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Hello,

As the last days of August comes and goes, and the first warm breeze of
autumn approaches, we here at Turkish Cosmetics Promotion Group are
getting ready for some seasonal changes. There are so many beauty-related

fairs around the world and we are scheduled to be present in many of them.

Our cosmetics tour starts with ‘Intercharm Ukraine 2016’, which will take
place in Kiev between 22-24 September. This will be our first attendance
for this fair, and we are very excited to set sail to new adventures. Then we
will head on over to Belgrad in October 11-12 for ‘Belgrad-The Touch of
Paris’ for the second time in a row; which is always a great city to go back to.
Last but not least, on November 16-18, Turkish Cosmetic Promotion Group
will have a 300 m? wide space in ‘Cosmoprof Asia’ in the city of Wan Chai
in Hong Kong. So you can guest that we have a pretty hectic but exiting
schedule ahead.

In addition to these cosmetics fairs, Turkish Cosmetics Promotion Group
will have a stand at the TIM tent in Antalya Expo for a period of six months.
A selection of promotional materials related to Turkish Cosmetics products
will be handed to all the attendees at the Expo. For more information visit

www.expo2016.org.tr.

On top of all of these ventures, we have prepared the latest issue of Beautyland

Turkey. Thank you for reading on. Hope to see you again in our next issues...

Merhaba,

Agutos’un son giinleri de gelip gegerken, sonbaharin 1lik esintileri yaklagirken,
biz de Kozmetik Tamitim Grubu olarak sezon degisikliklerine hazirlaniyoruz.

Diinya genelinde birgok giizellik fuari bulunuyor ve biz de ¢oguna katiliyoruz.

Kozmetik turumuz, 22-24 Eylill tarihleri arasinda Kievde gergeklesecek olan
‘Intercharm Ukraine 2016’ ile bagliyor. Bu fuara ilk kez katilacagimiz i¢in
Kozmetik Tanitim Grubu olarak yeni maceralara yelken agacagimiz i¢in biyiik
heyecan duyuyoruz. Daha sonra 11-12 Ekimde Belgrad’ta diizenlenecek ve
Kozmetik Tanitim Grubu olarak ikinci kez katilacagimiz ‘Belgrad- The Touch
of Parise gidiyoruz. Son olarak da 16-18 Kasim tarihlerinde Hong Kong'daki
Wan Chai sehrinde diizenlenecek olan ‘Cosmoprof Asiada bulunacagiz.
IKMIB'’in bu fuarda 300 m? alani bulunacak. Ayrica Kozmetik Tanitim Grubu
da info standiyla katihim gosterecektir.

Katilacagimiz kozmetik fuarlarina ek olarak, Kozmetik Tanitim Grubu'nun
Antalya Expodaki TIM ¢adirinda alti ay boyunca misafirlerimize Tiirk
kozmetik promosyon triinleri dagitacagiz. Standimizla ilgili daha fazla bilgiye
www.expo2016.org.tr adresinden ulagabilirsiniz.

Bu girisimlerimize ek olarak, sizlere Beautyland Turkeynin son sayisin

hazirladik. Okumaya devam ettiginiz igin tesekkir ederiz.

Tlerideki sayilarimizda gériismek iizere...

................................................................................ . <<.>>
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ZEKERIYA CELIK
THE FRAGRANCE MAN

MAKING RELIABLE FRAGRANCES IS A HARD THING TO ACHIEVE IN THIS
COMPETITIVE INDUSTRY. FROMA F&F SEEMS TO HAVE GOT IT. WE TALKED TO
THE CEO OF THE COMPANY ABOUT THE FRAGRANCE INDUSTRY AND WHAT
INSPIRES HIM ON A DAILY BASIS.

questions ceyda gliner photography gdékhan polat

8

P
=
of
o
>,

You formed Froma F&F in 1996. What kind
of changes have happened in the sector in
the last 20 years?

We witnessed a lot of fast changes in the sector
since founding Froma F&F in 1996. During the
last 20 years, Turkey has strongly established its
place in the international fragrance and flavor sec-
tor, became an important supplier to the interna-
tional markets, especially the Middle East. The
creative and high quality solutions we offer in de-
sign and production, as well as the advantages of
our geographic location have made Turkey a much
more meaningful player in the sector. Another im-
portant thing in the sector is the tremendous in-
crease in exports that happened in the last 20 years.
I also have to add that the increase in the range of
products and the development of Turkish cosmetic
sector is very important.

What kind of research and development
process did the brand go through?

Ever since we started our journey in 1996 as a dis-
tributor, we prioritized our investment in the Re-
search and Development (R&D) and creation are-
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as. Before we invested in the production aspects, we
accumulated our know-how, invested in education
and equipment geared towards R&D. We always
had the biggest staft in our R&D department and
Fragrance Development (F&D) department. We
started our process by creating our own recipes, and
continued with our factory and production facili-
ties. As you know, the fragrance and essential oils
sector invests more in raw material, high quality
employment and education rather than production.
When I look back and I see that our goals from the
very beginning have been about investment and
employment, I don't find it a surprise that we are a
mature brand compared to our young age. The
Golden Ratio which we incorporated to our new
logo on our 20th year anniversary represents this as
well. The Golden Ratio represents the perfect har-
mony between the pieces of a whole, and for us this
means putting all the pieces together one by one by
taking small but confident steps.

What is a day like in the office for you?
We are a big team, and have franchises, representa-
tives and distributors both nationwide and interna-

'BEAUTY EXPERT,

tionally. We see all of these teams as one of our de-
partments. I regularly have consultations with these
teams, this way we are able to stay up-to-date in
regards to the expectations of customers as well as
changes in the market. I have to confess though, my
favorite hours of the day are when we do the new
product presentation of fragrance development. I
get a chance to experience and evaluate the new
products before they leave for the world to be expe-
rienced and used by consumers. That’s a different
world, full of design, art, success and even magic. I
cannot put a value on these hours, they’re very pre-
cious to me.

Which of your fragrances are the most suc-
cessful?

Because of the demands of the sector, and the large
quantity of our own raw materials and designs, we
offer a large portfolio of products. The main goal
products of our company are the personal care
group products, and within these our perfume fra-
grances are very successful. I am especially proud of
our dominance on the oriental group, which has

become trendy in the last years.

B8 KOKU HAKKINDA HER SEY_2%

&I¥Froma F&F'1 1996'da kurdunuz. 20 yilda
sektdrde neler degisti?

1996da Froma'yi kurdugumdan beri sektorde oldukca
hizli gelisimlere tanik olduk. Streg icerisinde Tarkiye,
uluslararasi esans ve aroma sektcriinde yerini pekistirdi
Uluslararast pazarda basta Orta Dogu olmak tizere birgok
bolgede anemli bir tedarikgi konumuna geldi. Tasanm
ve {retim konusundaki yaratici ve kaliteli coziimler ile
cografi yakinligimizin avantajlart anlam kazand. lhracat
son 20 yilda hizli bir sekilde artis gosterdi, bunun yani
sira Tarkiyedeki kozmetik sektdriiniin gelisimi ve Griin
cesitlendirmesinin artist da onem arz ediyor.

Marka olarak nasil hir gelisim ve aragtirma
siirecinden gegtiniz?

1996 da distribiitor olarak basladigimiz yolculugumuzda
en basindan itibaren Ar-Ge ve yaratici konulara oncelik
verdik. Uretim yatmmlanmizdan ok gnce ciddi bir
know-how  birikimi, egitim streci, Ar-Ge'ye yonelik
makine teghizat yatinmlan yaptik. Ar- Ge, Ko-Ge (Koku
Gelistirme) departmanlanmizdaki calisan sayisi her
donemde diger departmanlardaki calisanlarimizdan
fazla olmustur. Kendi regetelerimizi - olusturmakla
baslayan stirecin devaminda fabrikamizi ve retim
sahamizi devreye aldik. Bilindigi tizere esans ve ugucu

ya§ kangimlan sektorl Uretimden ziyade Ar-Ge
ekipman, ham madde ve en dnemlisi kalifiye istihdam,
editim vb yatinmlart fazla olan bir sektor. Geriye donip
bakuigimda hedeflerimiz dogrultusunda en bagindan
yatinm ve istihdama 6nem verdigimiz icin yasina gore
olgun bir marka oldugumuz gerceine sasimiyorum.
20. yilimizda logomuzun yeni nefesini ifade ederken
kullandigimiz ‘altin oran’ bu anlamda bizleri ifade ediyor.
Bir bituntn parcalan arasindaki mikemmel uyumun
ifadesi olan altin oran bizim her bir parcay! itmik ilmik ve
dzenle Gst Uste koyarak, hizli degjil ama emin adimlarla
saglamlastingimizi temsil ediyor.

Ofiste bir giiniiniiz nasil gegiyor?

Genelde gin icerisinde gerek Tiirkiye gerekse
ihracat  bolgelerimizdeki  ekiplerimizle istisarelerde
bulunuyorum.  Bu  saatlerde miisteri beklentileri,
piyasada degisen dengeler konularinda her zaman
ekip olarak giincel kalma sansi yakalyoruz. Yine de
itiraf etmeliyim ki gindin en sevdigim saatleri Ko-Ge'nin
yeni Urln sunumlart oluyor. Firma digina clkmadan
once o driinlerle temas etme, degerlendirme firsati
yakaliyorum. O baska bir dinya. Tasarim, sanat, bagari
hatta bazen shirmis hissi veriyor insana. Bu saatleri
parayla dlgmek miimkiin degil
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You believe that quality starts from the
seed when it comes to fragrance design
and production. Can you explain this fur-
ther?

Our slogan 'creation from seed to the world’is the
basis of what we do. We are also very passionate
about our sustainability policies. Everything starts
from the seed, the rest of the process includes wind,
soil, emotion, soul, freedom, design and scent. Since
our main raw materials come from nature, we had
to include natural elements. Seed, wind and soil are
natural elements that mankind cannot intervene
with, so what you can do is to choose the best seed
from the best soil and leave the rest to the designer’s
emotions and let them translate this into unique
designs. Every special design reaches different plac-
es around the world. It’s a perfect collaboration be-
tween nature and man, and it is very important for
us to keep this perfect cycle going, respect nature as
well as understand and tell the importance of sus-
tainability.

Which direction is the sector leaning to-
wards in terms of fragrances?
I can say that there are all kinds of trends that
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would make every type of customer happy in 2016.
Natural products are still very important, new gour-
met type fragrances are still going strong with a
strong devoted consumer base. In terms of gourmet
scents, we will continue to see caramel, chocolate
and berries in many products but especially in the
fragrance of bath products. For the floral and orien-
tal fragrance lovers, violet and freesia will continue
to rise as well as oud and orientals. People from
many different parts of the world like the combina-
tion of oud and spices with different flowers. I am
certain that we will continue to smell oud designs
mixed with musk.

What perfume do you use?

My job allows me to know the current new prod-
ucts in the global market as well as our own new
designs. I get the chance to try products that our
E&D team’s special designs when they present it
before they become available to the general market.
Lately I've been using two from this specific group;
one is called Harmony and the other one Turquoise.
Harmony is very masculine and assertive with the
world being its geography. If mythological charac-
ters used a perfume, I think they would choose

Harmony. Its song is very rhythmic with lots of base
sounds. On the other hand, Turquoise encompasses
the multi-cultural texture of our country. It works
its masculine emphasis through emotions, it has a
mosaic melody. It is all about Turkey with its scent
and color. I also have to mention a perfume from
the international market, Eau Savage is one of my
favorite scents.

What were the star products Froma F&F
produced?

We've had so many exciting projects, it would be
hard to pick one. The oriental scents are the leaders
amongst our most successful projects. It is always a
big excitement to see a Turkish product on the
shelves of a store in another corner of the world
where we don't directly export. For example the
Dubai Mall uses our fragrances to scent their inte-
rior space and this gives us great joy every time we
visit the region.

Do you have international collaborations?

We work with some of our customers with whom
we have had a working relationships for a long time.
These types of collaborations include franchising,

-

becoming agencies or exclusivity deals to serve that
region in the most efficient way.

What do you remember from the last trip
you took?

A 15-day trip to the South of France has left many
unforgettable marks on me. It was a special organi-
zation around the harvesting time of lavender and
sage. We visited the distillation units and witnessed
all the processes that go into the production. It re-
minded me once again the importance of sustaina-
bility in our business and the world, which always
starts with the seed.

You must travel a lot. Do you add new fra-
grance discoveries from your personal trips
to your collection?

Whether I am on a personal trip or a business trip,
I always take my sample bottles with me. In fact I
have to confess that they are the first things I pack.
Technology allows us to take the smell of a new
flower we experience for the first time, put it in a
tube, and extract its scent when we get back to the
laboratory. This allows us to create new products for
our portfolio and it is an exciting process.

What makes a scent attractive?

If a scent is created with the right raw materials,
designed by knowledgeable and experienced peo-
ple, I don't think it can be distinctly identified as
good or bad. The main factor for the product to suc-
ceed is for it to be used in the right place within the
correct product group. The main criteria actually lies
in identifying correctly the expectation of the con-
sumer. At Froma F&EF, we put a lot of work and
effort in determining the consumer’s expectations,
classifying the years, seasons, age median and scent
tendencies according to geography and culture. A
perfume which would be very attractive in one re-
gion, may very well have little success in another
region with a different cultural past and genetic
codes.

In what areas are Froma F&F's fragrances
mainly used?

Perfume is the first thing that comes to mind when
you think of fragrance, but we have a large product
group where our designs are being used. This in-
cludes shampoo, deodorant, shoe shine, detergent,
makeup, baby products and anything else that is

scented.
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What are your thoughts about Turkey's
place in the global fragrance sector?

When you look at the history of the sector, Turkish
fragrance sector is still very new, however it solidi-
fied its place in the sector due to its advantageous
geographic placement. Turkey is close to Eastern
regions where fragrance is consumed heavily, as a
country we used this chance wisely and created a
strong foundation for long term collaborations.The
creative side of Turkish people and the fastly devel-
oping fragrance sector will definitely give Turkey a
strong say in the global market in the upcoming
years.

What kind of differences are there be-
tween the international orders and the re-
quests that you receive from national
brands?

The differences aren't only between international
and national orders, the demands of the Turkish
brands also vary depending on the regions they im-
port and sell to. One things I have to mention is
that Turkish people tend to choose floral or citrusy
scents which is what we mostly sell in the internal
market.”
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Urettiginiz esanslar icerisinde en basaril
olanlari hangileri?

Sektor gerekliligi ve elimizdeki ham madde ve tasanm
sayisi agisindan oldukga genis bir portfiye sahibiz.
Yine de elbette sirketimizin ana hedefleri icerisinde
olan kisisel bakim Urtnleri icerisinde ozellikle parfim
esanslarinda oldukca basarliyiz. Bu grup icerisinde de
son yillann trendi olan oryantal gruba hakimiyetimizle
dzellikle gurur duyuyorum.

Esans tasarim ve iiretiminde kalitenin
tohumdan basladigimi savunuyorsunuz. Neden?
Sloganimiz olan 'tohumdan diinyaya tasarm’ aslinda

isimizin 8z01. Bunun yani sira stirdirilebilirlik politkamizi
vurgulamaktan memnuniyet duyuyoruz.

