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warm hello...

Within IMMIB, one of Turkey’s leading

export associations, activities carried out in

order to establish Turkish products in the

international sector are continuing non stop.

One of these activities has been participating
in the International Home & Housewares Show taking place in
Chicago, USA between March 10 - 13th. The organization was
handled by IMMIB for the eighth time this year. 17 Turkish
companies of a total of 22, were members of the IMMIB. The
area set for IMMIB in this year’s fair, attended by more than
21,000 professionals from more than 100 countries, attracted
alot of attention. Turkish brands displayed mainly molding,
enamel, melamine and glass kitchen and housewares. Through
our “MADE IN TURKEY” motto, we not only established
Turkey as a kitchenware exporter but also helped publicized
our country. IMMIB is rightfully proud to have fulfill its
responsibilities in the best possible way.

GETTING READY FOR

HONG KONG HOUSEWARES FAIR

Another fair much like the IH & HS is on our agenda: The
HKTDC Hong Kong Housewares Fair. Bringing together
many companies and buyers from around the globe, the Hong
Kong Fair can no longer be addressed as an Asian fair. This
year’s fair will take place between April 20th - 23rd and our
country’s national participation will be organized again by
IMMIB. In the 3B and 3 Concourse areas of the fair, 525 meter
square ground is reserved for Turkey where 30 IMMIB member
companies will be displaying their products. Participating
companies will be displaying products made of stainless steel,
teflon, enamel, plastic, melamine, copper and glass. The
companies will make us proud with their “Made in Turkey”
stamps and get one step closer to their “500 billion dollars of
export in 2023” with IMMIB.
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hot trends

~ Vitamins from
. a' Its source

Vitamin C is our most effective weapon against

diseases during the winter. The healthiest way to
acquire our daily need of vitamin C is consuming
freshly squeezed fruit juices.

CITRUS JUICES ARE TRUE WINTER CLASSICS AND THEY
ARE VERY EASY TO MAKE. FUNCTIONAL FRUIT JUICERS
HAVE NUMEROUS SELECTIONS. FROM ELECTRICAL
ONE TO MANUAL VERSIONS, CHAMBERED DESIGNS TO
TAPPED ONES; THERE IS DEFINITELY A FRUIT JUICER
THAT WOULD SUIT EVERY HOUSEHOLD

AND ALL LIFESTYLES.

.

1

Juicer-jug combo

King’s Multivita juicer has a 40-Watt engine speed. With
a juice capacity of 1 liter, the headpiece of Multivita starts
rotating when pressure is applied. Multivita also features a
cord hiding section. King www.king.com.tr

Dual function

Arnica’s fruit press has an electric power option too.
When you squeeze the fruit with the pressing handle, the
electrical rotating headpiece starts operating and helps
you squeeze to most of out of all fruits.
Senur www.senur.com.tr

Fruit press

Emsan’s Multi Press is not limited to citrus only, it can
squeeze pomegranate as well. Allowing less pulp with its
special filter system, the Emsan Multi Press has a slide-

proof plastic base that grips the surface perfectly.
Emsan www.emsan.com.tr

Tapped juicer

The tapped fruit juicer from Arcelik’s Lal Series is easily
cleaned thanks to its dismountable pieces. This electric
powered product has a headpiece that is flexible enough to
accommodate all sorts of fruits. Arcelik www.arcelik.com.tr

é are ek

Square design

This juicer by Sinbo has a 0.9-liter chamber and its
headpiece can be rotated in both directions. The design is
truly original. Sinbo www.sinbo.com.tr
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Save
time
on

days of
scorching heat

Pressure cookers are often used for time consuming food.
In fact the same cookers are used in summer heat by
those who prefer to spend less time in front of the stove.
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For crowded families

Netlon produces stainless steel pressure cookers
in different volumes from 5 to 14 liters. Its products
fulfill the needs of families of all sizes. Netlon pressure
cookers’ 3 layered capsule base helps you save
energy. With easy and safe open/close lid and cooking
on all kinds of stoves including induction systems,
Netlon products have both TSE and CE quality
standards. The 8 liter version, which comes with an
extra glass lid could also be used as a steel pot.
Netcelik www.netlon.com.tr

“The Food is ready” signal!

It is a known fact: people forget about pressure
cookers’ feature of cooking in a short time and they
wait in front of the stove to avoid over cooking. Nice
pressure cookers produced by Hisar puts an end to
this problem. You just have to carry the portable alarm
unit of Nice with you. Thus you don’t need a cooker
watch and spend time doing other things around the
house. When Nice ends cooking the alarm unit warns
you with a signal. Alarm is just one of the features
of Nice. With four different color options; gold, red,
grey and mother of pearl, innovative design, 100%
safe triple security, 50% time and energy saving and
convenience on induction stoves gives Nice a leading
edge. Hisar www.hisar.com.tr

Finger control!

The new generation EasyMatik pressure cookers produced
by OMS Collection feature a single finger open/close lid controls.
The “button” system makes pressure cooking a very easy
procedure. 70% on cooking time and 50% on energy is saved
with EasyMatik products. In EasyMatik series OMS Collection
presents 5,7 and 9 liter capacity pressure cookers.

O.M.S. www.omscollection.com

Speed Champion

Cooking is very easy with Emsan Olivin. With its energy
capsule base, the 6 liter capacity Olivin both avoids time
consumption and facilitates energy conservation and brings the
freshness of the steam cooked food to the table. Emsan Olivin
has a stainless steel body, cooks even at low heats, single handed
opening and closing of the lid, safety mechanism and four different
color (black, lilac, purple and red) options. It surely minimizes the
time spent in the kitchen. Emsan www.emsan.com.tr

Food quickly cooked!

Designed by Turkey’s leading designers Adlihan Tartan
exclusively for Korkmaz, the stainless steel Flatline pressure
cooker has 3 different security systems and features single
handed operation. Flatline saves 70% of cooking time and 50%
energy, and with two different capacities, 4 and 5,5 liters, it cooks
tasteful dishes in a short time. Korkmaz www.korkmaz.com.tr
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hot trends

Yearlong flower carnival

Due to their continuous scrubbing and cleaning, kitchenware A8 ‘
usually have been produced plain and patternless, but with &’ .
the aid of technology, they are now presented with designs g REEN )
and particularly with flower patterns. Today marks a contest in Mt

finding “the best and the most special flower” for the decoration -

of kitchenware. There is no loser in this race as all these
products are found in a variety of colors in kitchens and tables.

Blue flowers blossom in the kitchens
Coffee Delizia coffee machine from
Sunflower Line produced by Blue
House brings the warm breeze of
spring and summer to the kitchens. Its
slender body is decorated with blue

flowers and has a 12 cup capacity. »7

Coffee Delizia appeals for those who
start the day with coffee and those
who entertain their guests with this
delicious drink and in the meantime
keeps the coffee warm with its hot
plate. It facilitates an easy operation
with its lidded water tank, power
switch, glass pitcher and water level
indicator, and its filter type is basket
strainer. With its flower pattern, it

is also in harmony with Sunflower
Line’s other products like toaster and
electric kettle. Blue House
www.blue-house.com.tr

Elegénce in square form

Comblnlng modernism and elegance, Hisar ]
produced Panama Square Bone China Dinner, Set
adds both simplicity and a contemporary tone to
all dinner settings. With its unique form, pattern
with willow b’ranches and leaves and far'-from-

Dinner Set comprlses of 85 pieces bringing a
different interpretation to dishware concept. This set
includes platter, soup plate, soup tureen, gravy boat,
cup, salt and pepper shaker and salad bowl, which
all appeal to nature lovers. Hisar, www.hisar.com.tr
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Roses are pretty, cooking
ware are even prettier...
Experts claim that rose
is by far the most liked

flower among women.
Employing German
Weilburger technology,
Cenk Metal carried the
multi layered and red
colored rose pattern
and created a nonstick
cooking appliance set.

Interior of this set is dual

teflon coated, which gives

a very long durability.
Cenk Metal www.
cenkmetal.com

Elegant and durable

— Homend’s 1800 Watt,
Waterproof 1611 and
1612 Porcelain Water
Heaters feature the
health and elegance of
porcelain material. The
base units of 1611 and
1612 are produced by
Homend’s British partner
Strix and strike out with their durable designs. Featuring a
double safety system, the Homend porcelain water heaters
stop working when it runs out of water or when it overheats.
Once water boils, the 1611 and 1612 water heaters shut down
automatically to prevent unnecessary electric consumption.
The heaters complement elegant tea and coffee settings with
their floral designs. Homend, www.homend.com.tr
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The Tulip Era enters kitchens!

_ Lending its name to a distinct era in Ottoman history, tulip marks the

*, beginning of a new era in kitchens with Korkmaz. As the ultimate
spring flower, tulip now becomes a perennial plant in the form of
teapot set. Designed taking inspiration from this famous flower, the
Lalezar Teapot Set features a tulip pattern on its porcelain pot and
the kettle. The Tulipa Cutlery Set uses tulip leaves while the Tulipa
Saucepan Set borrows the elegant form of this legendary flower.
The Tulipa Cutlery Set bears the signature Adlihan Tartan, one of
Turkey’s most important designers. The 89-piece set brings a shiny
elegance to all table settings. Korkmaz www.korkmaz.com.tr

A giant daisy on breakfast table

The Papatya Breakfast set by Obje Plastik, blooms
on breakfast settings like a giant flower. Resembling
a daisy with each leaf functioning as a vessel for
different foods, the set has a transparent lid fitting
its shape which enables users to keep food fresh
in refrigerators for a longer period of time. The
folding handle system allows the set.to cover a
smaller space in the refrigerator. Each I'eaf_ of the
set gre designed featuring a different color'and can
be disassembled for easier cleaning. The Papatya
Breakfast Set can also be used for serving snai:lfs

.with drinks. Obje Plastik www.objeplastik.com . _Tables set with flowers
N * Lo The Workshop range by Pasabahge, designed to reflect the colors

- and patterns of nature on glass, features plates adorned with floral
~ prints as well. Thanks to these plates, a bundle of flowers appear
“. in front of all the guests at a dinner table. Bringing the rejuy'énating

" dynamism of spring and summer months right into our homes,

. these printed tables from the Invitiation range by Pasabahce,
“feature highly durable patterns thanks to the special tempered
production techniques. Each plate featuring a mL_LItii:oIored flower
“..._ bundle are dishwasher safe without any loss of color.

e Pasabahce www.pasabahce.com.tr

Colorful flowers in non-stick products

The Grandeur Non-stick range by Savasan Emaye features
products that reflect the energy and warmth of blooming spring
flowers. Produced using 1,50 mm carbon steel material with outer
surface coated with heat resistant porcelain enamel, the Grandeur |
Non-Stick range underlines durability as well as visual elegance.
The five-piece set with inner surface coated with Greblon Non-
stick material, is available in various designs. All the handles of the
set are produced from stainless steel in matching colors and forms.
Savasan www.savasan.com
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Presenting history...

The art of iznik tile gave its best products during the
Ottoman period and especially in 16th Century and Anikya,
its beneficiary today re-interprets all its tile work with historic
procedures and contemporary designs. One of these is the
pedestal fruit bowl 35 cm in diameter and produced with
the glazing technique. Anikya decorated both interior and
exterior of the bowl with Cintemani pattern, thus presenting
an alternative and matchless gift item for those interested in

history, tiles and traditional art. The undulate lines in Cintemani §

pattern represents the lines on the tiger skin and patches
represents the marks on leopard skin. And this explains why
the Cintemani pattern, which represents power and might is
often used on the robes of sultans. Anikya www.anikya.com

Silver’s dance with glass

Two superior and valuable materials, silver and
glass meet in Akcam’s Silverina series and assembled
with traditional and contemporary techniques. There
are 15 different options in the Diamond series, which
are considered as the artwork of Turkish glass masters.
Glittering Diamonds stand out wherever they are placed
and they are 99 percent silver plated.
Akcam www.ak-cam.com.tr

Modest but functional

As for their color, transparency, slimness and radiance,
the Q430 series products of Asil Ticaret are known to
be the closest porcelains to Bone style. Apart from their
convenience in cleaning and hygienic feature, none of these
products contain lead and cadmium. Q430 dual bowl set
is kiln dried at 1350 degrees, which gives them a longer life
and the care taken in glazing makes them more tolerant to
acidity and scratches. With all these features, Q430 dual set
never fades in color and never loses its original state, no
matter how often they are used.
Asil Ticaret www.asilticaret.com.tr / www.noblelife.com.tr
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Giving a gift needs care

When it comes to purchasing a gift, everyone’s
preference is different. Some with the hope of
not to be forgotten, some with the hope of being
remembered. We have chosen souvenirs from
both categories. It is up to you to choose from...

g
ooooooo esecccsccccccccsccssses

IT IS ACTUALLY GIFTS FROM BELOVED FRIENDS THAT
TURN HOUSES INTO HOMES. WITH THOSE GIFTS

WE KNOW WE ARE NOT FORGOTTEN AND ALWAYS
REMEMBERED. SOME MAY BE MODEST, THEIR PRICES
MAY BE MODERATE, SOME ARE SLEEK AND ALMOST
PIECES FROM A MUSEUM. WHICHEVER IT MAY BE,
EVERYONE LIKES TO RECEIVE A GIFT.

eeeccccscccccccssccccccccccs

Harmony of turquoise and gold

The 9 piece Alem-i Mesk series designed
by Canba is aimed at promoting and carrying
on the magnificent history of the 700 years long
Ottoman Empire. These designs present the
perfect harmony of turquoise and gold, and solely
handcrafted as a special collection... The relief
designs are all handcrafted and decorated with
24 carat gold leaf, the series are ideal as favorite
pieces as “eternal” gifts. Canba www.canba.com.tr

From fairy to reality

Sehrazat plate design by Arda Glassware is
ready to lead the way to a different dream world for
those in love with fairy tales. Sehrazat made from
100% glass is the turquoise, vivacious and ornamental
product of a process by applying organic dye from the
bottom of the plate. What makes these dyes special
is their organic feature, thus completely hygienic.
Sehrazat is produced solely as a decorative item
and the designers at Arda Glassware can apply the
desired dye as requested. The company recommends
hand washing and no dishwashers for these plates.
Arda Glassware www.ardaglassware.com




A Little
helpers

N the
kitchen

Steel cookers, multi functional robots and smart
ovens are not necessarily the essential helpers in
the kitchen. Sometimes even the smallest kitchen
appliance could help work done quickly.

g
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F A SHARP KNIFE IS REALIZED WHEN IT
—é:i(\;ﬁﬂLéJSEéI)_UNT. THE PIECE OF CORK FLOATING IN A WINE
BOTTLE IS THE PROOF OF A LACK OF QUALITY CORKSCREW.
ACTUAL FUNCTION OF THE PRACTICAL KITCHEN
APPLIANCES IS TO HELP QUICKLY FINISH SMALL WORK AND
GIVE YOU MORE TIME FOR REAL KITCHEN WORK.

Prgun
P R
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Food processor in the kitchen
{ Owning an Arnica Prokit 777 Robomeat Food Processor is
equal to hiring help in the kitchen. Its 800 Watt engine, 1,5 liter
blender and compartment, automatic safety system, 3 different
speed levels and pulse operating system makes Prokit 777
! Robomeat a highly skillful help in the kitchen. Mincing meat,

Small but a great helper preparing traditional stuffed meatballs with its special apparatus,
MCM42024 compact kitchen robot and MFQ40304 ! stuffing sausages with its funnel, slicing, grating, kneading,
electric beater which is included in Bosch’s Styline whisking cream and pressing fruits rank among the basic
Red Diamond Series is the new face of energy and functions of Prokit 777. Senur www.senur.com.tr
spirit in the kitchen. This set is a product of advanced {
technology and with its fuchsia color and ergonomic End to all blunt appliances!
design it brings joy and enthusiasm to the kitchens. No more blunt knives, scissors and even screwdrivers at
With a minimum space over the counter this set easily homes with Sharpy Electric Knife Sharpener by Blue House.
cuts, whisks, grates. Using Bosch MFQ40304 Styline Working in the kitchen will be much faster and easier with
electric beater, its specially shaped steel whisking Sharpy, which features separate sharpening sections for all
points help in getting more intense and delicious these appliances. With its elegant design, heat resistant plastic
results. MCM42024 Styline compact robot has a Red body, 2 special whetstones for thin and thick sharpening, on/
Dot 2010 design award winning drawer which keeps off button and automatic cable winder, Sharpy is a compact
the attachments safely. Its LED indicator warns when product. Blue House www.blue-house.com.tr

blender or bowl is misplaced and this 800 Watts robot
mixing bowl has 500 grams capacity, and flour mixtures
up to 1,5 kg could be prepared.

Bosch www.bosch-home.com/tr

A single move is enough
: WineUp series of Homend removes the cork of a vine bottle
with just a single move. WineUp 2201 Electric Corkscrew’s charge
{unit removes 30 corks with speed. Both the hood cutter and

For spaghetti lovers... the main body could be fastened over the charge unit. WineUp
Making spaghetti with Hascevher’s Spaghetti Pot is simply 2202 has stylish box and different accessories. And its digital
an entertainment. Its lid with drainer even makes an easy use. thermometer shows both the room heat and the charge level.
With its special Italian design grips, you don’t need any drainer. With a vacuum remover it sucks the air from the bottle, preserving
When you lift the pot its grips wind the body and drains easily. the remaining vine.  With its neck collar and special bottle stub it

Made from a special alloy non-corrosive steel and polished outer makes serving vine a ritual. Metallic grey WineUp 2203 and black
surface, this pot also has a specially designed lid which prevents colored WineUp 2204 Electric Corkscrews’ compact designs also
spiling during boiling. Hascevher www.hascevher.com.tr ! save space. Homend www.homend.com.tr
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Elegant bowls
elicious saladst

for

Spring and summer months are ideal for table settings
adorned with salads. The reds of tomatoes, the greens
of peppers and cucumbers, curly reds of Lollo Rosso,

purslane salad with yoghurt and even multicolored fruit

salads with delicious aromas... As well as those on diets,
salads are favorites of all those who wish to eat healthy, and
since they are now indispensable elements of all summer

meals, they surely deserve an elegant presentation.

DISHWASHER SAFE SALAD BOWLS MAES)E
FROM PORCELAIN, CERAMIC AND GlAlNG "
ARE NOTHING NEW. WHAT'S INTEREST e
THAT EYE CATCHING BOWLS THAT SEERDS
ACCESSORIES SUITABLE FOR SIDEBOAALSO
OR MIRROR SIDE PRESENTATION CAN 5

BE USED ON TABLE SETTINGS AS SAL{,‘_\OO
BOWLS AND ARE DISHWASHER SAFE .

Advantages of a wide rim

The large size salad bowl by 3D Glassware has a 36
cm diameter and strikes out not only with its capacity
but also by its wide rims. Suitable for serving all kinds
of salads, the biggest advantage of this bowl is that it's
made of clear glass. This enables all the contents to
be visible from outside and consequently enrich table
settings. With a variety of diameters like 19, 21, 26, 29
and 36 cm, these salad bowls deserve to be close at

hand not just during summer but throughout the year.
3D Glassware www.3dglassware.com

12| kitchenware

Pastoral salads

This salad bowl from Pasabahce’s Pastoral range is
ideal for table settings that choose “return to nature” as
their main theme. As well as its simple but elegant looks
the bowl displays the healthy looks and sheen of glass
together with the naturality of the salad it contains. The
Pastoral Salad Bowl is an ideal piece for all summer meals.
Pasabahce www.pasabahce.com.tr

Coral elegance

Akcam'’s salad bowls each resemble a work of art
and surely the most striking one is this eye-catching,
colored one called Mercan (Coral). These strikingly
designed salad bowls taking inspiration from the
colors of nature and the energy of the spring, are
available in various sizes and diameters. Like all other
Akcam products suitable for daily use, the Mercan
range is produced using organic and healthy materials
and the patterns take inspiration from the natural

corals of the spectacular Mediterranean waters.
Akcam www.ak-cam.com.tr




Because “Glass” is the healthiest

Glass is the ideal material for serving and storing food.
That's why people prefer to use it more often as part of their
table settings. 2012 collection by Arda Glassware includes many
options for salad bowls and dinnerware pieces in different sizes,
forms and textures. Products are dishwasher and microwave safe,
making them easy-to-use while their unique design makes them
ever more special. Arda Glassware ams to meet all table setting
needs by combining healthy glass and art.
Arda Glassware www.ardaglasware.com

Endless colors and varieties

These salad bowls produced from first class crystal raw
material by Sun Plastik are 100 percent suitable with all kinds
of foods. Available in five shapes like round, square, cornered,
bowl and triangle, these salad bowls come in sets of three.
Designed specially for picnic settings and balcony dinners in
summer, the salad bowls are suitable for serving side dishes
as well. Sun Plastik www.sunplastik.com.tr

Right from the branch...

