIMYA SAN A.S.
www.hayat.com.tr

HAYAT LABORATUARI
KOZMETIK LTD.STI.
www.hayatlab.com.tr

HOBI KOZMETIK A.S.
www.hobikozmetik.com

HS SABUN KOZMETIK LTD.STI.

www.hskozmetik.com

HUNCA COSMETICS A.S.
www.hunca.com

HUMA KOZMETIK LTD.STI.

www.humakozmetik.com

IDA KIMYEVI VE SIHHI
MAD. LTD.STI.
www.idaltd.com

1/i

IFFCO KISISEL BAKIM
URUNLERI
www.iffco.com

INNOVA COSMETICS
www.innovacosmetics.com

ISIK TERAPI
www.isikterapi.com
www.organicum.com

IPEK IDROFIL PAMUK A.S.

www.ipekpamuk.com.tr

J

JCR KOZMETIK PERAKENDE

MAGZACILIK TiC. AS.
www.atelierrebul.com

www.rebul.com

JUVENTA KOZ.UR.LTD.STI.

www.juventa.com.t

K
KADIOGLU KOZMETIK A.S.
www.gabrini.com

KAIZER AMBALAJ LTD. STI.
www.kaizer.com.tr

KALE KIMYA A.S.
www.kalekimya.com.tr

KALI KIMYA A.S.
www.kali.com.tr

KAMELYA KOZMETIK LTD. STi.
www.kamelyacosmetics.com

KARADENIZ KOZ.SAN.INS.
VETIC. LTD. STi
www.karadenizkozmetik.com

KARDESLER GIDA VETEMIZLIK A.S.

www.javel.com.tr

KARDESLER UCAN YAGLAR
SANAYI A.S.
www.freshnsoft.com

KAYLA KOZMETIK
www.kayla.com.tr

KAZANCI CEVRE TEK.
BIYOTEK.MUH.LTD.STI.
www.kazancionline.com

KESENLER KOZMETIK A.S.
www.kesenlerkozmetik.net

KIRMIZIGUL KOZMETIK LTD.STI.