Her sey tohumla basliyor, riizgar, toprak, duygu, ruh,
ozgurlik, tasarm, koku, dinya siirecin tamaminin
dzeti. Isimizin baglica ham maddeleri dofjadan gelmekte
oldugundan doga faktdrlerine yer vermeden edemezdik.
Tohum, riizgar ve toprak insanolunun gok az miidahale
edebildigi dogal faktdrler. Yapabileceginiz en iyi tohumu
en iyi topraktan segmek. Sonrasinda ise tasarmeinin
duygusu, ruhunu isledii ozgir tasanmlara vanyor is.
Bu dzel stireci tamamlamis her 6zel tasarnm elbette
diinyada umulmadik yerlere kadar ulasabiliyor. Kisacasl

dogayla insanin mikemmel isbirligi sz konusu. Bu
zincirin- mikemmeliyetinin bozulmamas icin- dogaya
saygili olmak, siirdirdilebilirlii igin bu stirecin Gnemini
anlamak ve anlatmak bizim icin nemli.

Bu siralar esans sektorii hangi kokulara dogru
yoneliyor?

2016 icin her tir tiketiciyi memnun edecek trend
egilimleri var diyebiliim. Dogal konseptteki drtinler
gnemini korumaya devam ediyor. Bunun yani sira gurme
kokular da yine sevenleriyle bulusmaya devam ediyor.
Karamel, ckolata, sulu orman meyveleri, basta banyo
Urtinleri olmak tizere birgok Griiniin kokulandirmasinda

karsimiza gikmaya devam edecek. Giceksi ve oryantal
notalari sevenler icin de bu yil menekse, frezya cigekler
arasinda yikselen yildizlar. Oud ve oryantallerin
durdurulamaz ytkselisi de devam ediyor. Birgok cicedin
oud ve baharatlarla kombinasyonu her cografyadan
talep gormeye devam ediyor. Misk dokunuslanyla
taglandinlmis oud tasarmlarni daha uzun sire
koklayacagjimiz kesin.

Siz hangi parfiimii kullamiyorsunuz?

Isim geredi gerek dinya pazanndaki yeni Uriinleri
gerekse kendi tasanmlanmizi giincel sekilde takip
edebiliyorum. Ko Ge ekibimizin yeni tiriin sunumlarinda
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dzel tasanmlarini piyasada yer bulmadan cok dnce
deneme firsati buluyorum. Son giinlerde bu gruptan
kullandigim iki drin var: Biri Harmony, digeri ise
Turkuaz. Harmony oldukga erkeksi ve iddial. Mitolojik
karakterler parfim kullansaydi saninm  tercihleri
Harmony olurdu. ~ Sarkist saninm oldukea ritmik,
baslarla bezeli. Turkuaz ise Ulkemizin dért ksesinin
kilturel dokusunu iginde barindinyor. Kokusuyla da
rengiyle de Turkiye'yi yasatiyor bana.

Froma F&F’n iirettigi yildiz iiriinler hangileri?
Yildizlarin baginda da oryantal kokular geliyor. Direkt
yaptigimiz ihracatlar diginda dinyanin bir ucunda bir

Turk firmas! tarafindan Gretilmis bir Grini raflarda
gordugimizde yasadigimiz heyecan biyik. Daha
yakin corafyalarda da mekleri var. Omegin Dubai
Mall'un kakulandinlmasinda esanslarimizin kullanilyor
olmasi bolgeye yaptigimiz her seyahatimizde bizleri
keyiflendiriyor.

Yurtdisinda yaptiiimiz ishirlikleri bulunuyor mu?
Markamizi iyi temsil edecegjini distindtigumuz, uzun
stire musterimiz olmug yurt disindaki fbazi firmalarla
bayilik, acente veya exclusivity anlasmalari yaparak
0 bolgeye daha cabuk hizmet verebilecek sekilde
arganizasyonlar yapiyoruz.

Bir esansi cekici yapan nedir?

Dogru ham maddelerle, bilgili ve tecriibeli ellerde
tasarlanmig bir esansin giizel ya da cirkin olmasi
gibi bir net aynm sz konusu degil bence. Dogru
Urind, dogru  bolgede uygun Grin  grubunda
kullanmak Uriinin bagarili ya da basarisiz olmasin
etkileyen baslica etken aslinda. Burada tne cikan
kriter  bolge agisindan tiketici  beklentilerinin
dogru tespit edilmesi. Froma F&F olarak en
cok emek verdigimiz konulardan biri de tiketici
beklentilerinin belirlenmesi. Yillar, mevsimler, niifus
yas ortalamalari, cografi ve kulturel agidan koku

egilimlerinin - siniflandinimast. Bir bolgede oldukca
cekici bulunan bir parfimin, kiltirel gecmis ve
genetik kodlarin bambagka oldugu bir cografyada
basari oraninin ayni olmayisi oldukga sik rastlanan
bir durum.

Froma F&F'in iirettii esanslar hangi
alanlarda kullaniliyor?

Esans denince ilk akla gelen parfiim olmakla birlikte,
tasarimlarimiz gercekte ok genis bir driin grubunda
yer alyor. Sampuan, deodoranttan, —ayakkabi
boyasina, deterjan, alllk, pudra ve bebek riinleri gibi
farkli kokulu triin guruplarina hitap ediyor..11
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Long lasting good looks with Trendy
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DURING VICTORIAN TIMES, WOMEN WOULD WEAR ALMOND FLOWERS
ONTHEIR COLLARS TO REPRESENT HOPE.IN CHINA, ALMOND IS THE SYMBOL
FOR BOTH BEAUTY AND SADNESS. AND IN TURKEY, WE CAN EASILY SAY THAT
ALMOND MEANS GREAT SKIN AND HEALTHY HAIR.
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IS POPULAR :

Historical roots of the almond tree go
back to Antique Greek and Roman
cultures but its homeland is Iran and
Afghanistan. This tiny treasure which
is cultivated in the Aegean and Medi-
terranean regions, has everything that
our skin needs. How does a small al-
mond start its journey from the earth
and end up in cosmetic products? Af-
ter almonds are cultured, they are pu-
rified of their toxins and become
ready to be consumed after going
through different processes. Tradi-
tional almond cultivation is popular
in Turkey and is widely exported. Al-
mond is a product that can be con-
sumed daily to cure many illnesses, it is also used
for beauty and hair care. It has high levels of un-
saturated fat and can help stabilize cholesterol
levels and blood sugar. It can decrease the risk of
cancer, and the risk of heart attack due to rich
levels of vitamin E and antioxidants it contains.
Research done in these fields continually prove
that regular consumption of almonds decrease
the risk of heart and vascular diseases. Almond
oil, which is divided into two categories as sweet
and bitter, nourishes and moisturizes the skin,

adding glow and life to it. It is especially useful

for chapped lips, dry hair and irritated skin.
Therefore cosmetic products which include al-
mond oil have a popular place in our daily rou-
tine due to their anti-aging qualities. External
factors like dirt, dust and sweat create dead cells
which result in a dull looking skin, these factors
also create blackheads. Almond oil can be used
to remove and purify dead skin, you can add al-
mond oil to different mixes and take your skin-
care routine to the next level. Almond oil is also

'EDITOR'S CHOICE,

recommended for dark circles
formed under our eyes, also
due to the same factors. It is
also available as a makeup re-
mover and can be used as a
hand and foot lotion as well.
Bebak Bitter Almond Milk, a
product we’ve used and trust-
ed for many years and popular
as ever, softens, moisturizes
and nourishes the skin while
cleansing it. The brand which
has almond as the leading
material in all its products re-
minds us of our mothers and
grandmothers, permed hair
and our childhood, but remains relevant in the
modern world as well. The brand has loyal fans
who use the bitter almond cream as hair mask.
Raw materials which purify and moisturize have
a special place in the cosmetics world, this is why
almond is a leader amongst its opponents. We
recommend you to urgently include it in your
kitchen and beauty products, it will take a boring
cleansing routine to the next level with its won-
derful fragrance. It’s time to meet this vitamin
packed warrior.”
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&Y /nayurdu Iran ve Afganistan olan badem agja-
cinin tarihsel kokleri, Antik Yunan ve Roman killtiiriing
kadar dayaniyor. Ulkemizin agirlkls olarak Ege ve Akde-
niz bolgelerinde yetistirilen bu minik hazinenin degeri
sadece dogada ve ekonomide olglmuyor: Badem, cil-
dimizin ihtiyac duydugu her seye sahip. Peki minik bir
hadem, toprakta basladigj yolculugunu kozmetik mal-
zemelerinde nasil sonlandinyor? Bademin yabani for-
mu Suriye, Liibnan, Israil ve Urdin'de yetisiyor, modem
yontemlerle yayginlastinlmast igin seftali ve erik anag-
lan kullaniliyor. Bademler killtiire alindiktan sonra tok-
sitlerinden arindirliyor ve kavurma gibi yontemlerle

tiiketime hazir hale getiriliyor. Geleneksel badem yetis-
tiriciligi Ulkemizde yaygin olup, ihracat popler triinler
arasinda meveut. Uygun yetistirilme sartlaninda badem,
bereketli ve oldukca faydali bir besin olarak Tark mutfa-
ginda da anemli bir yer tutuyor. Omrti 50 fle 100 yil ara-
sinda degjisen bu bereketli agacin, bademin, faydalan
omrl kadar uzun. Kurutularak gerez olarak yenilen, su-
rubu yaplldid gibi tatlicilik, sekercilik ve gkolatacilikta
da kullanilan badem; icinden gikarilan badem yag saye-
sinde kozmetik ve parfiim endstrisinde de kullaniliyor.
Tatlrve aci olmak tzere ki temel tort bulunan badem
yagy, cildi besleyip nemlendiriyor, ona canlilk ve parlak-

lik katiyor. Kirlilik, toz ve terleme gibi dis faktorler nede-
niyle deride olugan ol hiicreler cildi solgun gsteriyor,
bu faktorler de siyah nokta olusumunda oldukea etki-

li. Cesitli kurlere ve karigimlara bir miktar badem yag
katmak sizi cilt bakim rutininde bir adim one gecirebi-
(ir Ay dis faktarlerden dolayr gozalts bolgesinde olu-
san koyu halkalara da badem yagj aneriliyor. Tum bunla-
ra ilaveten makyaj temizleme drtinii olarak da kargimiza
¢kan badem yag, el ve ayak kremi olarak da kullania-
biliyor. Yillardir giivenle kullandigimiz, jenerasyonlar boyu
popllaritesini kaybetmeyen Bebak Aci Badem Siitii cil-
di temizlerken yumusatiyor, nemlendiriyor ve besliyor.

1933'ten beri en tatminsiz tiketicilerin bile sadakatini
kazanmay! basaran bu kahraman triin, neredeyse 100
yilik bir kalite damgasina sahip. Urtin gaminda bade-
mi her daim bagrolde bulunduran marka bizlere anne-
annemizi ve annemizi, uzun ¢an etekleri, permall saclan
ve gocuklugumuzu hatrrlatmakla birlikte, modem caga
ayak uydurmakta da zarlanmiyor. Markanin act badem
kremini sag maskes olarak kullananlar, el ve ayak ba-
kiminda markanin Unld yesil ttbinden asla vazgegme-
yenler var. Kozmetik diinyasinda arindinirken nemlendi-
ren ham maddelerin 6zl bir yeri var, iste badem de bu
tzelliginden dolay: rakiplerinden bir girpida S|yr|hyor.__'|
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TODAY'S FRAGRANCE
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CONSUMERS

THE DECLINING PERFUME SALES CAN TURN AROUND WITH THE HELP OF

FRAGRANCE DIAGNOSTICS.

words emmanuelle moeglin / global fragrance & personal care analyst / mintel

Customisation in fragrance cannot be
aproached in a hands-on way (such as design-
ing one’s own scent) but through the use of
personalised services that assess individual
preferences and help consumers to navigate
through the wide and overwhelming selection

of scents available.

Mature fragrance markets are waning. Con-
sumers are spoiled with too much choice, and
as they tend to purchase fragrances out of
habit, they can often feel disengaged from the
category. Reviving consumer interest is key in
generating growth. Customisation should be a
central element in this category, where pur-
chases are driven by personal aspirations and

olfactory preferences. Mintel’s trend Make it
Mine emphasises the importance of integrat-
ing customisation as part of the product expe-
rience. Giving consumers the ability to have
some sort of input into what they buy spans
every industry, and is an especially prevalent
concept among Millennials who increasingly
look for products that reflect their sense of in-

dividuality.

We have seen a number of premium services,
which offer consumers the opportunity to
work on their own bespoke fragrance formula,
though these examples solely target high-end
and luxury consumers. Layering is one effec-
tive strategy in helping to create bespoke fra-

Europe’s Big 5 markets,% users who customise their scents, 2015

grances at a mainstream level, with collections
such as The Library of Fragrance by Demeter,
which works by mixing fragrances together
directly on the skin to obtain a unique, per-
sonal result.

However, Mintel finds that the appeal of
hands-on customisation in fragrance remains
extremely niche, with as little as between 3%
and 7% of fragrance users in Europe saying
that they often like to customise their own
scents.

Diagnostics can help to engage
customers and overturn declining
fragrance sales

Customised services to help consumers to
select a fragrance based on their individual
preferences will guide them to navigate
through the vast selection of products availa-
ble, and will be key in reinvigorating the sales
slump caused by too much choice.

Customisation is essential category, where
purchase decisions are driven by personal aspi-
rations and individual scent preferencest.

Brands and retailers have the opportunity to
design apps and software that are able to as-
sess someone’s personal taste for fragrance and
recommend the best possibleragrance to
match their personality.

Fragrance diagnostics can provide cus-
tom experiences and drive category
engagement software to recommend
the best scents based on what consum-
ers usually wear.

Mintel’s research finds that a majority of UK
fragrance users buy a fragrance for themselves
(53%), which reinforces the personal aspect of
purchasing a fragrance. Personal diagnostics
which assesspeople’s lifestyle and skin type
(through DNA analysis), have been growing
in popularity across the beauty industry, but
remains a relatively untapped opportunity in

MINTEL

the fragrance category. There are opportunities
to develop services and software to guide con-
sumers to navigate through the vast choice
available to them and assist them in choosing
the most relevant fragrance to match their in-
dividuality and personal preference. By in-
creasing education and spreading knowledge

on this topic, brands can help users to better
engage with this category and further drive
interest. Retailers and brands need to explore
online diagnostics and technology as a way of
driving online fragrance sales. Finding alter-

'BEAUTY TRENDS.

native ways to sell fragrances outside of tradi-
tional bricks and mortar is essential, but tricky
in an area where purchases are based on sen-
sory drivers. Diagnostics would certainly
streamline the decision-making process and
guide consumers through their choice of fra-
grances when they can’t physically smell them.”

ABOUT THE WRITER

Global Fragrance and Colour Cosmetics Ana-
lyst Emmanuelle Moeglin brings her passion
for fragrance and beauty products and a keen
interest in fashion and design to her analysis
of the fragrance and makeup markets. A grad-
uate of ISIPCA, Emmanuelle has worked
with both leading fragrance brands and sup-
pliers, developing perfumes. She has worked
in Paris, Barcelona and New York and speaks
French, Spanish and English.