Proland Porcelain’s salad bow! from the My
Garden range makes all the salad materials it
carries seem like they were picked fresh from the
branch only a few seconds ago. This 720 gr salad
bowl has a diameter of 26 cm. Placing two My
Garden bowls full of salad to each end of a table
will turn salad service into a pleasant activity.
Porland www.porland.com.tr

Boat bowls

These boat bowls by Renga featuring classic
salad bowl forms, complement table settings with
their length of 33 cm. The salad bowls with ribbed,
embossed and clear glass options, transport
healthy glass and its shiny appeal to all table
settings.
Renga www.renga.com.tr
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design & designer

The delicate glass doors of design
opening to the world: llio

MEHTAP OBUZ WAS A PART OF THE TEAM AT DEMIRDEN DESIGN WHICH CREATED NUMEROUS UNFORGETTABLE
PIECES. NOW SHE IS BRINGING DELICATE GLASS TO LIFE WITH HER DESIGNS AT ILIO. WE SPOKE WITH OBUZ
ABOUT THE MEANING BEHIND HER GLASS DESIGNS AND AESTHETIC.

chtap Obuz is a graduate of Middle East

Technical University. After graduating

from the Department of Industrial Design

at METU in 1988, she started seeking the
most fruitful environment in which she could work in her
profession at a time in which Turkey was only recently
breaking its shell and opening up to the world. However,
what she found out turned out a bit disappointing as she
realized that even a center like Istanbul lacked a suitable
environment, understanding, approach and infrastructure.
That eventually led her abroad. She chose Britain and got

14 | kitchenware

settled in London. Speaking about that period of her life,
Mehtap Obuz explains, “No one had any idea in Istanbul
regarding what our profession is all about. That’s why I
wanted to go abroad and observe how things are done
and decided to start in Britain. London was a very inviting
city for designers. I never though of going anywhere else.
Between 1988-1990, I stayed in London and alongside
my researches on design, I took part in various courses on
jewelery design and ceramics, which are among my personal
interests.”

After 3 years in London Mehtap Obuz succumbed to her



longing for Istanbul and her family, and returned to Turkey.
In fact, her timing was simply perfect since at the time
Britain was experiencing a massive economic crisis. Seeing
that job opportunities are getting less and less by the day,
Obuz embraced Istanbul once again. Right after her return
she knocked on the door of MOB, a firm dealing with
hotel interiors where she did her last internship. Following
this experience she started working at a design office doing
stall designs for fairs. This gave her the opportunity to
“observe the design and production processes together”.
This observation and experience lasted for four years, until
another phase began for Mchtap Obuz. “These experiences
made me realize that what I'm actually looking for is
something a bit different. Aiming to work on more genuine,
original things, I founded Demirden Design in 1994.”

From Demirden to Ilio

Demirden Design began to produce successful projects in no
time as a union of sibling forces. First, her brother Hasan
Demir who studied Industrial Design at Mimar Sinan
University, and then her sister who was working as an art
director in media, joined and became partners at Demirden.
Demirden Design became not only a firm that does designs
but a school in which every project is developed with new
ideas and interpretations. Throughout the 18 years since

its foundation, Demirden Design became well known by

its experimental projects. It grew by the day and eventually
became what is today one of the biggest design offices in
Turkey, employing a total of 12 people, 8 of them designers.
Alongside design and architecture, Demirden design
successfully ventured into the world of graphic design.
Corporate spaces like fair stall designs, stores, cafés, galleries
and graphic design, product design, the tabletop products
that made a smashing entry into the global market at the
end of 14 years... and now Ilio!

Ilio 1s actually an artist, immensely elegant and “delicate”
by nature, coming out from Demirden Design’s relatively
durable structure. In other words, it is Demirden’s
homeware brand. A door through which creativity and
productivity combine forces and pour out artful designs for
the home... Mehtap Obuz explains this process, why they
needed the Ilio brand and why they decided on glass as the
main material:

“Actually we are all people looking for meaning and
aesthetics in all our works. We don’t have any meaningless
works lacking a particular story, we never would. Projects

of Demirden Design are pretty hard but this is because
every single piece embodies those differences and delicate
meanings. However most of Demirden’s projects are
periodic. We wanted to introduce things that are kept in
contact with life for a much longer period. That’s why
Ilio came to life. Why the choice of glass?.. Glass is a craft
deeply embedded in this country’s past, a craft which we
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are very good at. Pagabahce is able to produce for many
important brands in the world. Most of our glass products
are shaped by the skillful hands of master craftsmen at
Pasabahge’s Factory in Denizli. The choice of tabletop

glass I think came from our family’s love of spending time
at the table. We come from a family which loves to wine and
dine, and approach it like it’s a feast.”

Excitement of the first collection

At Ilio, designs are made mostly by four designers but

that doesn’t mean they only have four designers. On the
contrary, the new collection will include works by Ilio’s new
designers as well. Ilio intends to manage every aspect of
business, from sales and accounting to logistics and PR, in-
house by distributing tasks among a team of five people and
everyone in the team seems to have embraced their tasks.
For example, the 4 designers who make up the management
team take on the responsibility of brand and business
management as well as design. With a total of nine people,
this team is a part of the staff’ at Demirden as well.
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The wide selection of designs bearing the Ilio signature are
born out of true artistic sensitivity. Mehtap Obuz explains
that process in which design turns into reality: “Our first
collection was shaped following a period of investigation

in which we looked at global brands and identified the
elements that are lacking, depending solely on our artistic
sensibilities. Most of the products in this collection earned
us international awards and were highly publicized in global
media. Those works consisted mostly the stemmed glass sets
which were lacking in our collections and were identified
after a meticulous survey of the industry. Of course, artistic
sensibilities are involved once again during the establishment
of their design stories.”

What about the collection? “New collection is not ready
yet” replies Obuz. And the reason for that is clear: Mehtap
Obuz 1s going through a very busy period. Together with
Demirden, she took up the curatorship of the Turkish
Marbles Exhibition organized by IMIB and EMIB. The
exhibition will be open for visit at the Zona Tortona in
Milan, Italy on 17-22 April. This is one of the latest projects
of Demirden and Ilio. It has an international identity and
the events harbor international significance. The exhibition
titled “Thus Spoke the Marble: The Journey Alters You™ has
already generated quite a hype and surely will continue to
do so.

Awards and “emotional®” awards

Coming back to Ilio, we ask about the numerous awards Ilio
has won... With proper pride, Mehtap Obuz explains: “Ilio
has won 10 awards in its initial two years. Most important
ones are the two Gold awards won at iF (International
Forum Design). One of them is the communication design

award, highlighting Ilio’s brand communication and corporate
identity. The second award was given to the “Twig” stool
designed by Hasan Demir Obuz. Another significant award

is the DME-Design Award Management Europe award
highlighting exceptional brand and design management.
However we also have many emotional awards. For instance
our “Forest” glass set by Hasan Demir Obuz was showcased by
MoMA — Museum of Modern Art in their posters for the New
York subway. All of these awards marked firsts for Turkey.”

Setting the trends...

In a world where design turns into trends according to their
applicability and popularity, designers can end up with
different approaches. Some come up with designs in keeping
with the demands set by the emerging trends while some have
their designs attract unanticipated demand and surprisingly
become trends. We consulted Mehtap Obuz about this as a
“designer”: “There are two types of designers in the world.
Those who set the trends and those who use them... We prefer
to be among the trendsetting group. That’s why we set our
souls free while designing. Innovative products are always
noticed anyway, and find themselves being exhibited in the
trends sections of fairs like Ambiente and Maison Objet. For
example 2013 will witness on one hand, a continuation of
younger products using simpler and natural materials. On the
other hand, we will be witnessing a combination of classic
handicrafts with contemporary ideas.”

And what will Ilio be doing in the meanwhile? “We will
continue to create modern classics, because Ilio’s designs

tell their genuine stories in a poetic language, coming to life
through an equally artistic production process.”
hitp:llilio.eu




1. Bouquet:

A charming work of glass reflecting the elegance of a
flower. Bouguet’s main function is a vase however this

is not a vase that’s placed on a table. It appeals to those
who love to decorate their surroundings with flowers and
enjoy watching both the flowers and the vase while doing
that. Produced in two different sizes, Bouquet brings a
fresh burst of floral beauty wherever it's placed. Designed
by Nil Deniz, one of the designers at Demirden Design,
this unusual vase is made of clear glass, and is totally
handmade.

2. Forest:

Forest series consists of six differently shaped glasses

of clear, green glass. When they are placed as a group
they resemble a small, glass forest at the center of the
table with a little help from their green color. The white
version provides a wintry take on that same forest image.
Forest can’t be regarded as decorative pieces as they
can be used for serving all types of drinks. Designed

by Demir Obuz of Demirden Desgin, Forest is totally
handmade from glass. This is one of Mehtap Obuz’s
favorite designs. When speaking of Forest, she says “I find
the idea of creating a landscape on a table using glasses
representing trees both entertaining and bold.”

3. Happycell:
Imagine a gathering where everyone is holding glasses

that look the same at first glance but in fact are individual
pieces all made by hand one piece at a time. That’s
exactly what Happycell is. A lack of a certain shape is an
advantage because it's harmony with all those uncertainly
shaped pieces when brought together is simply prefect!
Designed by Nil Deniz, Happycell glasses are handmade
from clear glass.

4. Ice drop

Imagine a cluster of ice melting one drop at a time from
twiggy branches of a tree or a marble window sill. Then
place a candle on it. The impossible union of fire and
ice thus comes to life in Ice drop. This is one of Mehtap
Obuz’s own designs and this is how she explains it:

“I think it reflects my approach towards glass. The
transparency of glass, its naturality comes together with
the natural craftsmanship of a glass master in this free
style design work. A somewhat poetic approach, one
might say.”

5. Lily Pad

A set of trays consisting of three pieces. The bottom piece
is the largest and the top piece is the smallest. It pretty
easy to assemble and disassemble. It takes inspiration
from the giant leaves of water lilies... Designed by Mehtap
Obuz, Lily Pad is made of metal for a change and it’s color
is as green as the leaves of water lilies, freshly picked
from water. The diameters are 25, 35 and 45 cm.
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century In design

WHEN DESIGNING AN INDUSTRIAL PRODUCT, UMIT ALTUN THE FOUNDER AND OWNER OF DESIGN
SYNTHESIZES CUSTOMER EXPECTATIONS, SECTORAL NEEDS AND HIS OWN TASTE.

ndustrial design is an elaborative profession. It is First steps in the sector

not always easy to put into effect what is taught at Umit Altun is one of the masters of industrial design in

school or match the designer’s imagination with the Turkey. Graduating from the Industrial Design Department

expectations of the custom > ations. This of Mimar Sinan Academy in 1985, Mr. Altun found his first

; son why many industrial e ant to fly job in a highly competitive sector, the automative industry.

on their own... But how many of these can actually fly After he finishes his military service, he starts at Teletag
without tiring, able to figure out what is waiting for them and works here until 1994. Starting up as a d "
and having an idea of where they are going? It is a hard between 1991 and he gained his first experience in
question to answer but there is at least a clue: First you manag nt. Teletag became a milestone for Mr. Altun,
need experience. You need to have been present in all as he was present in the product design and mechanics
phases of design. design processes of electromagnetic and telecommunication

18 | kitchen




products. After seven years he transfers to Arcelik as

an expert designer and takes up a significant role in the
establishment of the corporate identities of Arcelik and
Beko in the next ten years as director of the Design
Department.

This 1s in fact a lucky period for him... It is a phase where
Turkey expands its export sector and industrial design gains
more importance. Mr. Altun specializes in his profession
during this period and becomes an authority. At this point,
he had flown, seen what was in front of him and could
figure out where he would be landing. He decides to put
forth his experience in “his own way” and leaves Arcelik
with the plan to start up DesignUM.

“I started DesignUM in 2004. I wanted to share my 25
years of experience in industrial product design and design
consultancy with partners from different sectors. DesignUM
is now known as a company that forms innovative and

competitive design strategies and creates designs in this
manner.”

When we say DesignUM...

What does DesignUM produce then? There are two ways to
answer this question. One is formal and classic: DesignUM
determines the expectations of users and designs creative
products that complies with the new technology and leads
the market with its design and function; a functional,
esthetic and innovative product that the customer will enjoy
using. The second answer lies in the DesignUM designs.
When you look at these designs, it 1s easy to see that the
needs and expectations of the sector were considered
carefully, and that only after this phase the products

are formed, after which each phase from sketching to
production was carried out intently.

In other words, every product with the DesignUM signature
-whether it belongs in the automative industry, electrical
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housewares, sports products or hobby products- reads “I am

the work of a master.” We listen to the secret to this success
from Umit Altun:

Commercial success in design

Design is wide concept; industrial design describes the
area that we practice in within this concept. This means
that the products we design must provide the conditions
for industrial production and conform to new technology.
We do not usually limit ourselves with the customer’s
requests and expectations. However we do question

user needs and pay attention to base our designs on user
expectations. Naturally we include form, esthetic, function
and ergonomics in our work and they are musts of the work
because the stronger the conceptional base, the better the
commercial success. This happens through its designer’s
take on the product which should comply with the user’s
take on the product.” Another question on our minds is, does
industrial design coincide with artist sensibility or are they
further concepts than we think?
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“I don’t think it is easy to directly answer this question.
Some designers approach their designs as art works whereas
others have a completely professional attitude. It is even
possible to possess a different point of view during each
particular design process. I try to balance it as much as I
can. We can also handle this issue with a different point

of view: When we realize designs that will not be used in
mass production, we can put forth our artist side. With mass
produced products, we can only reflect our artistic point of
view within the constraints of production and material.”

Competing designs

DesignUM team, consisting of three other people with Umit
Altun, include their own taste, customer expectations and
the needs of the sector when they are designing an industrial
product. First they conceive a synthesis of all three and then
they turn to design. Because this process does not only end
in design, they do research and observations on determining
the needs of usability.

Competitions, products designed for competitions and
awards... Although it sounds strange to race ideas that have
turned into concrete objects, these do have an exciting
aspect for designers. We ask Mr. Altun about his ideas on
design contests:

“To be honest because of our deadlines, we only participate
in contests that we think are important and that is only when
we find time. I received a lot of awards during my 26 years
in this business, the most important one among these is the
Scricss pen design contest which was my first participation
in such an organization. I think it was one of the first design
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contests organized in Turkey and I was awarded the first
place.”

Looking at the future

DesignUM’s small house appliances are truly the center of
attention in the sector. The reason behind the success of these
appliances lies again in Umit Altun’s approach. Mr. Altun
tries to create products that meets customer needs more than
enough because he is an expert who melts sector, user and

his profession in the same pot. Of course these products must
be sincere enough not to bore their users when they are used
every day. Or attractive enough! Do their designs meet these
criteria? The answer is short and clear: “Arcelik’s toaster and
Homend’s tea machine.”

Every expert has a vision and an expectance about the

future of their profession and for Mr. Altun who, has given
quarter a century to this profession, in the future design and
technology will be closer than they are now. This is why the
means of design and production and the technology that is
within designs themselves changes and is improved every day.
Correspondingly designs change and are improved. Mr. Altun
says “Industrial design and related professions are interlocked
now, they keep triggering one another. I think the human
factor will have a growing role in the design process as we

get to know the customer better and create more personal
designs.”

Although these seem only like guesses about the future, when
the speaker is DesignUM’s founder Umit Altun, we must stop
and think about them and position ourselves accordingly.
www.design-um.com



1: Electric Coffee Pot
The electric coffee pot to be sold under the brand Kahve
Dunyasi, was designed by DesignUM and produced by
Eksen. The top surface of the pot’s electric base has
been designed with lights in order to match the design’s
starting point “cooking coffee on coal fire.”

2: Arcelik 2369 Toaster - Grill

For someone who has no information on the function

of this product, it might look like a laptop. Designed

for Arcelik and produced by Eksen, the K 2369 Toaster
is sold under the brands Arcelik and Beko. DesignUM
conducted all phases of the project, from project start
up to moulding phase. The pressing and carrying handle
which moves with the top section of the machine, can
open by two degrees. The function of the patented joint
mechanism is to hold the top part in 90 degrees position
and to turn into a 180 degree grill with only pushing force.
Let us remind that the product has been awarded a
Design Turkey 2012 Outstanding Design Award in 2012.

3: Biopen Promotional Pen

A product designed as a promotional pen for StepPen,
the Biopen is made using biodegradable bioplastic
material, recycled cardboard and toxicant free ink.
Though it has a simplistic ook, the most important
feature of the Biopen is that it has three larch seeds in its
lid. Awarded the Design Turkey 2010 Good Design Award,
the Biopen’s seeds can grow anywhere in Turkey.

4: Titanium Steam Iron

The Observeur Design 2009 Observeur Award reciepient
Titanium iron was designed in order to compete with
other brands in the international market. Designed by
DesignUM and produced by Eksen, the iron’s most
significant part is its titanium overcast, scratch resistant
bottom part and its easy usability on different fabrics,
reducing effort to a minimum. The color range on the iron,
from blue to red, informs the user about bottom heat.

5: Homend Pottoman Electric Coffee Pot

The Pottoman electric coffee pot is not only esthetic
looking and technologic but also a high quality product.
Its most important convenience is the transparent, scaled
water indicator that rules out the need for measuring with
a coffee cup.
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WONDERFUL TABLES. ALL YOU NEED TO DO IS CHECK OUT
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Colorful Glasses: Pasabahce, Salt and pepper shakers:
Pasabahce, Dotted plates: Karaca

Dotted coffee mugs: Karaca, Colorful glass plates:
Pasabahce, Patterned mug: Pasabahce

Kids meal set: Hisar, Small wind vanes: Pasabahce,
Character cutlery: Karaca, Plexi bowls: Akylz Plastik

PHOTOS: TUBA OZKAN
STYLING: NAIME TERCAN
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OPEN BUFFET TABLES CAN BE COLORED WITH FLOWERS.

: NEON COLORS...
i Not every table has to be formal and serious; sometimes

} colors that we are used to see at picnics can be a proper
;LN : choice for tables, brings joy and happiness to guests.
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Ice bucket: Narin, Glass
carafe: Karaca, Wine and
drink Glasses: Pasabahce,
Cutlery: Karaca, Salt and
pepper shakers: Karaca,
Metallic appetizer plate: Narin
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TO MAKE SURE your tables Igok-n’bble, choose a soft

color table cloth and a single color bordered ’
""‘m dinner set. Do not exaggerate details for style. -

R —

Candles: Karaca, Table mats: Pasabahce,Meal sets: Narin, Gilded meal set: Karaca, Salt and Pepper shakers: Karaca,
Champagne glasses: Giiral Art Craft, Bottle bucket: Narin, Heart patterned plates and bowls: Karaca , Small glasses:
Pasabahce , Glass objects with heart patterns: Pagabahce.
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I0 questions

“Our work Impresses and
orientates even our suppliers of
raw materials.”

WE TOOK A LOOK AT THE INDUSTRY AND THE FUTURE OF FOOD PACKAGING

WITH YAVUZ EROGLU, GENERAL MANAGER AT SEM PLASTIK.

Could you give us a brief introduction about
your firm? How long have you been active in
the industry?

SEM (Standard Injection Machines) Plastik
was founded in 1975, producing spare parts
for agricultural implements. It acted as a
supplier to many companies in this area
until 1980. In 1985, we started producing
plastic pieces for the telecommunication
industry and supplied to various companies
like Alcatel, Northern and Termal. In 1986,
we started to focus more on disposable food
packaging, which is now what we specialize
in. Right now we are among the leading
firms in plastic packaging industry. Alongside
our 20.000 square meter factory in Silivri,
we have a 8.500 square meter factory in
Malatya, which makes us the leading firm

in the industry in terms of indoor operation
arca. We also have a factory in Palestine with
200.000 square meter indoor space. This
factory is significant as it is the first and only
Turkish industrial investment in Palestine.
Within SEM Plastik, there are three other
companies; CredoyPolimer which deals with
raw material distribution, Sem Global Dig
Ticaret, the foreign trade company of the
group founded in 2006 and Sem Stiidyo
Design Solution. We are currently employing
350 people.
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What type of products do you have?
Could you tell us a bit about your
product ranges?

We have two main product ranges.