www.kirmizigulgroup.com

KOMET KOZMETIK LTD.STI.
www.kometkozmetik.com.tr

KONT KOZMETIK LTD. STi.
www.kontcosmetic.com

KOPAS KOZMETIK A.S.
www.kopas.com.tr

KORUMA TEMIZLIK A.S.
www.koruma.com

KOZ-AK KOZMETIK LTD.STI.
www.kozakkozmetik.com

KOSAN KOZMETIK PAZARLAMA
VE TICARET A.S
www.flormar.com

KOZAS KOZMETIK A.S.
www.kontes.com.tr

KOZMO ARTI KiIMYA
KOZMETIK LTD.STI.
www.kozmoarti.com

KOZMO KIMYA LTD.STI.
www.kozmokimya.com

KOZMOPLUS KOZMETIK
www.cosmoplus.com.tr

KURTSAN iLACLARI A.S.
www.kurtsan.com

L
LABER KIMYA AR-GE SAN.TIC.
www.laberkimya.com

LACIVERT LOJISTIK
www.lacivertlojistik.com

LEVANTEN EV TEKSTILI LTD. STi.
www.machrique.com

LIDER KOZMETIK LTD.STI.
www.liderkozmetik.com

LILA KOZMETIK LTD.STI.
www.lilafix.com

LM KOZMETIK LTD.STI.
www.Imcosmetics.com

LTS LOTUS KOZMETIK LTD.STI.
www.ltscosmetics.com

LUX GROUP KOZ. LTD.STI.
www.luxgroup.com.tr

M
MAKYAJ KOZMETIK LTD.STI.
www.makyajkozmetik.com.tr

MARKA KOZMETIK LTD.STI.
wwWw.purixima.com

MAR-KOZ-SAN KOZ.LTD.STI.
www.fumekozmetik.com

MATSAN iC VE DIS
TICARET ILAC SAN. A.S.
www.matsanas.com

MATSAN GROUP (PHARMACEL
AEROSOL LTD.STI.)
www.matsangroup.com

MAYAN LTD.STI.
www.mayan.com.tr

MERT-KOZ LTD.STI.
www.mert-koz.com

MEY KOZMETIK ITHALAT
IHRACAT LTD.STI.
www.meykozmetik.com

MG GULCICEK A.S.
www.gulcicek.com

MHC MARMARA HIJYEN VE
KOZMETIK UR. LTD. STI.
www.marmaratemizlik.com

MiS NIiTA KOZMETIK AS.
www.missnita.com

MEY KOZMETIK ITHALAT
IHRACAT LTD.STI.
www.meykozmetik.com

MG GULCICEK A.S.
www.gulcicek.com

MHC MARMARA HIJYEN VE
KOZMETIK UR. LTD. STI.
www.marmaratemizlik.com

MiS NIiTA KOZMETIK AS.
www.missnita.com

MOHEN KIMYEVI
MADDELER A.S.
www.mohen.com.tr




INDEX

MONNA COSMETICS
www.monnha.com.tr

MORS KOZMETIK
www.morscosmetics.com

MOTIVA DIS TiC. LTD. STi.
0216 348 1033

N
NATUREL KOZMETIK LTD.STI.
www.pronwe r.com

NETPAK ELEKT.PLASTIK
KOZMETIK LTD.STI.
www.net-pak.net

NEVA KOZMETIK LTD.STI.
www.nevakozmetik.com.tr

NUCOS KOZMETIK LTD. STi.
www.nucoscosmetics.com

NURAL DIS TICARET LTD. STi.
www.nural.biz

NURLIFE KOZMETIK LTD.STI.
www.nurlife.com

0/6
ODAK KOZMETIK A.S.
www.odakcosmetics.com

OKYANUS KiIMYA LTD.STI.
www.okyanuskimya.com.tr

OLIiVOS PAZARLAMA LTD.STI.
www.olivos.com.tr

ORJIN HIJYEN VE SAGLIK LTD.STI.

www.orjinhijyen.com.tr

ORKIDE KOZMETIK A.S.
www.orkidecosmetics.com

OZDEN KIMYA VE PLASTIK LTD.STi.
www.ozdengroup.com

OZTURK ILAC A.S.
www.ozturk.com.tr

OZUN KOZMETIK LTD.STI.
www.ozunkozmetik.co
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P

PAMIR KOZMETIKLTD.STI.

www.mysticalparfum.com

PEREJA COSMETICS
www.pereja.com.tr

PINKAR KIMYA A.S.
www.pinkar.com

PINKIM KOZMETIK A.S.
www.pinkim.com

PRIMO KIMYA A.S.
www.primo.com.tr

PROMAKS KIMYA LTD.STi.

www.promaks.net

PROMART PROMOSYON
LTD.STi.
www.prom-art.com

R

RAEN KIiSISEL BAKIM
URUNLERI LTD.STI.
www.raen.com.tr

REBUL KOZMETIK A.S.
www.rebul.com

RENKSAN Plastik Stinger
SAN.VE TiC. LTD. STI.
www.renksan.com.tr

ROSENSE COSMETICS
www.rosense.com

S/$ .
S.P.A.KOZMETIK A.S.
www.spakozmetik.com

SAPRO TEMIZLIK
URUNLERI A.S.
www.sapro.com.tr

SARUHAN KIMYA A.S.
www.saruhan.com.tr

SCK ZETA COSMETICS
www.zetacompany.com

SEBA KIMYA A.S.
www.sebakimya.com

SEBAT KIMYA A.S.
www.fomy.com.tr

SELARDIS DOGAL KOZMETIK
www.selardis.com

SELESTA KOZMETIK
LTD. STi
www.selesta.com.tr

SELUZ FRAGRANCE COMPANY
www.seluz.com

SENTEZ KOZMETIK &
KIMYA LTD.STI.
www.ellino.com.tr

SES KIMYA A.S.
www.seskimya.com.tr

SEVIMLER GIDA KOZLTD.STI.
www.sevimlerkozmetik.com

SEVINCLER SAGLIK URUNLERI A.S.
www.sevincler.com.tr

SOLARES LTD.STi.
www.solares.com.tr

SORA KOZMETIK SAN
Tic. AS.
www.soracosmetics.com

BEBAK KOZMETIK
LABORATUVARLARI A.S.
www.soracosmetics.com

SPC KOZMETIK LTD.STI.
www.spckozmetik.com

SUDESAN DETERGENTS
& COSMETICS
www.sudesan.com

SENYUVA FIRCA LTD.STI.
www.nivabrush.com

T
TAHA KIMYA VE KOZMETIK LTD.STI
www.biiwipes.com

TALIANI LTD.STI.
www.taliani.com.tr

TANACAN A.S.
www.tanacan.com

TAN-ALIZE KOZMETIK A.S.
www.farmasi.com.tr

TANAY TURIZM OTELCILIK LTD.STi.
www.tanay.net

TARIS ZEYTIN A.S.
www.ta-ze.com.tr

TARKO LTD.STI.
www.tarkokozmetik.com

TARSAN KOZMETIK A.S.
www.tarsan.com.tr

TAT KIMYA SABUN A.S.
www.tatkimya.com

TEMKO COSMETICS
www.temko.net

TIM KOZMETIK SABUN
OTEL MALZ.LTD.STI.
www.timkozmetik.com

TIBET iTH. iIHR. & KOZMETIK
SAN. A.S
www.tibet.com.tr

TIMPA HiJ. MAD.LTD.STI.
www.timpaltd.com.tr

TiTiZ TEMIZLIK LTD.STI.
www.titiz.com.tr

TOPAZ DIS TICARET A.S.
www.topaztr.com

TREDA HIZLI TUKETIM
UR.LTD.STI.
www.blenior.com

TURK HENKEL KIMYA A.S.
www.henkel.com.tr

TURKLAB TIBBi MALZEMELER A.S.
www.turklab.com.tr

TURKUAZ LTD.STI.
0212 465 778

TURKUAZ MEDIKAL
KOZMETIK LTD.STI
www.turkuazsaglik.com.tr

TUTKU LTD.STI.
www.lapitak.com
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UFT TEKSTIL GIDA LTD.STi.
www.ufttekstil.com.tr