ABOUT MINTEL

Mintel inform 3,000 beauty and personal care
brands globally. Their global team of world-
class beauty analysts don't only predict what's
hot now but more importantly predict what's
coming next - so market leaders can influence
the beauty industry dynamics, create success-
ful products and stay one step ahead of their
competitors. For more information on Mintel,
please visit our website: www.mintel.com

Martin Dimitrov / iStock Turkey

&I Esans teshislerinin genel olarak incelenme-
siyle birlikte, parfim ve esans satislarindaki diistis
diinya capinda durdurulabilir ve parfim endstri-
si iyiye gidebilir.

Teshisler miisterilerin ilgisini cekmekte ve azalan
koku satislarini tersine gevirmekte yardimei ola-
bilir.

Tuketicinin kisisel tercihlerine gore hazirlanan ki-
sisellestirilmis hizmetler, sunulan genis triin yel-
pazesi icinden dogru kokuyu segmelerine yardim
olur. Bu tir hizmetler ayrica fazla cesitlilikten dola-
yi azalan satislan da canlandinir Kisisellestirme te-
mel bir kategoridir, satin alma kararlari kisisel is-
tekler ve koku tercihleri dogrultusunda yapilr.
Markalar ve perakendeciler mobil uygulama ve ya-
21im tasarlama firsatina sahipler. Bu uygulamalar
sayesinde kisinin koku tercihi ogrenilebilir ve ka-
rakterlerine en uygun koku onerilebilir.

Kokuda kisisellestirme kisinin kendi kokusunu ya-

ratmas! gibi bir yolla yapilamaz, kisinin tercihlerini
belirleyen hizmetler ve genis koku yelpazesi igin-
de onu yonlendiren yontemlerle koku kisisellesti-
rilebilir.

Olgun parfim piyasasi gliciini kaybediyor. Tuketi-
ciler cok fazla secim ile karsi karsiya kalinca sa-
tin almalarini aliskanliklarindan yana kullaniyor
ve kendilerini bu kategoriden uzak hissediyor. Tu-
keticinin ilgisini canlandirmak, gelismek icin kilit
bir nokta. Satin almanin kisisel hedefler ve koku-
sal tercihler dogrultusunda oldugu goz oniinde bu-
lundurularak, kisisellestirme bu kategoride onemli
bir madde olmali. Mintel'in ‘Onu Benim Yap' trendi,
irtn deneyiminin onemli bir parcasi olan kisisel-
lestirmenin entegrasyonunu one gikartiyor. Taketi-
cive aldiklan trin hakkinda fikir verebilme firsati
her endiistride gecerli. Bu kavram, ozellikle aldik-
ari riinlerin karakterlerini yansitmalarini isteyen Y
nesli tilketiciler icin yaygin.

Pek cok dzel hizmet ile tiketici kendine ozel yara-
tilmis koku formiilii Gretme sansina sahip, ancak
bu ornekler sadece liks misterilerini hedefliyor.
Katmanlama teknigji ana pazarda siparis parfim
iiretmek icin efektif bir strateji. Omegin The Lib-
rary of Fragrance by Demeter'in koleksiyonlar, cil-
de farkli kokularin kangiminin uygulanmasiyla ozel
ve kisisel bir sonug elde edilebiliyor.

Ancak Mintel kisisel koku Gretimine ilginin cok nis
bir kesime hitap ettigini fark etti. Avrupadaki par-
fum kullanicilarin sadece %3 ile %7'si kendi koku-
lanni yaratmayi sevdigini soyledi.

Koku teshisleri ozellestirilmis deneyimler sunabilir,
yaziimlanyla tuketicilerin agirlikli olarak kullandi-
d1 kokulari baz alarak en iyi parfiimleri onerebilir.
Mintel arastirmalarina gore, Birlesik Krallik parfim
kullanicilarinin cogu kendilerine parfim aliyor, bu
da parfiim satin aliminin ne kadar kisisel bir dene-
yim oldugunu gosteriyor.

* Kisilerin hayat tarzlari ve DNA analizleri ile cilt tip-
lerini belirleyen kisisel teshisler, guizellik endiistri-
sinde poplerlik kazanmaya devam ediyor, ancak
koku kategorisinde hala faydalaniimamig bir firsat
olarak duruyor.

* Tuiketiciyi, sunulan genis segenekler icinde secim
yapabilmek, ve kisiliklerine ve tercihlerine en uy-
gun kokuyu secmelerinde yardimer olmak igin hiz-
met ve uygulama gelistirecek firsatlar var. Marka-
lar, bu konudaki egitimi artirarak ve genel bilgiyi
yayarak ilgiyi artirabilir.

« Perakendeciler ve markalar internet teshislerini ve
teknolojiyi, e-satisi artirmak iin iyi arastirmali. Ali-
sildik yollar disinda koku satmanin alternatif yolla-
rini bulmak ok onemli, ama parfum gibi duyusal
duirttiler dogrultusunda yapilan satislarda bu daha
zor. Teshisler, tiiketicilerin fikir verme asamalarin-
da kokuyu koklayamadan sececekleri durumlarda
siireci kolaylastinr"
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" A MYSTICAL |

FRAGRANCE

CULTURE

EASTERN CULTURE HAS TWO SCENES IN PERFUMERY. THE FIRST IS A
FAIRYLAND WHERE MYSTICAL LEGENDS BLEND WITH THE SMOKE OF
OUDH.THE SECOND IS A COMPETITIVE MARKET OF RARE RAW MATERIALS
AND BOLD FRAGRANCES.

words koray seving
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East is the land of mystical scents; it is where ori-

ental spices mix with the smoke of burning agar-
wood, golden colored resin drips from tree branch-
es and the night blooming jasmines come alive.
The East is dark and brave all at the same time. If
we were to give an example, look at Serge Lutens.
The most memorable scents from the niche per-
fume world are of Serge Lutens, and every Lutens
fragrance's dark side points to the East. French
artist, who has been living in Marrakech for years,
is continuously inspired by the mystical East. His
masterpieces like Ambre Sultan, Chergui, Arabie,
El Attarin and Cuir Mauresque are like stories
from Arabian Nights and pieces of the Eastern

fragrance culture.

The Eastern perfume culture has been a blessing
for those who are tired of the light, Western co-
lognes and ready for brave and bold scents. While

perfume is simply used to smell nice or clean in

pilesasmilesj / iStock Turkey
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the West, it is a strong communication tool in the
East. This is proven by how much money is spent
on perfume; Eastern people can spend a fortune
just for a raw material while Western people care-
fully study and compare prices. And these types of
habits don’t mean that you are a perfume aficiona-
do in the East; smelling nice in the Eastern culture
is just the norm.

For women in the Middle East, layering is second
nature because they experience their whole lives
through the prism of scent: Fragrance oils are ap-
plied to the skin of children, bakhoor is burned in
many homes every day and dinner guests are cus-
tomarily presented with a tray of perfumes to sam-
ple after a meal. Perfume is treated with reverence,
but also with creative flair.

The very expensive and valuable agar wood has
been used in the East for many years. It gets its

r .l
ON THE SPOT

Javier MontcerdAj Pascal / iStock Turkey

scent from the resin automatically released to de-
fend itself against a certain type of a mold forming
on its body. While this is a natural method for the
oudh to form, it can be synthetically created too
and result in the arguably most expensive raw ma-
terial of the perfume world. Prophet Muhammed
praises oudh when describing heaven: ‘... their
combs are gold and silver, their sweat is musk,
their incense burners are made of agarwood, their
wives are houris...” This show us how important
the agarwood is in Islam and the Ottoman period.
Frankincense water which comes from the Otto-
man period contains large amounts of agarwood
extract.

Scents have an important place in an empire like
the Ottoman Empire who has been in command
for hundreds of years, therefore it is very common
to come across nice scents in everyday Ottoman
life. Good scents were not seen as a tool to cover

3 MisTiK BiR KOKU KULTURD 28

Dogu, mistik kokularin diyart, Oryantal baharatlarin, ya-
kilan 6d ajaci dumanina karisan, agaclarin dallarindan
damlayan altin renginde reginelerin, gece agan yase-
minlerin kokusunun sahibi. Parftimarler icin birer cen-
net, koku meraklilar icin kesfi bitmeyen byt bir din-
ya. Hem karanlk hem de cesur! Omegin, nis parfiim
diinyasinin mihenk taslarindan biri olan Serge Lutens'in
her parfiimiinin karanlik tarafi bize doguyu isaret edi-
yor. Dogunun mistik diinyasindan kopamayan, her par-
fumi icin bu kiltirden itham alan Fransiz sanatci Serge
Lutens, yllardir Marakes te yastyor. Ambre Sultan, Cher-
qui, Arabie, EL Attarin, Cuir Mauresque gibi sanat eserle-
ri Dogu nun koku killtiiriinden birer parca, Bin Bir Gece

Masallar'ndan kopup gelmis birer hikaye sanki.

Dogu parfiim kiilttrt, ok eski tariblerden beri tim diin-
yaicin merak uyandimis, kesfedilmeye acik olmus-

tur Batinin hafif kolonyalarindan skilmis, en air ve ucta
gezinen omekleri dahi cesurca giymeye hazir parfim
severler icin bir nimet aslinda bu kiltiir. Batr kiilttrin-
de parfiim sadece glizel ya da temiz kokmak icin kulla-
nilan bir tirinken, Dogu'da guigli bir iletisim aract. Bunun
en iyi kanitlarindan biri parfiim icin harcanan rakamlar;
Batil biri parfim satin alirken fiyati mutlaka goz niin-
de bulundururken, Bogu kultiiriinde yetismis biri he-
niiz parfum olarak siselenmemis, tek bir hammadde igin
bile diinyanin parasini harcayabilir. Bu tip jestler sizin bir

parfiim koleksiyoneri ya da miiptelas! oldugunuzu da
gostermiyor Ustelik o cografyada, Dou killtiriinde gii-
zel kokmak son derece olagjan bir durum.

0d ajac 6zellikle son zamanlarda parfuim sektdrini
kasip kavuran, yilardir dojuda kullanilan oldukca kiy-
metli ve pahali bir adac. Bir cesit kif mantari bu aga-
ca bulastiktan sonra ajac savunma mekanizmas! olarak
bir recine salgilar ve asil kokusunu bu sekilde verir Bu
yontem dogjal olmakla beraber yapay yollardan da tre-
tilebiliyor ve elde edilen bu 6z belki de parfim dinyasi-
nin en pahali hammaddesi olarak kendini gosteriyor. Hz.
Muhammed cenneti tarif ederken *...onlarin taraklar al-
tin ve gmds, terleri misk, buhurdanliklan 6d agacin-

dan, esleri huriler...” diye soz ederken od agacini oviiyor.
Bu da Islam diinyast icin bu agacin ne kadar Gnemli ol-
dugunu bize gosteriyor. Osmanl déneminde od agact ol-
dukca cnemli ve kiymetli. 0smanlidan bize miras kalan
‘Buhur Suyu’iginde yiiksek miktarda od agaci ozl iceri-
yor. Konu Osmanli'dan agilmisken ve Dogu parfiim kil-
turiinii ele almisken hem Osmanlidan hem de ‘Buhur
Suyundan'’ stz etmemek haksizlik olur.

Osmanl gibi yiiz yilarca hiikim stmis bir imparator-
(ugun tarihinde kokular énemli bir yere sahip, dolayisty-
a Osmanli gindelik yasaminin her aninda guizel koku-
larla karsilagmak miimkin. Osmanlida insanlar giizel
kokular, kot kokular giziemek icin bir gereklilik ola-



bad scents, smelling good is a part of the every day.
The story of Frankincense water is a great example
of this and a fascinating one too. Sir Edward of
England, who was the second Ambassador to the
Ottoman Empire in 1593, presents Queen Eliza-
beth with a report. This report talks about the
hundreds of kinds of meals he had in his first meal
in Istanbul prepared in his honor, the taste of the
rose syrup and the nicely scented water containing
agarwood, musk, sandalwood and flower water
with which they washed their hands after dinner.
Both the Queen and Sir Edward are taken back by
the text.

Before the Tanzimat period, Frankincense water
used to be presented to the sultan in the Topkap1
Palace, after the fifteenth day of Ramadan every
year. It was produced in the Seferli room in Ender-
un and said to be only produced for the palace.
However, the 1640 dated Es’ar Book and Evliya
Celebi Seyahatname speaks of Frankincense water
being sold in Istanbul at musk sellers and in rose
water shops. The shopkeepers in the Spice Market
used to keep Frankincense water in their stores for
the celebrations of circumcision ceremonies of
princes. Many raw materials from the Eastern cul-
ture have mystical stories but agarwood stands out
amongst the rest. I was taken by surprise by Scent
Expert Fulya Yahya’s story from one of her visits to
the East. She said that people hang their clothes
above the smokes coming from an agarwood for
the scent to be immersed into the clothes. This one
small example is a proof of how important scent is
in the East; it is a tool of communication. There-
fore we shouldn’t be surprised by the fabric soften-
ers prepared for the Eastern market to be scented
with oudh.

How does Turkey serve this market? It would be
unfair to limit the Eastern perfume culture with
only oudh; amber and musk are two other very im-
portant odorants identified with this geography.
Rose, the rarest flower of the perfume sector is also
at the top of the list. If lavender reminds us of
France, tangerine of Italy, jasmine of Egypt and
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agarwood of Laos, rose immediately reminds us of
Turkey. This magical flower cultivated in Isparta
and Burdur regions, takes place in the formulas of
the world’s most expensive perfumes. All perfum-
ers want to work with this fragrant extract. It may
be the most important raw material for both the

Eastern and Western perfume culture, adding a
new dimension to any scent that it is used in. Ori-
ental incenses, resins and smoky wood notes be-
come more noble with the touch of rose, floral or
marin scent families become brighter and more
cozy with it. Rose is also one of the most impor-

rak gormilyor, soz konusu donemde su le temizlenme-
yi terk eden Avrupanin aksine giizel kokular yasamin
her anina eslik ediyordu. Buhur suyu bunlara verilebi-
lecek en dnemli omeklerden biri, hikayesi ise heyecan
verici. 1593 ylinda Ingiltere Krallgnin Osmanli Impa-
ratorlugu gozetiminde ikinci elgisi olan Sir Edward, Kra-
lice Flizabethie bir rapor sunar. Raporunda Istanbulda
serefine verilen ilk ziyafette yiizlerce yemek tiiriinden,
qul serbetinin lezetinden ve yemek bittikten sonra el-
lerini buhur suyu denilen, icinde 6d agac, misk, sandal
afjac ve cigek suyu bulunan bu giizel koklu suyla yika-
diklarint heyecanla yazar. Bu yazi hem onu hem de kra-
liceyi oldukga etkiler

Tanzimat'tan ewel Istanbulda Topkap! Sarayinda her
yil Ramazan ayinin on besinci guinii gegtikten son-

ra padisaha buhur suyu takdim edilimis. Enderun'da
Seferli odasinda imal edilen buhur suyunun imalati ve
dagitimi biytik bir ciddiyet ile yapirmig. Buhur su-
yunun sadece saray icinde Uretildigi, halk tarafindan
bilinmedigi yazilmis ama daha sonra 1640 tarihli Esar
Defterinde ve Evliya Celebi Seyahatnamesinde bu-
hur suyunun Istanbulda misk saticilari ve giil suyu es-
nafinda bulundugu ve halka satildigi gortilmis. Hatta
sehzadelerin stinnet diigtinleri igin yapilan senlikte Mi-
sir Garsisinda bulunan esnaf diigiin hediyesi olarak bu-
hur suyu bulundururmus.