The first one is the “disposable”

products like plastic forks, knives,
plates etc. The second group consists of what
we call food packaging or plastic rigid packaging
like ice cream boxes, yoghurt drink beakers,
yoghurt containers and plastic milk bottles. We
also produce all the disposable products used in
fast food restaurants, like hamburger boxes, lids
of soda drinks, ice cream cups... There are also
products categorized within the “travel group”.
As SEM Plastik, we are supplying travel products
to 7 of the world’s top 10 airlines. SEM Plastik
products are used in meal services in all the
flights of Turkish Airlines, Singapore Airlines
and Emirates. Our production is not kitchen
oriented. We focus more on products of mass
consumption.

What influences you on your
decision to bring a certain
product to life? Do you have any
international certificates?

We have a company called
SEM Sttdyo which works on
product based needs as well
as our regular production
demands. This unit consists
mainly of interns and graduates from the
Department of Industrial Design at Istanbul
Technical University. All our new products are
developed by this team. As well as certificates like
the ISO9901, ISO 22000, BRC-IOP, HACCP,
TSEK and the Food Registry/Production
License of the Turkish Ministry of Agriculture;
we make sure we use first rate, eco friendly and
recyclable raw materials. We have memberships
in nongovernmental organizations like PAGEV,
PAGDER, ISO, ITO, ASD, ASUD, PLMA,
ITCA and CEVKOR, taking part in various

social responsibility projects.

Are you engaged in any R&D
activities? How much of your
budget is allocated to such
activities? What does “design”
mean for your firm?

We conduct our R&D activities

through Sem Stiidyo Design

Solutions. For instance, the
fire-proof plate, which is a truly innovative
product, was developed by this team and we
became only the fourth company in the world
to produce it. You can use this product both
for heating and serving food. You put the
food inside and place the plate in a standard
oven heated up to 230 degrees, and you
take out your heated food and conveniently
serve it right away. It’s machine washable so

“We have

a company
called SEM
Stidyo
which works
on product
based needs.
This unit
consists
mainly of
interns and
graduates
from the
Department
of Industrial
Design at
Istanbul
Technical
University.
All our new
products are
developed by
this team.”

you can use it over and over again. This product

was developed to replace porcelain sets used in
Business Class flights. Since it’s durable and lighter
compared to porcelain, it helps airline companies
lower the flight costs. We named this product
Borplast. Misirplast on the other hand, consists of
plates and glasses produced using corn starch. This
product is biodegradable in only 6-8 weeks. These
can be regarded as big scale product developments
but we are a company which is also very good at
industrial design too. As well as our specialist team,
we have collaborative projects with the Department
of Industrial Design at Istanbul Technical University
(ITU ENTAS). 5 percent of our annual budget is
allocated to R&D activities. What's interesting is that
our R&D activities impresses even our raw material
suppliers. We work with petrochemical giants like
Petkim, Sabic and Natpet, and get rewarded by them
for our support and the products we develop.

Do you have any competitors? What is your
strongest product when compared with
your competitors?

We don’t have a competitor that does the
exact production with same products. This
1s because 1n plastic production, each type
of product requires its own different set of machines,
techniques and raw materials. SEM Plastik brings that
all under the same roof. We have competitors at each
single type of product but in total, no one does exactly
the same production as we do. In fact, a research
conducted by Harvard University confirms that since
SEM Plastik ranked 73rd on the list of fastest growing
firms among all corporations and industries in the
region.

Do you take part in fairs?

Annually, we take part in ten fairs

related to our industry. Last year, as

well as fairs on aviation, food industry,

packaging, we also became the

only Muslim firm taking part in the

Kosher Food Festival in New Jersey.
We believe that fairs are vital in generating trust and
brand awareness. We are among the firms with the
largest stalls in the packaging fairs in Turkey.

Can you pinpoint any pioneering,
leading product? Do you have any
award winning products?

The fire-proof plastic plate BorPlast
and our MisirPlast products made
with corn starch can be regarded as
the pioneering and leading products.
We recently received an award for the
ice cream cups we designed for Ulker but as a firm
we also win many awards in various sports, like the
numerous awards we got for taking part in charity
marathons.
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Which countries do you export to? Which ones
top the list?

We export to 83 countries. North America,
Israel and Britain top the list. We export mainly to

those countries in which the disposable food and drink

consumption culture is highly developed.

What are your goals for 2012? What is your
aim for the next five year period?

Although we do huge amounts of sales in
terms of product variety, our turnover is not that
great. Firms doing the same thing in EU have
turnover rates of up to 400 million Euros. That’s
10 times what we are earning! We are a small
scale firm. If we fail to increase our turnover in
a few years, people will start knocking on our
doors asking us to sell SEM Plastik. That’s why we
need to reach a certain growth rate and prepare
ourselves for large scale partnerships. Therefore
our aim is to grow fast but healthy. That’s why we
are planning to launch our new facility in 2013
and triple our production capacity.

How do international trends effect you
1 O and your production as a firm?

If we think it’s a noteworthy idea, we
try to comprehend it. We examine what a certain
product is and how it’s produced. We try to get
more information out of it but as far as fairs are
concerned, we primarily utilize them to examine
what’s going on in the industry, understanding
what clients ask for, where the industry is headed
to, and if we are investigating similar products,
what kind of developments take place regarding
those products... Keeping the buyer and the seller
aside, that what we focus on first and foremost.
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Plastic is

always news,
thanks to SEM!

THE HIGHLY CONTROVERSIAL PLASTIC IS
TRANSFORMING INTO ECO-FRIENDLY PRODUCTS WITH
SEM’S ENVIRONMENTALIST AND INNOVATIVE APPROACH.

BorPlast is a first not only for SEM Plastik
but also for Turkey. Developed by SEM
throughout a 1,5 year-long research
process, these plastic plates that “don’t
melt in the oven” can cook the food

they contain, in ovens heated up to 180
degrees and can be used to serve them
right away. Although the BorPlast plates
appear like porcelain, they are quite light
(110 grams) and can be machine washed
over and over again. Globally produced
by only 3 companies, these plates are
highly sought after by airline companies
as they help them lower weight and costs
of Business Class operations. SEM’s goal
is to develop this product further to make
it available for domestic use as well.



MisirPlast, the ]
b|odegradable plastic
tablewares 4

Are you ready for plates and glasses made of corn
starch? SEM Plastik’s latest product, MisirPlast is
truly vital for countries in which recycling and source
separation are not developed. Plastic plates, glasses,
forks and spoons made of corn starch instead of
petroleum are totally decomposed in nature in around
1,5-2 months. MisirPlast which is also recyclable, is
significant for SEM as we became the first company
in Turkey to produce using corn starch PLA. Moreover,
the MisirPlast products have a natural color. They are
transparent, shiny and highly durable.

Food containers

SEM Plastik focuses its production mainly on food
packaging. All SEM products, including yoghurt,
yoghurt drink, meze and ice cream containers as
well as packaging of children’s food and fresh
vegetables and fruits, are certified for health and
hygiene.

Glasses

No more parties

with single type

of plastic glass

used for the sake

of disposability.

The only difference . — N
between SEM ) '

Plastik’s special

wine and ( )

champagne glasses

produced not

only for special

occasions but also :

for luxury airline

services, and Pl a‘teS

original glasses is :

the material. B SEM Plastik’s disposable plates preferred

- especially by fast food restaurants, are available

il 2 . in various colors, sizes and thicknesses.

e < 4 They all have one thing in common. They are
= biodegradable and recyclable.
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I0 questions

For a company that exports up
to 80-90 percent of its output,
“production In accordance with

consumer demand” Is of essencel

WE TALKED TO RASIT TABAK, FOUNDER AND OWNER OF
AVSAR EMAYE, ABOUT KITCHEN UTENSILS OF THE FUTURE AND

THE IMPORTANCE OF FAIRS FOR THE MANUFACTURERS.

How long have you been active in this
industry? Could you give us a brief
information about your firm?

The story of Avsar Emaye goes back
to 30 years ago. In other words, Avsar
Emaye has been continuously active
within this industry for the last 30
years. The initial 11 years focused
exclusively on domestic markets.

For the last 19 years we have been
exporting to 37 countries around the
world. We started up as a small firm
with 15 employees and at one point
ended up employing around 550
people. Despite the recent financial
crises, we still rank among the biggest
firms in Turkey and Europe with our
staft’ of 350 people.
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What type of products are you
manufacturing? Could you tell us a bit
about your product ranges?

Our current output consists mainly
of what we call cooking utensils, like pans,
saucepans, kettles. All such products are available
in hundreds of combinations with various
thicknesses, accessories and colors. Since 80
percent of our output is reserved for exports, an
annual renewal of forms, colors and accessories
has become inevitable.

What influences you on your
decisions to bring a certain product
to life? Do you have any products
that bear internationally valid quality
documentation? If so, which products
and certificates are these?

The colored or patterned products with sheet-
steel bodies covered with porcelain enamel
feature four types of inner coatings, namely,
enamel, PTFE non stick, ceramic non stick and
porcelain. All these coatings are produced with
utmost care and concern. Apart from these,

we have international laboratories conducting
various tests in line with the demands we receive
from our clients. Our products bear the “Food
Contact” test report received from INTERTEK
laboratories and our firm has the ISO 9001 —
2008 quality certificate.

Do you conduct any R&D work prior to
production? How much of your budget is
reserved for R&D activities?

R&D work for both the coating
materials we just talked about and our main
materials and accessories are conducted in line
with contemporary necessities. We reserve 2
percent of our budget for such activities.

What does “design” mean for Avsar

Emaye? How important is the design

aspect of your products?

Design holds great importance for
several reasons: We regard design as possible
reorganization of our products in line with
current trends and the emerging tastes of
the countries we export to, mostly through
the dialogue we establish with our clients.
Sometimes it turns out as a change in form
and shape, sometimes in color or patterns. As
Avsar Emaye, we believe that products which
lack a meticulous design that corresponds to the
demands of the client have no chance of success.
Having comprehended that, we regard design as
a matter of “existence vs dissolution” and take it
very seriously.

“For us,
fairs are
places
where a
letter to

the future

is written,
so to say.
Fertile lands
where the
seeds of the
future are
collectively
sown.”

When compared to your competitors, what makes

your products special?

Compared to our competitors, we specialize

more on inner linings. As you know, global
trends in kitchen utensils nowadays put the emphasis on
health issues much more than form, color and durability.
People now are concerned on how the food they consume
1s cooked and preserved as much as what they are eating
and drinking. The materials used in products that are in
direct contact with foodstuff, like the ones we’re producing,
are of great concern for the consumer. We are witnessing
that the environment and the products that are in contact
with food rank high in the agendas of the medical world
as well. In accordance with this reality, Avsar became
the first enamel company in the world to successfully
mtroduce the “application of ceramic over enamel” as a
new generation technique in non-stick cooking surfaces,
following a year-long R&D process. All the work and effort
directed to this project was warmly welcomed not just by
the end-user but also by the retailers and producers of
raw materials. Another new product we launched at the
end of 2011 is PorSteel which serves a similar purpose.
Covered with porcelain that can endure heat up to 850
degrees, PorSteel doesn’t hold detergents, is bacteria-proof,
doesn’t contain nickel and produced only in Germany and
Turkey. However as Avsar, we made an addition to PorSteel
which we regarded essential and unlike our competitors
we developed a honeycomb texture on the base of the
inner porcelain coating: We became the first manufacturer
to apply this innovation. This honeycomb texture is very
important. It enables a homogenous dispersion of heat and
holds 50 percent of the food placed in the saucepan and
generate a natural non-stick quality up to 30 percent. We
strongly claim that PorSteel is one of the healthiest cooking
utensils in the world!

Which fairs do you take part in? Are there any

“leading” products within your product range?

This year we took part in 10 fairs — 8 of them

abroad. However we should note that we are
organizing our own fair with our domestic brand Verda.
We can say that our ceramic covered products and the
porcelain covered PorSteel products are globally in a
leading position.

Which countries do you export to?

We usually export 80 percent of our output

but that amount occasionally reaches 90

percent. Avsar is currently the largest business
in Europe and the Middle Fast and is exporting to
37 countries. These countries are well spread around
the globe except the Far Fast and Australia. I would
like to underline the fact that none of the products
manufactured for a specific country are sold in other
places. The main reason for this is that cultures and
traditions differ distinctly. As an outcome of this
approach we can’t stock products and have to produce
strictly in accordance with the “demand of the client”.
This forces us to be meticulous on planning and timing;
However, in terms of production method, we conduct
all these steps with success and that’s what makes Avsar
different from the rest.
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your production processes? How have you
been influenced by these fairs?

For Avsar, international fairs are not merely
platforms on which products are presented with an
eye specifically focused on marketing and sales. They
represent multidimensional windows opening up to
the rest of the world. Thus, fairs are indispensable
for Avsar. That’s where we follow the latest
developments. We come together with colleagues
and the industry. We greatly value the synergy that
comes out of it. Fairs, for us, are places where a
letter to the future is written, so to say. Fertile lands
where the seeds of the future are collectively sown.
Here we engage in bilateral dialogues with client
groups from various countries, find out about the
latest developments — both negative and positive — in
specific markets and keep a strict eye on the trends
that shape client demands, because we are aware that
these factors define the way products are shaped. For
nstance, the ceramic products I just mentioned were
results of feedbacks we got from such fairs.

What are your goals for 2012-13, and
the next 5 years?

1 o Just like Avsar earned a leading,
trustworthy position within the

enamel and non-stick coating industry throughout
the last 30 years, our goals for 2013 and forth will
be the same: Engaging in serious work both in
ceramic and porcelain (PorSteel) products, as well
as taking steps to bring these products forward in

a way that catches the consumer eye. We intend to
maintain our privileged and trustworthy position by
answering to the increasingly strong global concern
towards health.

Do you take part in fairs that are important
9 within your specific sector and that concern
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Unrivaled in
COO.Kiﬂg and
design!

ALL OF AVSAR’S COOKING UTENSILS ARE WORKS OF
EXPERTIZE AND KEYS TO DELICIOUS DISHES.

The durable range which features a water based, three
layered, non-stick coating, is decorated with burn
proof, smut proof, lively colors and patterns. With every
detailed thoroughly thought over, the range has bakelite
or ceramic handles in matching colors and patterns,
turning out pleasing not only to the eye but also to the
kitchen décor.

Natural
ceramic
coated
products

These products

with outer surfaces
embellished with relief
patterns and lively
colors, and inner
surfaces coated with
ceramic, are all non-
stick. Another feature
of these products are
that they lead a new
approach which offers
an alternative to PTFE
non-stick bases.




Relief range

This range of products with outer
surfaces decorated with special relief
patterns and colors, strike out the
most with their specially designed
handles and the panoramic glass lids.
With a water based non-stick inner
lining free of any cancerous materials,
the products shine out with their easy
to clean, anti-bacterial qualities.

PorSteel range

The PorSteel range features products with inner
surfaces coated with heat resistant porcelain and
are scratch-proof, easy to clean, anti-bacterial and
nickel free. The raised honeycomb texture on the
surface enables a homogenous dispersion of heat
as well as a naturally non-stick quality. The special
stainless steel accessories and lively colors make
the products even more attractive...

The range with outer surfaces featuring
relief patterns, full patterns, half patterns or
simple colors, are easy to clean and coated

with anti-bacterial porcelain enamel inside
and out. Completed with stainless, metal
or bakelite handles and glass or metal lids
depending on the product type, the range
provides a real ease of use.
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I0 questions

“Our main goal
IS to produce home appliances
that make life much easier!”

ACCORDING TO HAKAN KOGER, GENERAL MANAGER AT HOMEND, SMALL HOME APPLIANCES

MUST BE CLASS A ENERGY EFFICIENT TOO. THAT'S WHY HOMEND ALLOCATES 5

PERCENT OF ITS ANNUAL BUDGET TO R&D ACTIVITIES AND THE OUTCOME IS HIGHLY SATISFYING.

Could you give us a brief introduction of
your company?

Homend was founded in 2009 as an
innovative small home appliances brands
within the Index Group. It made a strong
entry to the industry in 2010 with the
slogan “Serving Life”. While developing
products, the brand aims to make life
much easier for its customers and help
them spare more time for themselves

and their loved ones. Homend differs
from its competitors with its designs that
complement each other, professional
customer services and R&D activities that
put customer needs first.
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Which product ranges do you offer to
the consumers?

The Homend product range

includes the Adventouch1108 and
1109 Digital Irons with TUV Rheinland
Class A energy efficient continuous steam
technology and the Deepsilence1209 and
Greenpiecel208 Vacuum Cleaners, as well
as the Royalteal 701 Talking Tea Machine,
the Magicook2501 Electronic Cooker and S3
within the smart product ranges.
Also among the Homend products that
make life easier for women are Turkey’s
first and only glass surfaced electric grill,
Grilliant1401 with 40 precent energy
saving, the Projuicer2702-2703 Fruit and
Vegetable Press that works with both
citrus and solid fruits as well as vegetables,
the multifunctional Functionall2802
Tood Processor and the double bladed
Robochop2103 Chopper. Homend products
are available at Esse, YKM, Boyner, KRC,
Emsan, Media Markt, Media Saturn, Electro
World, Teknosa, Darty, Evkur and Bimeks
stores as well as www.hepsiburada.com and
over 600 sales points.

What influences you on your
decision to bring a certain product
to life? Do you have any products
that bear internationally valid quality
documentation?

In line with our “Serving Life” slogan,

we aim to make life easier for consumers,
especially for women. As Homend we intend
to highlight energy efficiency and thus

act as a leader among all brands of small
home appliances. The Deepsilence1209

and Greenpiecel208 Vacuum Cleaners

we developed within this scope and the
Adventouch1108 and 1009 Digital Irons with
continuous steam technology are all certified
Class A energy efficient by TUV Rheinland.
This marked an important step not just for
Homend but also for Turkey.

Are you engaged in pre-production R&D

activities?

Since our establishment in 2010,

we have been investing a lot in
R&D activities in energy efficient small home
appliances. We are shaping our communication
strategies in ways that raise consumer awareness
and enable our competitors to pay greater
attention to Class A energy efficient products.
Although we are only 2.5 years old, we have
already applied for patents for 5 ideas, 4
industrial designs and 37 brands. Our investment
in intellectual capital will continue in 2012.

“Although
we are
only 2.5
years old,
we have
already
applied for
patents for
5 ideas, 4
industrial
designs and
37 brands.”

How much of your annual budget is
reserved for R&D activities?

Homend allocates 5 percent of its
annual budget to R&D activities.

What does “design” mean for
Homend?

Homend is a brand that
started off by aiming to
bring design and quality
together with the customers.
Noticing the void in small
home appliances industry
and aiming to capitalize on this the best way
possible, we established the principles of our
brand. Within this scope, design became an
indispensable aspect of our products because
as much as we like to make life easier for our
customers, we also want to make life more
beautiful than ever.

When compared to your competitors,
what makes your products special?

Homend is a brand that invests in

R&D, technology, visual design and

quality, and thus filling a void in the
small home appliances market. We aim to make
life easier for our target consumer group — the
women — by providing different and genuine
service both before and after a purchase. We
pledge to fix all problems related to our products
within 48 hours after their return to Homend.

Are there any “leading”
products within your product
ranges?

The Royalteal 701 Talking
Tea Machine, which is a
highly innovative product,
emerged as a result of
Homend’s meticulous R&D
processes. Royalteal 701 has three different
buttons with separate heat settings suitable for
preparing water for tea, herbal tea/coffee and
feeding. A short touch of each button adjusts
the heat directly to the desired setting while

a longer touch first brings water to a boil and
then cools down to the heat desired. When the
desired heat is achieved Royalteal 701 alerts you
by “speaking”, so you don’t have to check the
water constantly. Of course the high demand
for our tea machine is not just because it speaks.
We have to underline the elegant drawings made
by Umit Altun, owner of our industrial design
agency Designum. A small but important detail
of our product 1s its wide steel filter. This makes
tea both tasty and well brewed.
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Which fairs do you take part in? How do
they influence your product development
processes?

Last year in September, we took part
in the Ziichex 22nd International Housewares &
Gift and Electrical Appliances Fair in Istanbul.
This year we presented our products at the Ideal
Homex, the spring edition of Zuichex which took
place on 5-8 April. We are following the main
fairs in Europe and Far East depending on our
product types. However, in order to enhance
product development, you need to follow all
the trends and happenings in all disciplines.
That why we also visit other fairs focusing
on glass, plastics, electronics, ceramics and
components. We engage in systematic talks with
R&D organizations that are open to industrial
cooperation. As a matter fact, we are currently
conducting several projects we initiated with
some of these organizations.

What are your goals for 2012-13?