UKIP KOZMETIK LTD.STI.
www.ukipcosmetic.com

ULUSOY ILAC VE
KOZMETIK A.S.
www.banhair.com.tr

UMDE MUH.MUT.KOLL.STI.
www.lanahygiene.com

UNICARE (ROZA) LTD.§Ti.
www.unicare.com.tr

UNIVERSAL KIMYA LTD. STi.
www.universalpl.com
www.bluemoore.com

UPI-UGUR PLASTIK LTD.STi.
www.vivol.com.tr

URHAN GROUP
www.urhangroup.com

UZMAN KOZMETIK
LTD.STi.
www.uzmancosmetic.com

UNVER HIRDAVAT LTD.STi.
www.unver.com.tr

'
VENTEKS DIS TiC. LTD.STi.
www.venteks.com.tr

VENUS FIRCA URUNLERI LTD. STi
www.venusline.com.tr

VEPA FIRCA A.S.
www.vepafirca.com.tr

VERA KOZMETIK LTD.STI.
www.verakozmetik.com

VIKING TEMIZLIK
www.vikingtemizlik.com.tr

VIi-VET KOZMETIK SAN.TIC.A.S.
www.vivetkozmetik.com

VK KIMYA KOZMETIK LTD.STI.
www.vk-cosmetics.com

Y
YALINKAYA KUAFOR

MALZEMELERI LTD.STi
www.yalinkayatarak.com

YAGMUR KOZMETIK LTD. STI.
www.alamokozmetik.com

YASARLAR KOZMETIK A.S.
www.yasarlar.com.tr

YESIL ILGAZ KOZMETIK
KIMYA LTD.STI.
www.yesililgazkozmetik.com

YESILGUN KOZMETIK
LTD.STI.
www.yesilgun.com.tr

YILDIZ KOZMETIK
LTD.STi
www.siorecosmetics.com

Y4

ZEYTINDALI GIDA
LTD.STi.
www.midaszeytinyagi.com

ZIGAVUS ILAC KOZMETIK
LTD.STi
www.zigavus.com

ZMHD KIMYA
www.flavia.com.tr

ZUMRUT KOZMETIK
www.zumrutkozmetik.com.tr

ZVS GIDA LTD.STI.
www.zeytinvs.com

7K DAGITIM
MURAT TASTAN
www.spumy.com.tr
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“CHARACTER.INTELLIGENCE.

STRENGTH. STYLE.
Turkish Cosmetics proper noun ¢ 1° A national unit

that aims to bring contribution to the economy and exports by 'I' H H 'I' M H K E S B E H U 'I' Y ”n

bringing Turkish cosmetic porductsinaccordance withworldwide

brands. 0 2° A marketing expansion and developmental

entity that accelerates exports of the Turkish Cosmetics sector

through promotional strategy and private activities. 0 3° A DIANE VON FURSTENBERG
body of people with the principle of improving the public

perception of Turkish Cosmetics. O 4° A public body with aims to

increase contribution and awareness at home and abroad. O 5°

An industrial promotional group supporting branding activities

in the cosmetics sector through global marketing channels.

O http://www.immib.org.tr

Board Members

0 Mehmet Akat  Akar Koxmetik Sanayi ve Ticaret A.8., Ersin Tari O Gold Kimya Uriinleri Ur. ve Pax. A.5., Aysu Dalan Benlioglu ¢ Dalan Kimya Endiistrisi A.§.,
Pervin Ejder O Ejder Kimya Danismaniik Sanayi Ve Ticaret Ltd. §ti., Blilent Konca O Giilrigek Kimya ve Uganyaglar Sanayi ve Ticaret A.§., Ugur Adiyaman ¢ Erkul
Kozmetik San. ve Tic. A.S, Faruk Yildiz O Tibet Ithalat Thracat ve Kozmetik Sanayi 4.§.,Hakan Gundiiz O Eczacibas: Hijyen Uriinleri San ve Tic. A.S., M. Gokhan Igikol
Evyap Sabun, Yag, Gliserin San. ve Tic. A.S.
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Experience the Turkish Quality and Originality.

" i \ =
¥ I Turkish
Discover Cosmetics

the potential

www.turkishcosmetics.org