Dogu killtiirtine ait cogu hammaddenin mistik hikaye-
leri var ama od agaci, hepsinin iginde bir adim ne g--
kiyor. Koku Uzmani Fulya Yahya bir Dogu ziyaretinde
sahit oldugu ilging aniyi paylastiginda oldukca sasir-
mistim. Sevgili Fulya Yahya, insanlarin elbiselerini ya-
nan 6d aaci dumaninin tistiine astiklarini ve kiyafet-
lerini bu sekilde kokulandirdiklarini soylemisti. Sadece
bu 6mek bile Dogju'da kokunun ne kadar Gnemli bir ile-
tisim araci oldugunun kaniti bizim icin. Dogu'ya hazir-
anan gamagir yumusaticilarinin kokulandirimasinda
talep (izerine 0d agact kullanlmast da bizleri sasirt-
mamal.

Peki Tiirkiye bu pazara nasil hizmet ediyor? Dogunun

parfim kilttrint sadece dd ile kisitlamak haksizlik
olur. Amber ve misk de bu cografyayla ozdeslesen iki
cok anemli koku maddesi. Parfiim sektorintn en na-
dide cicegi gulise listenin en tepesinde yer aliyor. La-
vanta denildigi zaman Fransa, mandalina denildiginde
Italya, yasemin denildigi zaman Misrr, od afac denil-
diginde Laos akla geliyorsa giilden bahsettigimiz za-
man tabii ki aklimiza ilk Tarkiye geliyor. Isparta ve Bur-
dur ybrelerinde yetisen bu bilyileyici cicek dinyanin en
pahal parfumlerinin formllerinde yer alyor. Tum par-
fimorler, bu cicegin 6zlyle calismak icin resmen can
atiyor. Hem dogu hem de bati parfiim kiltarti igin vaz-
gecilmez dzlerden belki de en Gnemlisi. Igine girdiji her

duncan1890 / iStock Turkey
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tant flowers for the Ottomans. It is in fact so pop-
ular that rose water becomes an important ingre-
dient in milk based desserts.

It is known that rose is as old as human history, old
Chinese documents speak of the lovely smell of
rose flower. In Anatolia, rose production was start-
ed by migrants from Rumeli 300-400 years ago
and they were cultivated in the Isparta and Burdur
regions. The most important technique to produce
rose oil is by distillation; there are written records
that Ibni Sina produced essential oils from rose
and other flowers with a simple distillation tech-
nique and used the vapor obtained from this
method as flower water. Rose water continues to
exist in modern world in Turkey; it is a tradition to
offer rose water alongside candy and Turkish de-
light during holidays. Rose water is heavily used in
the East. Did you know that when Salahaddin en-
tered Jerusalem in 1187, he requested the walls of
Omer Mosque to be washed with rose water?

Taif rose is well known in the Eastern culture
alongside the Turkish rose. The wide use of rose is
an advantage for the Turkish fragrance market since
Turkish rose is the first thing that comes to mind
when speaking of rose. Besides providing with tons
of rose oil to the global fragrance market, Turkey
supplies other fragrances too and is a blessing for
both the Western and Eastern markets. MG Giil-
cicek International Fragrance Company, the most
important Turkish fragrance producer and scent
company in Turkey, is a significant supplier to the
East. It has the advantage of being close to Europe.
Lavender, patchouli, jasmine and many other raw
materials are produced by an incredible process of
R&D and are supplied to the Eastern market.

'The influence of the modern Middle East has al-
ready shifted the course of perfumery: Ten years
ago, for example, it's unlikely that even a particular-
ly ardent Western fragrance fan would have heard
of the ever-mysterious oud. Derived from a South
Asian evergreen tree infected with a fungus that
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prompts the production of a pungent-smelling res-
in, oud (also known as agarwood) has been used in
Arabia for centuries.

'The East will continue to take the world by storm
with its scent culture, and this will in turn become a
big advantage for the Turkish producers. Even per-
fumers who interpret The Arabian Nights in the
most subtle ways and the least competitive perfume
houses will get a share of this market. Maybe it is
time to protect and present to the world the raw
materials and formulas that have been taking place
in our olfactive memories for years. Because, scents
invoke all kinds of memories and some people use
fragrances because they want to be represented
through them.

*'The formula and story of Frankincense water was
written about by collector Nejat Yentiirk in the
book ‘Kutsal Dumandan Sihirli Damlaya: Parfim’
by Yap: Kredi Publications.”

parfum ailesine farkls bir boyut kazandinyor. Oryantal
titstler, regineler ve dumans odun notalan gille tac-
landirlinca asalet kazaniyor, floral ya da marin koku ai-
elerine girdigji zaman formdile hem konfor hem de par-
aklik katiyor.

Giil ayrica Osmanli icin en onemli iceklerden biri
Osmanlda gil suyu kullanimi oldukga yaygin, oyle ki
siitlti tatlilann icine gireyi bile basartyor. O dénem bu-
hurdanliklarda yakilan tiitstler konugun sakali ve sa-
rigina tutularak gl suyu ikramina benzer sekilde ser-
vis ediliyor.

Gl gigeginin insanlk tarihi kadar eskilere dayandi-

i biliniyor, hatta eski Cin belgelerinde bile gil gigeginin

hog kokusundan bahsedildigi ortaya glkmis. Anadoluda
ise gulctliigiin 300-400 sene ewel Rumeliden gelen
muhcirler tarafindan baslatildig, Isparta ve Burdur yo-
resinde agjirlikl olarak yetistirildigi biliniyor. Gul yagji-

ni elde etmek icin kullanilan en Gnemli yontem disti-
lasyon teknigj, hatta Ibni Sinanin giil gigeklerinden ve
diger cigeklerden basit bir distilasyon teknii ile ugu-
cuyag cikard, bu yolla elde edilen buhar, cicek suyu
olarak kullandigr yazili kaynaklarda meveuttur. Ulkemiz-
de gl suyu, modem diinyada var olmaya devam ediyor.
Adet olarak bayramlarda ikram edilen sekerin ve loku-
mun yaninda sunulmast eskilerden giiniimiize taginan
bir gelenek. Dogu'daise giil suyu bol miktarlarda elde

edilip tiketiliyor. Hatta buna kanit olarak Salahaddin'in
1187 yilinda Kudiise girdigi zaman Omer Caminin du-
varlarini giil suyu ile yikattigini biliyor muydunuz?

Dogu killtiiriinde Tark giluyle birlikte Taif giili de ol-
dukca tnldi. Giiliin yaygin kullanimi Turk esans paza-
riigin bir avantaj, ne de olsa gl denildiinde akla itk
gelen Tiirk guldi oluyor. Diinya esans pazarina tonlar-
ca giil yag tireten Tiirkiye hem bati hem de dogu pazan
icin vazgegilmez bir nimet. Giilden bagka bircok esansin
tedarigi de yapilyor. Turkiyenin en onemli yerli esans
ireticisi ve koku sirketi olan MG Gulcicek Intematio-
nal Fragrance Company her yil Dogu'ya ciddi miktarda
esans tedarik ediyor. Avrupa'ya yakin olmanin avanta-

jiyla beraber giiliin yani sira lavanta, paculi, yasemin ve
daha bir gok hammaddenin tretimi muhtesem bir Ar-
Ge ve sentez kadrosuyla elde ediliyor ve bu maddelerin
tedarigi dogu pazarina da yapiliyor.

Dogu, koku killtiirtiyle dinay: kasip kavurmaya devam
edecek, her yil baska bir yonii kesfedilecek ve Tirk tre-
ticiler icin de bu durum, biyiik bir avantaja dontisecek.
Binbir Gece Masallarini olabilecek en hafif formiiller-

e yorumlayan, iddiasiz cikislar yapan parfiim evleri bile
bu rekabetci pazardan pay aliyor olacak. Belki de kokle-
rimize gondermeler yapan, aslinda hepimizin olfaktif ta-
rihngesinde yer alan ham maddeleri ve formdlleri koru-
manin, diinyaya tanitmanin vakti goktan gelmistir ™

Barcinj / iStock Turkey
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~ ' with Alfar Kozmetik over 35 years ago, it

/ has been a prominent figure in the makeup
e = ¥ @Z industry in Turkey. The brand also is very
S 7 — popular in many other countries including,
R g —— A L, & 4 i Macedonia, Bulgaria, Hungary, Saudi Ara-
bia and the rest of the Middle East. Their
most successful products are their powders,
] blushes and lip products.
All makeup products by Elite Cosmetics/dlfar Koxmetik
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Golden Rose
Founded by Erkul Cosmetics, Golden Rose is one of the oldest leading makeup brands on the market.

It has a large sales network in Turkey in over 7500 stores. Although Golden Rose continues to increase

its varieties, their most successful products include, nail polishes, lipsticks and blushes.

All makeup products by Note/Altona Cosmetics

Note
Note is a sub brand of Altona Cosmetics Technology Group, which — in addition to its two other factories in Canada and Persia — has a large facility

. in Tekirdag, Turkey. Even though the brand is relatively new in the cosmetics game, it has managed to become of the bestsellers in Turkey and the
All makeup products by Golden Rose/Erkul Kozmetik world. Note uses an environmental friendly technique for production and the brand doesn’t test on animals.
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Flormar
With its roots going back to Italy, Flormar was first founded in Milan and then the company was purchased by the Senbay Family in 1970. In its

adopted country, Flormar maintained its level of quality in makeup products to this day. According to Euromonitor, the brand was on top of the

makeup industry list in Turkey, in 2014.

All makeup products by Pastel/Pinkar Kimya

Pastel
It is fair to say that Pastel’s collection of nail polishes is the brand’s best prowess. Founded

by Pinkar Kimya Sanayii ve Ticaret A.S$., Pastel’s makeup collection also includes lipsticks,
eyeshadow palettes, blushes and face powders.

All makeup products by Flormar/Kosan Kosmetik
a 29"
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THE INFLUENCERS '

A BEAUTY CELEBRATION
#turkishcosmetics

MEET THE BLOGGERS THAT ARE CHANGING THE BEAUTY INDUSTRY FOR THE BETTER
THROUGHOUT THE WORLD. IN APRIL 2016, TURKISH COSMETICS HOSTED FIVE OF THE
MOST SUCCESSFUL BEAUTY AND FASHION BLOGGERS ON SOCIAL MEDIA BY ORGANIZING
THEIR FIRST INFLUENCER MEETING. ALONG WITH SHOWCASING THE WORLD OF TURKISH
COSMETICS, THE COMPANIES WERE ABLE TO PROMOTE TURKISH BRANDS' COLLECTIONS OF
HAIR, SKINCARE, MAKEUP AND MEN’S GROOMING PRODUCTS AS WELL AS PERFUMES AND
NAIL POLISHES. WITH THIS EVENT, TURKISH COSMETICS BRANDS WERE ABLE TO INCREASE
BRAND AWARENESS FOR BEAUTY PRODUCTS THAT ARE MADE IN TURKEY.

questions basak ulubilgen photography kali profilm
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"DURING MY

What is your first memory about make-
up?

I remember playing with my mum’s makeup
when I was young and the passion for it was born.

What makes a good makeup artist?

A good makeup artist does not just simply ap-
ply makeup. He/She analyzes the structure of the
face and the personality of the client and basaed
on that creates a suitable look. The idea is to en-
hance the features and not completely change the
face.

You've lived in a couple of places includ-
ing your hometown of Ohrid, Tanzania
and now Johannesburg. Beauty-wise is
there a difference between these cities?
They are all very different and beautiful in their
own Way.

When you're conturing on a client, which
features of the face do you usually accen-
tuate?

I think that everyone is different in terms of face
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structure. But usually, I study their faces really
well before conturing and I definitely use a brush.

You've visited two Turkish Cosmetics fac-
tories when you were in Istanbul. What
did you think?

I grew up seeing their products on the market
in my home country of Macedonia and world-
wide. I always thought of the makeup to be very
affordable and good quality. However, ever since
my visit to the factory I have seen how profes-
sional and super high quality the production is
with all the latest equipment and skilled staff.
This gave me confidence in actually recommend-
ing it to my viewers. Seeing how the products are
made was an amazing experience.

What was your favorite part about the
Turkish Cosmetics Influencer Meeting?
'The beautiful people I met and established rela-

tionships with™

For more information on Maja:

Instagram: @maya_mia_y

Maja, makyajla ilgili hatirladigin en eski
amin nedir?

Gocukken annemin makyaj malzemeleriyle
oynadigimi hatirliyorum. O giinden sonra makyaja
olan sevgim ilerlemeye basladi.

iyi bir makyaj sanatgisi nasil olunur?

lyi bir makyaj sanatcist yalnizca makyaj yapmaz.
Musterisinin yuzing, cildini ve kisiligini de analiz
eder ve ona en yakisan makyajl uygular. Burada
asil amag yiz hatlarini one ¢lkarmak, ytizii
kapatmak degil.

Kontiir yaparken yiiziin hangi dzelliklerini

daha cok ortaya cikarmaya dzen gésterirsin?
Oncelikle makyaj yaptigim kisinin yizind iyice
incelerim ve kesinlikle kontir fircast kullaninm.
Gnk kontir yapmaya uygun olmayan bir firca
kullaninca highir zaman istedigin gibi sonug
alamiyorsun. Herkes farkli bir y(iz yapisina sahip
oldugu icin one gikarmak istedigim ozellikler
kisiden kisiye degisir, ama genelde elmacik
kemiklerinin altindan kontr yapmay! tercih
ediyorum.

Dogdugun sehir olan Ohrid dahil olmak
iizere, Tanzania ve Johanneshurg gibi

bircok sehirde yasadin. Giizellik agisindan
aralarinda ne gibi farklar gordiin?

Her sehrin kendine has fark ve giizelligi var
Makyaj cantandan highir zaman
ayirmadigin iiriinler hangileri?

Kalici bir fonddten gok dnemli. Onun diginda dudak
kalemi, maskara, aydinlatict ve tabii ki rujumu
yanimdan ayirmam.

istanbul’dayken iki Turkish Cosmetics
fabrikasi gezme firsatin oldu. Bu senin icin
nasil bir deneyim oldu?

Evim olan Makedonya'da biytrken, marketlerde

hep Turkish Cosmetics trinlerini goriirdim.
Fabrika gezilerinden sonra bu Griinlerin aslinda
uzun ugraslar sonucu ve en iyi teknoljiyle
yapildigini gormiis oldum. Boylece bu trdinleri
ogrencilerime ve beni izleyenlere gonil rahatliiyla
tavsiye edebilecegime karar verdim. Urtnlerin
yapini gormek benim iin inanilmaz bir tecriibe
oldu.