We aim to become the first

company that comes to mind

in terms of smart and energy
efficient small home appliances. We will continue
to develop electrical home appliances to fulfill
this aim. We are in the retail business for the last
1.5 years and we have already achieved a market
share of 1.5 precent. Our target for 2012 is a
turnover of around 40 million TL and a sale
of 400.000 Homend products. We will begin
planning for abroad at the end of 2012. We will
focus mainly on vacuum cleaners, irons and tea
machines.

5 Mmust haves

Smart products
for smart kitchens

ALL THE SMALL HOME AND KITCHEN APPLIANCES BY
HOMEND ARE DESIGNED TO MAKE LIFE EASIER.

Royaltea

The Royaltea1708 Talking
Tea Machine has a unique
system that maintains water
temperature for feeding
water for five hours, tea

for two hours and herbal
tea and coffee water for an
hour. Royaltea which boils
water at 100 degrees at the
touch of a button, alerts the
user by speaking when the
water reaches the desired
temperature.

Deepsilence

The Deepsilence1210, which is a member of the Homend
Deepsilence Vacuum Cleaner range is ideal for those
suffering from allergies with its micro filter bag with special
coating, turbo brush suitable for all surfaces, anti-bacterial
HEPA (H13) filter and the special dusting brush developed
specially for beds. The HEPA filter provides a 99,95 percent
filtering performance while the vacuum cleaner promises a
“silent” cleaning with its noise level of 74 decibels.



Projuicer

The Projuicer2702 Fruit/
Vegetable and Citrus Juicer
saves both from family
budget and counter space.
Its feeding mouth with a
diameter of 74mm enables
juicing without the need for
prior cutting or slicing. The
Projuicer2702 provides ease
of use with its steel filter and
non-slip base that fixes itself
to the countertop.

DrameH

Adventouch

Those who use the Adventouch1108 Digital Iron are
able to control steam by touching the sensors. With a
steam controller on its arm and the ability to generate

powerful steam even in the lowest heat, resulting
in a 46 percent less energy consumption, the

Adventouch1108 appears within the Class A Energy

Efficiency category and provides high performance
even at its ECO mode. The LCD screen indicates the
type of fabric as well as the heat and steam levels.

The micro pump system on the other hand, enables
the same steam output on vertical and horizontal use.

Grillant

The glass surface of Grilliant1401 enables ease of cleaning both
at hand and in a dishwasher. Moreover, thanks to its protective
frame, the surrounding surfaces are left free of splashing oil.
Grilliant1401 maintains its charming looks for a long period

of time thanks to its scratch-proof glass surface. With its two
separate cooking sections which can be heated up to 300
degrees, the Grilliant1401 requires 40 percent less energy than
similar products, consuming only 1280 W energy.
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I0 questions

have to be pioneering In product
variety and design!”

WE TALKED TO FATIH KARACA, BOARD MEMBER AT KARACA PORSELEN, ABOUT THE R&D

How long have you been active in the
industry? Could you give us a brief
history of your company?

Karaca Porselen was founded in 1973 in
Istanbul and has been active within the
kitchenware industry ever since. We have
two main product groups — porcelain and
steel. Steel products are manufactured in
our factory in Hadimkéy, Istanbul while
our porcelain products are produced in
Tunisia using raw materials we import
from Limoge, France. Among our
landmark achievements is the opening
of the first Karaca retail store in 2001

at Akmerkez in Etiler, Istanbul; which
was followed by a rapid increase in

sales points reaching a total of 66 stores
at the moment, as well as about 1400
nationwide Karaca sales points including
high street retail.

What type of products do you
produce? Could you tell us a bit
about your product ranges?

We have two main product
groups — porcelain and steel. Porcelain
group is divided into two categories within
itself, which actually means that we have
two separate porcelain groups, namely the
transparent porcelain and the Limoges
porcelain groups. The porcelain items we
produce using raw materials we import
from Limoges, France and the patterns that
appear on them are designed in Italy and
produced in Tunisia. Transparent porcelains
are a bit different; we produce them using
bone meal. They are structurally more
transparent and elegant compared to other
porcelains. However both porcelain product
groups are of equal value forus.
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Both product groups are subject to constant
renewals, both in terms of shape and patterns. Steel
production is a bit more different. We conduct that
in our facility in Istanbul. Rather than patterns, we
focus on new models, because as Karaca, we always
have to be pioneering in product variety and design.

What influences you on your
decision to bring a certain
product to life? Do you have any
international certificates?
Our main point of departure
1s the functionality of our
products... We are highly
meticulous on that. I can easily sat that so far
we haven’t produced any products that have
made a difference in design but were functionally
or ergonomically inadequate! If the product
presents ease of use or practicality for the user
and if it stands out among its competitors
in terms of design, then that constitutes an
important product worth releasing to the
market. We always take this fundamental
point into consideration in all the work we put
in our products. We do have products with
international quality certificates. For example
many of our products like the pressure cookers
and samovar have the CE quality certificate.

Are you engaged in and R&D activities? How
much of your budget is allocated to such
activities?
R&D is of upmost importance for
Karaca. Last year, we ranked among the top three
companies in Turkey with the highest number
of successful design-registration applications. We
even received an award from our Prime Minister
in person. Of course, every firm and brand have
a specific image in the eyes of the consumers but
the reasons behind Karaca’s perception as a young
and innovative company is all these R&D work we
do for all our products. What’s important is that
Karaca is not, and has never been, a company that
randomly releases all the new products it develops
or takes inspiration from products by other brands.
For example right now, the products that will be
released to the market in the coming months or
the products groups that will undergo changes in
pattern or shape in the coming year are already set
and confirmed. We always need to be prepared.
And that’s not all. We work with numerous designers
and design studios in Turkey and abroad. There’s
even a research company that investigates whether
a certain pattern will succeed or not! That’s because
Karaca is not a company that produces and sells
exclusively in Turkey. We need to be able to compete
internationally with major global brands. Within this
scope, a significant portion of our annual budget is
allocated to R&D activities.

Our basic
point of
departure

is the
functionality
of our
products.

What does “design”
mean for Karaca? How
important are design and
colors in your products?
How do you keep track
of the latest innovations
and developments in
your industry?
As Karaca, we take
design very seriously. Our
work with local designers
and international design
offices are a proof of that... We especially work a lot
with a design office in Milan. There are two significant
factors with regards to this: Italians need to be briefed
the best way possible in order to be able to create
items that would appeal to Turkish taste and demands.
Otherwise, some products and patterns that are highly
popular in Italy or Europe end up unsuccessful in
the Turkish market. After the patterns are produced
following a correct brief] research companies present
them to consumers and get valuable feedback. These
researches are followed by corrections, and only then
the products is regarded fit for release. Actually this 1s
not the final step. How consumers react to the product
i the market is also very important as these reactions
help us determine our stock strategies. To summarize,
all products by Karaca see the light of day only after
going through these procedures one by one...

What makes your products
special compared to those by your
competitors?

We believe there are certain
factors that make us special both
in terms of products and as a
firm. First of all, we present a
wide range of products at the best prices possible
without compromising quality and aesthetics.

We keep in contact with the customers after sale
and receive feedbacks about our products. These
feedbacks and demands, help us seck innovations.
We are also positioned well in terms of after-sales
service. We believe that what makes us a special
brand is the strong communication between us
and our customers as well as the quality of our
products.

Can you pinpoint any pioneering, leading
product? Are there any awards you
received for your products or as a firm?

Since its establishment, Karaca has

received numerous awards among
which are the GIA award (Global Innovator
Award) and the Highest Patent Receiver and
Highest R&D Activity awards by the Turkish
Patent Institute. Since Karaca’s wide product range
has influenced many brands in the industry and
enjoyed a pioneering role, it is more of a leadership
in terms brand rather than products.
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5 Mmust haves

Do you export your products?
Which products do you export
and to which countries?

Export out of necessity is -
a new area for us. In fact, no Ic al l
until 2009, the capacity

of our factory in Tunisia
was sufficient only to meet I I lO el I I OU‘ : O

the demand in Turkey. That’s why we never

could begin work in exports. As of 2009, our 'th | "

production capacity has increased and naturally e pOrce aln

we moved towards exports. Right now the

annual turnover of our export department MOST OF KARACA'S TABLEWARES HAVE TRACES OF
enjoys an annual increase of 50%. We have 7 THE PAST AND CONCEPT OF THE FUTURE.

franchise stores in Baku, Azerbaijan. We also
have stores in Ukraine, Germany, Britain and
Sweden. Karaca products are now available in
20 countries. We are latecomers but we stand
firm and strong.

Do you take part in any significant
industrial fairs closely related to your
own field of production? How do these
fairs effect your production and your
development as a firm?

In Turkey, we take part in several industrial fairs like
Zichex and Ideal Home. These fairs are important
both for investigating the latest developments
within the industry and for establishing face-to-
face communication with our dealers. We believe

that these fairs are highly important for future
development and the goals of our company.

What are Karaca’s future targets? The natu ral bam bOO Style

Karaca’s goals, investments and

activities for the period until The Bamboo-Porcelain Series merges porcelain’s grace

2015 are already set up. We and bamboo’s naturalness, becoming a eyeful, chic choice
aim to develop our dealer network qualitatively, of intimate dinners. Another aspect of the series is that
not quantitatively until 2015. To elaborate, we it can be completed according to your needs. A cutting
will be working not to increase the number of board with plate, four service sets, a cutting board with
dealers but to make our existing dealer network division, a cutting board with a square plate and 3 service
function more efficiently. We will also focus sets are included in the set. They most certainly add a
on our investments and franchise possibilities different atmosphere to tables.
abroad. Our aim is to supply 50% of our annual
turnover through exports by 2015.

Modern Carmen |

y Karaca’s Carmen Series consists of more than 200 selections.
Designed with a modern and minimalist understanding the I
Carmen Series aims to make life easier... All parts of the series :
can be purchased together, as well as according to needs or i.
design goals. Service plates, bowls, boat plates, appetizer plates, |
olive bowls, multi layered service plates, sauce plates, salt and

pepper shakers, oil and vinegar bottles, ice cream bowls, sugar

bowls, porcelain serving spoons, small bowls and plates, plates |
with sauce division, tea and coffee cups are included in the
series which is ideal for very special presentations.




Letter from
|stanbul!

It might sound nostalgic for a lot of
people living in the age of technology,
to look at a postcard and start
daydreaming about Istanbul. However
that is exactly the result Karaca aims
to achieve: To create a naive and
nostalgic atmosphere with Istanbul’s
silhouette and give a feel of Istanbul.
Each item in this series is hand
painted making the series even more
special. There is also the option of
combining red - creme - black color
matches. Cake set, square breakfast
tray, 6 peace lidded breakfast tray,
baton cake plate, multiple layer
cookie tray, beaded bowls, plates
shaped like pomegranates, salad
bowls, 3 section sauce jar, cheese
jars and mugs are included in this
series and the beads placed in

the frame of the plates are just as
appealing as drawings of stamps and
postmarks on these pieces.

" Colorful tables

The stoneware colorful plates in Karaca
Porcelain’s spring collection are ideal for those
who are looking for joy and color at the table.
Extremely durable and practical to use, these
plates are also microwavable. The colors
dominant in the Mosaic and Line series of these
stoneware plates are red, orange, green and
purple. The series consist of 24 pieces.

The art of savor
at the table

The Table Art series designed
to bring color, esthetic and
functionality to dinner tables,
also bring together Karaca’s
most esthetic and functional
products. For instance the
spice jar that can rotate 360
degrees can be easy to use
while holding 12 different
spices. Another piece that
works together with this table /
kitchen spice jar is the oil and
vinegar bottles that work with
a pump. The Table Art series
includes this set of bottles
that prevent over saucing with
the measurements printed on
them.
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UNICERA and KITCHEN
WORLD 2012 fairs in the spotlight!

THE FAIR BROUGHT TOGETHER MANY BIG PLAYERS OF SECTOR, ATTRACTING

MANY FOREIGN VISITORS, TURKISH EXPORTERS MET THE INTERNATIONAL MARKET.

Organized between March 14 - 18 the 24th
International Ceramics Bathroom Kitchen Fair
and KITCHEN WORLD 8th International
Kitchen Bathroom Furniture and Embedded
Furniture Fair was visited by 65,686 guests,
4,306 of which were foreign, in 5 days. The
fairs were set on a record breaking 86,000
meters square. This year 308 companies

from 16 countries including USA, Australia,
Italy, Bulgaria, Germany, Poland, Belgium,
Japan, Spain, UK, Switzerland, China,
Taiwan, French Guiana and Turkey. Especially
KITCHEN WORLD gained new importance
for our export companies who produce kitchen
furniture and embedded furniture. The fair
was attended by visitors from 96 countries,
setting a new record. UNICERA, on the other
hand, saw a %22 increase in the number of
foreign visitors. The fair presented visitors with
opportunities to network among national and
international companies and provided added
value. The panels organized within the two
fairs were equally important informing student
participants on the sector.
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MIB was at International Home
|F‘Y‘ousevvares Show 201

INTERNATIONAL HOME & HOUSEWARES SHOW 2012 WAS
ORGANIZED IN CHICAGO, USA. THE NATIONAL PARTICIPATION OF
TURKEY WAS ORGANIZED BY IMMIB FOR THE EIGHTH TIME.

International Home & Housewares Show 2012, was organized in Chicago,
USA, between march 10 - 13 by International Housewares Association (IHA).
Our national participation in the fair, considered one of the most noteworthy
fairs for housewares, kitchenware and cooking equipments, was organized for the
eighth time by IMMIB. The products displayed in the IH&HS fair were grouped
under three titles, Clean, Coontain+Sustain - cleaning and storage equipments,
Dine+Design - cooking and entertainment equipments and Wired+Well -
clectrical housewares. Participation in the IH&HS was high; the fair was visited
by approximately 61,000 guests and 21,000 professional buyers from more than
100 countries. IMMIB participated in the fair with 17 companies on a total
of 297,3 metersquares in both northern and southern sections of the fair. The
number of Turkish companies participating in the fair was 22 with the addition of
independent companies. Turkish companies exhibited moulding, teflon, enamel,
plastic, melamine and glass kitchen and housewares. With the concept “MADE
IN TURKEY” foreign buyers were made aware of our country’s potential. Apart
from Turkey and IMMIB, Brazil, China, Germany, France, Hong Kong, Italy,
Japan and Taiwan attended the IH & HS.

IMMIB is at the Hong Kong
Housewares Fair 2012

One of the world’s most noteworthy kitchenware fairs the HKTDC Hong Kong
Housewares Fair will be organized between April 20 - 23 this year. Our national
participation in the fair will be handled by the IMMIB for the eighth time. Turkish
stands will take up 525 metersquare space in the 3B and 3 Concourse rooms
where souvenirs, plastic and stainless steel kitchenwares will be on display. The
HKTDC Hong Kong Housewares 2012 Fair will hold a dinner in the honor of
Turkey’s national participation on the starting night of the fair; in Renaissance
Harbour View Hotel. The fair will be attended by 30 IMMIB member companies
and these companies will display stainless steel, teflon, enamel, plastic, melamine,
copper and glass kitchen and houswares and decoration / souvenir products.
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Green quests for
the kitchen

It is estimated that gold and silver
gildings used on table sets will be
abandoned especially with “green
restaurants” choosing plain table sets
instead. One of the main reasons

for this is that the gildings on the
porcelain get mixed in the water and
harm the environment. Researchers
are also looking for ways to shorten
the time it takes for these materials to
dissolve. Another competition that has
been going on is among small house
appliances and with researches on
various subjects from knife sharpness
to motor powers, work is carried out to
prevent any loss of energy

T BALE

IMMIB awarded
the designers of
the future!

IMMIB 2011 Industrial Design Awards
was on April 3rd in the IMMIB Design
and Technology High School. Councillor
of Customs and Trade Ziya Altunyaldiz,
Governor of Istanbul HUseyin Avni
Mutlu, Turkish Exporters Assembly
President Mehmet BlyUkeksi and
IMMIB’s Coordinator President Fatih
Kemal Ebiglioglu, IKMIB Chairman

of Board Murat Akyuz ve IDDMIB
Chairman of Board Tahsin Oztiryaki
were among guests in the award
ceremony. A jury that consisted of
world famous designers and Turkish
industrialists awarded 32 projects that
had potential to make a difference.
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Hygiene, health
and safe food

ACCORDING TO THE RULES OF COMMUNAL LIFE, IT IS OF UTMOST IMPORTANCE TO CONSUME HYGIENIC WATER

AND FOODS. ESPECIALLY CATERING COMPANIES AND PUBLIC INSTITUTIONS LIKE SCHOOLS AND HOSPITALS
NEED TO BE REALLY METICULOUS WHILE CHOOSING THEIR EQUIPMENTS. IN FACT AN IMPORTANT PORTION

OF THE R&D EXPENSES OF FIRMS WORKING WITH FOOD PRODUCTS ARE INFLUENCED BY SUCH DEMANDS.

For oven fresh cakes

The cake display units produced for patisseries by the
industrial cooler manufacturer Capri, are designed to preserve
cakes for the maximum period possible as they are easily
effected by negative storage conditions. The cake display
units produced in three different types — CSS201, 211 and
221 — can be dressed in all sorts of designs demanded

by the customers and can be manufactured in any size
required. Preserving both the taste and design of cakes

even in environments with 60 percent relative humidity, these
cake displays keeps products fresh much longer than similar
products by other manufacturers. Capri, continues to boost
up sales by providing project designs for patisseries in keeping
with contemporary needs and demands.

Capri www.capri.com.tr

Clean water for all!

The industrial water purifiers by Celikay, provide
warm and cold water with their twin stainless
steel tubs and thermostatic controls. Thanks

to the special filtering system produced using
nanotechnologies, these gadgets have a purifying
capacity of 20 tons and they do this without
using any electricity. Operating both by hand
and foot, these products are ideal for communal
places like hospitals, schools, sports complexes
and factories. Celikay’s products for domestic
use, on the other hand, enable consumption of
healthy water especially for families with children.
Celikay www.celikay.com.tr
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Quality at International Standards

Ekber continues to attract catering

companies as well as everyone concerned

about health and hygiene with its stainless steel

gastronorm containers, indispensable aspects of all professional

kitchens. Producing in keeping with international standards, Ekber’s thick bodied

gastronorm containers of high quality stainless steel, continue to be the choice products of

professionals who value quality more than anything. The gastronorm containers produced with depths of -10, -20, -40,

-65, -100, -150 and -200, with standard, perforated or handled options, provide for all professional kitchens not only in
+ Turkey but also in 55 countries of export.

+ Ekber Mutfak Geregleri www.ekber.com

Grill for all needs Oztiryakiler finalizes these processes with industrially

The gas grills with cast cooking surfaces available in registered practical products. Highlighting functionality
mass production by Oztiryakiler since 2007, are all and compact use in all of its products, Oztiryakiler
developed through in-house R&D activities. Pioneering designs cooking surfaces with both sides serving for
in the development of different cooking surfaces for different types of foods. Moreover, Oztiryakiler’s griling

various types of meats through such research programs,  surfaces can be used in both gas and electric grills.

The surface designs enable an elegant presentation of
food. The trays that come with these easy-to-clean grills
prevent possible spilling that my occur during grilling.
Oztiryakiler www.oztiryakiler.com.tr

©000000000000000000000000000000000000000000000000000000000000000000000003

Non-detergent cleaning

The multifunctional Guestinhouse steam cleaning machines provide
maximum hygiene in hotel kitchens. Deep cleaning and disinfecting

all the grease that accumulates on countertops and ventilation hoods
within seconds, Guestinhouse works with tap water only, without the
need for any type of chemical additives. Preventing detergent residues
appearing due to traditional cleaning techniques, the Guestinhouse

machines enable healthier working environments especially in hotels
and restaurants.