Turkish Cosmetics davetinin en sevdigin
yani neydi?

Tanistigim giizel insanlar ve kurdugum yeni
arkadasliklar.”



Alina Tanasa & Diana En.ciu

streets. Istanbul has a character of its own. We
also know this city from different movies, so
seeing the real places where scenes were shot
was really interesting. Crossing from Europe
to Asia on a boat is an incredible experience...

What do you love about being a fash-
ion blogger? What about the hardest
parts?

D: From the outside, it looks like we are two
friends who go to fashion weeks and travel
to different cities. Of course it is really fun to
do this and I wouldn't change it for anything.
But there's much more that goes behind the
scenes.

A: You can never go on a proper vacation, be-
cause you're constantly sharing something on
social media. However, traveling to incredible
places for work and all the gifts that we receive
makeup for it.

All of your posts are original content.
How important is it to be original in
this sector?

A: It is very important to us because inspir-
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ing others doesn't happen by cheating. We see A L I N A: "W E

a lot of fashion and beauty blogs on social me-

dia, they just copy each other's content and Lov E D T H E

continue like this without trying to come up

with a new idea. We find that odd because one P E R F U M E

of the most important things for our blog is -+

to do something different and make our voic-

es heard.

D: We feel better this way because we know
that our work doesn't resemble anybody else's. W H E R E W E

We have a motto we print on the back of our

Thank You cards: "Being yourself makes you A LS O H A D T H E

feel wonderful." We truly believe in this.

You are both vegetarians. What would
your dream salad include?
D: Lots of greens and avocado.

A: And of course, asparagus. We also shouldn't ow N P E R F U M E S

forget about quinoa.”

For more information on Alina and Diana: . %

Jfabulousmuses.net
Instagram:
@fabmuse_diana
@fabmuse_alina

How did Fabulous Muses come to life?
Diana: Seven years ago, we were working in a

fashion agency. Right before starting our blog,
we were at Paris Fashion Week where we were
constantly told to get into the blogging field.
We started with introducing Romania's fash-
ion designers and vintage stores, and contin-
ued with young photographers and makeup
artists.

Alina: Our blog transformed from a platform
where we share our personal styles. We try to
do more advertorials than just blog entries.

What were you doing before Fabulous
Muses?

A: We both worked at fashion magazines, I
was producing content and Alina was in PR.
Since we had a background in this field, we
knew exactly how things happened, which is

why our blog is successful.

What did you think about Turkish Cos-
metics when you visited the two fac-
tories?

D: I didn't think it would be so different.
Both factories are really technological and
produce high quality products. It was inter-
esting to see the production of perfumes and
makeup products.

A: We especially liked the perfume fac-
tory where we also had the chance to cre-
ate our own perfumes during a workshop. I
used amber and tuberose to mine, Diana used
the notes of amber, leather and musk. We
also talked with the Turkish Cosmetics team
about creating our own perfume. We may col-
laborate on a project like this in the future.

What did you like about Istanbul the
most?
A: I loved the architecture and the small

Fabulous Muses — Alina Tanasa, Diana Enciu
Tanistiralim, Fabulous Muses blogunun yaraticilar Alina
Tanasa ve Diana Enciu. Turkish Cosmeticsin, Tirkiye'de
{retilen cilt bakimi ve makyaj Urinlerini dinyaya
tanitma amaciyla diizenledij etkinlik igin Istanbula
gelen Fabulous Muses ile adiilli bloglan ve giizellk
{izerine sohbet ettik.

Fabulous Muses blogu nasil ortaya ¢ikti?
Diana: Yedi yil kadar nce bir moda ajansiyla
calismaya basladik. Blogumuzu baglatmadan dnce

Paris Moda Haftasrndayken insanlar stirekli bize bu

isi yapmamizi tavsiye ediyordu. Dondugimdizdeyse

ise Romanyanin en bilyik moda fuarinda moda
tasarimilarini ve vintage dilkkanlar tanitmakla
basladik. Daha sonra genc fotografcilar ve makyaj
artistleriyle calisarak ise devam ettik.

A: Aslinda blogumuzun adi ‘Absolutely Fabulous'
olacakti ama o isimde zaten bir site oldugu icin adimiz:
‘Fabulous Muses' olarak degistirdik. Artk Romanyada
herkes bize kisaca ‘Muses' ya da ‘Fabuloasd diyor. llk

basta moda alaninda misterilerimizi tanitma amacl
basladigimiz sitemiz, kendi stilimizi de paylastigimiz bir
platforma doniistil. Yaptigimiz islerin bir blog girisinden

cok ‘advertorial tadinda olmasina da ozen gdsteriyoruz.

Fabulous Muses'dan dnce ne yapiyordunuz?
D: lkimiz de modayla ilgili dergilerde calistyorduk.
Ben icerik tretiyordum, Alina da halkla iliskilerde
calistyordu. Bu yiizden blogumuzun basarili oldugunu
duistintyorum. Giinki zaten bu konudaki her adimi
onceki islerimizden biliyorduk. Ayrica diger moda

bloglarindan farkl olmamizin sebeplerinden biri de her
zaman yeni icerik dretmemizden kaynaklaniyor.
Blogunuzda genelde haftada kag kere
paylagim yapiyorsunuz?

A: Ik basta eglencesine yaptigimiz icin simdiye
nazaran daha az ve farkli paylagimlar yapiyorduk.
Fabulous Musesa basladigimizdan beri aklimizda

ilerde bunu gercek bir ise dontistiirmek vardi zaten. Ve
artik bu isimiz olmus durumda, o yiizden yaptigimiz
paylasimlar da ne kadar igimiz olduguyla paralel gidiyor.

D: Ilerleyen aylarda icerik ve paylasimlanmiz biraz
degistirmeyi planliyoruz. Sitede diinyaca taninan ve
modayla ilgilenen insanlarla roportaj yapacagimiz bir
bolimumiiz de olacak.

Turkish Cosmetics’in iki fabrikasim
gezdigjinizde ne diigiindiiniiz?

D: Bu kadar degisik olacagini tahmin etmemistim.
Fabrikalarin ikisi de gercekten gok teknolojik ve yiksek
kalitede Uriinler Ureten yerlerdi. Parfiim ve makyaj
{riinlerinin yapimini grmek bizim icin cok enteresand.

A: Parfim fabrikasini 6zellikle cok begendik. Turkish
Cosmetics icin katildigimiz bir workshop'ta kendi
parfimlerimizi yapma firsatimiz da oldu. Ben kendi
parfimiime amber ve simbiilteber koydum. Diana
da amber, musk ve deri notalarini kullandi. Diinyadaki
en bliytk esans makinesinin calismasini gormek

de cok heyecan vericiydi. Aslinda oradayken kendi
parfimiimdizii ikarmayt Turkish Cosmetics 'teki
ekiple konustuk. Belki ilerde hoyle bir isbirligi
yapabiliriz.

Istanbul’la ilgili en ok neyi hegendiniz?
A: Mimarisi ve kiigiik sokaklarini ok sevdim.
Istanbul'un kendine has bir stili var. Ayrica bu sehri
birgak filmden biliyoruz. Buraya gelipte filmlerdeki
sahnelerin cekildigi yerleri gormek cok degisik bir
deneyim oldu. Tekneyle Asya tarafina gecerken iki
kitay! da gormek ise paha pigilmez...

Moda blogger's olmanin en zor ve en
sevdiginiz yani hangisi?

D: Blogumuza disardan bakildiginda iki arkadagin

moda haftalarina gidip, stirekli farkli sehirler gezdigini
gorliyorsunuz. Bunlar yapmak gercekten de gok
eglenceli ve highir seye defisilemez. Fakat bunun
disinda yaptigimiz cok is var ve zaman zaman yorucu
olabiliyor.

A: Bu isin zor tarafi hichir zaman dogru diizgtin bir tatile
cikamamak. Ciinkii her zaman eliniz telefonda, sosyal
medyada bir seyler paylasmaya calisiyorsunuz. Ama bu
z0r tarafi stirekli inanilmaz yerlere is seyahati yaparak
ve aldiginiz sinrsiz hedlyelerle kapatabiliyorsunuz™



“Il WANT TO

This was your first time visiting Istanbul.
What are some of your favorite aspects
about the city?

I loved every part of our journey and Istanbul as
a city. It has an amazing energy. The most favorite
parts were the boat ride, the factory visit and the
amazing restaurants.

Which are some of the beauty products
you can never live without?
I definitely couldn't live without foundation, mas-

cara and some a good matte lipstick.

Did you learn anything new about skin
care or makeup while visiting the Turkish
Cosmetic factories?

Of course I did. It was nice to see the entire
process of how soaps are made, how makeup is

produced and how perfumes are distilled.

Which notes did you use when you were
creating your own perfume at the actory?
I've learned that the base is the most important
for a good scent. I love how I mixed my own per-
fume. It turned out amazing.

How was it like sharing this experience
with your fellow influencers?

That was definitely one of the most beautiful ex-
periences ever. I want to thank Turkish Cosmet-
ics for inviting me, for being such amazing tour
guides, hosts and of course friends. I can't wait
to come back.”

For more information on Jelena:

Instagram: @;_make_up
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BEAUTY TALK,

Jelena Peric

istanbul'u ilk kez ziyaret eden biri olarak, en
Ziyaretimin her anini ok sevdim. Istanbul gercekten
inanilmaz bir sehir. Biyuleyici bir enerjisi var. Turkish
Cosmetics'in bizi gotiirdug restoranlar ve fabrika
daveti sayesinde, birgok farkli agidan bu giizel sehri
gorme firsatim oldu. Favori anlarim ise Avrupadan
Asya'ya gectigimiz tekne gezisi, fabrika gezileri

ve yedigimiz lezzetli Turk ve Dinya mutfagindan
yemneklerdi.

Onsuz yasayamam dedigin giizellik iiriinleri
neler?

Yanimda kesinlikle fonddten, maskara ve iyi bir mat
ruj olmadan yasayamam. Bu triinleri de herkese
yaninda bulundurmalanini tavsiye ederim. Ozellikle
kisa zamanda makyaj yapmaniz gerekiyorsa hayat
kurtartyorlar.

Turkish Cosmetics fabrikalarim ziyaret
ettiinde makyaj ya da cilt bakimiyla ilgili
yeni seyler dijrendin mi?

Tabii ki 6grendim. Sabunlarin nasil yapildigini, makyaj
tirinlerinin nasil retildigini ve parfiim fabrikasi
gezimizde notalarin nasil ekstrasyon yontemiyle bir
araya getirildigini gormek bana gok sey ogretti. Artik
daha bilingli bir sekilde gtizellk dircinleri kullanyor
olacagim.

Turkish Cosmetics fabrika gezisi sirasinda
kendi parfiimiinii de yapma sansin oldu.
Senin icin nasil bir tecriibeydi?

Evet, gezimiz sirasinda iyi bir parfiim yapmak icin,

baz alinan notanin ok dikkatli secilmesi gerekigini
ogrendim. Kendi parfiimiimdi de cok begendim. Ortaya
cok giizel bir sonug ciktr. Bu parfumdi ilerleyen yillarda
kendi markam biinyesinde cikarabilmeyi gok isterim.
Diger giizellik bloggerlariyla bu maceray
paylagmak nasil bir duyguydu?

Gergekten yasadigim en guizel deneyimlerden biri oldu.
Turkish Cosmeticse bu gezi igin, cok iyi tur rehberleri
ve arkadaslar olduklan tesekkiir etmek istiyorum. Geri
donmek icin de sah\rsulamyorum.:|l

Which skincare step do you start your day
with?

I always start off with a gentle face wash followed
by mask. I love to let my skin absorb all the vita-

mins and nutrients a mask can give you.

Have you ever had a makeup disaster?

I was touching up a bride and she asked for me to
cover a scar on her chest right before she was set to
walk down the aisle. As I was covering it and be-
ing very careful, my foundation drenched sponge
spilled out of my hand and bounced all over her
white dress. Although I was able to get it all out, it

was a nightmare.

How did the Turkish Cosmetics event
went?

It was amazing meeting the whole Turkish Cos-
metics team, learning about the brand, touring all
of Istanbul and getting to know all the interna-
tional beauty bloggers.

Out of all the Turkish Cosmetics beau-
ty products you've received, which one
stood out to you the most?

Giine hangi cilt bakimi adimiyla baslarsin?
Giine hafif bir temizleyict ile yuizimi yikayarak balayip,

Sana hediye edilen Turkish Cosmetics

AN

', Iz‘r_
I really loved their lipsticks. It goes on so smooth,
amazing color payoft and quality.

What was your favorite workshop you've
attended during the event?

I loved visiting the makeup factory and being able
to see how all the makeup was made. I never knew
how intense the process was but great to see a lot
of care and dedication going into it.

Do you mostly use brushes or your fingers
when applying makeup?

If there is one tip I could give anyone, it's to always
use brushes. Not only does your makeup applica-
tion blend better, but you avoid getting germs and
bacteria onto your face and you use less product.

What is the most important step for
achieving glowing and healthy skin?

The most important step is to truly take care of your
skin. Drink water, don't sleep with makeup on, do
skin treatments, facials and always moisturize.”

For more information on Karen:
Instagram: @iluvsarahii

Seyahatin sirasinda en hoguna giden aktivite
iiriinlerinden en cok hangisini begiendin? ne oldu?

.

firca kullanmalarini sylerdim. Fircalar hem makyajin
cilde daha iyi karismasini sagliyor, hem de bakteri ve

maskeyle devam ediyorum. Maskenin igerdigi vitamin
ve besinler cildime cok iyi geliyor.

Daha dnce hi¢ makyaj faciasi yagadin mi?

Bir keresinde makyajini yaptigim bir gelin, nikahtan
hemen dnce benden gogstnde bir yara izini kapatmami
rica etmisti. Tam izi kapatirken, elimdeki fondotene
bulanmis stinger elbisesine disti ve leke birakti.
Sonunda lekeyi cikardik ama gercekten kabus gibiydi.

Rujlarini gercekten cok sevdim. Sirmesi kolay, renkleri
quzel ve kaliteli.

Turkish Cosmetics etkinlikleri genel olarak
nasil gegti?

Turkish Cosmetics takimiyla tanismak, markayla ilgli
bilgi edinmek, Istanbul'u gezmek ve dider guizellik
bloggerlanyla tanigmak benim icin gok gizel bir
deneyim oldu.

Makyaj fabrikasini gezmek ve makyaj malzemelerinin
nasi! dretildigini gormek cok hosuma gitmisti. Ne kadar
z0r ve detayl bir i oldugunu hic bilmiyordum ve bunlar
drenmek, ne kadar baglilk gerektiren bir is oldugunu
gormek cok guizeld.

Makyaj yaparken daha cok ellerini mi
fircalarini mi kullamyorsun?

Eger insanlara bir nasihat verebilseydim, her zaman

mikrop kapmay anliiyor. Ayrica yiiziiniize daha az Uriin
stimils oluyorsunuz.

Parlayan ve sagjlikli bir cilt elde etmek icin en
onemli adim nedir?

Cildiniz igin yapabileceginiz en onemli sey, cildinize
gercekten ozen gostermektir Bol su igmek, makyajla
uyumamak, cilt bakimlart yapmak ve nemlendimek
saflili bir cilde ulamanin piif noktalandir™
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FACE MASK
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1 Dalan Antique olive Oil Soap/Dalan Kimya 1 Rainbow Pro Hair Masque/Kozak Kozmetik

To make your bathroom 2 Dalan Antique Daphne Soap/Dalan Kimya Weather you want to treat 2 Pielor Hammam Argan Therapy Body Scrub/BFF Kozmetik
more organic, use naturally 3 Fresh Rose Creme Toilet Soap/Dalan Kimya your face, body or hair, there 3 Iva Natura Black Face Cream/Laber Kimya
fragranced soaps. 4 Daphne Daphne Oil Soap/Pereja leri Kimya is a mask for everything! 4 Marjinal Milk Salt Scrub/Kozak Kozmetik

5 Daphne Coffee Soap/Pereja Ileri Kimya 5 Cosmed Cream Peeling/Deren Kimya

I

1 Uni Baby Shampoo/Eczacibag: 1 Moda Matte Compac
2 Pielor Baby Oil Vitamin E/BFF Kozmetik
3 Aqua Vera Baby Powder/Beyaz Kozmetik
4 |va Natura Nappy Cream/Laber Kimya

Babies need skincare, too! Make
sure to use a baby-friendly
shampoo, oil and powder to keep

- them healthy and happy. 5 Ma Boy Mini Dino Perfumed Spray/Crea Cosmetic 5 Colleen Compact Powder/Ko

_
38 !

Here's a beauty tip: Choose a matte = 2 First Time Compa
pressed powder instead of foundation = 3 Note Mineral Powd
to make your skin look flawless. | 4 Pineapple The Star Compact Powder/Monna Kozmetik

met Kozmetik



1 Moda Long Lasting Lipstick 10/A4¢ta¢ Kozmetik

2 Colleen Matte Lipstick 207/Komet Kozmetik

3 Note Note Bomb 12/A4/tona Cosmetics

4 Golden Rose Sheer Shine Stylo 29/Erkul Kozmetik
5 Pineapple Lipstick 911/ Monna Kozmetik

As the leaves turn all sorts of
darker shades of brown, yellow
and red, chose a darker lipstick to
match the autumn season.

1 Moda Lipstick/A4ta¢ Koxmetik
Red nails will never go out of style. Make | 2 Catherine Arley/dlfar Kozmetik
an investment purchase and get yourself a 3 Pineapple Lipstick/Monna Kozmetik
darker shade of red po|ish ASAP! 4 Note Lipstick/A4ltona Cosmetics
5 Elite Lipstick/dlfar Kozmetik

-

ETRUSCH '
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2 1 Orkide Flov

Change up your cologne game | 2 Ban " h i ol W}? I alwhays nehed 2 Colleen Blu

with the new season and switch 3 Aqua g S r / ¢ , ) us eshtol ﬁve 'lt at 3 Moda Blush
to a spicier scent. | 4 Etruschi Drive 177 instant, healthy glow.

5 Gummy




1 lva Natura/Laber [\’irn)‘u
2 Cosmed Restorer Shampoo/Deren Kimya
3 Atelier Rebu juv i

To get rid of all the damage
constant sun has caused on
your skin, use a daily anti-

ing moi rizer.
aging oistu € 5 Ceres e Co

Your hair might feel damaged
after summer.Take care of it by
using a good conditoner.

e Everything for you
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You blend salted vanilla and tangerine in
your new fragrance Helen. What factors
come into play when you select your raw
materials?

There are many dynamics we take into account
when choosing our raw materials; these include
the conditions of the current time, trends, age
groups, seasonal changes and skin types. We
make our choices based on these factors, and start
production while staying true to our mission.

Your most recent fragrance has berga-
mot, black currant, pineapple and apple
in its top notes. It is a fresh and flavorful
fragrance that grabs people's attention.
When we look at male perfumes, what
characteristics are usually desired?

I believe that people should stay true to their own
style and choices. In my opinion, men should
make the opposite sex feel their masculinity and

AxOYd

| HERSELF, THERE'S

el

strength through their choice of perfume. Per-
fume trends vary from region to region and male
perfumes have a narrower scent variety than fe-
male variations. We take this into consideration
and try to create scents that exude freedom and
confidence. And they need to be impressive as
well.

Which products of Ixora have been the
most successful in terms of sales and
popularity?

Our Warrior, Eclat, Baiser, Kronos and Pastel
creation scents are a few examples of our per-
fumes that have been selling really well. Besides
perfumes, when we look at our skin care products,
Argan and Shea Butter creams, beard serums and
anti-aging creams have very high sale results as
well.

What makes perfume a basic need?

My answer to this never changes: “Perfume is the

&K YUKSEK KALITE KOZMETiK 22
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“IF WE PUT ASIDE

soul’s food, it is a breath of air from heaven.” If we
put aside the natural scent of a person who takes
care of him or herself, there’s nothing more pleas-
ant than a beautiful and enchanting perfume.

What stands out as the most important
thing in Espas Kozmetik's mission, vision
and values?

First and foremost, we strive to please our cus-
tomers with high quality and trustworthy prod-
ucts. We want to impress and captivate people by
our perfumes’ aura. Perfume is considered like a
personal signature, you can remember a loved one
or a lovely scene from your past by just simply
smelling a perfume. Therefore I truly believe in
perfume’s strength as an emotional tool.

Which Espas Kozmetik products are well
received in foreign markets?

This can change depending on cultural differ-
ences. Black Orient, Lolipop and Night Bomb

HIGH QUALITY COSMETICS

ACCORDING TO OMER DAGLAR, PERFUME IS A PERSONAL SIGNATURE BUT ESPAS COSMETICS
BRINGS MUCH MORE TO THE TABLE. A TRUSTWORTHY AND HIGH QUALITY APPROACH TO

SKINCARE AND FRAGRANCE MAKES THIS COMPANY INVINCIBLE.

questions seda gliler photography gokhan polat

&> VYeni parfiimiiniiz Helen'de tuzlu
vanilya ve mandalinay1 harmanliyorsunuz.
Ham madde secimlerinizi neye gire
belirliyorsunuz?

Ham maddelerimizi belirlerken, parfim notalarina
ek olarak bircok dinamik devreye giriyor: Bugtinin
sartlanna, trendlerine, yas gruplarina, mevsimsel
degisikliklere ve cilt yapisina uygun olarak
secimlerimizi yapiyor, kendi misyonumuza bagli
kalarak tiretim agamasina gegiyoruz.

Son erkek parfiimiiniiz Warrior da iist
notalarindaki bergamot, siyah kus iiziimii,

ananas ve elmayla dikkat ceken bir fresh-
aromatik esans. Erkek parfiimlerinde arzu
edilen nedir?

Kisinin parfim secerken kendi tarzina ve segimlerine
sadik kalmasi gerektigini distntyorum. Erkek,
maskdlen gicli yapisini kargi tarafa hissettirmeli
bence. Koku trendleri bolgelere gore farklilk arz
ediyor ve erkek kokular kadin kokularina oranla
daha dar bir koku yelpazesi iginde kaliyor. Biz
bunlar da goz oniinde bulundurarak daha ozgr,
daha ozguvenli ve daha etkileyici imaj yaratan
kokular secmeye calisiyoruz.

Sizce parfiimii temel ihtiyac haline getiren
nedir?

Bu soruyu soran hemen herkese cevabim aynidir:
“Parfim ruhun gidasi, cennetten gelen bir soluktur.”
Bakimli bir insanin dogal kokusunun giizelligini bir
kenara birakirsak, gtizel ve etkileyici bir parfimden
hoslanmayan kimse yoktur diye distindyorum.
Ixora'da diinden bugiine en basanli satis
grafigini yakalamis, en cok ilgi cekmis
iiriinler hangileri oldu?

Kreasyon kokularimizdan Warrior, Eclat, Baiser,
Kronos ve Pastel serilerimiz, satis grafigi yiksek

parfimlerimizden birkacini olusturuyor. Cilt bakim
urinlerimizden Argan ve Shea Butter krem,
sakal serumu ve anti-aging kremlerimiz de Uriin
yelpazemizde birkag adim one cikiyor.

Espas Kozmetik'in misyonu, vizyonu,
degerleri icinde size gore en Gnemli madde
nedir?

Kaliteli ve givenilir Grinler Ureterek misteriyi her
daim memnun etmek. Parfumlerimizi kullananlarin
aurasindan diger insanlar da etkilensin, biyilensin
istiyoruz. Parfim kisisel bir imza olarak kabul
ediliyor, bir parfumi kokladiginizda gok sevdiginiz



do really well in Europe, while Sahara Storm and
Gladiator are top sellers in the Middle East. Peo-
ple’s preference on notes and scent families vary
drastically in these regions.

What are you working on these days?
Natural products have been on the rise in the
beauty world in the last few years. This is of
course related to our customers’ careful approach
to their health and their wish to protect nature.
We also pay attention to this demand and work
on expanding our %100 natural skincare prod-
ucts.

What do you think about Turkey's place
in the global beauty perfume sector? Are
we specifically stronger with certain raw
materials or products?

In the fragrance field, when we look at the sta-
tistics that we receive from the consumer, we are

still behind the Western market, however we
work very hard to close this gap. I believe that
our strength lies in plant based extracts and es-
sential oils.

What perfume do you wear?

We have a wide range of perfumes so it is very
difficult for me to choose one from all the op-
tions, but lately I've been using Warrior and feel
really good wearing it.

What are some of the exciting projects
you have in the works? What is next for
Espas Kozmetik?

We are always full of surprises. We frequently
come together as a team and brainstorm about
new and different projects we can work on. We
stay true to our R&D fundamentals and research
endemic plants from Turkey. We experiment
with them to make them functionable and trust-

-

worthy to be used in our new dermocosmetic
products.

Your brand includes a line of skincare
products enriched by raw materials. Can
you talk about your skincare line?

Natural is a word that we always talk about and
one that is always on Espas Kozmetik's mind. We
try to use materials that contain less chemical
components, products which are more natural.
Plants have magical effects, and we create prod-
ucts that will bring out these effects. Our skin-
care line includes hand and face lotion with three
types of oils; olive oil, argan oil and shea seed oil.
We also have sunscreen with St. John’s Wort, all
natural bronzing creams and body scrubs with
coffee beans. Our products receive great reviews
from our customers and needless to say we are
very pleased with the results.

How many stores do you currently have?

"THAT'S MY

Do you think about expanding?

‘We have 96 stores in total, 32 of them are out-
side of Turkey. Our product quality standard is
very high, therefore we are able to reach wide
audiences. This of course helps us to become a
bigger and more powerful brand.

You also have e-stores. What are your
thoughts on online shopping?

It is an undeniable fact that we live in the
internet era, and you have to keep up with it
in order to stay up-to-date. Almost everyone
knows how to use the internet, the young
population chooses online shopping to due the
advantages, variety and practicality it offers.
Knowing these facts, as Espas Kozmetik we
try to deliver excellent customer service with
online shopping.

What about your indoor and car scents?

Do these markets have different rules
and trends?

'This market is open to new ideas, we can create dif-
ferent products and take more risks. In this mar-
ket, packaging design is as important as the scent
itself. Indoor scents should never be stufly, products
which flavor the air should not create discomfort
with a heavy scent presence, they need to be light
and airy. We work on creating scents that will please
everyone, ones which will bring comfort to people
in closed spaces.

What is your favorite indoor scent?

We recently launched Sequioa Tree, I really like this
scent. It is ideal for the start of a day with its light
and fresh scent. Its pleasant scent motivates me.

What kind of an interaction do you have
with your perfumers? How does a perfume

come to life?
L O
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We begin by writing the story of the perfume we
consider adding to our portfolio. This includes
the bottle, packaging details, visuals and even the
cap. We share these details with our perfumers
who then take this information and continue
with adding their amazing imaginative worlds
and experiences to create incredible products that
reflect our stories.

Who gave you the best professional ad-
vice? What would you like to advise the
new generation?

I improved myself through the advices of ex-
perienced people in our sector, their life stories
and writings. I continue to read a lot and always
try to learn new things. As Madame de Scudery
said ‘Men begins to live when he begins to love.’
That’s my advice to the young population, love
your job, own your job, meet more people and
know them well.”

birini hemen hatirlayabiliyorsunuz, bu sebeple onun
cok gicld bir ara oldugu kanisindayim.

Yurt diginda en cok hangi iiriinleriniz ilgi
goriiyor?

Kultrel farkliklara bagli olarak degisebiliyor.
Avrupa'da Black Orient, Lolipop ve Night Bomb, Orta
Dogu tlkelerinde Sahara Storm ve Gladiator en gok
ilgi ceken parfimlerimiz arasinda. Bu cografyalarda
tercih edilen notalar ve koku aileleri de ciddi
anlamda farklilik gasteriyor.

$u siralar ne iizerinde calisiyorsunuz?
Sonyillarda giizellik dinyasinda dogal rtinler tercih
F
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edilmeye baslandi, bunun hem misterilerimizin
saglik agisindan daha hassas davranmalari hem de
dogayl korumak istemeleriyle yakindan ilgisi var.
Biz de bu talep tzerinde duruyor, %100 dogal cilt
bakim Urtinleri Gzerindeki calismalarimiza biyuk bir
hiz ve hevesle devam ediyoruz.

Tiirkiye'nin giizellik ve parfiim diinyasindaki
yerine nasil bakiyorsunuz? Sizce hangi ham
madde ya da iiriinlerde giicliiyiiz?

Parfum alaninda, tiketici kullanim istatistiklerinden
aldigimiz bilgilere bakacak olursak Batr'ya gore
hentiz oldukca gerilerdeyiz fakat arayr hizla

kapatmaya calistigimiz da bir gercek. Bence
basarili bir yolda ilerliyoruz. Bitkisel ekstrakt ve 6z
yaglarda ok gliclu oldugumuzu diistintyorum.

Siz hangi parfiimii kullaniyorsunuz?

Cok genis bir Grin yelpazemiz var, tim kokularin
arasindan bir tane secmek dzellikle de benim igin
cok zor ama kendimi su siralar en ok Warrior'la
iyi hissediyorum.

Uniiniizde heyecan verici projeler var mi?
Espas Kozmetik'in yeni atiimlari neler
olacak?

Biz her zaman surprizlerle doluyuz. Calisma

arkadaslarimizla stirekli bir araya gelerek daha
farkl, daha yenilikci neler yapabilecegimizi
degerlendiriyoruz. Ar-Ge temeline bagli kalarak
Tarkiye'deki endomik bitkileri arastinp, bunlari
hem fonksiyonel hem daha guvenilir hale getirip
yeni  dermokozmetik  Uriinlerimizde  kullanmay
deniyoruz.

Markanin dogjal ham maddelerle zenginlestirilmig
cilt bakim iiriinleri de bulunuyor. Cilt bakim
serinizden bahsedebilir misiniz?