Guestinhouse www.guestinhouse.com
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LATEST NEWS FROM KITCHENWARE SECTOR

PLENTIFUL POMEGRANATE

Pomegranate has always been a symbol of
fertility. This triple pomegranate set by Akcam
is designed to bring abundance to homes
throughout the year. With their uncanny
resemblance to a pomegranate hanging on

a branch, these symbols of fertility come in
different sizes and colors. And they are all
products of Akcam’s skillful craftsmen.
Akcam www.ak-cam.com.tr

I 5

REAL TURKISH COFFEE

The Arzum Cezve which cooks Turkish
coffee just the way it should be cooked
enables hosts to serve multiple cups

of coffee at a single go on crowded
gatherings. Thanks to Arzum Cezve

real Turkish coffee can be enjoyed in al
places with electricity, like homes, offices
and terraces. Designed specifically

for Turkish coffee, Arzum Cezve can
serve five cups of coffee at a single go.
Made of stainless steel with electric and
cordless versions, Cezve comes with

a special coffee spoon designed with
the same concept. It boils water in no
time thanks to its 360 degrees rotating
reservoir and hidden heating coil. Arzum
Cezve can also be used for boiling water.
Arzum www.arzum.com.tr

HOTAIR ECO BUILT-IN OVEN

The HotAir Eco Built-in Oven by Bosch, which is marketed with the
slogan “minimum energy consumption, maximum taste”, strikes out
with its economic features. HotAir consumes 30% less energy even
from those in Class A energy standards. The special HotAir Eco cooking
program developed by Bosch and specially designed for cooking at a
single heat level, stabilizes the cooking conditions inside the oven and
prevents unnecessary energy consumption caused by heat changes.
The sensitive heat control saves 30% more energy even from its Class
A counterparts and foods do not lose any of their deliciousness after
cooking. This perfectly explains why HotAir Eco ovens are greedy in
energy but generous in taste. This system is especially ideal for baking,
casseroles and meat dishes. Bosch www.bosch-home.com
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DECORATIVE SETTINGS

The modern style Gastro Studio range by
Gural Porselen adds welcome elegance and
glamour to all table settings. The Gastro Studio
products which appeal especially to those

who like to work miracles with small details,
enable a combination of different tastes
through an eye catching presentation. The
various service pieces of Gastro Studio, like the
sauce bowl, snack bowl and platter, combine
various different types of forms and provides
an opportunity for hosts to showcase their
creativity to their guests.

Giiral Porselen www.guralporselen.com.tr
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An elegant and modern offer from Ansan for those
who’d like their service trays to be both colorful
and durable a the same time... These trays which
have their plastic bodies framed all over with
stainless steel bands, turn presentation of hot-cold
drinks into a pleasure. Another feature of these
trays, which come in red, black and white, are that
they are suitable for both domestic and office use.
The trays which are 34,7 x 46 cm in size are 3,5
cm deep. This depth serves as a protective barrier.
Ansan www.ansan.com.tr

The Strawberry Breakfast Set by Keramika is
designed not only for kitchen use but also for
decorative breakfast settings in balconies and
summer houses. The Set, with its red dominated
color scheme is ideal for working the appetites
of children and youngsters. This 34-piece set is
a part of the Diyar range and is embellished all
over with strawberries and strawberry red which
are both signs of the coming summer season.
Considering that some may not like strawberries
that much, Keramika has designed the same
product with various other fruits and colors.
Keramika www.keramika.com.tr

CAKE SERVICE WITH REYHAN

The 3-piece ‘Reyhan Cake Serving Set’ by
Emsan makes cake service much easier.
Thanks to this set, cakes maintain their looks
and cake pieces do not stick to the service
pieces,making slicing much harder than it is.
Consisting of a cake knife, a service tong and
a service spatula, the ‘Emsan Reyhan Cake
Service Set’ is easily washed in dishwashers
too. Emsan www.emsan.com.tr
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\\ &) The Ophelia collection by Arda Glassware brings
together a refined, classic style with the perfection of
THE “VENUS” EFFECT contemporary techniques. Ophelia, which can also be
' regarded as a modern interpretation of lace adapted
as a decorative piece, also harbors the folkloric and
modern elements Arda Glassware usually reflects on
its products. Produced and gilded at hand, the Ophelia
collection surely livens up all domestic environments.
Arda Glassware www.ardaglassware.com

OPHELIA IN LACES

Active in the tableware industry for 32 years,
Canba has released Venus, which is ideal for a
fresher look at homes and elegant offices. As well
as its decorative use, Venus can be used at table
settings for serving purposes too. Made by hand
using non-lead glass, Venus features handmade
24 carat gold and platinum decorations, making
it an ideal, eye-catching gift idea.

Canba www.canba.com.tr STRONG AND CAPABLE

The Polvo Comfort Vacuum Cleaner by Felix Small
House Appliances, is a new product which makes
cleaning much easier with its technology and high
suction power. One of the most significant features
of Polvo Comfort is its silence. With electronic

and mechanic suction options, the Polvo Comfort
guarantees a long term use with its washable air
intake and HEPA outtake filters. The floor tool that
can be adjusted for various types of surfaces, the
crevice tool that reaches even the most difficult
spots, the small cleaning tool and the small brush
are all the details that come with the product and
enable a thorough cleaning. The Felix Polvo Comfort

FOR SAFE KEEPING

The triple Lunch Box Set by Bora Plastik is
truly multi functional. As well as maintaining
order in kitchens and refrigerators, they also
keep the food they store fresh and ready
for use at all times. The multi colored lids of
the storage boxes make them possible to
suit all types of kitchens. These tree boxes,
each with a capacity of 2.8 liters, can be
used at various heats from -25 degrees

to +95 degrees, which means they can be
used both in deep freezers and microwave
ovens. All pieces of the Lunch Box Set are
dishwasher safe.

Bora Plastik www.boraplastik.com.tr
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FREEONE FOR HYGIENE

The Freeone center-pull toilet paper dispensers
by Burcak Plastik, makes toilet paper use both
economic and hygienic. Letting out a single
leaf at each pull, Freeone is produced from

THE MAGICAL MAGICOOK 2501 ABS plastic in .tV\'IO different sizes. The 2:1 x21
cm Freeone Mini houses 14 cm-thick toilet
paper rolls while the 26x26 cm Freeone Maxi
houses 17 cm-thick toilet paper rolls. Freeone
dispensers are available in transparent blue,

silver and white.
Burcak Plastik www.burcakplast.com.tr

Homend’s Magicook 2501 which powers with only
860W energy is surely to become the number one
assistant of women in the kitchen. From rice to all types
of dishes, casseroles to puddings, pasta to cakes and
breads, the Magicook 2501 can easily cook most types
of food in a healthy way that doesn’t compromise

great taste that is associated to traditional Turkish
recipes. The heating and warm-keeping programs of DRINK FRUIT JUICES!
the products enable users to enjoy food as it’s fresh

off he stove. With 9 different cooking programs, the Profilo’s MP 7000 fruit press is a significant
Magicook 2501 turns into a skilled cook with additional source of health to counter the spring fatigue
user defined cooking programs. The Magicook 2501, and the vitamin and mineral loss that takes
strikes out not only with its steam cooking function, place in summer heat. Providing strong
approximate cooking time display and its capacity to performance with its 700 watt engine, the MP
cook for 8 people, but also with it’s 2 year warranty and 7000 enables an intake of fruits and vegetables
Class A energy consumption. without the need for slicing and chopping
Homend www.homend.com.tr thanks o its wide fruit-vegetable feeder. The

stainless steel micropore filter efficiently
presses the juice out of fruits and vegetables to
the last drop. The durable aluminum grippers,
the non-leak lid system and the active engine
management that enables use after all the
pieces are assembled, demonstrates that

MP 7000 is a safety oriented product. All the
components of this product with a two-level
speed adjuster are dishwasher safe. Other
features of the fruit press are: rubber foots
that prevent slippage and shaking, automatic
pulp dispenser, high capacity pulp storage and
container with foam brackets.

SERVICE TRAY Profilo www.profilo.com.tr

This 100% wood looking tray produced by Evelin &
Hipas Plastik Esya under the Evelin brand is a highly
functional kitchen utensil. Used also for tea and
breakfast service, the tray is popular not only for

its anti-bacterial material but also for its flexibility,
its durability at heat levels from -40 to +85 and its
dishwasher safe structure. In keeping with the Evelin
principles, the technologies used in manufacture are
also safe for human health.

Evelin & Hi-Pas Plastik Esya www.evelin.com.tr
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JOY OF COOKING

Noble Life’s Vision Teflon Saucepan Set, demonstrates a

different approach to cooking products. Firstly, all the pieces

of the set are made from 5mm-thick aluminum. This poses
no health risks as the inner and outer surface coating of
all Vision products are made of coating materials by the
world famous ltalian Akzo Nobel. With this process the
outer surfaces are coated twice while the inner surfaces
are coated three times and both are stabilized at high heat
afterwards. This makes the inner surfaces of Vision Set
much durable than similar products. The outer surfaces
maintain their looks even after a long period of use. The
Vision is a valuable set with its heat resistant glass lids and
the steam perforations on these lids as well as its handles
made of high quality bakelite and attached to the body
using stainless steel material. This prevents the handles
from overheating so that they do not burn the hands and
keep dirt and microbes away.

Noble Life www.noblelife.com.tr
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JOYOUS FEEDING TIME

Hisar turns the occasionally disastrous feeding

time into a fun filled activity for all parents.

Designed for those who experience difficulty

in feeding small children or those who want

feeding times to become more pleasant,
the Hisar “Kids Feeding Set” appeals to

N N all kinds of children. The Kids Feeding

Set with multicolored and pretty designs,
feature various designs like lions, chicks
and balloons. The sets are available in two
configurations, either as a set of four with a fork,
spoon, knife and a dessert spoon, or a set of 6
with a porcelain cup and bowl.
Hisar www.hisar.com.tr

A NEW PRODUCT BY PAPILLA:

EPHESUS

Pioneering in design, Papilla takes its place in
kitchens in 2012 as well, with its new trendy
designs and colors. As well as the healthy and
high quality products it presents, Papilla values
high levels of aesthetics. Now it comes up with
this seven-piece Ephesus range for all masters
of the kitchen. With 100% pure aluminum body,
durable and non-stick inner surface, enamel
outer coating and elegant bakelite handles,
Ephesus features two specially designed
versions, continuing to add value and meaning to
all kitchens. Papilla www.papilla.com.tr
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TURKISH KITCHENWARE, PLEASE CONTACT US
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. Istanbul Mineral and Metals Exporters’ Association

- Dis Ticaret Kompleksi-A Blok Cobangesme Mevkii, Sanayi Cad. 34197 Yenibosna Bahgelievler - istanbul
TURKEY Tel: +90 212 454 00 00 Fax: +90 212 454 00 01 e-mail: immib@immib.org.tr www.immib.org.tr
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turkish kitchenware exporters contact file

AB-KA FOREIGN TRADE

Tel: +90 216 465 55 15 Fax: +90 216 465 55 14 m
Web: www.abkakristal.com

Contact: Emin Altan

e-mail: altan@abkakristal.com

ADN iG VE DIS TiC. LTD. STi.

Tel: +90 212 526 96 40 Fax: +90 212 526 96 39

Web: www.myth.com.tr m
Contact: Fatih Aydin

e-mail: info@myth.com.tr

AEB HOTEL EQUIPMENT INC.

Tel: +90 242 322 90 56

Web: www.aebhotelequipments.com n
Contact: Erol Topbas

e-mail: info@aebhotelequipments.com

AKAY PLASTIC INDUSTRY TRADE INC.

Tel: +90 212 659 11 87 Fax: +90 212 659 11 89

Web: www.akayplastik.com.tr m
Contact: Ahmet Tecik

e-mail: ihracat@akayplastik.com.tr

AKCAM GLASS PLASTIC CONSTRUCTION CO.
Tel: +90 216 378 74 50 Fax: +90 216 378 87 30

Web: www.ak-cam.com.tr m
Contact: A. Hamdi Ulker

e-mail: export@ak-cam.com.tr

AKER DAY. TUK. MAL.

Tel: +90 212 876 26 25 Fax: +90 212 876 93 55 m
Web: www.akerticaret.com

e-mail: info@akerticaret.com

AKSEL KITCHENWARE IND. AND. TRADE

Tel: +90 212 617 12 60 Fax: +90 212 538 22 28

Web: www.akselsan.com
Contact: Ramazan Akgiil

e-mail: info@akselsan.com

AKYILDIZ MUTFAK ESYALARI

Tel: +90 344 257 91 88 Fax: +90 344 257 91 87

Web: www.akykitchen.com m
Contact: Sedat Tekinsen

e-mail: info@akyildiz.com

AKYOL PLASTIK

Tel: +90 212 550 30 21 Fax: +90 212 550 54 47
Web: www.akyol.com.tr

e-mail: info@akyol.com.tr

AKYUZPLASTIC

Tel: +90 212 612 94 00 Fax: +90 212 577 60 92

Web: www.akyuz.com.tr E
Contact: Ersin Baltal

e-mail: ersin@akyuz.com.tr, denizyilmaz@akyuz.com.tr

AL-CO ALUMINYUM / Papilla

Tel: +90 212 421 3111 Fax: +90 212 421 25 07

Web: www.alcocookware.com, www.papilla.com.tr
Contact: Alev Dalgic Yasanliel

e-mail: adalgic®alcocookware.com
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ALBAYRAK MELAMiN PLASTIK

Tel: +90 212 659 33 75 Fax: +90 212 659 02 40
Web: www.albayrakmelamin.com

Contact: M. Kemal Albayrak

e-mail: info@albayrakmelamin.com

]

ALEVLi ZUCCACIYE

Tel: +90 212 219 5111 Fax: +90 212 225 02 93
Web: www.alevli.com

Contact: Ayca Alevli

e-mail: ayca®@alevli.com.tr

]

ALKAN ZUCCACIYE

Tel: +90 212 527 15 92 Fax: +90 212 528 13 69
Web: www.alkanzuc.com.tr Contact: Ziibeyde Oriicii
e-mail: alkanzuc®isnet.net.tr

ALP PLASTIK KALIP SANAYi / Moonstar

Tel: +90 212 875 26 66 Fax: +90 212 875 26 46

Web: www.moonstar.com.tr

Contact: Hakki Alpay e-mail: moonstar@moonstar.com.tr

ALPiN STEEL

Tel: +90 212 875 02 22 Fax: +90 212 875 02 26
Web: www.bertone.com.tr

Contact: Belma Osanmaz

e-mail: belmaosanmaz®bertone.com.tr
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ANIKYA iZNiK TILE

Tel: +90 216 422 88 41 Fax: +90 216 422 88 43
Web: www.anikya.com

Contact: Nejla Anil

e-mail: info@anikya.com

ANSAN METAL AND PLASTIC

Tel: +90 212 422 05 06 Fax: +90 212 422 85 82
Web: www.ansan.com.tr

Contact: Hakan Karatas

e-mail: hakan®ansan.com.tr
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ARAS METAL

Tel: +90 212 855 27 80 Fax: +90 212 856 08 26
Web: www.arasmetal.com.tr

Contact: Talin Ugar

e-mail: arasmetal@superonline.com

Ei

ARGELIK

Tel: +90 212 314 34 34

Web: www.emsan.com.tr n
e-mail: melis.mutus®arcelik.com.tr,
seher.turkpence®arcelik.com.tr

ARDA GLASSWARE

Tel: +90 212 422 10 66 Fax: +90 212 42210 71

Web: www.ardaglassware.com m
Contact: Deniz Kalyoncu

e-mail: deniz@ardaglassware.com

ARMONI A.S.
Tel: +90 212 798 36 37 Fax: +90 212 798 36 46
Web: www.armonipazarlama.com

e-mail: armoni@armonipazarlama.com

ARTAG KITCHENWARE MANUFACTURING COMPANY
Tel: +90 212 798 25 75 Fax: +90 212 798 25 79

Web: www.artac.com.tr m
Contact: Tarik Erkan

e-mail: info@artac.com.tr
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ARTEPELLE HEDIYELIK ESYA

Tel: +90 212 283 29 30 E
Web: www.arte-pelle.com

Contact: Mete Avgen

e-mail: info@arte-pelle.com

AR-YILDIZ MADENi ESYA SAN. VE Tic. AS.

Tel: +90 282 681 84 60 Fax: +90 282 68184 70
Web: www.ar-yildiz.com

Contact: Taniyel Yildiz
e-mail: tyildiz@ar-yildiz.com

ARZU GELiK METAL SAN. TiC. LTD. STi. / Asstarline

Tel: +90 344 236 05 03 Fax: +90 344 236 11 87

Web: www.arzumetal.com.tr
Contact: Alaeddin Koska

e-mail: info@arzumetal.com.tr

ARZUM SMALL DOMESTIC APPLIANCES / Felix

Tel: +90 212 563 98 99 Fax: +90 212 58110 49 E
Web: www.arzum.com.tr, www.felix.com.tr

Contact: Onat Karahan

e-mail: okarahan@arzum.com.tr

AS PLASTIC AND PACKAGING

Tel: +90 216 464 38 48 Fax: +90 216 445 79 02
Web: www.asplastik.com

Contact: Aysegiil Ulug

e-mail: export@asplastik.com

Ei

ASIL TICARET VE EV ALETLERI / Noble Life
Tel: +90 212 659 51 00 Fax: +90 212 659 25 15
Web: www.asilticaret.com.tr, www.noblelife.com.tr
e-mail: asil@asilticaret.com.tr

ASKOM OTEL RESTAURANT EQUIPMENTS
Tel: +90 212 659 92 33 Fax: +90 212 659 92 36
Web: www.askom.com.tr

e-mail: askom@askom.com.tr

— I~

ATLAS DAYANIKLI TUKETIM MALLARI

Tel: +90 212 585 34 44 Fax: +90 212 589 16 25
Web: www.atlasdtm.com

e-mail: atlas@atlasdtm.com

0

ATMACA ELEKTRONIK / Cleaner, Sunny, Woon, Cendix, Axen

Tel: +90 212 412 12 12 Fax: +90 212 412 14 99

Web: www.sunny.com.tr
Contact: Mr. Halil Orenbas

e-mail: halilorenbas@sunny.com.tr

AVA PLASTiK SANAYi / Avatherm

Tel: +90 282 747 63 33 Fax: +90 282 747 65 31

Web: www.avaplastik.com E
Contact: Hakan Aktas

e-mail: hakan@avaplastik.com

AVSAR ENAMEL SAN. TiC. A.S. / Avsar Enamel, Rataly
Tel: +90 272 612 66 00 Fax: +90 272 611 43 34

Web: www.avsar.com
Contact: Ahmet Mazlum

e-mail: export@avsar.com

AYDIN TURISTiK HEDIYELIK ESYA VE DEKORASYON

Tel: +90 212 512 60 63 Fax: +90 212 513 45 16

Web: www.exoticlamp.com.tr E
Cohtact: Ugur Adan

e-mail: exoptic@exoticlamp.com.tr

AYPAS ELEKTRONIK SAN. TiC. A.S. / Galaxy

Tel: +90 212 78112 12 Fax: +90 212 778 16 99

Web: www.aypas.com.tr m m
Contact: Gokhan Yorir

e-mail: gyorur@aypas.com.tr

BANAT FIRGA VE PLASTIK SANAYi

Tel: +90 212 289 01 50 Fax: +90 212 289 08 30
Web: www.banat.com

Contact: Erdem Abalioglu

e-mail: eabalioglu@banat.com

BASE METAL / Giiner Eksport

Tel: +90 212 637 17 22 Fax: +90 212 637 17 23
Web: www.basemetal.com.tr

Contact: Abbas Budak

e-mail: abbas@basemetal.com.tr,
abbas@gunereksport.com.tr

BAYINER ELEKTRONIK

Tel: +90 216 415 53 36 Fax: +90 216 415 27 37
Web: www.bayiner.com.tr

e-mail: bayiner@bayiner.com.tr

®

B_AYRAKTAR MADENI ESYA SAN. VE
TIC. LTD. $TI. m
Tel: +90 212 659 78 00 Fax: +90 212 659 78 02

Web: www.bayraktarkitchenware.com

Contact: Rukiye Giiner

e-mail: rukiyeguner@bayraktarkitchenware.com

0T

BAYSAN HEATING AND COOLING SYSTEMS
Tel: +90 212 501 84 83 Fax: +90 212 576 33 81
Web: www.baysanmutfak.com

e-mail: baysan@®baysanmutfak.com

BASAK MAKINA MUTFAK ESYALARI
Tel: +90 212 485 24 73 Web: www.basakmakina.com.tr
e-mail: info@basakmakina.com.tr

BEKO

Tel: +90 212 314 34 34 Fax: +90 212 314 34 50
Web: www.beko.com.tr

e-mail: melis.mutus@arcelik.com

®

BELIVA INTERNATIONAL

Tel: +90 212 659 80 55 Fax: +90 212 659 80 56

Web: www.beliva.com
Contact: Yasar Giimisoluk

e-mail: yg@beliva.com

BEMSA METAL ESYA SAN. VE Tic.

Tel: +90 344 236 53 00 Fax: +90 344 236 34 52

Web: www.bemsametal.com u
Contact: Saban Berberoglu

e-mail: info@bemsametal.com
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BES PLASTiIK SANAYi

Tel: +90 212 876 36 32 Fax: +90 212 876 36 34
Web: www.besplastik.com

Contact: Hisni Cebi

e-mail: husnucebi@besplastik.com

BESTEPE TUBE PROFILE TRADE CO.