Dogallik, stirekli bahsettigimiz ve Espag Kozmetik'in
her alaninda aklimizda tuttugumuz bir kelime. Daha

az kimyasal madde iceren, daha bitkisel Griinler
kullanmaya calisiyoruz. Bitkilerin mucizevi etkilerini
ortaya clkaracak driinler yaratiyoruz. Zeytinyagl,
Argan ve Shea cekirdegi yagli el ve yuz bakim
kremlerimiz, sari kantaronlu glines yaglanmiz,
tamamen dogal icerije sahip bronzlastirici
kremlerimiz, kahve gekirdekli viicut peeling lerimiz
var. Hem biz hem miisterilerimiz drinlerimizden
oldukca memnunuz.

Su an ka¢ magazamiz bulunuyor? Bu agi
daha da genisletmeyi diigiiniiyor musunuz?
32'si yurt diginda olmak Uzere 96 tane magazamiz

bulunuyor. Uriin kalite standardimiz ok yiiksek
oldugu icin sesimizi daha cok duyuruyoruz. Ister
istemez biraz daha biylyor ve daha giicli hale
geliyoruz.

E-majaza'lanmz da mevcut. internet
aligverisi hakkinda neler diisiiniiyorsunuz?
Internet caginda yasadigimizi kimse inkar edemez,
bu dizene ayak uydurmayan da geride kalr.
Guntmiizde interneti kullanmayan kimse kalmadi.
Ozellikle genclerimizin aligveris igin cogunlukla
interneti kullanmasi, sagladigi avantajlar, ok
cesitliligi ve pratikligi herkesi cezbediyor. Espas

ailesi olarak musterilerimizi internet ortaminda da
memnun etmeye caliglyoruz.

Mekan ve otomobil kokulari da iiretiyorsunuz.
Bu pazarin kurallari ve trendleri farkli mi?
Parfiim pazarindan nasil ayriliyor?

Bu pazar sirekli dedisik ve marjinal Uriinlerle
ortaya clkmayl kabul ediyor, yeni fikirlere her
zaman agik. Kokunun yanisira ambalaj tasariminin
da cok etkisi oluyor. Parfim pazarindan farki ise,
mekan kokulan asla bogucu olmamasi gerektigidir.
Hava aromatize edici trtinlerdeyse koku yogunlugu
rahatsizlik vermemelidir Biz herkesin zevkine hitap

edebilecek, insanlara kokunun yayildigi ortamda
huzurlu hissettirecek calismalar yapiyoruz.

i hayatiyla ilgili en iyi 6§iidii kimden aldiniz,
siz yeni jenerasyona nasil tavsiyelerde
bulunmak istersiniz?

Sektordeki duayenlerin ogutleri, hayat hikayeleri
ve yazilaniyla kendimi gelistirdim. Hala cok okuyor
suirekli yeni seyler grenmeye calisiyorum. Madame
de Scudery'in soyledigi gibi ‘insan sevmeye basladi
mi yasamaya baglamistir’. Genclerimize 6gudim de
budur, isinizi sevin, isinizi sahiplenin, cok insanla
taniin ve onlart iyi tanlylrf1
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Braids are a girl's best friend. Look younger by trying out different styles.
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Upgrade your ponytail from gym staple to stunning style essential.
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XXL hair is the ultimate beauty staple.

1

Super straight
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Left: Prize Cosmetics Gourmand Blueberry
Smoothie Body Mist/Pereja Cosmetics

Right:Pielor Hammam El Hana Argan Theraphy Hair Mask/BFF
Kozmetik, Pielor Macadamia Oil Repairing Hair Conditioner/BFF
Kozmetik, Cosmed Matrixyl 3000 Revolution Wrinkle Repair Night
Cream/Deren Kimya, Ceres Anti-Aging Cream/Ceres Kozmetik, lva
Natura Blemish Cream/Laber Kimya, Iva Natura Body Lotion/Laber

Kimya, lva Natura Shower Gel/Laber Kimya
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Left: Dalan Antique Lavender Soap with Olive Oil/Dalan Kimya

Right: Banat Special Shaving Brush/Banat Fir¢a ve Plastik Sanayi, Banat Romance 495 Hair Brush/Banat
Fir¢a ve Plastik Sanayi, lva Natura Nappy Cream/Laber Kimya, ipek Organic Cotton Pads/Ipek Idrofil
Pamuk Sanayi, UN| Care Eye Disc with Apricot Oil/Eczacibasi, Daphne Soap with Olive Oil/Pereja Ileri
Kimya, Dalan d'Olive %100 Olive Oil Soap/Dalan Kimya, Rubis Strawberry Soap/Bilal Sabuncu Yag ve

Sabun Sanayi, Pielor Cotton Buds/BFF Kozmetik,

"WINDOWSHOPPING
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Left: Note Professional Eyeshadow Palette 103/4/tona Cosmetics
Right: Elite Liquid Foundation/d/far Kozmetik, Note Mineral
Eyeshadow 301/A4/tona Cosmetics, Pineapple The Star Terracotta
307/Monna Kimya, Catherine Arley Eyeshadow 5 Colors/

Alfar Kozmetik, Moda No Transfer Matt finish Foundation/A4zag

Cosmetics, Colleen Nude Lipstick 2/Komet Kozmetik, Style Liner
Metallic 06/Erkul Cosmetics
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DEODORANT BODY SPRAY

150 ml

Left: Wilson Deodorant Body Spray/Pereja Cosmetics

Right: MG Gilgicek Bottle/MG Giilgicek, lva Natura Black Shampoo/Laber Kimya,
Sansio Exsus 3 After Shave Cologne/Sansiro Kimya, Gummy After Shave Cream
& Cologne Malibu/Fonex Koxmetik, Cosmed Hair Guard Anti Dandruff Shampoo/
Deren Kimya, Pielor Roll On Deodorant Men/BFF Cosmetics, ECl Perfumed
Deodorant Body Spray Dark of Dark/Sora Cosmetics, EC| Eau de Perfume Dark of
Dark/Sora Cosmetics, ECl Eau de Perfume Snoop/Sora Cosmetics
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Left: Atelier Rebul Eau de Cologne Jasmine Intense/Rebul Kozmetik
Right: Pereja Rosewater/Pereja Ileri Kimya, Planet Fontela Premium
Sweet Bonbon/Fon Cosmetic, Creation La Ve Este EDP/Fon Cosmetic,
Bek Exotic Deodorant Body Spray/Sora Cosmetics, Slow EDP/Fon
Cosmetic, Etruschi Tru Love EDP/Atak Farma Kozmetik

"WINDOWSHOPPING



INDEX

A
ABN DIS TiC. PAZ KOZM.
VE TEKS.SAN.A.S.

0212 970 0660

ADA CIFTLIK GIDA URUNLERI AS.
www.adatepe.com

ADNAN AKAT KOZMETIK LTD STI.

www.aakozmetik.com

AGROSOL DIS TiC. LTD. STI.
www.agrasol.eu

AHENK KOZMETIK LTD STI.
www.sansiro.com.tr

AKATLAR KOZMETIK SAN.
DIS TiC. LTD. STi.
www.akatlarkozmetik.com.tr

AKDENIZ DIS TiC. GIDA
SAN. LTD. STI.

www.akdenizcompany.com
www.akdenizcosmetics.com

AKOS KOZMETIK LTD. STI.
www.akos.com.tr

AKSAKAL GUL YAGI UCUCULAR
TARIM URUNLERI SAN VE

TiC. LTD. STi.
www.aksakal32.com

AKSAN KOZMETIK LTD.STi.
www.aksankozmetik.com

AKSU VITAL A.S.
www.aksuvital.com.tr

AKTEN KOZMETIK SAN.PAZ.
LTD.STi
www.aktenkozmetik.com.tr

ALAEDDIN SUNUCU
SABUN LTD.STI.
www.sunucusoap.com

ALMIRA KiL KOZMETIK iM.
PAZ.SAN.TIC.LTD.STI
www.novakil.com

68

ALAMO YAGMUR KOZMETIK LTD.STI.

www.alamokozmetik.com

ALCOR LTD.STI
www.alcor.com.tr

ALFAR KOZMETIK A.S.
www.alfar.com.tr

ALPAYA DOGAL VE KOZMETIK
UR.SAN VE TiC A.S.
www.alpaya.com.tr

ALPEDA LTD. STi.
www.alpeda.com.tr

ALTONA COSMETICS INC.
www.notecosmetics.com

AMAC-NET BiL. VE ILETISIM HiZ.
SAN. VE TiC. LTD STi.
www.pharmaozon.com

ANA GIDA ALS.
www.kirlangic.com

APS AMBALAJ KOZMETIK VE
TEMIZLIK UR.SAN. A.S.
www.apsambalaj.com

ARBA KIMYASAL TEMIZLIK VE
KOZMETIK LTD. STi.
www.arbatrade.com

ARl KIMYA LTD.STI.
www.ari-kimya.com

ARICILAR LTD. STi
www.aricilar.com.tr

ARIKAN PLASTIK LTD.STI.
www.sweetbaby.com.tr

ARIAN KIMYA TiC.SAN.A.S.
www.ariankimya.com.tr

ARON KOZMETIK LTD. STI.
www.aronkozmetik.com.tr

ARSAN KIMYA A.S.
www.arsankimya.com

AS ILAC SAN.LTD. STI.
www.asilac.com

ASLANBABA LTD. STi.
www.aslanbaba.com

ASTEL KAGIT(;ILIK. A.S.
www.canbebe.com.tr

ASYA PAMUK LTD.STI
www.luxpamuk.com.tr

ATAC KOZMETIK A.S.
www.ataccosmetics.com

ATAK FARMA KOZMETIK A.S.
www.atakfarma.com

ATAK KOZMETIK
LTD. STi.
0212 441 5631

ATAS TUKETIM
MALLARI LTD. STi.
www.atasgroup.com

ATOMIZER KOZMETIK A.S.
www.atomizer.com.tr

AYCAN KOZMETIK
www.aycankozmetik.com.tr

AYKIM TEMiZLiK LTD. STI.
www.tex.com.tr

AYTAS TARIM URUNLERI
www.aytash.com

AZMUSEBAT CELIK SANAYIi VE

TICARET A.S.
www.azmusebat.com.tr

B

BAGDATLI ITHALAT
PAZARLAMA A.S.
www.bahdatlias.com

BASAK INTERNATIONAL
MARKETING LTD. STi.
www.basakmarketing.com

BANAT FIRCA A.S.
www.banat.com

BESMA KOZMETIK LTD.STI.
www.besma.com.tr

BERAY KOZMETIK SAN.
VE TIC.LTD.STi
www.beraykozmetik.com

BESYILDIZ TELEKOMUNIKASYON
LTD. STI.
www.depistar.com

BEYAZ KOZMETIK LTD.STI.
www.beyazcosmetic.com

BFF KOZMETIK A.S.
www.beautyff.com

BIOLANDES GUL SANAYIi A.S.
www.biolandes.com

BISAR COSMETIC
www.bisarcosmetic.com

BILAL SABUNCU YAG
VE SABUN SAN. LTD.§T].
www.bilalsoaps.com.tr

BILESIM KIMYA TEM.UR.LTD.STI.
www.bilesimkimya.com

BIOCURA KOZMETIK LTD. STi.
www.biocura.eu

BiTKi DERMAN KOZ.LTD.STI
www.bitkiderman.com

BRN KOZMETIK SAGLIK GIDA
TRZ.TIC.LTD.STi
www.argansatis.com

BURDA BEBEK ANNE A.S.
www.babywee.com

BUR-IS PAZ. TEM. LTD.STI.
www.bur-is.com

BUHARA ESANS iC VE DIS TICARET
www.buharaesans.com.tr

c/c _
CAG KOZMETIK
www.kuafprofessional.com

CIMEN KOZMETIK SAN VE TIiC.A.S.
www.cimenkozmetik.com

C.R.E.A KOZMETIK COZUMLERI
SAN. Ve TiC. LTD.STi.
www.creakozmetik.com

CMC CONSUMER MED.CARE LTD. STi.

www.cmc-group.de

D
DALAN KIMYA END. A.S.
www.dalan.com.tr

DELTA DIS.TIC.A.S.
www.deltatradetr.com

DEPAR KOZMETIK GIDA LTD.STi.
www.deparkozmetik.com

DEREN KiMYA A.S.
www.cosmed.com.tr

DIFAS FIRCA VE PLASTIK SAN.VE TIC.A.S

www.difas.com.tr

DOGACI DOGAL KOZMETIK
GIDA SAN VE TiC. LTD. STI.
www.dogaci.com.tr

DOGATEK KOZMETIK
www.dogatek.com.tr

DUAL KIMYA SAN VE TiC. LTD. STi
www.dualkimya.com

DUNYA GIDA TICARET VE SAN A.S.
www.belindagroup.com

E
ECZACIBASI HIJYEN URUNLERI
SAN. VE TIC.A.S.
www.eczacibasihijyen.com.tr

EEOSE LABORATUVARLARI KOZM.
LTD.STi.
www.eeose.com

EFE KOZMETIK
www.efekozmetik.com

EJDER KIMYA DANISMANLIK
SAN. VE TIiC. LTD. STi.
www.ejderkimya.com

EKOKIMYA KIMYEVi UR.
SAN.TIC.LTD.STI.
www.ekokimya.net

EKSIMET LTD. STI.
www.eximet.biz

ELA KOZMETIK LTD.STI.
www.elacosmetics.com

ELIF KOZMETIK LTD.STI.
www.elifcosmetics.com

ELMADAG KIMYA LTD.STI.
www.elmadagkimya.com.tr

ELOPAR A.S.
www.elopar.com.tr

ELSO FRAGRANCES
www.elsokimya.com

ERQETiN GULYAGI AS
www.ercetin.com

ERDOGMUS PARFUM
SANAYI
www.erdogmusparfum.com

ERKUL KOZMETIK A.S.
www.goldenrose.com.tr

ER-MAN KOZMETIK
PLASTIK LTD.STI.
www.ermankozmetik.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com

EUROMIS KIMYA
www.euromis.com




INDEX

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.
TIC.SAN. LTD.STi
www.dermokil.com.tr

ER-MAN KOZMETIK PLASTIK
LTD.STI.
www.ermankozmetik.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com

EVYAP SABUN, YAG,
GLISERIN SAN. VE TiC. A.S
www.evyap.com.tr

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A'S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.iHR.
TIC.SAN. LTD.STi
www.dermokil.com.tr

F
FiLiz CELIK LTD. STi.
www.filizcelik.com

FLORA UCAN YAGLAR
www.floraucanyaglar.com

FLORMAR
www.flormar.com

FON KOZMETIK LTD.STI.
www.fonkozmetik.com

FONEKS KOZMETIK
www.fonex.com.tr

GIDA LTD.STI
www.fromakimya.com
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FULSER KOZMETIK LTD. STI.
www.fulser.com.tr

FULYA KOZMETIK LTD. STI.
www.fulyakozmetik.com.tr

G

GATA KIMYA KOZMETIK
SAN.VE TiC.LTD.STI.
www.gatakimya.com

GELISIM KOZMETIK A.S.
www.gelisimkozmetik.com

GERCEK KOZMETIK&
ALTERNATIF KOZMETIK
www.rapunzelstore.com

GiZ COSMETICS LTD.STI
www.gizcosmetics.com.tr

GULF TEMIZLIK A.S.
www.newcity.com.tr

GUL KOZMETIK LTD.STI.
www.gul.com.tr

GULEC KIMYA TEMIZLIK LTD.STI.