Tel: +90 352 322 04 38 Fax: +90 352 322 04 42
Web: www.bestepe.com.tr

Contact: Hakan Bestepe

e-mail: hakanbestepe@yahoo.com

BiLGE METALSAN GELiK VE METAL

Tel: +90 212 612 26 30 Fax: +90 212 612 69 12
Web: www.bilgemetal.com.tr

e-mail: bilgemetal@bilge-metal.com.tr

BLANCO OZTIRYAKILER MUTFAK DONANIMI SAN.
Tel: +90 212 886 57 13 Fax: +90 212 886 57 21

Web: www.peramutfak.com.tr

Contact: Dr. H. Nadir Erbil

e-mail: nadirerbil@blanco.com.tr

BLUE HOUSE-TARMAN DIS TiCARET A.S.

Web: www.blue-house.com.tr

Tel: +90 0212 365 44 44 (Pbx) Fax: + 90 0212 365 44 55

Contact: Safak Avci
e-mail: safak.avci@tarmangroup.com

BOGAZiGi INDUSTRIAL

Tel: +90 212 294 22 15 Fax: +90 212 294 97 18
Web: www.bogazicimakina.com

e-mail: bogazici@bogazicimakina.com

BORA PLASTIK SAN. VE TiC. A.S.

Tel: +90 212 422 18 50 Fax: +90 212 422 44 34
Web: www.boraplastik.com.tr

Contact: Burhan Konus

e-mail: info@boraplastik.com.tr

BOSCH AND SIEMENS HOME APPLIANCES GROUP
Tel: +90 282 736 60 00 Fax: +90 282 726 70 07
Contact: Coskun Coker

e-mail: coskun.coker@bshg.com

BOZTEPE - MEGA STAINLESS STEEL

Tel: +90 258 251 69 90 Fax: +90 258 251 66 10
Web: www.boztepe.com

Contact: Abdullah Boztepe

e-mail: info@boztepe.com

BURGCAK PLASTIC COMPANY

Tel: +90 212 674 75 75 Fax: +90 212 577 77 95
Web: www.burcakplast.com.tr

Cotact: Songiil Coskun

e-mail: info@burcakplast.com.tr

BURSEV PLASTIC&FOREIGN TRADE

Tel: +90 212 659 06 91 Fax: +90 212 659 06 97
Web: www.bursev.com

Contact: NamikYakupoglu

e-mail: namik@bursev.com
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BUTANSAN HOMEWARE

Tel: +90 352 322 00 90 Fax: +90 352 352 00 99

Web: www.butansan.gom
Contact: Selahattin Oztuncer

e-mail: butansan@®hotmail.com

CAN CAN JUICERS AND KITCHEN EQUIPMENTS
MANUFACTORING INDUSTRY

Tel: +90 264 291 49 44 Fax: +90 264 29149 45

Web: www.cancan.com.tr, www.cancanmakina.com n m
Contact: Tung Oziiugurlu

e-mail: sales@cancanmakina.com

CANBA
Tel: +90 212 325 94 13 Fax: +90 212 325 94 12 E
Web: www.canba.com.tr

CAMBRO OZAY PLASTIK / Ozay, Cambro

Tel: +90 262 75129 40 Fax: +90 262 75118 79

Web: www.ozaytray.com E
Contact: Ms. Hanife Diktas

e-mail: ozaytray@ozaytray.com

Tel: +90 224 484 3115 Fax: +90 224 484 3117

CAPRI INDUSTRIAL COOLING & KITCHEN n
Web: www.capri.com.tr

CASA Si EV VE MUTFAK ESYALARI

Tel: +90 212 659 98 99 Fax: +90 212 659 11 91
Web: www.casasi.com.tr

Contact: Semih Kocabiyik

e-mail: semih@casasi.com.tr, gulsah@casasi.com.tr

CEM BIALETTi EV VE MUTFAK ESYALARI / Cem

Tel: +90 216 573 86 22 Fax: +90 216 573 6183

Web: www.cembialetti.com
Contact: Mustafa Marangoz

e-mail: info@cembialetti.com

CENK METAL - ZEST COOKWARES

Tel: +90 212 567 24 56 Fax: +90 212 544 59 39
Contact: M.Serhan Memmi

e-mail: smemmi@cenkmetal.com

CLEANOLIFE ENDUSTRIYEL

MUTFAK VE HiJYEN URUNLERI

Tel: +90 0212 477 53 53 (Pbx) n
Fax: + 90 0212 477 54 54

Web: www.cleanolife.com.tr

Contact: Ferah Giineri Bircan

e-mail: info@cleanolife.com.tr

GELiKAY INDUSTRIAL

Tel: +90 312 319 08 09 Fax: +90 312 319 20 60 n
Web: www.celikay.com.tr

e-mail: info@celikay.com.tr

gELiKAY PROFESYONEL MUTFAK EKiPMANLARI
Tel: +90 312 319 08 08, Fax: +90 312 319 20 60
Web: www. celikay.com.tr

Contact: Biilent Lort

e-mail: bulent.lort@celikay.com.tr

Plh

gETiNTA§ BEYAZ ESYA

Tel: +90 222 236 00 55 Fax: +90 222 235 05 75

Web: www.cetintasbeyazesya.com
e-mail: export@cetintasbeyazesya.com
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¢6zUM MUTFAK SAN. VE TiC. A.S.

Tel: +90 232 376 72 76 Fax: +90 232 376 72 78 n
Web: www.cozummutfak.com

e-mail: izmirsts@cozummutfak.com

DALGIG GUMUS SAN. VE DIS TiC. LTD. STi.

Tel: +90 212 482 42 00 Fax: +90 212 482 42 18 E
Web: www.dalgic.com.tr

e-mail: dalgic@dalgic.com.tr

DAY-CO METAL

Tel: +90 212 493 51 62 Fax: +90 212 493 51 38

Web: www.day-cometal.com
Contact: Deniz Akyiiz

e-mail: deniz@day-cometal.com

DECORIUM/AR-SAH KRiISTAL

Tel: +90 216 595 18 63 Fax: +90 216 378 53 51

Web: www.decorium.com.tr E
Contact: Erdogan Meto

e-mail: export@decorium.com.tr

DENiZLi RATEKS TEKSTIL SANAYi VE TiCARET A.S.

Tel: +90 258 37134 35 Fax: +90 258 37104 38

Web: www.goldstarteks.com m
Contact: Ahmet Gilintas

e-mail: aguntas@goldstarteks.com

DEKOR AHSAP URUNLERI SAN. A.S.

Tel: +90 262 678 65 00 Fax: +90 262 642 56 85

Web: www.lineadecor.com.tr
Contact: Bahar Ejder

e-mail: export@lineadecor.com.tr,

nazan.kartal@lineadekor.com.tr

DEKOR GLASSWARE FOREIGN TRADE CO.

Tel: +90 212 422 10 66 Fax: +90 212 422 10 71
Web: www.dekorcam.com

Contact: Yasemin Cimen Yilmaz

e-mail: yasemin@dekorcam.com

DEMIREL PLASTIK VE KALIP SANAYi

Tel: +90 212 659 03 15 Fax: +90 212 659 05 71

Web: www.demirelplastik.com E
Contact: Serdar Demirel

e-mail: serdar@demirelplastik.com

DENGE GIDA URUNLERI ELEKTRIK ELEK. DAN. VE PAZ.

Tel: +90 212 576 82 81 Fax: +90 212 577 7117

Web: www.denge-ltd.com.tr
e-mail: info@denge-Itd.com.tr

DENiZLi CAM SAN. VE TiC. A.S.

Tel: +90 212 377 27 65 Fax: +90 212 350 42 73

Web: www.denizlicam.com.tr
Contact: Basak Peksen

e-mail: www.denizlicam.com.tr

DERIA DERi SANAYi

Tel: +90 216 573 46 58 Fax: +90 216 573 46 58

Web: www.deria.com.tr t E
Contact: Ugur Altundis e-mail: ugur@deria.com.tr

DESIGN ZONE GALLERY

Tel: +90 212 527 92 85

Web: www.ozlemtuna.com m
Contact: Ozlem Tuna

e-mail: ozlem@ozlemtuna.com

DIBEKSAN MET. MAT. IHR. ITH. SAN. TiC. LTD. STi.
Tel: +90 236 313 65 10 Fax: +90 236 314 20 98

Web: www.dibeksan.com

Contact: Volkan Yasar

e-mail: volkan@dibeksan.com

DIKTAS INC. CO.

Tel: +90 312 267 01 90 Fax: +90 312 267 10 03
Web: www.diktas.com

Contact: Osman Bastas

e-mail: diktas@diktas.com, exporti@diktas.com

DiZDAR STAINLESS STEEL KITCHEN EQUIPMENT CO.
Tel: +90 212 444 20 98 Fax: +90 212 690 12 57

Web: www.dizdarsteel.com

e-mail: dizdar@dizdarsteel.com

DKR-DEKOR BANYO
Tel: +90 216 466 56 83 Fax: +90 216 527 53 82
Web: www.dekorbanyo.com e-mail: info@dekorbanyo.com

ERERE E

DOGRULAR MADENi ESYA PAZ. LTD. STi.

Tel: +90 332 239 16 40 Fax: +90 332 239 16 49
Web: www.dogrular.com.tr

Contact: Emin Basol, Mahir Baskiirk¢ii, Abdurrahman Bektas
e-mail: emin@dogrular.com.tr, mahir@dogrular.com.tr

Ei

DOLPHIN GOKERTME CAM SANAYi

Tel: +90 216 631 66 32 Fax: +90 216 632 19 32
Web: www.dolphinglass.com.tr

Contact: Ayhan Kabak

e-mail: info@dolphinglass.com.tr

]

DUNYA PLASTIK SAN.

Tel: +90 212 489 04 14 Fax: +90 212 489 16 11
Web: www.dunyaplastik.com

Contact: Burhan Kir

e-mail: burhankir@dunyaplastik.com,
export@dunyaplastik.com

ECE METAL SAN. VE TiC. LTD. STi.

Tel: +90 212 481 83 17 Fax: +90 212 48182 50
Web: www.ecemetal.com.tr

Contact: Ersan izer

e-mail: ecemetal®gmail.com

Ei

EFBA DAYANIKLI TUK. MAL. SAN.

Tel: +90 212 486 38 20 Fax: +90 212 486 38 42
Web www.efba.com.tr

Contact: Marzuka Acik

e-mail: marzuacik@efba.com.tr, zeki@efba.com.tr

O

EFE CAM SAN. iTH. iHR.

Tel: +90 212 479 51 51 Fax: +90 212 477 27 88
Web: www.efecam.com.tr

Contact: Umran Oguzcan

e-mail: info@efecam.com.tr

]

EFEM MUTFAK

Tel: +90 212 591 20 22 Fax: +90 212 59160 22
Web: www.efemmutfak.com

e-mail: info@efemmutfak.com
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EFES HEDIYELIK ESYA SAN.

Tel: +90 212 511 30 37 Fax: +90 212 514 59 40

Web: www.colorlightscollection.com E
e-mail: info@colorlightscollection.com

EGE EV URUNLERiI MADENi ESYA PAZARLAMA SAN. VE

TiC. LTD. STi.

Tel: +90 232 853 73 80 Fax: +90 232 853 70 05
Web: www.egeltd.net

Contact: Naci Oran

e-mail: noran@egeltd.net

EKBER KITCHEN EQUIPMENTS IND.&TRADE CO.
Tel: +90 212 423 92 92 Fax: +90 212 428 17 58

Web: www.ekber.com

Contact: Lara Altinay m n
e-mail: export@ekber.com

EKSPOPLAST PLAS. PACKAGING IND.

Tel: +90 216 304 04 24 Fax: +90 216 304 04 29

Web: www.expoplastplastic.com E

Contact: Atilla Yagmuroglu
e-mail: atilla@expoplastplastic.com

ELEVSAN ELECTRICAL APPLIANCES IND.

Tel: +90 222 236 00 93 Fax: +90 222 236 14 01

Web: www.esco.com.tr
Contact: ismail Kara

e-mail: export@esco.com.tr, bilgiislem®esco.com.tr

ELIF PLASTIK MUTFAK ESYALARI

Tel: +90 212 659 55 53 Fax: +90 212 659 56 07

Web: www.elifplastic.com E
Contact: Yildiray Ozdemir

e-mail: elifplastic@gmail.com

ELiT FOREIGN TRADE LTD. CO.

Tel: +90 236 238 96 58 Fax: +90 236 239 30 33

Web: www.elitforeigntrade.com
Contact: Giilsen Tuhan

e-mail: gulsen@elitforeigntrade.com

EMSAN MUTFAK GEREGLERi SANAYIi VE TiCARET A.S.
Tel: +90 212 495 22 22 Fax: +90 212 495 45 00

Web: www.emsan.com.tr

Contact: Ugur Kaymak

e-mail: info@emsan.com.tr

~|

ENART ENAMEL CO.

Tel: +90 352 321 35 51 Fax: +90 352 321 35 54
Web: www.enartco.com

Contact: ilker Senyuva

e-mail: isenyuva@enartco.com

|~

ENESCO

Tel: +90 212 520 34 86 Fax: +90 212 520 34 88
Web: www.enescoglass.com

e-mail: enesco@enescoglass.com

ENKAY ALUMINYUM LEVHA MUTFAK ESYALARI
Tel: +90 362 266 76 26 Fax: +90 362 266 76 27
Web: www.leydimutfak.com

Contact: Hasan Basgdl

e-mail: leydi®@leydimutfak.com

~|
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ERDAL INDUSTRIAL KITCHEN EQUIPMENT
Tel: +90 332 2515115 Fax: +90 332 2515175
Web: www.erdalmutfak.com.tr

e-mail: bilgi@erdalmutfak.com.tr

Tel: +90 212 682 22 46 Fax: +90 212 683 22 29
Contact: Furkan Ergan
e-mail: ifergan@erdemkitchen.com, erdem@kitchen.com

~

ERDEM KITCHENWARE INDUSTRY m

ERKOG PLASTIK VE KALIP SAN. VE TiC. LTD. STi.
Tel: +90 212 549 53 85 Fax: +90 212 549 53 87
Web: www.poly-time.com

Contact: Bekir Arslan

e-mail: erkoc®@poly-time.com

ERNA MAS MAKINE TiCARET VE SANAYi AS.
Tel: +90 212 866 22 00 Fax: +90 212 771 45 00
Web: www.ernamas.com

e-mail: info@ernamas.com

0 =

ESCO EMAYE DOKUM SAN. VE TiC. A.S.

Tel: +90 222 236 00 93 Fax: +90 222 236 14 01
Web: www.esco.com.tr

Contact: ismail Kara

e-mail: export@esco.com.tr

0

ES-MAK MAKINE iIMALAT SAN.

Tel: +90 212 875 78 16 Fax: +90 212 876 15 33
Web: www.esmak.com

e-mail: mail@esmak.com

ESMER HEDIYELIK

Tel: +90 212 513 76 98 Fax: +90 212 512 17 87
Web: www.esmerbujiteri.com

Contact: Zeynep Uzun

e-mail: zeynepuzun@esmerbijuteri.com

EURO-MEL

Tel: +90 212 486 23 01 Fax: +90 212 486 23 25
Web: www.euro-mel.com

Contact: Ugur Kodak

e-mail: ugur@euro-mel.com, onur@euro-mel.com

rT

EVELIN

Tel: +90 212 659 03 86 Fax: +90 212 659 03 80
Web: www.evelin.com.tr

Contact: Beyhan Baycar

EVREN MUTFAK ESYALARI SAN.

Tel: +90 212 624 52 21 Fax: +90 212 540 05 00
Web: www.evrenmutfak.com.tr

Contact: Hasan Soylu - Ersin Efendiler

e-mail: info@evrenmutfak.com.tr

B E

EVREN PLASTIK VE MELAMIN SAN.

Tel: +90 212 550 46 55 Fax: +90 212 550 18 12
Web: www.evrenplastik.com.tr

Contact: Banu Enyer

e-mail: info@evrenplastik.com.tr

FAGOR ENDUSTRIYEL SAN.

Tel: +90 262 75110 31 Fax: +90 262 75110 32
Web: www.fagor.com.tr

e-mail: fagor@fagor.com.tr
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FATIH PLASTIK SAN.

Tel: +90 352 32140 70
Web: www.fatihplastik.com
Contact: Mehmet Ozer
e-mail: info@fatihplastik.com

FiL GRUP - FiLPA

Tel: +90 212 886 32 41 Fax: +90 212 886 32 64
Web: www.filgrup.com.tr

e-mail: info@filgrup.com.tr

FORM KITCHEN APPLIANCES

Tel: +90 236 67138 83 Fax: +90 212 67138 84
Contact: Erhan Musuloglu

Web: www.form-co.com

e-mail: form.co@form-co.com

FORM PLASTIK SAN. ve TiC. LTD. STi.

Tel: +90 236 236 24 59 Fax: +90 236 236 24 59
Web: www.formplastik.com.tr

e-mail: formplas@efes.net.tr

FRENOKS ENDUSTRIYEL SOGUTMA SANAYi
Tel: +90 212 544 98 83 Fax: +90 212 493 42 11
Web: www.frenox.com

Contact: Serlis inanoglu

e-mail: info@frenox.com, burak@frenox.com

FRL FREELINE INDUSTRIAL CLEANING EQUIPMENTS
Tel: +90 212 674 75 75 Fax: +90 212 577 77 95

Web: www.freeline.com

e-mail: info@burcakplast.com.tr

GASTRODIZAYN INDUSTRIAL KITCHEN IND.
Tel: +90 212 297 11 00 Fax: +90 212 254 11 55
Web: www.gastrodizayn.com.tr

Contact: Hasan Ozdemir

e-mail: gastrodizayn@gastrodizayn.com.tr

GD CRYSTAL

Tel: +90 212 613 74 47 Fax: +90 212 576 80 55
Web: www.gunduodukristal.com

Contact: Oktay Giindogdu

e-mail: oktay@qundogdukristal.com

GLANGE

Tel: +90 216 420 49 51 Fax: +90 216 420 15 80
Web: www.glange.org

e-mail: info@glange.org

GLOBAL FOREIGN TRADE LTD. CO.

Tel: +90 258 211 83 57 Fax: +90 258 211 02 62
Web: www.globalcookware.com

Contact: Turgay Giirocak - Ahmet Kerim
e-mail: info@globalcookware.com

GLORE GLASSWARE - SAHRA CAM SAN.

Tel: +90 262 75118 88 Fax: +90 262 75118 69
Web: www.gloreglass.com

e-mail: info@gloreglass.com

GOLDEN FLORA

Tel: +90 216 328 64 27 Fax: +90 216 335 77 99
Web: www.goldenflora.com

Contact: Tuba Irmak

e-mail: tubairmak@hotmail.com

E E B B B E
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GOLDINi KRISTAL

Tel: +90 216 320 51 41 Fax: +90 216 320 42 23 E
Web: www.goldini.com.tr

e-mail: info@goldini.com.tr

GONDOL PLASTIC INDUSTRY

Tel: +90 212 659 90 90 Fax: +90 212 659 87 77

Web: www.gondolplastic.com E
Contact: Mehmet Akcebe

e-mail: info@gondolplastic.com,

ilyasbayazit@gondolplastic.com

GONEN METAL INDUSTRY

Tel: +90 212 552 25 08 Fax: +90 212 551 02 81
Web: www.biricik.com.tr

Contact: Murat Biricik

e-mail: biricik@biricik.com.tr

GRAF IMPORT EXPORT AND TOURISM LTD. CO.

Tel: +90 212 482 02 25 Fax: +90 212 48197 37 m
Web: www.graf.com.tr

Contact: Kenan ince

e-mail: info@graf.com.tr

GRANIT DAYANIKLI TUKETiM MALLARI URETIM PAZ.

SAN. VE TiC. LTD. STi.

Tel: +90 232 85391 00 Fax: +90 232 853 85 86
Web: www.granithome.com

Contact: Raul Mahmudov

e-mail: info@granitltdsti.com.tr

GUESTINHOUSE

Tel: Tel: +90 216 385 55 11 Fax: +90 216 385 5513

Web: www.guestinhouse.com n
Contact: Burcu Erdogan Ergill

e-mail: info@guestinhouse.com

GULISTAN DEKAL CIKARTMA VE BASKI SAN.

Tel: +90 216 311 46 36 Fax: +90 216 311 36 50
Web: www.gulistandekal.com.tr

e-mail: gd@qulistandekal.com.tr

GUNE§ ENAMEL IND AND TRADE CO.