www.guleckimya.com.tr

GULER ELEKTRONIK
KOZMETIK A.S.
www.gulerelektronik.com

GULER KIMYA LTD. STI.
www.gulerchemical.com

GULSAH URETIM PAZARLAMA TiC.

www.gulsah.com.tr

GULTEKS DIS TICARET
LTD. STI.
www.verdaa.com
www.gulteks.com.tr

GUNO PAZ. REK. TUR. SAN VE
TiC. AS.
www.guno.com.tr

GURKAN ROSEOIL INC.
www.gulsha.com.tr

H

HAIRTON A.S.
www.joykoz.com
www.hairton.com

HAYAT KIMYA SAN A.S.
www.hayat.com.tr

HAYAT LABORATUARI
KOZMETIK LTD.STI.
www.hayatlab.com.tr

HOBI KOZMETIK A.S.
www.hobikozmetik.com

HS SABUN KOZMETIK LTD.STI.

www.hskozmetik.com

HUNCA COSMETICS A.S.
www.hunca.com

HUMA KOZMETIK LTD.STI.

www.humakozmetik.com

IDA KIMYEVI VE SIHHI
MAD. LTD.STI.
www.idaltd.com

1/i

IFFCO KISISEL BAKIM
URUNLERI
www.iffco.com

INNOVA COSMETICS
www.innovacosmetics.com

ISIK TERAPI
www.isikterapi.com
www.organicum.com

IPEK IDROFIL PAMUK A.S.

www.ipekpamuk.com.tr

J

JCR KOZMETIK PERAKENDE

MAGZACILIK TiC. AS.
www.atelierrebul.com

www.rebul.com

JUVENTA KOZ.UR.LTD.STI.

www.juventa.com.t

K
KADIOGLU KOZMETIK A.S.
www.gabrini.com

KAIZER AMBALAJ LTD. STI.
www.kaizer.com.tr

KALE KIMYA A.S.
www.kalekimya.com.tr

KALI KIMYA A.S.
www.kali.com.tr

KAMELYA KOZMETIK LTD. STi.
www.kamelyacosmetics.com

KARADENIZ KOZ.SAN.INS.
VETIC. LTD. STi
www.karadenizkozmetik.com

KARDESLER GIDA VETEMIZLIK A.S.

www.javel.com.tr

KARDESLER UCAN YAGLAR
SANAYI A.S.
www.freshnsoft.com

KAYLA KOZMETIK
www.kayla.com.tr

KAZANCI CEVRE TEK.
BIYOTEK.MUH.LTD.STI.
www.kazancionline.com

KESENLER KOZMETIK A.S.
www.kesenlerkozmetik.net

KIRMIZIGUL KOZMETIK LTD.STI.

www.kirmizigulgroup.com

KOMET KOZMETIK LTD.STI.
www.kometkozmetik.com.tr

KONT KOZMETIK LTD. STi.
www.kontcosmetic.com

KOPAS KOZMETIK A.S.
www.kopas.com.tr

KORUMA TEMIZLIK A.S.
www.koruma.com

KOZ-AK KOZMETIK LTD.STI.
www.kozakkozmetik.com

KOSAN KOZMETIK PAZARLAMA
VE TICARET A.S
www.flormar.com

KOZAS KOZMETIK A.S.
www.kontes.com.tr

KOZMO ARTI KiIMYA
KOZMETIK LTD.STI.
www.kozmoarti.com

KOZMO KIMYA LTD.STI.
www.kozmokimya.com

KOZMOPLUS KOZMETIK
www.cosmoplus.com.tr

KURTSAN iLACLARI A.S.
www.kurtsan.com

L
LABER KIMYA AR-GE SAN.TIC.
www.laberkimya.com

LACIVERT LOJISTIK
www.lacivertlojistik.com

LEVANTEN EV TEKSTILI LTD. STi.
www.machrique.com

LIDER KOZMETIK LTD.STI.
www.liderkozmetik.com

LILA KOZMETIK LTD.STI.
www.lilafix.com

LM KOZMETIK LTD.STI.
www.Imcosmetics.com

LTS LOTUS KOZMETIK LTD.STI.
www.ltscosmetics.com

LUX GROUP KOZ. LTD.STI.
www.luxgroup.com.tr

M
MAKYAJ KOZMETIK LTD.STI.
www.makyajkozmetik.com.tr

MARKA KOZMETIK LTD.STI.
wwWw.purixima.com

MAR-KOZ-SAN KOZ.LTD.STI.
www.fumekozmetik.com

MATSAN iC VE DIS
TICARET ILAC SAN. A.S.
www.matsanas.com

MATSAN GROUP (PHARMACEL
AEROSOL LTD.STI.)
www.matsangroup.com

MAYAN LTD.STI.
www.mayan.com.tr

MERT-KOZ LTD.STI.
www.mert-koz.com

MEY KOZMETIK ITHALAT
IHRACAT LTD.STI.
www.meykozmetik.com

MG GULCICEK A.S.
www.gulcicek.com

MHC MARMARA HIJYEN VE
KOZMETIK UR. LTD. STI.
www.marmaratemizlik.com

MiS NIiTA KOZMETIK AS.
www.missnita.com

MEY KOZMETIK ITHALAT
IHRACAT LTD.STI.
www.meykozmetik.com

MG GULCICEK A.S.
www.gulcicek.com

MHC MARMARA HIJYEN VE
KOZMETIK UR. LTD. STI.
www.marmaratemizlik.com

MiS NIiTA KOZMETIK AS.
www.missnita.com

MOHEN KIMYEVI
MADDELER A.S.
www.mohen.com.tr




INDEX

MONNA COSMETICS
www.monnha.com.tr

MORS KOZMETIK
www.morscosmetics.com

MOTIVA DIS TiC. LTD. STi.
0216 348 1033

N
NATUREL KOZMETIK LTD.STI.
www.pronwe r.com

NETPAK ELEKT.PLASTIK
KOZMETIK LTD.STI.
www.net-pak.net

NEVA KOZMETIK LTD.STI.
www.nevakozmetik.com.tr

NUCOS KOZMETIK LTD. STi.
www.nucoscosmetics.com

NURAL DIS TICARET LTD. STi.
www.nural.biz

NURLIFE KOZMETIK LTD.STI.
www.nurlife.com

0/6
ODAK KOZMETIK A.S.
www.odakcosmetics.com

OKYANUS KiIMYA LTD.STI.
www.okyanuskimya.com.tr

OLIiVOS PAZARLAMA LTD.STI.
www.olivos.com.tr

ORJIN HIJYEN VE SAGLIK LTD.STI.

www.orjinhijyen.com.tr

ORKIDE KOZMETIK A.S.
www.orkidecosmetics.com

OZDEN KIMYA VE PLASTIK LTD.STi.
www.ozdengroup.com

OZTURK ILAC A.S.
www.ozturk.com.tr

OZUN KOZMETIK LTD.STI.
www.ozunkozmetik.co

72

P
PAMIR KOZMETIKLTD.STI.
www.mysticalparfum.com

PEREJA COSMETICS
www.pereja.com.tr

PINKAR KIMYA A.S.
www.pinkar.com

PINKIM KOZMETIK A.S.
www.pinkim.com

PRIMO KIMYA A.S.
www.primo.com.tr

PROMAKS KIMYA LTD.STi.
www.promaks.net

PROMART PROMOSYON LTD.STi.

www.prom-art.com

R

RAEN KIiSISEL BAKIM
URUNLERI LTD.STI.
www.raen.com.tr

REBUL KOZMETIK A.S.
www.rebul.com

RENKSAN Plastik Stinger
SAN.VE TiC. LTD. STI.
www.renksan.com.tr

ROSENSE COSMETICS
www.rosense.com

S/$ .
S.P.A.KOZMETIK A.S.
www.spakozmetik.com

SAPRO TEMIZLIK
URUNLERI A.S.
www.sapro.com.tr

SARUHAN KIMYA A.S.
www.saruhan.com.tr

SCK ZETA COSMETICS
www.zetacompany.com

SEBA KIMYA A.S.
www.sebakimya.com

SEBAT KIMYA A.S.
www.fomy.com.tr

SELARDIS DOGAL KOZMETIK
www.selardis.com

SELESTA KOZMETIK
LTD. STi
www.selesta.com.tr

SELUZ FRAGRANCE COMPANY
www.seluz.com

SENTEZ KOZMETIK &
KIMYA LTD.STI.
www.ellino.com.tr

SES KIMYA A.S.
www.seskimya.com.tr

SEVIMLER GIDA KOZLTD.STI.
www.sevimlerkozmetik.com

SEVINCLER SAGLIK URUNLERI A.S.

www.sevincler.com.tr

SOLARES LTD.STi.
www.solares.com.tr

SORA KOZMETIK SAN
Tic. AS.
www.soracosmetics.com

BEBAK KOZMETIK
LABORATUVARLARI A.S.
www.soracosmetics.com

SPC KOZMETIK LTD.STI.
www.spckozmetik.com

SUDESAN DETERGENTS
& COSMETICS
www.sudesan.com

SENYUVA FIRCA LTD.STI.
www.nivabrush.com

T
TAHA KIMYA VE KOZMETIK LTD.STI
www.biiwipes.com

TALIANI LTD.STI.
www.taliani.com.tr

TANACAN A.S.
www.tanacan.com

TAN-ALIZE KOZMETIK A.S.
www.farmasi.com.tr

TANAY TURIZM OTELCILIK LTD.STi.
www.tanay.net

TARIS ZEYTIN A.S.
www.ta-ze.com.tr

TARKO LTD.STI.
www.tarkokozmetik.com

TARSAN KOZMETIK A.S.
www.tarsan.com.tr

TAT KIMYA SABUN A.S.
www.tatkimya.com

TEMKO COSMETICS
www.temko.net

TIM KOZMETIK SABUN
OTEL MALZ.LTD.STI.
www.timkozmetik.com

TIBET iTH. iIHR. & KOZMETIK
SAN. A.S
www.tibet.com.tr

TIMPA HiJ. MAD.LTD.STI.
www.timpaltd.com.tr

TiTiZ TEMIZLIK LTD.STI.
www.titiz.com.tr

TOPAZ DIS TICARET A.S.
www.topaztr.com

TREDA HIZLI TUKETIM
UR.LTD.STI.
www.blenior.com

TURK HENKEL KIMYA A.S.
www.henkel.com.tr

TURKLAB TIBBi MALZEMELER A.S.

www.turklab.com.tr

TURKUAZ LTD.STI.
0212 465 778

TURKUAZ MEDIKAL KOZMETIK LTD.STI
www.turkuazsaglik.com.tr

TUTKU LTD.STI.
www.lapitak.com

u/0
UFT TEKSTIL GIDA LTD.STi.
www.ufttekstil.com.tr

UKIP KOZMETIK LTD.STI.
www.ukipcosmetic.com

ULUSOY ILAC VE KOZMETIK A.S.
www.banhair.com.tr

UMDE MUH.MUT.KOLL.STI.
www.lanahygiene.com

UNICARE (ROZA) LTD.ST].
www.unicare.com.tr

UNIVERSAL KIMYA LTD. STi.
www.universalpl.com
www.bluemoore.com

UPI-UGUR PLASTIK LTD.STi.
www.vivol.com.tr

URHAN GROUP
www.urhangroup.com

UZMAN KOZMETIK LTD.STI.
www.uzmancosmetic.com

UNVER HIRDAVAT LTD.§Ti.
www.unver.com.tr

'
VENTEKS DIS TiC. LTD.STi.
www.venteks.com.tr

VENUS FIRCA URUNLERI LTD. STi
www.venusline.com.tr

VEPA FIRCA A.S.
www.vepafirca.com.tr

VERA KOZMETIK LTD.STI.
www.verakozmetik.com

VIKING TEMIZLIK
www.vikingtemizlik.com.tr

VI-VET KOZMETIK SAN.TIC.A.S.
www.vivetkozmetik.com

VK KIMYA KOZMETIK LTD.STI.
www.vk-cosmetics.com

Y
YALINKAYA KUAFOR

MALZEMELERI LTD.STi
www.yalinkayatarak.com

YAGMUR KOZMETIK LTD. STI.
www.alamokozmetik.com

YASARLAR KOZMETIK A.S.
www.yasarlar.com.tr

YENSA DOGAL KOZMETIK URUNLERI
SANAYI VE TiC. LTD. STi
www.morethansoap.com

YESIL ILGAZ KOZMETIK
KIMYA LTD.STI.
www.yesililgazkozmetik.com

YESILGUN KOZMETIK
LTD.STI.
www.yesilgun.com.tr

YILDIZ KOZMETIK
LTD.STi
www.siorecosmetics.com

Y4

ZEYTINDALI GIDA
LTD.STi.
www.midaszeytinyagi.com

ZIGAVUS ILAC KOZMETIK
LTD.STi
www.zigavus.com

ZMHD KIMYA
www.flavia.com.tr

ZUMRUT KOZMETIK
www.zumrutkozmetik.com.tr

ZVS GIDA LTD.STI.
www.zeytinvs.com

7K DAGITIM MURAT TASTAN
www.spumy.com.tr
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"DON'T BE LIKE
THE REST OF THEM,

Turkish Cosmetics proper noun ¢ 1° A national unit
that aims to bring contribution to the economy and exports by D A R |_ | N G . "
bringing Turkish cosmetic porductsinaccordance withworldwide
brands. 0 2° A marketing expansion and developmental
entity that accelerates exports of the Turkish Cosmetics sector
through promotional strategy and private activities. 0 3° A grace kelly
body of people with the principle of improving the public
perception of Turkish Cosmetics. O 4° A public body with aims to
increase contribution and awareness at home and abroad. O 5°
An industrial promotional group supporting branding activities
in the cosmetics sector through global marketing channels.
O http://www.immib.org.tr

Board Members

0 Mehmet Akat  Akar Koxmetik Sanayi ve Ticaret A.8., Ersin Tari O Gold Kimya Uriinleri Ur. ve Pax. A.5., Aysu Dalan Benlioglu ¢ Dalan Kimya Endiistrisi A.§.,
Pervin Ejder O Ejder Kimya Danismaniik Sanayi Ve Ticaret Ltd. §ti., Blilent Konca O Giilrigek Kimya ve Uganyaglar Sanayi ve Ticaret A.§., Ugur Adiyaman ¢ Erkul
Kozmetik San. ve Tic. 4.5, Faruk Yildiz O Tibet Ithalat Ihracat ve Kozmetik Sanayi A.5., Hakan GundUz O Eczacibagi Hijyen Uriinleri San ve Tic. A.5., Oguzhan Aslan
Evyap Sabun, Yag, Gliserin San. ve Tic. A.$. 75



Experience the Quality and Originality of Turkish Cosmetics Brands.

R
88 %

xgj%ﬁ% g\\ C Turkish_

Discover I Cosmetics

the Otentlal www.turkishcosmetics.org