Tel: +90 212 512 95 69 Fax: +90 212 520 02 60
Web: www.gunesmelamin.com

Contact: Riiveyde Nebioglu Sarikdylu

e-mail: info@gunesmelamin.com

GUNES PLASTIK

Tel: +90 262 751 25 00 Fax: +90 262 751 25 00
Web: www.gunesplastik.com.tr

e-mail: info@gunesplastik.com.tr

GURAL PORCELAIN HERi§ CERAMIC

Tel: 490 274 225 03 00 Fax: +90 274 225 03 16
Web: www.guralporselen.com.tr

Contact: Teoman Yilmaz

e-mail: export@guralporselen.com.tr

GURALLAR ARTCRAFT

Tel: +90 216 576 25 25 Fax: +90 216 576 25 00
Web: www.artcraft.com.tr

Contact: Yelda Diirlisken

e-mail: artcraft@artcraft.com.tr
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GURGELIK DAY. TUK. MAM.

Tel: +90 232 853 92 00 Fax: +90 232 853 9199

Web: www.gurcelik.com.tr n
Contact: Fahri Oflaz

e-mail: export@gurcelik.com.tr

Tel: +90 232 479 12 12 Fax: +90 232 479 92 48

GUZELEV - MIACASA m
Web: www.qguzelev.com.tr

GUZELi$ PORSELEN SAN. TiC. A.S. / Eternity

Tel: +90 216 452 95 95 Fax: +90 216 452 57 15 m
Web: www.guzelis.com.tr

Contact: Benan Erdogan

e-mail: benan@gquzelis.com.tr

HADZ DEKORATIF ESYA SAN. VE TiC./ 3D Glassware

Tel: +90 216 583 04 70 Fax: +90 216 583 04 81

Web: www.3dglassware.com m
Contact: Fulya Dénmez - Hakan G. D6nmez

e-mail: info@3dglassware.com, fulya@3dglassware.com,
ebru@hadz.com.tr fulya@hadz.com.tr

HAK PLASTiK AMBALAJ SAN

Tel: +90 322 436 01 51 Fax: +90 322 436 76 79

Web: www.hakplastik.com.tr E
Contact: Murat Karakus

e-mail: export@hakplastik.com.tr, murat@birkaltd.com

HAKART DEKORATIF ESYA VE METAL SANAYi VE

TiCARET A.S.

Tel: +90 212 876 26 86 Fax: +90 212 876 26 88 m
Web: www.hakart.com.tr

Contact: Turhan iregiin

e-mail: export@hakart.com.tr, turhanireqgun@®hakart.com.tr

HASCEVHER METAL SAN. / Hascevher, Hcm, Arian, Perfect
Tel: +90 344 257 95 70 Fax: +90 344 257 95 64

Web: www.hascevher.com.tr k
Contact: Miige Akbasak

e-mail: info@hascevher.com.tr

HAY FIRGA SAN.

Tel: +90 232 264 60 17 Fax: +90 212 264 76 10 h
Web: www.hayfirca.com

Contact: Yildiray Yaliniz

e-mail: y.yaliniz@®hayfirca.com

HECHA CAST IRON COOKWARE FOR GOURMETS

Tel: +90 212 324 50 75 Fax: +90 212 324 50 49

Web: www.hecha.com.tr “
Contact: Firat Blyiikbay

e-mail: firat.buyukbay@hecha.com.tr

HELENA KONFEKSiYON SEDEFLi TAVLA MOBILYA iML.

SAN. TiC. LTD. $Ti.

Tel: +90 242 247 08 07 Fax: +90 242 247 49 29 m
Web: www.helena.com.tr

Contact: Sileyman Kazar

e-mail: helena@helena.com.tr, skazar@hotmail.com

HIREF TASARIM ORG. VE DIS TiC.

Tel: +90 212 283 15 77 Fax: +90 212 2831578

Web: www.hiref.com.tr m
Contact: Giivenc Kilig

e-mail: info@hiref.com.tr
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HiSAR CUTLERY AND COOKWARE PRODUCT

Tel: +90 212 596 30 40 Fax: +90 212 596 30 38

Web: www.hisar.com.tr m
Contact: Vael Dagistani

e-mail: export@hisar.com.tr

HOMATEX TURiZM VE OTEL MALZ.

Tel: +90 212 320 32 55 Fax: +90 212 320 32 50 n
Web: www.homatex.com.tr

e-mail: homatex@®homatex.com.tr

HOTEC TOURISM IND IMPORT EXPORT

Tel: +90 212 320 30 70 Fax: +90 212 22133 74
Web: www.hotecturkey.com

Contact: Emre Esen

e-mail: esene@hotecturkey.com

HURSULTAN CO.

Tel: +90 212 798 25 60 Fax: +90 212 798 25 69

Web: www.hursultan.com.tr

Contact: Tolga Diindar

e-mail: info@hursultan.com.tr, hurdis@hursultan.com.tr

~|

ICF KITCHEN APPLIANCES

Tel: +90 222 236 0170 Fax: +90 222 236 0173

Web: www.icfappliances.com
Contact: Cenk Tepeg6z

e-mail: cenk®@iscfappliances.com

ILIO

Tel: +90 212 659 03 15 Fax: +90 212 659 05 71
Web: www.demirden.com

Contact: Demir Obuz - Nil Deniz

e-mail: info@demirden.com

E =

INDESIT COMPANY
Tel: +90 212 355 53 00 Fax: +90 212 216 13 73
Web: www.ariston.com.tr

IRAK PLASTIK SANAYiI

Tel: +90 212 528 10 58 Fax: +90 212 511 36 44

Web: www.irakplast.com

Contact: Hiisayin Irak

e-mail: expo®@irakplast.com, pazarlama®irakplast.com,
sibel@irakplast.com

ISITAS BEYAZ ESYA SAN.

Tel: +90 222 236 16 63 Fax: +90 222 236 16 65
Web: www.sunfire.com.tr

Contact: Ayhan Aybar

e-mail: export@sunfire.com.tr

N =B =

iKRA METAL STANLIESS STEEL INDUSTRY / Premier
Tel: +90 344 236 40 00 Fax: +90 344 236 40 40

Web: www.ikragroup.com

Contact: Serdar Cicekgi

e-mail: ikratrade®ikragroup.com

=~

iLYASOGLU EVIL EYES

Tel: +90 212 513 34 46 Fax: +90 212 310 24 95
Web: www.ilyasoglu.com

Contact: Nafi Ervaron

e-mail: contact®@ilyasoglu.com

iNCi MADENi ESYA

Tel: +90 212 597 60 34 Fax: +90 212 597 52 13
Web: www.incicelik.com.tr

Contact: Yakup Cavus

e-mail: incicelik@incicelik.com.tr

=~|
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iINOKSAN A.S. / inoksdesign, Klinoks

Tel: +90 224 294 74 74 Fax: +90 224 242 38 01

Web: www.inoksan.com.tr n
Contact: Murat Sezer

e-mail: merts@inoksan.com.tr, oyaataeli®inkosan.com.tr

iPEK ZUC. iMP. & EXPORT CO. LTD.

Tel: +90 212 659 24 28 Fax: +90 212 659 55 30
Web: www.ipekltd.com

e-mail: export@carmelia.com.tr

iTIMAT MAKINA SANAYI

Tel: +90 352 32126 26 Fax: +90 352 32126 03

Web: www.itimat.com.tr
Contact Abdurrahman Sarac

e-mail: itimat@itimat.com.tr

iZMAK INDUSTRIAL KITCHEN EQUIPMENTS MANUFACTURER
Tel: +90 232 281 51 25 Fax: +90 232 281 50 44

Web: www.izmak.com.tr n
e-mail: izmak@izmak.com.tr

JUMBO MADENi MUTFAK ESYA SAN.

Tel: +90 212 565 90 70 Fax: +90 212 565 00 78
Web: www.jumbo.com.tr

e-mail: info@jumbo.com.tr

KABOGLU PLASTIC PACKAGING IND. TRADE
Tel: +90 216 304 04 24 Fax: +90 216 304 04 29
Web: www.kabogluplastik.com

Contact: Faruk Ugurlu

e-mail: faruk@kabogluplastik.com

KALIPSAN KALIP PLASTIK VE AMBALAJ SAN.
Tel: +90 212 422 92 43 Fax: +90 212 422 68 85
Web: www.kalipsanplastik.com.tr

e-mail: info@kalipsanplastik.com.tr

KALIiTE INDUSTRIAL KITCHEN APPLIANCES IND.
Tel: +90 212 67199 34 Fax: +90 212 67199 44
Web: www.kalitegaz.com.tr

Contact: Recep Darici

e-mail: info@kalitegaz.com.tr

KAR MAKiINA PARGCALARI SAN. / Omg Innova
Tel: +90 262 751 03 90 Fax: +90 262 751 03 94
Web: www.omginnova.com

Contact: Mustafa Gumiis

e-mail: mustafa@omginnova.com

KAR TEKNiK SOGUTMA ENDUSTRIYEL MUTFAK SAN.
Tel: +90 242 258 18 50 Fax: +90 242 258 18 55

Web: www.karteknik.com

e-mail: karteknik@karteknik.com

KARACA ZUCCACIYE TiC SAN A.S.

Tel: +90 212 412 44 00 Fax: +90 212 412 44 99
Web: www.krc.com.tr

Contact: Sami Karaca
e-mail: sami.karaca@krc.com.tr

KARAKAYA PLASTIC LTD. STi.

Tel: +90 212 567 23 19 Fax: +90 212 577 06 94

Web: www.karakayaplastik.com E
Contact: Veysel Karakaya

e-mail: karakaya@karakayaplastik.com

KARAT TAKI VE MUCEVHERAT SAN. TicC. AS.
Tel: +90 232 462 06 06 Fax: +90 232 462 02 05
Web: www.krt.com.tr

Contact: Cem Adikutlu

e-mail: cemad@krt.com.tr

KARDESAN BAKERY AND PASTRY EQUIPMENTS
Tel: +90 216 471 84 61 Fax: +90 216 471 84 65
Web: www.kardesan.com

e-mail: info@kardesan.com
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KARTAL INDUSTRIAL KITCHEN APPLIANCES
Tel: +90 212 428 09 04 Fax: +90 212 428 09 07
Web: www.kartalmutfak.com

Contact: Ash Ozdemir

e-mail: export@kartalmutfak.com

KASTAMONU PLASTiK PACKAGING PRODUCTS
Tel: +90 212 509 32 99 Fax: +90 212 676 39 06
Web: www.kastamonuplastik.com

e-mail: info@kastamonuplastik.com

KAVSAN PLASTIC AND METAL

Tel: +90 212 552 01 39 Fax: +90 212 577 06 94
Web: www.kavsan.com

e-mail: kavsan@kavsan.com, esma@kavsan.com

KAYALAR ENDUSTRIYEL MUTFAK SANAYiI

/ Foinox, Electromax, Mastro

Tel: +90 212 612 26 11 Fax: +90 212 49310 16

Web: www.kayalarmutfak.com

Contact: Tiilin Gokceimam

e-mail: merkez@kayalar.com.tr, tgokce@kayalarmutfak.com

KAYALAR STEEL CO.

Tel: +90 212 859 00 02 Fax: +90 212 859 00 14

Web: www.kayalar.com.tr “
Contact: Kemal Katipoglu

e-mail: k_katipoglu@kayalar.com.tr

KAYALAR MUTFAK-OTEL-RESTAURANT EKiPMANLARI

Tel: +90 232 479 79 90 Fax: +90 232 479 79 94

Web: www.kayalar.gen.tr n
Contact: Osman Kayalar

e-mail: osman@kayalar.gen.tr

KERAMIKA SERAMIK

Tel: +90 274 266 20 02 Fax: +90 274 266 24 55 E
Web: www.keramika.com.tr

Contact: Faruk Yice

e-mail: fyuce@unsamadencilik.com.tr

KILICLAR CATAL KASIK MADENi MUTFAK ESYALARI

Tel: +90 216 592 82 00 Fax: +90 216 592 24 55

Web: www.kiliclar.net
Contact: Hiiseyin Kilig

e-mail: kiliclar@superonline.com

KING PAZARLAMA VE DIS TiC. A.S.

Tel: +90 212 565 15 95 Fax: +90 212 565 16 07

Web: www.king.com.tr
e-mail: pazarlama®@king.com.tr

Address: ibrahimaga Cad. 2. Emintas S.S No: 20 D: 2
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KIZIKOGLU INDUSTRIAL COOLING INDUSTRY
Tel: +90 274 224 93 92

Web: www.sogutmaci.com

Contact: Siileyman Kiziklioglu

e-mail: irtibat@®sogutmaci.com

KLASS FOREIGN TRADE LTD. CO.

Tel: +90 352 32113 79 Fax: +90 352 32118 53
Web: www.klass.com.tr

Contact: Rahmi incetan

e-mail: rahmi@klass.com.tr

O

KLEO MiNiBAR & ROOM SERVICE EQUIPMENTS
Tel: +90 242 321 46 76 Fax: 0242 321 47 17
Web: www.minibar.com.tr

KONYA SARAYLI MADENi ESYA / Sarayli

Tel: +90 332 239 08 78 Fax: +90 332 239 02 36
Web: www.smsarayli.com.tr

Contact: Mehmet Celik

E =

KORKMAZ STAINLESS STEEL COOKWARE&ELECTRICAL
Tel: +90 216 544 01 47 Fax: +90 216 540 09 34
Web: www.korkmaz.com.tr

e-mail: info@korkmaz.com.tr

KRISTAL INDUSTRIAL

Tel: +90 242 340 39 11 Fax: +90 242 340 29 15
Web: www.kristalendustriyel.com.tr

Contact: Miinevver Uger

e-mail: info@kristalendustriyel.com.tr,
u.acar@kristalendustriyel.com

~|
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KROMLUKS MUTFAK CiHAZLARI

Tel: +90 312 231 84 50 Fax: +90 312 23145 92
Web: www.kromluks.com

e-mail: kromluks@kromluks.com

KULSAN ENAMEL PLASTIC

Tel: +90 212 477 56 66 Fax: +90 212 618 19 70
Web: www.kulsan.com.tr

Contact: Yesim Ozsan

e-mail: kulsan@kulsan.com.tr

=]

KUTAHYA PORSELEN SAN. A.S.

Tel: +90 274 225 01 50 Fax: +90 274 22512 08
Web: www.kutahyaporselen.com.tr

e-mail: nmercan@kutahyaporselen.com

]

LAVA METAL DOKUM SAN.TIiC. A.S.

Tel: +90 216 312 26 53 Fax: +90 216 312 09 09
Web: www.lavametal.com.tr

Contact: Reyhan Eksi

e-mail: satis@lavametal.com.tr

LEYDi NON-STICK COOKWARE
Tel: +90 212 659 54 67 Web: www.leydimutfak.com
e-mail: leydi@leydimutfak.com

E &

Web: www.isb.com.tr
Contact: Mesut Budak
e-mail: info@isbgroup.com

LSB DIS. TiC. VE DAN. LTD. STi.
Tel: +90 216 413 82 53 Fax: +90 216 425 46 59 m
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Tel: +90 212 659 24 98 Fax: +90 212 659 25 46
Web: www.luxplastik.com
e-mail: info@luxplastik.com, luxplastichotmail.com

LUX PLASTIC / Avantage, Bosfor, Seher, Avantaj Ev E

LUYANO ZUCCACIYE TEKSTIL SAN. VE TiC. LTD. $Ti.
Tel: +90 212 292 31 63 Fax: +90 212 292 3149
Web: www.luyano.com.tr

Contact: Levent Uyanik

e-mail: info@luyano.com.tr

=
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MAIN STEEL TRADE LTD. CO.

Tel: +90 212 875 42 00 Fax: +90 212 875 42 09
Web: www.maintuna.com

Contact: Eyiip Emre Firat

e-mail: emrefirat@maintuna.com

MAKPA A.S.

Tel: +90 212 256 83 50 Fax: +90 212 250 40 53
Web: www.makpa.com

e-mail: istmakpa@makpa.com

MAKSAN MUTFAK SANAYi VE TiC. LTD. STi.
Tel: +90 232 254 29 17 Fax: +90 232 281 33 11
Web: www.maksanmutfak.com

e-mail: info@maksanmutfak.com

MARAS TUTKU METAL SAN. TiC. VE PAZ. iTH. iHR. LTD. STi.
Tel: +90 344 251 33 43 Fax: +90 344 251 33 29

Web: www.tutkumetal.com

Contact: Hiiseyin Kanlidere

e-mail: huseyin@tutkumetal.com

MASTER MUTFAK CiHAZLARI

Tel: +90 212 485 85 30 Fax: +90 212 485 85 34
Web: www.mastermutfak.com

Contact: Dilaver Ozaskin

e-mail: mastermutfak@mastermutfak.com

MAYAPAZ

Tel: +90 212 468 18 92 Fax: +90 212 476 2158
Web: www.mayapaz.com.tr

Contact: Gozde Sarikaya

e-mail: gdzde@mayapaz.com.tr

MAYSA MADENi ESYA SANAYi VE TICARET LTD. STi.
Tel: +90 352 32112 83 Fax: +90 352 32112 00

Web: www.maysa.com.tr

Contact: Hakan Aksehirlioglu

e-mail: maysa@maysa.com.tr

E B =

MEGA MADENI EV GERECLERI

Tel: +90 258 251 69 90 Fax: +90 258 251 66 10
Web: www.boztepe.com

Contact: Abdullah Boztepe

e-mail: info@boztepe.com

MEHTAP COOKWARE / Mehtap, Sms
Tel: +90 216 419 67 62 Fax: +90 216 419 67 64 e
Web: www.mehtap.com.tr

e-mail: mehtap@mehtap.com.tr, spaksoy@mehtap.com.tr

MELTEM CUTLERY INC.

Tel: +90 212 642 32 86 Fax: +90 212 642 32 88
Web: www.meltemcatal.com.tr

Contact: Hidayet Kiclkkatirci

e-mail: info@meltemcatal.com.tr
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MELTEM-METiIN EMAYE SAC SANAYi VE TiCARET

Tel: +90 216 394 35 86 Fax: +90 216 394 35 92

Web: www.meltemgas.com n
Contact: Levent Yerlikaya

e-mail: sales@meltemgas.com

MERIH METAL INDUSTRY

Tel: +90 212 522 36 29 Fax: +90 212 513 48 95

Web: www.merihmetal.com.tr n
Contact: Murat Varli

e-mail: info@merihmetal.com.tr

MERT GIFT SHOP

Tel: +90 212 526 04 81 Fax: +90 212 526 04 81

Web: www.mertgift.com E
Contact: Hidayet Geng

e-mail: info@mertgift.com

MESSI EV VE MUTFAK ESYALARI SAN.

Tel: +90 212 549 48 46 Fax: +90 212 549 48 49

Web: www.ardivasilver.com m
Contact: Senol Pehlivan

e-mail: info@ardivasilver.com

MESALE CAY OCAGI KAZANLAR GIDA VE TEKSTIL SAN.

Tel: +90 212 418 00 00 Fax: +90 212 58158 82

Web: www.mesale.com n
Contact: Mustafa Atik

e-mail: info@mesale.com, mustafaatik@mesale.com

METE PLASTIK SANAYi
Tel: +90 212 875 43 33 Fax: +90 212 875 33 03

Web: www.mete.com.tr

Contact: Senol Giinebak - Pelin Karadeniz E

e-mail: meteplast@mete.com.tr, satis@mete.com.tr

MiL METAL PLASTIK TURiIZM iNSAAT DIS TICARET

Tel: +90 352 311 44 54 Fax: +90 352 31134 17

Web: www.palm.com.tr
Contact: ilker Senyuva - Murat Can Orcan

e-mail: isenyuva@palm.com.tr, morcan@palm.com.tr

MILENYUM METAL DIS TiC. VE SAN. LTD. $Ti.

Tel: +90 352 311 44 54 Fax: +90 352 31134 17

Web: www.palm.com.tr
Contact: Muratcan Orcan

e-mail: export@palm.com.tr

MiMAR SiNAN KITCHENWARE IND.

Tel: +90 212 422 90 94 Fax: +90 212 422 41 84

Web: www.mimarsinancelik.com m
Contact: Emine Baydur

e-mail: emine@mimarsinancelik.com

MONNA GLASS

Tel: +90 212 886 25 93 Fax: +90 212 886 25 97

Web: www.monnaglass.com m B
Contact: Fehime Kog

e-mail: info@monnaglass.com

MUTAS GROUP

Tel: +90 312 363 99 33 Fax: +90 312 363 94 92 n
Web: www.vitalmutfak.com

e-mail: info@vitalmutfak.com

MUTLU METAL SAN VE TiC AS.

Tel: +90 232 853 74 44 Fax: +90 232 85374 14

Web: www.mutlumetal.com m
Contact: Giilgin Atalay

e-mail: info@mutlumetal.com

NARIN MADENi ESYA SAN. / Narin

Tel: +90 212 630 84 34 Fax: +90 212 550 38 15

Web: www.narinmetal.com
Contact: Ahu Narin

e-mail: ahunarin@narinmetal.com

NATSAN CO. LTD.

Tel: +90 212 605 02 65 Fax: +90 212 605 02 68

Web: www.natsan.com.tr n
Contact: Nathan Toledo

e-mail: n.toledo@natsan.com.tr

NATUREL DTM. MOB. SAN.

Tel: +90 352 322 20 25 Fax: +90 352 322 20 30
Web: www.naturelocak.com

Contact: Mehmet Ali Akbulut

e-mail: mali®naturelocak.com, mustafayayar@naturelocak.com

NDUSTRIO

Tel: +90 216 593 02 42 Fax: +90 216 593 02 43 n
Web: www.ndustrio.com

e-mail: info@ndustrio.com

NEHIR MADENi MUTFAK ESYA SAN.

Tel: +90 212 656 65 50

Fax: +90 212 65175 71

Web: www.nehir.com

Contact: Hakan Birbilen
e-mail: hakan@nehir.com.tr

NETLON MUTFAK ARACLARI / Netlon, Netlife

Tel: +90 212 270 44 91 Fax: +90 212 280 50 95

Web: www.netlon.com “
Contact: Berna Yasar

e-mail: bernay@netcelik.com.tr

NOUVAL GROUP MUTFAK ESYALARI

Tel: +90 212 445 40 00 Fax: +90 212 445 30 20

Web: www.nouvalgroup.com “
Contact: M. Peyami Bayram

e-mail: mpbayram@nouvalgroup.com.tr

OGUZHAN PLASTIK VE KALIP SAN.

Tel: +90 212 544 97 89 Fax: +90 212 576 13 80

Web: www.vialli.com E
Contact: Azmi Demir Kor

e-mail: info@vialli.com.tr

OKYANUS MUTFAK ESYALARI SAN. VE DIS TiC. LTD. STi.

Tel: +90 212 659 51 54 Fax: +90 212 659 56 10

Web: www.okyanushome.com E
Contact: Taskin Nehir

e-mail: info@okyanushome.com

OMS KITCHENWARE LTD. / Oms, Didem, Oms Kitchen Star,
Oms Kinox, Oms Solingen

Tel: +90 212 689 05 23 Fax: +90 212 689 05 97
Web: www.omscolection.com

Contact: Kenan Ayqil

e-mail: info@omscolection.com, aysun@omscollection.com

ONUR BAKALIT VE METAL SAN. TiC. A.S.

Tel: +90 344 236 28 00 Fax: +90 344 236 28 05

Web: www.onurbakalit.com.tr
Contact: Veli Ozdemir

e-mail: veli@onurbakalit.com.tr
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ONUR MADENI ESYA SAN. VE TiC. LTD. STi.
Tel: +90 212 537 99 08 Fax: +90 212 617 91 63
Contact: Selim inci

e-mail: seliminci@onursteel.com

=

ORMEL OTEL RESTAURANT MUTFAK EKiPMANLARI SAN.
Tel: +90 212 321 01 02 Fax: +90 212 321 01 03

Web: www.ormel.com.tr

e-mail: ormel@ormel.com.tr

OTTOMAN DIS TiC. VE MUTFAK GERE(}LERi
Tel: +90 212 670 4175 Fax: +90 212 670 48 84
Web: www.ottomanmutfak.com.tr

Contact: Osman Gécen

e-mail: info@ottomanmutfak.com

ODUL MADENI ESYA SAN. TiC. VE LTD. STi.

Tel: +90 352 32138 53 Fax: +90 352 32138 52
Web: www.odul.com.tr

Contact: Yahsi Kurtuncu

e-mail: yahsi@odul.com.tr

B E E

6zAY TRAY co.

Tel: +90 262 751 29 40 Fax: +90 262 75118 79
Web: www.ozaytray.com

Contact: Hanife Diktas

e-mail: hdiktas@ozaytray.com

0zBiR METAL PASL. GELiK SAN. TiC. LTD. $Ti.
Tel: +90 212 615 64 30 Fax: +90 212 615 07 09
Web: www.ozbirmetal.com

Contact: Ebru Kalkan

e-mail: info@ozbirmetal.com

6zZDEMIR KARDESLER KITCHEN EQUIPMENTS
Tel: +90 212 237 5118 Fax: +90 212 237 48 01
Web: www.ozdemirkardesler.com.tr

Contact: Turgut Ozdemir

e-mail: info@ozdemirkardesler.com.tr

0z-ER PLASTIK SAN.VE TiC. LTD. STi.

Tel: +90 212 886 94 94 Fax: +90 212 886 94 96
Web: www.ozerplastik.com

Contact: Murat Ozer

e-mail: murat®@ozerplastik.com

Ei

0ZMEN EMAYE SAN.

Tel: +90 352 321 35 51 Fax: +90 352 32135 54
Web: www.ozmengroup.com

Contact: Osman Ozmen

e-mail: ozmen@ozmengroup.com

~|

OZTIRYAKILER METAL GOODS INDUSTRY/ Equipmentsi
Oven, Fryer, Gril, Cooker

Tel: +90 212 886 78 00

Fax: +90 212 886 78 09

Web: www.oztiryakiler.com.tr
Contact: Ozlem Oztiryaki Yilmaz
e-mail: export@oztiryakiler.com.tr, doztiryaki®oztiryakiler.com.tr

—|=
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PAKSAN i¢ VE DIS TiC.

Tel: +90 212 519 06 01/ 528 00 53 Fax: +90 212 512 24 46
Web: www.paksan.info Contact: Gokalp Lise

e-mail: nazmi@paksan.info, gokalp@paksan.info

~|
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PDS SAGLIK VE GIDA EKiPMANLARI / Soft Bowl, Silicopan,
Babysoft

Tel: +90 212 613 15 66 Fax: +90 212 612 71 95

Web: www.pds.com.tr E
Contact: Kerem isli

e-mail: kerem.isli@pds.com.tr

PASDEKOR SUSLEME VE DEKORASYON MALZ. SAN.
Tel: +90 212 235 1111 Fax: +90 212 36119 99

Web: www.pasdekor.com.tr

e-mail: info@pasdekor.com.tr

PASABAHCE / Pasabahge, F&d, Denizli, Borcam

Tel: +90 212 350 50 50 Fax: +90 212 350 50 47

Web: www.pasabahce.com

e-mail: osagiroglu@sisecam.com, sucaliskan@sisecam.com

@ B

PiRGE - YESILYAYLA CUTLERY TOOLS CO.
Tel: +90 224 216 01 02 Fax: +90 224 215 28 00
Web: www.pirge.com

Contact: Omer Pirge

e-mail: omer@pirge.com, info@pirge.com

=]

PORLAND PORSELEN SANAYi

Tel: +90 262 648 59 00 Fax: +90 262 754 15 61
Web: www.porland.com.tr

e-mail: sales@porland.com.tr

]

RENGA - MERCANLAR MUTFAK ESYALARI SANAYi /
Renga, Tassar

Tel: +90 212 875 44 55 Fax: +90 212 876 67 42

Web: www.mercanlarkitchen.com

e-mail: export@mercanlarkitchen.com

2]

RIiTIM HEDIYELIK VE AKSESUAR

Tel: +90 212 279 25 83 Fax: +90 212 279 34 49
Web: www.ritim.com.tr

Contact: Musa Akdogan

e-mail: ritim@ritim.com.tr

ROSITELL PLASTIC INDUSTRY
Tel: +90 236 214 01 03 - 444 20 49 Fax: +90 236 214 00 52
Web: www.rositell.com

Contact: Volkan Dede m m
e-mail: volkan.dede@rositell.com

SAFLON METAL SANAYi

Tel: +90 344 623 10 25 Fax: +90 344 623 10 27 m
Web: www.saflon.com.tr Contact: Bekir Kiling

e-mail: muhasebe@saflon.com.tr

SAM METAL TOKA

Tel: +90 212 549 87 22 Fax: +90 212 549 87 30
Web: www.sammetal.com.tr

Contact: Hiiseyin Dogru

e-mail: huseyin@sammetal.com.tr

SANIFOAM SUNGER SAN. VE TiC. A.S.

Tel: +90 212 438 53 00 Fax: +90 212 438 53 53
Web: www.sanifoam.com.tr

Contact: Salih Yalgin

e-mail: syalcin@sanifoam.com.tr

SAREX ELEKTRIKLi EV ALETLERI

Tel: +90 212 47111 11 Fax: +90 212 4711212
Web: www.sarex.net

e-mail: info@sarex.net
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SAVASAN EMAYE VE SOBA SAN. / Grandeur

Tel: +90 332 334 05 50 Fax: +90 332 335 05 60

Web: www.savasan.com
Contact: Murat Ozyurt

e-mail: savasan@savasan.com, satinalma@savasan.com

SEDEN KITCHENWARE AND STEEL IND.
Tel: +90 212 549 29 25 Fax: +90 212 549 15 16

Web: www.seden.com.tr m
e-mail: info@seden.com.tr

SELECT EV AKSESUARLARI SAN. VE TiC. LTD. $Ti.
Tel: +90 212 243 00 00 Fax: +90 212 243 00 02
Web: www.select.com.tr

Contact: Seckin Saglam

e-mail: seckinsaglam@select.com.tr

SEM PLASTIK SAN / Sem, Sem E-Lite Plus

Tel: +90 212 736 07 37 Fax: +90 212 736 07 27

Web: www.semplastik.com.tr E
Contact: Ozkan Celik

e-mail: ozkancelik@semplastik.com

SENUR ELEKTRIK MOTORLARI A.S. / Arnica
Tel: +90 212 422 13 30 Fax: +90 212 422 09 29

Web: www.senur.com.tr

Contact: Serhan Akin
e-mail: serhan@senur.com.tr

SERKAN METAL SAN.
Tel: +90 212 689 40 44 Fax: +90 212 689 40 48

Web: www.camino.com.tr “
Contact: Yusuf Ak

e-mail: yusufak@camino.com.tr

SEYEKS DIS TiC.

Tel: +90 216 345 50 96 Fax: +90 216 337 17 46
Web: www.seyeks.com n
Contact: Yusuf Gedik

e-mail: seyeks@seyeks.com

SGS MUTFAK EKiPMANLARI

Tel: +90 232 257 52 23 Fax: +90 232 257 53 03

Web: www.sgsoven.com n
Contact: Melih Ates

e-mail: info@sgsoven.com

SILVERLINE BUILT IN APPLIENCES
Tel: +90 212 484 48 00 Fax: +90 212 48140 08
Web: www.silverlineappliances.com

©

SINBO HOUSEHOLD APPLIENCES
Tel: +90 212 422 94 94 Web: www.sinbo.com.tr
e-mail: info@sinbo.com.tr

©

SNT TOPRAK URUNLERI

Tel: +90 228 381 47 60 Fax: +90 228 38143 26
Web: www.sntstoneware.com Contact: Cigdem Culpan
e-mail: info@sntstoneware.com

]

SOLMAZER KITCHENWARE INDUSTRY LTD / Herevin, Mayamos
Tel: +90 212 659 00 19 Fax: +90 212 659 40 46
Web: www.solmazer.com Contact: Taner Ozgiil
e-mail: taner@solmazer.com

[

STAR MUTFAK VE MOBILYA

Tel: +90 212 855 65 65 Fax: +90 212 855 68 70
Web: www.starax.com.tr Contact: Tekin Cinar
e-mail: info@starax.com.tr

Ei

SUN PLASTIC HOUSEWARE / Suncook, Sunday, Sunbath, Sunfix
Tel: +90 212 659 05 05 Fax: +90 212 659 59 60
Web: www.sunplastik.com.tr

Contact: Ozden Ozgiir Kisioglu

e-mail: info@sunplastik.com.tr

§ENiNOKS INDUSTRIAL

Tel: +90 212 22115 95 Fax: +90 212 22154 79
Web: www.seninoks.com

Contact: Vahdettin Sen

e-mail: seninoks@hotmail.com

SENSOY MADENi ESYA VE KALIP SAN. TiC. LTD. STi.
Tel: +90 212 549 39 25 Fax: +90 212 54915 16

Web: www.seden.com.tr

Contact: Cansu Colak

e-mail: cansu@seden.com.tr

~|
T

SENYAYLA PLS. SAN. VE Tic. A.S.

Tel: +90 212 659 17 59 Fax: +90 212 659 17 61
Web: www.senyayla.com

Contact: Erhan Yayla

e-mail: senyayla@senyayla.com

Ei

SIRIN PLASTIK

Tel: +90 212 501 21 47 Fax: +90 212 577 54 96
Web: www.sirinplastik.com.tr

Contact: Mehmet Cokkececi

e-mail: mehmet@sirinplastik.com.tr

TAC MUTFAK ESYALARI / Tag, Aksu, Vallena, Emprassa
Tel: +90 212 691 06 21 Fax: +90 212 691 06 32

Web: www.tacmutfak.com

Contact: Esra Karahan

e-mail: info@tacmutfak.com

TAMLAS OTO LAS. MLZ. SAN. VE TiC. LTD. §Ti.
Tel: +90 352 694 5176 Fax: +90 352 694 5102
Web: www.tamlas.com.tr

Contact: Dilek Emeklioglu

e-mail: info@tamlas.com

E B E

TASHAN MUTFAK

Tel: +90 212 485 3195 Fax: +90 212 485 3196
Web: www.tashanmutfak.com.tr

Contact: Mehmet Sayit Karatas

e-mail: info@tashanmutfak.com.tr

TEK-ART HEDIYELIK ESYA

Tel: +90 216 433 33 00 Fax: +90 216 433 3310
Web: www.tek-art.com.tr Contact: Yildirim Yalgin
e-mail: info@tek-art.com.tr

TEKA TEKNiK MUTFAK ALETLERI

Tel: +90 212 288 31 34 Fax: +90 212 274 56 86
Web: www.teka.com

Contact: Cenk Cinar

e-mail: cenk.cinar@teka.com.tr

B B B

TEKNO - TEL

Tel: +90 212 886 95 00 Fax: +90 212 886 95 01
Web: www.tekno-tel.com.tr

e-mail: info@tekno-tel.com.tr

Ei

TEKNOGRAND SOGUTMA SAN

Tel: +90 212 229 68 64 Fax: +90 212 277 13 24
Web: www.teknogrand.com

e-mail: info@teknogrand.com

TEKSAN HOME APPLIANCES

Tel: +90 212 685 07 43 Fax: +90 212 685 29 50
Web: www.teksanevgerecleri.com

Contact: Haktan Tekneci

e-mail: teksan@teksanevgerecleri.com

~|
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TiTiZ PLASTIK DIS TICARET

Tel: +90 212 798 24 90 Fax: 0212 798 24 99
Web: www.titizplastik.com

Contact: Ali Osman Mert

e-mail: titiz@titizplastik.com

TOLKAR INDUSTRIAL CUANDRY & GARMENT / Tolkar, Smartex
Tel: +90 232 376 85 00 Fax: +90 232 376 76 58
Contact: Mehmet Karal

Web: www.tolkar.com.tr

e-mail: export@tolkar.com.tr

TURAN PLASTIiK SAN. NAK. VE TiC. LTD. STi.
Tel: +90 462 711 43 61 Fax: +90 462 71143 62
Web: www.turanplastic.com

Contact: Koray Turan

e-mail: koray®@turanplastic.com

E =

TUTKU METAL

Tel: +90 212 659 79 48 Fax: +90 212 659 79 49
Web: www.tutkumetal.com

e-mail: info@tutkumetal.com

|~

TURMAK MAKINE

Tel: +90 212 281 51 04 Fax: +90 212 281 51 07
Web: www.turmak.com

e-mail: turmak@turmak.com

ULUDAG MUTFAK SANAYi

Tel: +90 224 346 03 98 Fax: +90 224 2721513
Web: www.uludagmutfak.com

Contact: Murat Acar

e-mail: info@uludagmutfak.com.tr

UTG DIS TiC

Tel: +90 232 441 41 90 Fax: +90 232 44101 81
Web: www.ultratech.com

Contact: Mahmut Uzal

e-mail: mahmut@ultratech.com

B B B

UCGEN INDUSTRIAL

Tel: +90 212 858 11 12 Fax: 0212 858 03 15
Contact: Taskin Saklica

e-mail: taskin@tribecafsp.com

UCSAN PLASTIK KALIP SANAYi

Tel: +90 212 746 63 00 PBX. EXT NO: 115
Fax: +90 212 746 63 11

Web: www.ucsan.com.tr

Contact: Biilent Ozbek

e-mail: bulent.ozbek@ucsan.com.tr

VARIS ISI SISTEMLERI

Tel: +90 362 266 53 22 Fax: +90 362 266 6143
Web: www.varisltd.com.tr

Contact: Duru Ari

e-mail: varis@varisltd.com.tr

VENTEKS DIS TiCARET LTD. STi.

Tel: +90 212 659 26 05 Fax: +90 212 659 26 08
Web: www.venteks.com.tr

Contact: Emil Saul

e-mail: venteks@superonline.com

YASAR TICARET ENDUSTRIYEL

Tel: +90 312 213 27 62 Fax: 0312 213 00 35

Web: www.yasarticaret.com n
Contact: Sileyman Demirci

e-mail: info@yasarticaret.com

66 | kitchenware

YENi SUPER GAZ SAN.

Tel: +90 212 295 23 42 Fax: +90 212 294 67 93

Web: www.yenisupergaz.com n
e-mail: info@yenisupergaz.com

YESILLER / Acelya, Serbas

Tel: +90 212 659 39 61 Fax: +90 212 659 39 60

Web: www.yesillerplastik.com m
Contact: Ali Bahadir Yesil

e-mail: info@yesillerplastik.com, alibahadir@gmail.com

YESILTAN TURiZM VE MADENi ESYA

Tel: +90 212 885 90 60 Fax: +90 212 885 11 82

Web: www.yesiltan.com m
Contact: Engin Aruca

e-mail: yesiltan®@yesiltan.com

YESILYAYLA KESiCi ALETLER MADENi ESYA SAN. TiC.

LTD. STi.

Tel: +90 224 216 0102 Fax: +90 224 215 28 00
Web: www.pirge.com

Contact: Omer Pirge

e-mail: info@pirge.com

YETKiN MFG. IMPORT&EXPORT INDUSTRY
Tel: +90 212 67122 46 Fax: +90 212 67122 45
Web: www.yetkincelik.com

Contact: Mustafa Yetkin

e-mail: info@yetkincelik.com

G

YILMAZ ATATEPE YILMAZ PLASTIC INC.
Tel: +90 212 564 51 00 Fax: +90 212 615 4197
Web: www.yilmazplastic.com

Contact: Metin Atatepe - Yasin Sahin

e-mail: info@yilmazplastic.com

YILMAZ FIRCA SAN. Tic. AS.

Tel: +90 224 2431198 Fax: +90 224 243 16 36
Web: www.yfs.com.tr

Contact: Serhat Yilmaz

e-mail: serhat@yfs.com.tr

E B

YNS DAY. TUK. MAM. TiC. SAN.

Tel: +90 352 32113 57 Fax: +90 352 32113 59
Web: www.emerald.com

Contact: izzet Demircioglu

e-mail: izzet@emerald.com

=~

YONCA LINES MUTFAK

Tel: +90 344 236 30 30
Web: www.yoncametal.com
e-mail: info@yoncametal.com

|~

YOM PLAST PLASTIK SANAYi

Tel: +90 212 875 83 28 Fax: +90 212 875 83 31
Web: www.yomplast.com

Contact: Buket Merter

e-mail: export@yomplast.com

ZILAN DI TiC. LTD. STi.

Tel: +90 212 632 23 23 Fax: +90 212 589 63 28
Web: www.zilangroup.com.tr

Contact: Necmettin Oztiirk

e-mail: silan@zilangroup.com

E b

ZUMRUT ART OF GLASS

Tel: +90 258 276 54 30 Fax: +90 258 276 54 99
Web: www.zumrutartofglass.com

Contact: Melek Kizilhan

e-mail: info@zumrutartofglass.com, info@zumrutcam.com.tr
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Factory Headquarters: .
Cumhuriyet Mah. Eski Hadimkdy Yolu No: 29/A B.cekmece / Istanbul - Tiirkiye

®
— [] [ ]
Tel: +90 (212) 886 78 00-886 88 00 Fax: +90 (212) 886 78 09 t k I
Showroom: oz l'gﬁ I ¢'

Bahriye Cad. No: 26 P.K. 34440 Kasimpasa / Istanbul - Tirkiye

Tel: +90 (212) 254 59 90 (pbx) Fax: +90 (212) 238 72 00
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